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Crazy jumps. Unreal bumps. 
Hairpin turns. And speeds in 
excess Of 300 mph. Your 
stomach will rise to your throat. 
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through 48 states from New 
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News Notes 





J AMERICAN LASER GAMES DEPARTS COIN-OP 
American Laser Games of Albuquerque, N.M., the compa- 
_ ny known for its live-action laser-disc-based video games, Is 
leaving the coin-op arcade game market to focus on the home 
entertainment arena. The company will continue to provide 
| support for its arcade product customers with technical ser- 
- vice and parts. The change was effective Nov. 15, resulting in 
~ nine staff members being laid off. 

Said Robert Grebe, president of ALG: “This is a significant 
and painful change for ALG. We enjoyed many years of suc- 

cess and prosperity in the arcade business, but the market has 

~ been in a downward spiral since March 1994, and there’s no 
end in sight. We are now directing all of our efforts into creat- 
ing CD-ROM software for the robust home market in personal 
computers and game platforms.” 

_ ALG will continue to license software to other companies 

serving the arcade market. At present, ALG’s 3-D virtual reali- 
_ty version of Orbatak is being introduced by Kaiser Electro- 
Optics for the Virtual Odyssey system, and an ALG 3-D graph- 
_ ics engine is almost ready. In addition, the company launched 
anew division, Her Interactive, to create products for girls and 
women. The first CD-ROM title, McKenzie & Co., was slated 
for retail shelves at Thanksgiving. 
/ P & ECONTINUES SUPPORT OF ALG SYSTEM 
P&E Technologies of Atlantic Highlands, N.J., advises that 
it will continue to support ALG’s laser game system with both 
software and technical support. P & E is currently shipping a 
software update for the ALG system, the war-themed game 
Platoon, which fits all one- or two-player ALG laser games. In 


~ addition, the company is working on two additional titles for | 


release in ‘96. For more details, contact P & E’s marketing 
agent Mike McWilliams, (503) 230-0340. 
_ / DAVE & BUSTER’S SPINOFF FROM EDISON QUESTIONED 
Dave & Buster’s restaurant and entertainment chain has 
denied the possibility, which was suggested in several recent 
newspaper articles, that creditors of its former parent compa- 
ny, Edison Brothers, could go after the chain’s assets. Dave & 
_ Buster’s was spun off from Edison in a public offering that was 
completed in June. 
_ Edison Brothers has filed for Chapter 11 bankruptcy pro- 
tection, and a Nov. 9 article in The New York Times suggested 
that the spinoff could potentially be considered a fraudulent 
transfer of funds if it is determined that Edison was insolvent 
_ at that time. However, no creditors have raised the issue to 
date in the relatively new bankruptcy proceedings. (For more 
on the bankruptcy proceedings see p. 22.) 
In a public statement Dave & Buster’s said the spinoff can- 
~ not legally be viewed as a fraudulent conveyance as defined 
~ under bankruptcy laws. “Dave & Buster’s and its legal advi- 
sors do not believe any shareholder who bought common 
stock of the company after the spinoff was completed or dur- 
ing the company’s recently completed public offering would 
— be affected by any fraudulent conveyance claim that might be 
_ initiated,” the statement said. 

Another article in the St. Louis Post-Dispatch described 
Dave & Buster’s as “the only winner to emerge from an expen- 
_ sive effort by Edison’s former management to diversify into 
~ entertainment...Dave & Buster’s is profitable and expected to 
_ grow. The spinoff was a gift to Edison’s stockholders, who re- 
ceived one share of Dave & Buster’s for every five shares of 
_ Edison they owned.” 
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/ DOYLE BECOMES DIVISION OF CROMPTON 

Doyle & Associates Inc., which comprises Doyle Interna- 
tional of Sarasota, Fla., and Doyle Industries of Lewiston, Ida- 
ho, has become a division of Crompton Leisure Machines Ltd., 
of Ramsgate, Kent, United Kingdom. Doyle products will con- 
tinue to be marketed and supported worldwide from Doyle’s 
USA offices, and M. Skip Doyle will continue as president of 
the U.S. company. There are no plans to change staff. The de- 
velopment and production operations of Doyle will benefit 
from Crompton’s advanced design, engineering, and manufac- 
turing technology. In addition, the European-based Crompton 
can help expand the distribution of Doyle products. 

/ PREMIER PRODUCTION LINE ON HIATUS 

Premier Technology has advised its distributors that the 
company’s production line will not be in operation from Nov. 
20 until Jan. 2. The company, which historically closes for in- 
ventory at the end of the year, has pushed the date back to let 
the marketplace absorb the abundance of available product. 

Premier president Gil Pollock explained: “We feel right 
now, with the overproduction of games by our competition 
and the backup of inventory at the factory and distribution 
levels, for us to introduce a new product would not be respon- 
sible to the entire marketplace. We normally would introduce 
our next pinball machine (Mario Andretti) in November, but 
we’ve decided to hold off until January. During that time our 
service and parts departments, shipping and receiving, office 
staff and engineering will continue to function as usual.” The 
company is still selling its Waterworld pinball and Strikes and 
Spares bowling-themed novelty. 

/ DATA EAST SHIPS THE AVENGERS 

Data East USA Inc. sends word that its latest video game, 
Marvel Comics’ The Avengers featuring Captain America is be- 
ginning to ship to distributors. According to Drew Maniscalco, 
national sales manager, “The Marvel characters have had a 
terrific track record, and I expect the success to continue with 
our new game.” 

/ INDUSTRY MEMBERS ON THE MOVE 

¢ Tim Jackson is no longer the director of sales and market- 
ing for Capcom Coin-Op Inc. Jackson cited “a difference of 
opinion with management” as the reason for the departure, 
and added that he is looking forward to many other opportu- 
nities in coin-op. He can be reached at (708) 397-1649. 

In other Capcom Coin-Op related news, the company’s Ron 
Malinowski set the record straight on rumblings that the com- 
pany would exit the pinball arena. Not true, he says; in fact 
shipments of the new Pinball Magic are currently in-progress. 

¢ Mike Kessler, director general of Mexico-based Peridiver- 
sione, S.A. DE C.V. and the new 75,000-square-foot Perimagi- 
co family fun center, has joined the staff of Denver-based 
Laser Storm, manufacturer of the high-tech laser tag system 
that recently introduced its Stargate adventure. Kessler, who 
will be vice president of retail operations, can be reached at 
(303) 751-8545. 

¢ Industry veteran Arnold Kaminkow has ae his interest 
in Pompano Beach, Fla.-based Benchmark Entertainment L.C. 
to one of his partners, Ron Halliburton, and struck out on his 
own to form the Boston-based XEKO Entertainment Co. Inc. 
XEKO will develop, manufacture, and market coin-op skill re- 
demption games. Kaminkow says that the company’s first 
game should be ready in time for AMOA Expo ‘96 in 
Dallas.& 
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ESSENCE OF GENIUS 


= Following this line of thinking we would like 
to present the essential expression of genius. 
The Amazing CashCode. To put it simply this 
is what this ingenious machine has to offer: 
¢ An Amazing Plus device (stacker or stackerless). ' 
This user friendly, maintenance free upstacker 
| or downstacker has a removeable, sealable, and, 
= lockable cassette for total security. The most call your local distributor today or CashCode 


advanced optical and magnetic recognition. IT TURNS MONEY INTO CASH toll free at 1-800-584-2633. ° 











Pop-up cover for easy access to cleaning and = 
service. Front colour LED to indicate operational 
mode. First in the industry-patented, non- 
contact note pathway with beltless mechanisms 
to insure the highest acceptance rate of genuine 7 
bills. All this genius at a simply unbelieveable 





price and warranty. For further information 
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FEC Focus 


Randy White of White Hutchinson Entertainment Group lends 
his expertise to an evaluation of the FEC phenomenon: what’s 
right with the market, what’s wrong with it, and how this growth 
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Galactic Storm featuring Marvel 
Comics’ characters, Data East’s own 
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industry has evolved and finally arrived to take its rightful place 
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We supply toys / novelties to family entertainment centers, amusement parks, 


19 Industrial Lane, Johnston, RI 02919 bowling centers, roller skating centers and arcades. 
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From the Editor 


A walk through 1995 





Valerie Cognevich 
Editor 
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t's always interesting working on the annual 
Year in Review issue. We did it a bit differ- 
ently this time and I think you’ll like it. We’ve 
taken each month and highlighted what we 
covered in that issue. It’s a quick and easy 
way to see the events that shaped 1995. 

Were there surprises? There are always 
surprises in this industry! However, there 
were admittedly some events that were note- 
worthy for a variety of reasons. For instance, 
I guess we were a little shocked by the expo- 
sure the video poker industry suffered here 
in Louisiana. You may 
know that Louisiana is 
one of a mere handful of 
areas where the games 
are legal. And boy did we 
have trouble. Even 
though we live in the 
state, we were getting 
newspaper clippings from 
all over the country about 
Louisiana and its unique 
brand of politics! 

When Louisiana legal- 
ized video poker one of 
our respected industry 
friends commented that if 
anyone could screw it up, 
it would definitely be 
Louisiana. And we seem 
to be doing just that. But 
that’s another much longer story. We can 
talk about gambling in many forms, be it 
casinos, Indian gambling, or video poker, but 
one thing seems fairly certain: no other state 
is likely to have legislation passed any time 
soon to legalize video poker games. But it 
doesn’t mean efforts will cease. 

Gambling continues to swell on Indian 
reservations. This year the Coeur d’Alene 
Indian tribe announced plans to start a na- 
tional lottery, promising the biggest jack- 
pots the nation has ever seen. And South 
Dakota, once the model for video lottery, 
has suffered several nearly fatal blows over 
the years. The latest saw the state’s share of 
revenues increase to a whopping 50 per- 
cent, while rules loosened making it much 
easier for locations to operate their own 
machines. 

Gambling aside, no subject warranted 


more space than redemption. Our new 
product introductions tell the tale: of rough- 
ly 160 new product announcements, 65 
were redemption items; another two dozen 
were kiddie rides. The rest were a combi- 
nation of jukeboxes, video, pinball, and oth- 
er assorted items like pool, darts, foosball, 
and air hockey. 

Of course, we know that redemption is 
the product of choice in the staggering num- 
ber of family entertainment centers opening 
up. Just a few we highlighted included Block 
Buster’s Block Party, the CyberMind Virtual 
Reality Center, T-Mek Mekropolis, and Per- 
imagico in Mexico City. They keep getting 
more lavish and big! 

The Fun Expo, geared toward the FEC 
market, was bigger than ever. Each year 
(this was the fifth) more traditional coin ma- 
chine operators and distributors show up, 
walking the aisles to make sure they keep in 
touch with what’s going on. There’s no 
doubt that next year we'll see even more of 
them as the word spreads. Fun Expo orga- 
nizers are planning a questionnaire for op- 
erators’ input. They want to offer something 
for them, too. 

No year, from now on, will be void of talk 
of high and higher technology. We’re on the 
Information Superhighway, or as John 
Lawrence of JAM says, the Information Au- 
tobahn! It seems that everyone is joining an 
on-line service and at least two industryites, 
Jim Trucano and our own Randy Fromm, 
have gone on-line with their own magazines. 
Jim’s Vending and Entertainment Network 
and Randy’s Amusement International Mag- 
azine are up and running. We’ve only 
scratched the surface of what we'll see in the 
future. And video games are more vivid and 
realistic, far beyond our wildest dreams of 
only a few short years ago. 

We'll remember 1995 as the year we 
mourned the dashed hopes of ever seeing a 
dollar coin, and efforts began in ernest to 
ban cigarette vending machines. Violence 
was a luke-warm topic and NANI began its 
critical test phase. 

Looking back at 1995 we can point out 
some bad, but we can’t forget the good. 
We're optimistic about the future—a future 
that is not far away. & 
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Letters 


Unsettling 
trends 


Amen to Art Warner’s letter in 
the October issue. We’ve learned 
the hard way. Now when we look 
at a redemption piece we ask our- 
selves if the player would be will- 
ing to play it even if it gave no 
tickets. Plain and simple, that 
means it has to have entertain- 
ment value. 

When buying any game, we 
look at the relatively long-term life 
of a game. We don’t want a game 
that pays big for six months and 
dies. We do not have any fighting 
games and have had compliments 
from mothers because of it. We’ve 
had our best year in a decade 
without that blood money. 

We are still operating machines 
over 75 years old. They will out- 
gross any pinball and most videos 
(not including sit-downs) and do it 
year after year. That’s a good re- 
turn on investment. Redemption, 
in spite of the rush-to-the-market- 
before-it’s-ready attitude of some 
manufacturers, is a good return on 
investment. 

What I haven’t seen mentioned 
in the trade press is anything on 
the growing resentment towards 
redemption. Some parents, mainly 
mothers, hate it when it’s time to 
turn in the tickets. “If 1 would have 
known you were going to get tick- 
ets, | wouldn't have let you play,” 
is a typical comment we've heard 
them say to their kids. We’ve had 
mothers drag their kids out rather 
than subject themselves to the re- 
demption counter. 

It seems like the less tickets the 
kids have the longer they take to 
choose a prize. Recently, we’ve 
noticed a surprising trend: moth- 
ers are going outside while the lit- 
tle ones make their selections. I 
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sure would like to see some arti- 
cles on this seemingly impossible 
situation. 

There’s another trend we are 
uncomfortable with is the growing 
attitude by the parents that the 
games have no value; that the 
merchandise they receive is the 
total value of the money spent. 
We're losing the “fun factor.” Lest 
the reader think our ticket prices 
are high, we regularly get compli- 
ments from mothers on our prices 
compared to the chain locations. 

Dennis R. Atkinson 
President 

Memory Lane Arcade 
Frankenmuth, Mich. 


[Dennis, I was surprised to hear 
your comments on some unwelcome 
trends involving redemption. Since 
redemption has been growing so 
rapidly, it’s not impossible that 
problems will begin to surface. I in- 
vite other readers to give us their in- 
sight and thoughts on this subject. 
Please tell us if you are seeing any 
unwelcome problems with redemp- 
tion. I'd also like to hear any com- 
ments on Dennis’ letter.—V.C_/ 


I am writing in response to a 
number of problems that came up 
at the AMOA Expo in New Or- 
leans. I feel that the story should 
be told from our standpoint rather 
than listening to the rumors and 
innuendo that were being spread 
around. 

After we set up our stand and 
ran out to pick up the usual last 
minute items needed to be ready 
for opening, we found a note ask- 
ing us to come to the AMOA 
headquarters office. There we 
were told that there were con- 
cerns about our equipment and its 
resemblance to “slot machines.” 


10 


After a brief explanation, I was 
told that someone would be down 
to the booth to discuss this in 
more detail. 

In short order, five AMOA rep- 
resentatives came to see and dis- 
cuss our machines. Marian Griffin 
was most gracious while she 
showed me a copy of a letter from 
the Louisiana State Police and told 
me of the concerns. 

I explained our equipment and 
pointed out why they were not 
slot machines but redemption 
equipment with redemption token 
or ticket payouts. Our brochures 
and company information ex- 
plains this. Our other equipment 
was “amusement with prize” 
(AWP) or “skill with prize” (SWP) 
and was not in question at the 
time. 

I was informed that AMOA 
would discuss the matter with its 
attorney and call me the next 
morning. When that call came it 
was to inform me that it was OK to 
show our equipment with the un- 
derstanding that we may still have 
to meet with the Louisiana State 
Police for a final resolution. 

The first day of the show we 
did, in fact, meet with Officer 
Lopez, and after a discussion of 
the machines, an explanation of 
how they worked, and a physical 
exam, he agreed that they were 
undoubtedly redemption or prize 
machines and there was no prob- 
lem with showing them. 

I’m certain that everyone has 
heard about the Friday meetings 
with the police and the pulling of 
all machines with cards (especially 
video). We were checked again at 
that time and because we had no 
cards on our machines were again 
told to continue to show. 

My point is to stop a lot of fin- 
ger pointing about AMOA’s lack of 
planning and forethought. We felt 
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Letters 


that under the circumstances and 

short notice that AMOA had to 

work under, the best was made of 

a bad situation I don’t believe any- 

one could have planned for or 
even considered. 

Don G. Tunstall 

USA Sales Manager 

BWB Newark Ltd. 

Nottinghamshire, England 


[Don, I’m sure you were delighted 
that you were able to show your 
equipment, but I feel just as certain 
you would have written a much dif- 
ferent letter had you been forced to 
close your booth. You say that no 
one could have foreseen this hap- 
pening, but it happened during 
AMOA ‘93 in California. What 
made so many people angry this 
year was the fact that since it had 
happened and machines were under 
scrutiny before, AMOA still made 
no effort to get a ruling long before 
everyone had set up their booths and 
spent money to bring people to the 
show.—V.C_] 


Wrong words 


At AMOA I picked up a copy of 
your September issue. I am dis- 
turbed by the terminology used in 
the “From the Editor” column; dis- 
turbed enough to put pen to pa- 
per. 

I have campaigned here in Aus- 
tralia against the use of the term 
“profit-sharing” because that’s 
very definitely NOT what we’re 
doing. How all of us operate is 
that we “income-share” with our 
sites. Io indicate that we as an in- 
dustry profit-share incorrectly as- 
sumes that every dollar of income 
is profit. 

The editorial’s third paragraph 


says “...operator agreed to give 
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fulfillment of the token 
contract, it’s time 
you Called 


Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
Toll-Free 1-800-225-2734 
In Massachusetts call (508) 226-3310 





away 60 or more percent of the 
profits...” Now the only way that 
an operator who gives away 60 
percent of the income in a ma- 
chine is giving away 60 percent of 
his profits is if there is absolutely 
no cost (indirect or direct) at- 
tached to gaining that income in 
the cashbox of the machine. 

If there is absolutely no cost, 
then all income is all profit. ’'m 
not belaboring the point, but it is 
extremely important that opera- 
tors, distributors, manufacturers, 
publishers, and editors in this in- 
dustry understand that our coin 
income is not all profit. 

If they don’t understand that 
our income is not profit (in the 
same way that Play Meter’s adver- 
tising and subscription revenue is 
not all profit) then how on earth 
can we get the site owners to un- 
derstand it so that we can bring 
site percentages (back) under con- 
trol? 

Please use the term income- 
sharing, but never profit-sharing 
because there ain’t no such animal 
in this industry. 

Erwin Boot 
Automatic Music Co. 
Tasmania, Australia 

[Erwin, did your letter make me 
stop and think! You made a valid 
point, one that I’m surprised no one 
has brought up before. I can under- 
stand the frustration operators must 
feel when they have invested in 
equipment, vehicles, buildings, and 
personnel only to have a location 
argue about their share. I took your 
comment to heart and you can be- 
lieve I will use the term income- 
sharing more wisely and profit- 
sharing will be banned from our 
pages.—V.C.] & 
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FUTURE TODAY 


MICRO MANUFACTURING, INC. 


535 Old Nashville Hwy. LaVergne, TN 37086 
(615) 793-5510 Fax (615)793-5512 
1-800-277-6136 
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VIDEO DEDICATED 


VIDEO & PINBALL COMBINED 





MO.ON MO.IN POINT LONGEVITY 
GAME CHART TOP 10 VALUE POINTS 
1. Tekken 2 (Namco) 2 Z 1. Daytona USA (Sega) 9.06 892 
2. Daytona USA (Sega) 15 15 2. Cruisin USA (Midway) 8.87 758 
3. Cruis’n USA (Midway) 13 13 3. Cyber Cycles (Namco) 8.11 110 
4. Megatouch (Merit) ye 2 4. Killer Instinct (Midway) 7.83 614 
5. Cyber Cycles (Namco) 2 2 5. Suzuka 8 Hours 2 (Namco) 7.80 997 
6. Mortal Kombat 3 (Midway) 7 f 6. Virtua Fighter 2 (Sega) 7.59 Dol 
7. The Addams Family (Bally) 45 45 7. Virtua Cop (Sega) 7.40 518 
8. Killer Instinct (Midway) 11 11 8. Suzuka 8 Hours (Namco) 7.07 950 
9. Suzuka 8 Hours 2 (Namco) 19 19 9. Ridge Racer 2 (Namco) 7.00 308 
10. Theatre of Magic (Bally) ¥j 7 10. Solitaire Challenge (Dynamo) 6.92 120 
11. Tekken (Namco) 10 10 i, COPS (TW) 6.83 193 
12. Virtua Fighter 2 (Sega) 10 10 12. Virtua Racing (Sega) 6.81 1797 
13. Virtua Cop (Sega) 10 9 13. Lethal Enforcers Il (Konami) 6.74 733 
14. Star Trek TNG (Williams) 23 22 14. Out Runners (Sega) 6.64 1279 
15. WWE Wrestlemania (Midway) 2 2 15. T-Mek (TW) 6.55 557 
16. Suzuka 8 Hours (Namco) 19 18 
17. Ridge Racer 2 (Namco) 12 5 
18. Johnny Mnemonic (Williams) 1 1 1. ‘Tekken 2 (Namco) 912 118 
19. Solitaire Challenge (Dynamo) 17 10 2. Megatouch (Merit) 825 114 
a eRe a siccae ; 2 2 3. Mortal Kombat 3 (Midway) 8.02 393 
aes Sie ee als ly (Kaneko) 2 6 4. Tekken (Namco) 7.70 484 
23. C je ie remier) ; 5. WWE Wrestlemania (Midway) 7.13 76 
pen ae A - ¥ : 6. Great 1000 Mile Rally (Kaneko) 6.86 795 
«eens eee 7, Raiden DX (Fabtek) 6.82 291 
25. Virtua Racing (Sega) of | 
8. Lethal Enforcers (Konami) 6.74 1550 
26. Lethal Enforcers (Konami) 38 36 
9. Bust-A-Move (Taito) 6.73 341 
27. Lethal Enforcers II (Konami) 19 5 , 
28. Bust-A-Move (Taito) 9 9 10. Street Fighter Alpha (Capcom) 6.70 127 
De sieaibieks dick ani 11. King of Fighters ‘95 (SNK) 6.64 30 
29. Street Fighter Alpha (Capcom) 5 3 : 
12. X-Men (Capcom) 6.63 446 
30. Out Runners (Sega) 27 20 waa 
.; 5; 13. Aero Fighters 3 (McO’River) 6.60 26 
31. King of Fighters ‘95 (SNK) 1 0 
32. Twilight Zone (Bally) 32 22 14. Golden Tee 3D Golf (Incredible Tech.) 6.33 19 
15. Drug Wars (Am. Laser) 6.09 1201 
33. X-Men (Capcom) 10 9 
16. Raiden II (Fabtek) 6.03 746 
34. Shaq Attaq (Premier) 11 10 
= 17. Viper Phase 1 (Fabtek) 6.00 8 
35. Aero Fighters 3 (McO’River) 1 O 
18. World Rally (TW) 5.89 11 
36. World Cup Soccer (Bally) 17 17 7 
37. T-Mek (TWi) 13 3 19. Fatal Fury 3 (SNK) 5.69 
; 20. Samurai Shodown II (SNK) 5.55 213 
38. Lucky & Wild (Namco) 28 5 
bes 21. Twin Eagle 2 (Seta) 5.50 4 
39. No Fear (Williams) 6 rs: 
a: 22. Mortal Kombat II (Midway) 5.49 965 
40. Road Show (Williams) 12 11 pty 
saig 23. Aero Fighters (McO’River) 5.39 1 
41. The Shadow (Williams) 10 5 
24. NBAJAM Tournament (Midway) D.Al 433 
42. Golden Tee 3D Golf (Incredible Tech.) 1 O oe 
hy 25. Windjammers (Data East) D.20 101 
43. The Flintstones (Williams) 13 4 . i: 
44. Batman Forever (Sega) > 1 26. Aero Fighters 2 (McO’River) 5.20 145 
45. Sega Rally (Sega) 2 1 
46. Virtua Fighter (Sega) 20 10 RS 
47. Rescue 911 (Premier) 19 11 
#0. “Fast Draw (Ani Laser) 14 > 1. The Addams Family (Bally) 7.86 2485 
49, Dees I 19 13 2. Theatre of Magic (Bally) 7.74 | 
> Dimi Niet ie Lsa7 3. Star Trek: TNG (Williams) 717 1210 
50. Indiana Jones (Williams) 26 14 4. Johnny Mnemonic (Williams) 7.00 43 
51. Raiden II (Fabtek) 24 21 5. Indianapolis 500 (Bally) 6.88 86 
52. Big Hurt (Premier) 1 O 6. Waterworld (Premier) 6.86 39 
53. Viper Phase 1 (Fabtek) 1 0 7. Twilight Zone (Bally) 6.63 1098 
54. Demolition Man (Williams) 19 12 : sae ea aisles ie see | 
BE ‘Giaienta (eer 7 5 . World Cup Soccer (Bally , 
ae ea a gle ; | 10. No Fear (Williams) 6.40 222 
57 Pinball M y C 1 0 11. Road Show (Williams) 6.39 517 
—— agic ( ‘apcom) 12. The Shadow (Williams) 6.35 326 
58. Dirty Harry (Williams) 7 2 13. The Flintstones (Williams) 6.31 299 
59. Revolution-X (Midway) 17 4 14. Batman Forever (Sega) 6.25 46 
60. Jack-Bot (Williams) 1 O 15. Resuce 911 (Premier) 6.13 592 
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Is your business growing 
out of control? 








Take the first step towards managing your profits with.. 
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Route Management Snare for Windows" 








PService Call 
Tracking 





Collections 


For more information: 


Call Premier Data Corp. 





: Sales: (800)720-3282 
Se International: (217)528-9000 
Multiple Meter Fax: (217)528-4272 


Configurations 


Compuserve: 72613,701 
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COMYRUALWNH 


REDEMPTION 


MFG. 


ALLEY BOWLERS 


Striker 


. Skee-Ball Lightning 
. Smartball 
. Skee-Ball 


SPORTS GAMES 


. Super Shot 

. Hoop It Up 

. Full Court Fever 

. Full Court Frenzy 
. Rage in the Cage 


UB QB Football 


. Shoot to Win! 

. Two Minute Drill 
. Hoop Shot *% 
. Slugfest 


COIN PUSHERS 


. Jungle Jive 


2. Klondike/Gold Coast 


CHNBDIAWN SE 


I, 
2 
3. 
4. 
2. 
6 
ds 
8 
9 
10 
11 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on a scale 
of 1-10. Longevity Points: determined by standings in Video & Pinball combined column (#1 game receives 60 


. Rock ‘n Roll/ 


Dinosaur Valley 
CRANES 


. Skill Crane 


Clean Sweep 
Candy Crane 
Action Claw 
Jumbo Crane 
Big Choice 


. Snack Attacker/Challenger 
. Classic Watch Crane 
. Hollywood Crane 


CHILDREN’S GAMES 


Mini Dunx 


. Shoot to Win! Jr. 


Jr. All American 
Smart Toss Em 
Bozo Basketball 


. Skee-Toss B.C. 


Jungle Picnic 


. Godzilla Wars Jr. 

. The Flintstones 

. Super Mario Mushroom 
. Hightops 


(Design Plus) 
(Skee-Ball) 
(Smart) 
(Skee-Ball) 


(Skee-Ball) 
(TW) 

(ICE) 

(ICE) 

(Fun Merchants) 
(Skee-Ball) 
(Smart) 

(Taito) 

(Doyle) 
(Williams) 


(Coastal) 
(Fun Merchants) 


(Fun Merchants) 


(Grayhound) 
(Smart) 

(Smart) 

(Fun Merchants) 
(Grayhound) 
(Fun Merchants) 
(AGE) 

(Smart) 
(Maxwell) 


(ICE) 
(Smart) 
(UETD) 
(Smart) 
(Design Plus) 
(Skee-Ball) 
(Bay Tek) 
(Namco) 
(ICE) 
(Premier) 
(Skee-Ball) 


points, #2 game receives 59 points, etc.) 
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8.20 
7.90 
6.90 
6.60 


9.20 
8.00 
7.00 
6.69 
6.33 
6.31 
6.18 
9.86 
of ke, 
9.68 


8.63 
8.50 


8.00 


7.86 
7.67 
tor 
7.40 

fA) 
6.73 
6.67 
6.33 
9.83 


9.67 
8.00 
8.00 
7.38 
6.33 
6.22 
6.00 
9.00 
2.390 
9.209 
9.00 
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rr WN 


eek et 


NN po WN Be eB We Bee Be Be Ee 


Sea oS Ye Ye 


OMNADATA AWN 


REDEMPTION 


ROLL DOWNS 
Spin To Win 
Rock N Roll 
Clown Rolldown 
Tic-Tac-Toe 


COIN DROP GAMES 
Smokin’ Token 
Screamin’ Slopes 
Addams Family Values 
Home Run Hitter 
Wheel ‘M In 

The Mask 

Coin Circus 
Aftershock 

Roll For Gold 

Rock N Bowl 


. Super Rock-N-Bowl 
. Sonic the Hedgehog 


NOVELTY 


. Cyclone 
. Spider Stompin’ 


Dinoscore 
Circus Hi-Rise 
Ring Toss 


. Ribbit Racin 


Swamp Stomp 
Whac-A-Mole 


. Wacky Gator 

. Killer T-Rex 

. Hop-A-Tic-Tac-Toe 

. Feed Big Bertha 

. Neck-N-Neck 

. Hungry Hungry Hippos 
. Simple Simon 

. Cosmo Gang 


Robo Bop 
Pop-A-Ball 
Knock Down 
Flip-N-Win 


. Big Mouth 


Cracky Crab 


. Dump the Ump 


MFG. 


(Lazer-Tron) 
(Bay Tek) 
(Bay Tek) 
(Skee-Ball) 


(Seidel) 
(Midway) 
(Midway) 
(CCI) 
(Bromley) 
(Data East) 
(Am. Sammy) 
(Lazer-Tron) 
(Benchmark) 
(Bromley) 
(Bromley) 
(Sega) 


(ICE) 

(Jaleco) 
(Planet Earth) 
(Skee-Ball) 
(Lazer-Tron) 
(Lazer-Tron) 
(Lazer-Tron) 
(Bob’s Space) 
(Data East) 
(Smart) 
(Data East) 
(Smart) 
(Bundra) 
(ICE) 

(Am. Sammy) 
(Data East) 
(Coastal) 
(Coastal) 
(Meltec) 
(Planet Earth) 
(Meltec) 
(Namco) 
(Doyle) 





7.88 
6.67 
6.00 
2.00 


8.86 
8.67 
8.00 
(Age 
7.50 
1.20 
7.14 
7.09 
6.79 
6.07 
2,00 
0.20 


9.24 
8.50 
8.36 
8.00 
8.00 
7.91 
419 
7.20 
(Ate 
7.00 
6.92 
6.82 
6.67 
6.60 
6.33 
6.33 
6.25 
6.25 
6.25 
6.17 
6.00 
6.00 
9.80 





“Indicates new or reappearing games. 
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KONAMI Co. itd presents a KOnalti (America) li. release 
in cooperation with HOnaIt Computer catertainment Chicago, lac. 

Production R&D #10 ream Atelier H produced by Hideki Nyala Directed By Kuniaki Kakuwa 
sold hy Mike Rudowiez Qarren Decatoire Louie Rummenigge 


| READ THE OTHER SIDE | SD Beusseksen Mitta game 


Released By Konami (America) Inc. © 1995 Konami (America) Inc. Konami is a registered trademark of Konami (America) Inc. Crypt Killer is a trademark of Konami (America) Inc. All rights reserved. 








at You. 





Destroy the Gargoyles on your way 
through all six words. 









S288 AA! 


obliterate the Hydra and demolish all 
Seven of its heads. 


Battle the Medusa with the grenade 
launcher. 
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> One of the most talted about games of the Year. 

> A Winner at AMOA "45. 

» Explosive Pume Action Shot Gun. 

» Choose From 6 worlds +o conauer. 

> Premier S player cabinet with HUGE So’ screen. 

> High resolution, texture-mapped polygon aT CAN Nelo 

> Your Arsenal includes a Gatling Gun, Super Shot Gun, 


Grenade Launcher, & more. 


» Intense Stereo Theater Sound. 
> Heavy duty casters for easy handling and assembly. 









Dimensions | 62" Wide x 83" Deep x 75" High 


Weight 440 \|bs. 





Konami (America) Inc. 
900 Deerfield Parkway, Buffalo Grove, IL 60089-4510 Phone: 708-215-5100 Fax: 708-215-9684 
Visit our Web Site st: http://www. Konami.com 


Up Front 








Bonnie Theard 
Managing Editor 
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Arcades and patrons stuck 
in a bad image time warp 


ut this in the wouldn’t-you-know-it file: in 
the enlightened society of the ‘90s the im- 
age of our industry has not advanced an 
inch from where it was decades ago. I'd 
like to say it isn’t so, but two recent exam- 
ples of that old unsavory image rearing its 
ugly head are too blatant to ignore. The 
should-know-better offenders are intelli- 
gent men: humorist Mark Russell and re- 
tail/entertainment project consultant 
James A. Nelson of The 
Mother Co., former vice 
president of planning 
and development for the 
MCA Development Co. 

Perhaps we can under- 
stand Russell garnering 
a few laughs at the ex- 
pense of our industry. 
He unmercifully roasts 
politicians on a regular 
basis, including the oc- 
cupants of the White 
House. It’s his job to 
poke fun at everything. 
Yet I find it difficult to 
smile when reading one 
of his comments on the 
cigarette vending issue: 
“Clinton proposes a ban on cigarette vend- 
ing machines and I wish him luck. But you 
can’t discuss the vending machine indus- 
try without hearing the theme from “The 
Godfather.” Is that steam I see coming 
from your ears? 

Nelson’s gaff came during a recent 
seminar titled “New Themed Entertain- 
ment Destinations.” Nelson, the self-de- 
scribed brains behind Los Angeles’ Uni- 
versal CityWalk shopping mecca, made it 
clear that while he knows what makes for 
an intriguing retail experience he has a 
long way to go when it comes to tact—par- 
ticularly when referring to teens, a group 
of customers who contribute to arcade 
and family entertainment center bottom 
lines. They have been known to do a bit of 
shopping as well. 
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He stated that there is still a stigma at- 
tached to arcades, and retailers are afraid 
of arcade clientele hindering shoppers. 
“Arcades bring in the worst element for 
the demographic of a location with a 
somewhat older crowd,” said Nelson. He 
suggested that separate entrances to an ar- 
cade might work or, “If you want to build 
a center for teenagers, go find some prop- 
erty out by the city dump.” 

I could feel the mood in the room 
change after that comment. The audience 
listening to Nelson included Michael Get- 
lan of Amusement Consultants and 
Demitris Mioulis of Sports N Games Fun 
Center, who were quick to call Nelson on 
this view. They cited numerous entertain- 
ment centers by retail establishments 
where teenage customers are not consid- 
ered pariah, from Church Street Station in 
Orlando and North Pier in Chicago to The 
Forum at Caesar’s Palace in Las Vegas and 
the Mall of America in Minneapolis. 

It was pointed out that management 
policies can be the problem, and with 
enough thought and design, arcades and 
their young patrons can coexist with retail 
outlets. Ironically, during the following 
day’s seminar on “Identifying the Best Lo- 
cation for Your FEC” George McAuliffe of 
Edison Brothers Entertainment said, “We 
need Friday and Saturday night teens. We 
set the standard: you are welcome if you 
adhere to the rules.” 

Too bad that Nelson was not in atten- 
dance. He appeared unmoved in his con- 
viction the day before, and I suspect he 
will stay fairly rigid in his thinking. The 
fact remains that retail centers need cus- 
tomers of more than one age bracket. 
That’s why they offer a diversity of stores 
plus entertainment. A well-run arcade 
complements such centers; it’s not fair to 
make a blanket statement against them as 
a class of establishment. This is not the 
first time our industry has encountered 
such prejudice, and it won't be the last. A 
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A MESSAGE FROM 
TRACY TATE, SNK 
NATIONAL SALES 
MANAGER 


Here we are closing in on our sixth 
year with the NEO*GEO system, a sys- 
tem that has soared far beyond anyone’s 
expectations. A system that continually 
offers high quality, competitive games 
that keep pace with the competition. 

Over the years we have all learned a 
lot about systems, and we have made our 
mistakes through the process as I am cer- 
tain you have done the same. I would 
like to share with you what we have 
learned through the process in the hope 
that you will find a way to optimize your 
own NEO*GEO earnings. 

First and foremost is the simple fact 
the single slot configuration with a dedi- 
cated marquee earns the best. We have 
adjusted to this fact internally and have 
created a full marquee to be offered with 
all new titles. Also, with the single slot 






format, it makes more sense to adjust the 
coinage accordingly. Almost all of our 
new titles are tested at 50 cents to start 
and 50 cents to continue and they per- 
form very well. As we all know, in a dif- 
ficult market there is no reason to cut 
your income in half because of incorrect 
coin settings. 

Secondly, and this is as basic as it 
comes, it is critical that all buttons and 
joysticks are functioning at 100%. Our 
latest fighting games are very sophisticat- 
ed in their moves, if you do not offer the 
player total control the game loses it’s 
greatest asset, competition. I will go as 
far as saying that it is a waste of your 
time and money to purchase new titles if 
you do not take care of the cabinet itself. 

I would like to challenge each and 
everyone of you to do the following. 
Take one of your 2 or 4 slot games, shop 
it out and clean it up to make a positive 
presentation. Purchase our newest and 
hottest title, “BLADES OF BLOOD’, 
install the dedicated marquee and operate 
as a single slot system. Set the coinage at 
.Q start and .50 continue and place it in a 
high traffic area with other high priced 
games. I promise you that after this test 
your eyes will be opened to earnings that 
you have never before seen with the 
NEO*GEO system. As you will read in 
this newsletter, “BLADES OF BLOOD”, 
is the highest earning game we have test- 
ed in SNK’s history, it’s time to take the 
challenge. 


A MESSAGE FROM 
JEFF YANTZ, SNK 
EASTERN REGIONAL 
SALES MANAGER 


I’m just getting back into the office 
after a dizzying post AMOA open house 
circuit. It was great to see some old 
friends and some new operators who run 
quite a few.NEO*GEO Systems in their 


areas. Some of the comments I’m getting 
when I am out in the street 1s, ““Make sure 
you have diversity in the games, we need 
all types of games.” I think this season’s 
lineup of cartridges has exactly what the 
operators have been asking for. The new 
titles offer diversity and awesome game 
play that you are used to on the 
NEO*GEO System. 

Now is a very exciting time for 
NEO*GEO. We’ ve got a Counter Top 
Conversion Kit coming out for all you 
bar and tavern operators along with 
games to support it. We are calling it our 
“Take Some Old Wood and Make it 
Good” campaign and we urge you to try 
a few Counter Top Conversions and 
swap the cartridges between locations. 
Your location owners will see the value 
of you bringing them a new sports, puz- 
zZle, or shooting game to their location, 
and the players will love having a full 
action video game right on the bar. 
What’s more, is we have an extraordinary 
fighter coming out in BLADES OF 
BLOOD. The game features and playa- 
bility of this fighter is awesome and the 
full size flexible marquee will be a sure 
attention-getter for players when used 
properly. The beauty of it all is that all 
the titles and the kits I am mentioning are 
for one universal system with over 60 
software titles out in the marketplace and 
more on the way. 

Oh yeah, one more item, I have 
noticed a sizable increase of NEO*eGEO 
operators on the internet and I'd like to 
thank the people who have E-mailed me 
already. The information from the people 
on the streets is always vital to us so keep 
it coming. If you have success stories for 
me, you need ideas on titles to use for a 
location, or you just plain have some 
questions on how to promote your 
NEOeGEO System I can be reached at 
JKYAZ@AOL.COM. And Happy 
Holidays to all our NEO*GEO customers 
and players. 


TOMMY’S TECH TIPS 
TOMMY LYNN, 
NATIONAL SERVICE 
MANAGER 


1. Many NEO*GEO cabinets have been 
in the field for years, earning good money the 
way they are designed to. A number of phone 
calls to the SNK Service Department lately 
indicate a problem with intermittent connec- 
tors. This is caused by the dirty contacts from 
older cartridges transferring dirt around. The 
solution is to use contact cleaner on the PCB 
contacts and cleaning the cartridge edges. 
Make sure to check ALL the cartridges in your 
library and clean them as one dirty cartridge 
will put dirt right back into the contacts. 

2. Speaking of dirt, now would be 
a good time to clean your cabinets. The 
NEO*GEO system has a much longer location 
life than other games. Each time you install a 
new game, go over the cabinet with some 
Windex and a damp rag. Use graffiti remover. 
Patch up nicks and scratches. Make the game 
look like a NEW game. Also, check opera- 
tion. Make sure all buttons and joysticks 
work and are not loose or binding. Nothing 
makes a player walk away from a game faster 
than malfunctioning controls. 

3. The introduction of the MV1FZ PCB 
now allows the use of the NEOeGEO in coun- 
tertop cabinets (the dimensions are approxi- 
mately 8” x 11” x 3.5”). The use of certain 
sports and adult games in the NEO*eGEO 
library has showed great earning potential in 
locations suited for countertops. Here are 
some tips for installing the MV1FZ PCB into 
countertop operation. 

a. Make sure that the countertop that is 
to be converted has enough room to change 
the game cartridge comfortably. Nintendo and 
Merit countertops have already proved to be 
useful in this application. 

b. Please note that you will need a com- 
mon coin PCB, since most countertops utilize 
use only one coin slot. 

c. Match the game to the location. SNK 
has a large library of games to suit every loca- 
tion’s needs. With over 60 titles available, 
you are sure to find one that fits your location. 

Also, coming soon is a puzzle game enti- 
tled, “PUZZLE DE PON.” This title is a 
perfect fit for the adult location. 

Another title on the horizon is, “WORLD 
TOUR GOLF.” 

SNK is developing more adult type games 
with more sports and possibly a trivia game in 
the future. Please contact your distributor for 
a full catalog of our games. 


OPERATOR FEEDBACK 


“Your system works really well for us, by 
allowing us to add and update games on 
location. We service a five state area and 
hope that you continue to support your 
system in the future.” 
-U.S. AMUSEMENT, INC. 
Allan Garrett (AR) 


“Keep the great titles coming. 
Outstanding R.O.I. Also great dollars on 
CART.” 

-R&J AMUSEMENTS 
Jeff Szeles (CA) 


“R.O.I. on NEO*GEO has been very 
good. New cartridges at timely intervals 
have kept the play up at a steady pace.” 

-FUN TUNNEL 
Dean Paul (MS) 


“Great games and great prices for street 
operators like me.” 
-PLAY TIME ARCADE 
Kevin Dorost (VA) 


“T’ve owned NEO*GEO’s since they first 
came out. They have given me the best 
R.O.I. from any other video game I own. 
Keep up the great work.” 
-BEALL’S AMUSEMENTS 
Stephen Beall (CA) 


“Putting the latest header art work on 
vinyl (KING OF FIGHTERS ‘95) was 
great. It was easy to cut with scissors. I 
would like to get more info on cartridges 
as they come out, as sometimes the dis- 
tributors don't promote it as they should.” 
-PETE’S FAMILY ARCADE 
Russell Peterson (CA) 


“We like the people at AMOA. They are 
very helpful and friendly. We look for- 
ward to purchasing your products.” 
-TEK WORLD 
Percy Yee (KY) 


Company Name: 


Address: 


EARNINGS 


“BLADES OF BLOOD” is earning 
more money than any game ever tested 
in our history. Following are a few 
reports from arcades that will over- 
whelm you! 


LOCATION #1 
Alpine Racer 
15) 57,0 D) ou ©) ain 3) W010) B) 
Marvel Super Heroes 
Daytona USA 
Tekken 2 
Ultimate MK3 
Smokin’ Token 
Cyclone 
Ultimate MK3 
Wheel’m In 


FOONUONE 
13} D720 D) su ©) os 3) 8.010) BD 
WS 
X-MEN 
Street Fighter Alpha 
Crusin’ USA 
Ridge Racer 
King Of Fighters 
Crusin’ USA 
Virtua Fighter 


$1,084.50 


$944.00 
$664.00 
$587.50 
$515.50 
$406.00 
$338.00 
$328.75 
$319.00 
$282.25 


WPARUD 
$331.00 
$325.00 
$316.00 
$315.00 
$295.00 
$266.00 
$247.00 
$245.00 


*”BLADES OF BLOOD” WAS TEST- 
ED IN A SINGLE SLOT FORMAT 
WITH A DEDICATED MARQUEE 
AT 50 TO START AND .50 TO CON- 
TINUE. THIS GAME WAS PLACED 
NEXT TO OTHER HIGH POW- 
ERED GAMES IN HIGH TRAFFIC 
AREAS IN EACH LOCATION. 


The Future Is Now 








CORPORATION OF AMERICA 


20603 Earl Street, Torrance, CA 90503 
Tel. (310)371-7100°Fax. (310)371-0969 


Would you like to be placed on the SNK mailing list? 


Contact Name: 


State: Zip: 


Do you now or in the future plan to operate NEO*GEO MVS systems? 


Please post mark and mail to: SNK Corporation of America, 20603 Earl Street Torrance, CA. 90503 C/O Customer Service Dept. 


Coin-Op News 


Edison Bros. files for Chapter 11 protection 


Edison Brothers Stores Inc. filed for protection under 
Chapter 11 of the bankruptcy code last month as part of a 
reorganization plan that includes selling off its entertain- 
ment division. 

The plan includes closing 500 unprofitable retail stores 
by the end of 1996, merging two of its clothing store divi- 
sions, lowering overhead costs, revising merchandising 
strategies, and installing new management in four of the 
company’s operating divisions. 

Edison Brothers Entertainment operates 129 mall- 
based amusement centers under the names Time-Out, 
Space Port, and Party Zone. The company also operates 
five larger Exhilarama family entertainment centers, and 
the marketing and development company Horizon. The 
entertainment and restaurant chain Dave & Buster’s, with 
five locations, was previously under the control of Edison, 
but spun off to form its own publicly held company earlier 
this year. 

Industry insiders say the capital-intensive nature 
of operating location-based entertainment centers is 
no longer compatible with Edison Brothers’ flagging 
core retail business. 

The St. Louis Post-Dispatch reports that at least two 
unnamed potential buyers are negotiating to purchase 
the entertainment division. Under bankruptcy laws the 
division could be split up with some of the weaker loca- 
tions eliminated, thus strengthening the overall holding. 





WMS Industries has instituted a lawsuit in New York 
state court against Bally Gaming Intl., claiming the Las 
Vegas-based gaming machine manufacturer must pay 
$4.8 million in breakup fees due when a proposed 
merger between the two companies fell through. 

According to WMS, Bally incurred the fees when it 
unilaterally terminated a merger agreement and chose 
instead to join forces with Nevada slot route operator 
Alliance Gaming. 

“Other than enforcing its rights to the breakup fees 
and any other damages to which it is entitled, WMS 
does not intend to contest Bally Gaming and Alliance’s 
decision to merge with each other,” said a company 
statement. 

Responding to the suit, Bally’s director of marketing 
Julie Mottes said: “We have filed with the court in an- 
swer to the complaint with WMS and we are currently 
in litigation.” 

Under the new merger agreement, 5.9 million Bally 
Gaming shares will each be exchanged for $13 in cash 
and the remainder will be exchanged for Alliance shares 
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Under Chapter 11, the bankruptcy court can also over- 
ride location restrictions and nullify leases facilitating 
the transfer of property. 

Edison’s chairman Alan D. Miller said the company 
would have rather pursued reorganization without the pro- 
tection of Chapter 11 but chose that avenue when the re- 
tail environment failed to rally from its slump. 

“Chapter 11 allows us to accelerate our planned im- 
provements to ensure a strong future for our company,” he 
said. “With the support of our vendors and the hard work 
of our employees, we will be able to earn the continued 
loyalty of our customers, and we will come through this 
process a stronger, more competitive company than ever 
before.” 

Edison Brothers employs close to 23,000 people in 
2,700 retail apparel and footwear stores and entertain- 
ment centers across the country, as well as in Puerto Rico, 
the Virgin Islands, Mexico, and Canada. Another 1,750 are 
employed at the company’s headquarters in St. Louis and 
distribution centers in California, Georgia, Indiana, and 
Missouri. 

The company operates apparel stores under the names 
J. Riggings, JW/Jeans West, The Zeidler & Zeidler/Web- 
ster store group, Oaktree, Coda, Repp. Ltd. Big & Tall 
chain, Phoenix Big & Tall, and 5-7-9 Shops. Its footwear 
stores include the Bakers/Leeds stores, Precis, and the 
Wild Pair. 


WMS sues Bally over collapsed merger 


also valued at $13 per share. Bally shareholders will not 
receive less than 2.167 nor more than 3.09 Alliance 
shares for each share of Bally. 

“Our board of directors terminated the WMS merger 
agreement because the sale of BGII’s German opera- 
tions could not be completed on a timely basis due to 
newly imposed conditions,” said Bally chairman and 
CEO Richard Gillman. “Accordingly, we have structured 
a transaction with Alliance that addresses our previous 
concerns and is in the best interest of our shareholders.” 

The agreement, which has been approved by the 
board of directors, will be put before the shareholders 
of both companies at meetings scheduled for Jan. 9, 
1996. Regulatory approval and the securing of $150 
million in financing must also be completed before final- 
izing the merger. 

Previous to the agreement with Alliance, both Bally 
and WMS had filed suit against Alliance in response to 
its attempt to merge with Bally. The suits alleged that 
Alliance was providing misleading information to Bally 
shareholders. However, those suits have been dropped. 
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But not that much of one. 

See — and hear — our new HyperBeam™ Powered Digital 
Thunder” at your nearest NSM Distributor. A combination of now 
micro-second-measured CD change speed, ultra-performance 
technology and a “you’ve-absolutely-got-to-hear-it-yourself” sound. 
There simply isn’t another jukebox that comes even close. 


And that’s no exaggeration. 


Digital Thunder Wall’ 


M 


NSM M.U.S.1.C. 


NSM-America 
1158 Tower Lane e Bensenville, IL 60106 
Phone: (708) 860-5100 FAX: 5144 


™ “Digital Thunder,” “Digital Thunder Wall,” and “HyperBeam” are trademarks of NSM - Bingen, Germany ¢ Bensenville, Illinois © © Copyright 1995, NSM - Bingen, Germany ¢ Bensenville, Illinois 





Coin-Op News 


Sega enters agreement 
to develop LBE centers 


Sega Enterprises has announced an agreement with two 
entertainment heavyweights to form a joint venture that will 
design and develop location-based entertainment centers. 

Other players include MCA Inc. and DreamWorks SKG, 
with the initials standing for principles Steven Spielberg, Jef- 
frey Katzenberg, and David Geffen. 

The new interactive entertainment locations will feature 
the most advanced video games, high-tech attractions, simu- 
lators, food, and merchandise in environments designed by a 
collaborative creative team that includes Spielberg. 

Skip Paul, executive vice president of MCA Inc. and presi- 
dent of MCA Enterprises Inc., will head the new venture, 
which will be formally named later this year. 

“Since the mid-’80s, Sega has revolutionized location- 
based entertainment in Japan by transforming conventional 
arcades into places where people—children, teenagers, 
adults, and families—go for interactive fun,” said Hayao 
Nakayama, CEO and president of Sega Enterprises. “Now 
that we are joining with DreamWorks and MCA, we plan to 
bring the same kind of innovative, exhilarating family-based 
entertainment centers to North America and other markets.” 

Said Spielberg: “I look forward to building on my long- 
time relationship with MCA in location-based entertainment, 
and welcome the opportunity to develop this new venture 
with Sega’s creativity and technological expertise. ‘logether, 
Sega, MCA, and DreamWorks have the opportunity to cre- 
ate exciting new experiences and environments that will re- 
define this business into the next century. 

“This venture is a primary example of how MCA Inc. is 
seizing opportunities to create branded forms of entertain- 


VNEA spins prize 
winners at AMOA 


The Valley National 8-Ball Association (VNEA) at 
AMOA ‘95 was the center of excitement when current 
charter holders gathered to spin the wheel and qualify 
for one of three grand prizes—or the opportunity to 
make a $5 contribution to the VNEA junior pool pro- 
gram. 

And the winners were: Kalamazoo Amusement of 
Kalamazoo, Mich.; 4-Your Amusement of Winston- 
Salem, N.C.; and Music Service of Brookings, S.D. 
Their respective prizes were 12 Sabre Hustler two- 
piece cues from Valley, a premium package consisting 
of Valley tournament merchandise, and an expense- 
paid trip to Las Vegas. 

Entrants spun the wheel, indicating the prize for 
which each became eligible to win in a subsequent 
drawing. 
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Taken at AMOA Expo ‘94, this picture published in Play Meter provided a 
sneak preview of Sega’s joint venture with entertainment heavyweights. 
From left: Sega’s Masahiro Nakagawa and Al Stone, MCA’s Skip Paul, Sega’s 
Hisashi Suzuki, and Universal Interactive’s Mark Cerny. 
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ment,” said Edgar Bonfman, who heads MCA’s parent firm 
Seagram Company Ltd. “By further expanding our rela- 
tionship with the multifaceted DreamWorks SKG, and 
joining with an experienced and successful partner such 
as Sega, we have a strong foundation from which to build 
a new franchise.” 

The new company will reportedly assume all of the ar- 
cade sales business currently operated by Sega Enterprises 
USA and plans to open several locations in the next year. 
The formation of the joint venture is subject to the execution 
of definitive agreements, board of directors’ approval, and 
other customary conditions. 

Sega, a nearly $4 billion company, is a leader in the inter- 
active digital entertainment media industry and offers inter- 
active entertainment experiences both in and outside the 
home. 

DreamWorks will participate in this joint venture through 
DreamWorks Interactive, its joint venture with Microsoft Inc. 
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IFECA to change its name 
over trademark question 


The International Family Entertainment Center Associa- 
tion will institute a name change as a result of a trademark 
question involving a cable television company. 

According to association executive director Carole Sjolan- 
der, the group will change its name to the International As- 
sociation of Family Entertainment Centers. 

“Another company, International Family Entertainment 
Inc., a cable TV company which also owns Ice Capades and 
other entertainment has trademarked their name and they 
feel our name infringes on that trademark,” Sjolander ex- 
plained. “Although our attorneys believe we might prevail in 
court, we believe expending our funds for legal action is not 
the way our members would like our dues dollars spent.” 

The association has agreed to a mutual settlement that ad- 
mits no liability but agrees to the name change, she said. The 
name change will go into effect at the end of the year as long 
as it’s approved by the membership and infringes on no oth- 
er trademark. Only minor changes to the group’s logo are 
planned to display the new name. 
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Smart machines get U.L. approval 


| Smart Industries of Des Moines, Iowa, recently announced 
> 5 aaagaTI that its Candy Crane, along with a number of other machines, 
“CANDY” has been a eat b ae eae Laborato 

,SWANE oe ee 


Now carrying the U.L. label are Smart’s single and dou- 
ble Candy Crane, as well as the company’s Redemption Cen- 
ter, Ticket Center, and Prize Center. 

The company says this approval indicates to OSHA and 
local electrical inspectors, purchasing agents, and con- 
sumers that this product complies with stringent safety 
standards. 

A number of the company’s redemption games and its 
Clean Sweep cranes have also been granted U.L. approval. 
They include Smart Ball skill alley, Smart Toss Em, Feed Big 
Bertha, the single and double versions of Shoot to Win Jr, 
nine different models of the Clean Sweep, and all three sizes 
of the Clean Sweep Classic. 

“This certification is a proud accomplishment for Smart 
Industries’ commitment to safe, quality products,” a compa- 
ny statement said. “Smart values the importance of safe, se- 
cure products for their distributors, operators, customers, 
and players alike.” 





Smart Industries’ Candy Crane, along with a number of other machines, 
has been approved by the Underwriter’s Laboratory. 
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Yes, it's true! Merit Industries is offering financing terms of 
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15 equal monthly payments isn't due until the 4th month. This 

means you have 18 months to pay for your investment! Just 

purchase a minimum of 10 MEGATOUCH video games or 10 


SCORPION dart boards and you'll be eligible to take advantage 


of this incredible factory-assisted financing. Call today (or see list)” foie Ost: ae yed SEND? NEW, ST 


NE HPN AS Tse 07 4109 fan Loe) don 2134354 


*Freight, tax and filing fees paid by customer-not financed. Customer interest rate: 10.95 APR. ejeven months. Straignty, 





for the name of your nearest participating authorized distributor! 





Wurlitzer and IGT unveil promotion 


Wurlitzer Jukebox Co. and International Game Tech- 
nology (IGT) have signed a multiyear promotional 
agreement in which the companies have combined their 
talents to create a Wurlitzer jukebox-themed slot ma- 
chine and a game format that will award a Wurlitzer 
Model 1015 to each jackpot winner. 

The promotion will feature the jukebox on a neon- 
lighted revolving platform that reaches nearly 15 feet 
above the floor. At the base of the carousel are six spe- 
cially designed IGT slot machines, each one resembling 
the rotating color column and floating bubbles of a real 
Wurlitzer. 

Casino patrons will win the jukebox when each of the 
three reels stops and displays the Wurlitzer across the 
horizontal payline. The game will be offered in three 
IGT themes: Red, White, and Blue; Wild Star; and Dou- 
ble Red, White, and Blue. 

“This is one of the most exciting slot themes we have 
ever introduced,” said Mick Roemer, director of market- 
ing services for IGT. “At the October World Gaming 
Congress & Expo, where we officially rolled out the pro- 
motion, the response from our casino customers was 
outstanding. We took orders for a lot of carousels.” 


Buy 10 Megatouch’s! Net $8,500 


The classic Wurlitzer 
Model 1015 was intro- 
duced at the end of 
World War II, and its re- 
flection of the free-spirit- 
ed ‘40s and ‘50s has 
been memorialized by 
the U.S. Post Office on a 
collectible first-class 
stamp issued last March 
celebrating its 50th an- 
niversary. The remake of 
this classic jukebox is 
now sold as the One More 
Time. 

Winners of the Wurl- 
itzer will also receive a 
signed, authenticated 
Wurlitzer stamp poster and 
a first-day postmarked en- 
velope. A local, factory- 
trained Wurlitzer distribu- 
tor will deliver and set up the jukebox for each winner. 





Wurlitzer and IGT have unveiled this 
recent promotion which will award a 
Model 1015 jukebox to special jack- 
pot winners. 


PARTICIPATING DISTRIBUTOR 


before your first payment! 


Here’s how: 


e Megatouch games average about $100.00 
per week*. After split, that leaves $50.00 
net profit. 


e Over 120 days (17 weeks) each Megatouch 
game nets $850.00. 


e You've purchased 10 Megatouch games. 
Therefore, you've earned $8,500.00 
BEFORE THE FIRST PAYMENT IS DUE! 


With “Operator-Friendly” 
financing like this, your 
Megatouch games will pay for 
themselves out of the cashbox! 


* Based on actual operator testimony. 








Dedicated to the Street Operator's Success. 
INDUSTRIES, Inc. 1-800-523-2760 ¢ 215-639-4700 * FAX 215-639-5346 
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California Games’ president Richard Atchely and CEO Patrick Schroeder 
have changed the company’s name to CGI Entertainment Group to reflect 
current changes and growth. 


System cabinet and crane manufacturer California 
Games Inc. has announced that growth over the summer 
season prompted the southern California company to in- 
stitute several major changes, among them the introduc- 
tion of a new corporate name. 

The company will now be known as the CGI Entertain- 
ment Group Intl. “With the company’s new direction into 
areas other than traditional design and manufacturing of 
system cabinets, we felt that a name change was in order,” 
said CEO Patrick Schroeder. “We feel that the new name 
more closely reflects our strong involvement in develop- 
ing, manufacturing, and implementing all types of coin- 
operated entertainment here and abroad. 

“Our new association with our Latvian partners has 
put the company into the international market. We see 
that the industry is changing and change brings opportu- 
nity and we want to be ready for that opportunity.” 

CGI recently entered into a joint venture with Balticor 
Corp. of Riga, Latvia, with the goal of developing arcades 
across the newly formed country. The company is also 
putting the finishing touches on several new programs, in- 
cluding the Advantage Cabinet Series designed specifically 
for distributors and its new Skyline crane with some of the 
most advanced electronics in the industry. 

Additionally, CGI is in negotiation to triple its current 
manufacturing space, giving the company well over 
20,000 square feet. “This new plant will allow us to pro- 
vide the highest level of customer service to our cus- 
tomers,” Schroeder said. “With all our growth and expan- 
sion into Europe, our current facility couldn’t handle our 
load.” 

For more information, contact CGI Entertainment 
Group at (800) 336-4263. 
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Arachnid BullShooter 
tour gets underway 


Arachnid Inc. has launched this year’s BullShooter Tour 
with $250,000 up for grabs in 16 qualifying dart tourna- 
ments across the country. The payout for each regional event 
has been increased to $8,000. 

At the conclusion of the tour, an additional $100,000 will 
be on the table for the World Challenge of Champions Fi- 
nals, which will take place May 24-27, 1996, at the Hyatt 
Regency O’Hare, Chicago, IIl. 

Each qualifier will feature eight main events including 
Women’s Doubles, Men’s Doubles, Open Doubles Cricket, 
Mixed Triples, Mixed Doubles Cricket, Women’s Singles, Men’s 
Singles, and Pro Singles. First, second, and third place finishers 
in the main events will get a chance to go to the finals. 

Each tournament will feature a Draw Partner Top Gun 
Qualifier with first-place teams winning an entry into the 
$15,000 Top Gun Playoff at the finals in Chicago. A new 
Magnum Blow Dart competition has been added with an ad- 
ditional $1,000 awarded to the top winners. 

The first three regionals took place in Leavenworth, Kan., 
sponsored by Bird Distributing; Jacksonville, Fla., sponsored 
by Southern Sound Music Co.; and Minneapolis, Minn.., spon- 
sored by Lieberman Music Co. (Look for additional coverage 
in this month’s “Tournaments & Leagues.”) 

Other locations include Davenport, Iowa; Boise, Idaho; 
Oconomowoc, Wis.; Grand Island, N.Y.; Sacramento, Calif.; 
Raleigh, N.C.; St. Louis, Mo.; Hartford, Conn.; Columbus, 
Ohio; Houston, Texas; and Nashville, Tenn. Other locations 
are currently being set up. 

Qualifying packages which include certificates to the fi- 
nals, location posters, and rules and guidelines for setting up 
and running a BullShooter league program are available. For 
more information on how to get involved, call (800) 435- 
8319 or (815) 654-0212. 


Play-By-Play announces 
venture with Warner Bros. 


Play-By-Play Toys & Novelties Inc. has reportedly signed 
a multiyear licensing agreement with Warner Bros. Con- 
sumer Products to design, manufacture, and distribute a new 
line of stuffed toys based on characters from Steven Spiel- 
berg’s “The Animaniacs.” 

The show is an award-winning children’s program aired 
on the FOX Network. “The show is very popular with chil- 
dren and teens and was picked as a show to watch in 1996 
by Child Magazine,” said Guy Tuvin, Play-By-Play’s director 
of licensing. 

Under the agreement, Play-By-Play will hold the rights to 
sell its product line to mass market retail channels. The San 
Antonio, Texas,-based company currently produces and dis- 
tributes a line of sculpted toy pillows under separate agree- 
ments for Looney Tunes, Animaniacs, and Batman in the 
United States and Europe through mass market retailers. 
Looney Tunes has been a major success, the company says, 
across the nation at stores such as Wal-Mart, Kmart, Target, 
Toys “R” Us, and Kay Bee Toys. 

“We are thrilled to be associated with this new joint ven- 
ture which complements and expands our domestic retail 
program aimed at the mass market retail channel,” said Ar- 
turo G. Torres, Play-By-Play chairman and CEO. 
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There are reasons our tournament is called ... 


VALLEY “GOLD” 


No other electronic darts tournament 
offers so many complimentary bene: 
fits to its operators and players. 


Which is one of the reasons why the 
Valley Gold keeps growing so phenome- 
nally each year. Valley provides things 
like complimentary lodging and air travel 
to places like Las Vegas and Germany for 
players of qualified Valley operators. 


But that's just the obvious reason why 
our Valley Gold has grown so fast ... 
and so large. 


The others are really more important. 


Our tournaments are structured and run 
the same way we build our Cougar Dart 
machines. We speak to every ee we 
organize everything “to the. 
we make sure ei works | perfe ~ Quite 
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that all of the players thoroughly enjoy 
themselves ... that they take an experi- 
ence home with them like they've never 
had before. If they do, odds are good 
they'll tell their families, friends and 
co-workers. 


And, you guessed it, odds are even better 
that next year's Valley Gold will have yet 
more location patrons clamoring to play. 


Which, of course, is the goal behind it 
all. 


To increase the number of electronic dart 
players and the frequency that they play. 
Put simply, to increase Valley operator 
earnings ... both in the short term, and 
even more importantly, the long term. 


It works. Works well. And we're 
going to make it work even better. 


Valley Gold '96 -- our tenth annual 
Championships -- are going to be even 
bigger,«eyven better. 
o —_— 
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Commitment To Excellence 
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We're creating new ie 


eye-catching posters and other in-bar 
promotional materials. We’re planning to 
provide better distributor 
and field support than 
ever. 



















Can you qualify? 


If you own as few as 

10 Valley Cougar Dart 
machines -- any model 
or year -- you're eligible 
to participate. Just see 
your nearest Valley 
Cougar Darts distributor. 
Or call, write, or FAX us 
directly for full informa- 
tion and an application 
form. 


















Coin-Op News 


Allied Specialty pursues expansion 


Allied Specialty Insurance, a leader in providing coverage 
for the amusement and entertainment industry, reports that it 
is in the midst of a major expansion of its California operation. 

The company says it will spend more than $500,000 to 
expand the current operation. Plans include moving to larg- 
er, better equipped offices; upgrading computer and phone 
systems; and augmenting the current staff with corporate 
and industry veterans. 

“Our California office has experienced phenomenal 
growth since its creation three years ago,” said Paul “Duke” 
Smith, chairman of the Treasure Island, Fla.,-based company. 
“It will no longer be considered a satellite. We're creating a 
full-service regional operation to serve our current and fu- 
ture Western state clients.” 

Smith says this is the biggest and most important move 
Allied has taken in its 13-year history. “I see the possibility 
that the California operation could grow to be larger than 
our Florida corporate location,” he said. 

Allied’s corporate headquarters employs 150 staff mem- 
bers, has billings of more than $100,000,000, and insures 
more than 7,000 clients. 

Mike Chestnut has been named CEO/president of the 
California operation. Chestnut, a long-time company employ- 
ee, has established himself as an expert in insurance for the 
entertainment industry, in particular coverage for festivals, 
air shows, and motor sports. 
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Big Screen Lift Off 









Sega Pinball’s Joe Kaminkow (c) and Joe Balcer visit with actor Ed Harris (I) 
at the premier of the big screen adventure “Apollo 13,” on which the compa- 
ny’s new pinball is based. 
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Sega Pinball chief Gary Stern (I) shakes hands with actor Tom Hanks at the 
release of “Apollo 13.” 
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Each of the more than 40 games has 
operator adjustable settings for rounds, 
time per game, and pricing. 
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The CONCORDE I - making your 
profits soar. 


CONCORDE I 
The product the industry 
so desperately needs 
and justly deserves. 
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Coin-Op News 


Virtual Odyssey takes ALG’s 
Orbatak to third dimension 


Kaiser Electro-Optics of Carlsbad, Calif., has signed a li- 
censing agreement to create a 3-D version of American 
Laser Game’s newest video, Orbatak, for the former’s Virtual 
Odyssey system. The VR version of Orbatak was introduced 
at the IAAPA show in New Orleans. 

Virtual Odyssey combines fast, realistic computer graph- 
ic’s with Kaiser’s 3-D optical system, creating a compelling 
immersion experience. The company first entered the VR 
market at IAAPA ‘95 with the game Cue View. 

Orbatak lets players put themselves inside a sphere, select 
one of six characters which turn into different colored balls, 
and try to force other orbs off the screen or smash them. In 
the 3-D version, up to four players get a first-person look 
from inside the sphere. 

“The VR treatment of Orbatak takes this game into a new 
dimension which is totally exciting,” said ALG’s vice presi- 
dent of marketing and sales Jim Jarocki. “The intensive inter- 
active nature of games on the Virtual Odyssey system should 
encourage repeat play for VR systems in arcades.” 

“The IAAPA launch of Orbatak is the start of a concen- 
trated effort by Kaiser Electro-Optics to market the Virtual 
Odyssey in the amusement market,” said Ben Mall, company 
vice president of business 
development. “With three 
unique games becoming 
available, Virtual Odyssey 
will set heads spinning.” 

In addition to Orbatak, 
Kaiser showed a Beta test 
version of Shrapnel at [AA- 
PA. The multiplayer action 
game lets players maneuver 
Hovercraft tanks, trying to 
destroy opponents’ assets 
while protecting their own. 


Kaiser Electro-Optics has signed a 
licensing agreement to create a 3-D 
version of American Laser Game’s 
new video, Orbatak. 








Two national American Indian organizations are crying foul 
at what they say is a broken promise not to increase taxes by 
Republicans in the United States House of Representatives. 

A proposed 35 percent federal tax on Indian gaming rev- 
enues Is a betrayal of that commitment, according to the Na- 
tional Congress of American Indians (NCAI) and the National 
Indian Gaming Association (NIGA). 

“Bill Archer, chair of the House Ways and Means Commit- 
tee, recently said he was committed to not increasing taxes on 
the American public,” said Rick Hill, chairman of NIGA. “Now 
he is spearheading the effort to impose this new federal tax. 
This action clearly violates that commitment.” 

The two groups say they were deprived of a fair hear- 
ing on the proposed tax, which they claim is discrimina- 
tory because it taxes only Indian gaming and not state 
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Indian groups protest proposed tax increase 


Mission Crane draws 
interest at food show 





nd a way 


Mission Crane says its products were a big hit at MUFSO ‘95. 


Mission Crane Service Inc. reports high interest in skill 
cranes following the company’s recent appearance at the 
Multi-Unit Foodservice Operators show held in Atlanta, Ga. 

“This was the first time we were able to attend MUFSO, 
and our timing was perfect,” said company president and 
founder Mike Lewis. “The consistent underlying theme at 
the show was fun and wholesome entertainment for the cus- 
tomers, which is exactly what our machines provide.” 

While the show was replete with food and service suppli- 
ers, Mission said it was the only manufacturer of skill cranes 
at the convention. 

“We knew when we decided to enter the restaurant mar- 
ket that we had to overcome some big obstacles,” Lewis ex- 
plained. “We had to design our equipment of a quality and 
size that would fit in with the clean, upbeat decor of the 
finest establishments. And we had to offer a superior service 
not normally associated with prize redemption equipment.” 

“Many top level managers and owners were impressed 
that we put so much effort into developing a program that 
was grief-free and offered complete accountability—not to 
mention consistent monthly profit,” said company vice presi- 
dent Glenn Kassel. “Many customers are using this ‘free 
money for charitable contributions, employee incentive pro- 
grams, re-imaging projects, or just to add some more black 
ink to their bottom line.” 





gaming operations. 

Indian organizations across the country have responded 
with a media campaign, including advertisements in major 
newspapers like The Washington Post. 

“Essential government services including education, 
health care, police and fire protection, and housing are now 
paid for by the tribes’ gaming revenue at no expense to 
American taxpayers,” Hill said. “These services would be 
slashed under the proposed tax, crippling tribal ability to be- 
come economically self-sufficient.” 

Indian representatives also argue that Congress is over- 
stepping its bounds in attempting to tax sovereign Indian na- 
tions. “The U.S. government has an historic trust responsibili- 
ty to the tribes,” said NCAI president Gaiashkibos. “This tax 
is a definite violation of that responsibility.” 
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Coin-Op News 


Vivid Group debuts 
Mandala VR Module 


The Vivid Group has unveiled a new virtual reality engine 
and module for its gesture recognition video game technology, 
the Mandala System. A pentium-based computer is used in the 
engine, along with digital video peripherals. The unit comes 
enclosed in a fiberglass reinforced plastic arcade module. 

The company says the system is reliable, travels well, and 
will sell for a lower price than the original system. 

The Mandala System uses a video camera to put players 
into virtual worlds. Players see themselves on the screen and 
when they move, the virtual world responds to their presence. 
Players do not wear, touch, or hold anything, but merely use 
a video gesture to trigger visible or invisible icons to score 
points, manipulate animation, and achieve other effects. 

There are 10 diffrent titles for the Mandala VR Modules. 
Mandala installations can be found in science centers, muse- 
ums, and location-based entertainment sites. 


Thomson Multimedia to 
support new 3-D program 


Thomson Multimedia has reached an agreement with In- 
finity Multimedia to support the development of a break- 
through 3-D display technology that does not require glasses 
or headsets. 

The technology, which will have applications in both the 
consumer electronics and video arcade game business, uti- 
lizes multiplexing of images to create 3-D visuals. More than 
simply speeding up the calculation of 3-D graphics, it actual- 
ly allows multiple viewers to look around the sides and be- 
hind objects. 

Thomson vice president Bruce Allan said the company 
will us the alliance to “explore the feasibility of unassisted 3- 
D products designed for specific usage in the home.” 

“The agreement with Thomson enables us to draw upon the 
vast multinational resources from the world leader in digital 
television technology and in the marketing of consumer elec- 
tronic products,” said Max Keller, CEO of Infinity Multimedia. 


MGAA sponsors first trade show 


The seven-year-old Miniature Golf Association of Ameri- 
ca held its first trade show Oct. 18-21 in Jacksonville, Fla., at 
the Prime Osborn Convention Center. 

Titled the “Family Entertainment Center & Alternative 
Golf World of Knowledge” show, the event placed the main 
emphasis on its seminar program, according to MGAA edu- 
cation director Lisa Johnson. 

Topics ranged from Americans with Disabilities Act re- 
quirements to designing and building family entertainment 
centers, and the general operations of existing fun centers. 

Johnson said that 200 exhibitors were on hand for the 
show, which was a trial run for the association. Attendee 
numbers were not available at press time. A decision has not 
been made regarding a show in 1996. 
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Feds extend the comment 
period on vending ban 


The federal government has extended the 
comment period on a proposed ban of ciga- 
rette vending machines, giving industry 
representatives until the end of the 
year to voice their opposition. 

AMOA government relations 
manager Laura Olson said the 
period would likely be ex- 
tended through Jan. 2. 

“This is good news for 
us,” she said. “It gives us additional 
time to do research.” 

Olson said AMOA is also hoping 
to secure a meeting with the Food and 
Drug Administration, which would ultimately write any rules 
governing the regulation. The proposed ban is part of a move 
by the federal government to regulate the sale and advertis- 
ing of cigarettes. 

Industry representatives and AMOA news releases follow- 
ing the announcement have stressed the fact that a majority 
of cigarette vending machines are already in age-restricted 
locations and that the association has continually supported 
the use of lock-out devices. AMOA members reportedly op- 
erate 80 percent of the nation’s 480,000 cigarette vending 
machines. 

The association has also pointed out the widespread mis- 
conception that vending machines are owned by the tobacco 
companies, as opposed to small operators. 


Locations and songwriters 
agree on music licensing 


At least one group representing bar and restaurant loca- 
tions has reached an agreement on music licensing fees 
that would exempt small business, according to recent 
press reports. But others in the industry are questioning 
whether the proposed agreement goes far enough. 

The Associated Press Online reports that the National 
Licensed Beverage Association (NLBA) has come to an 
agreement with the three groups representing songwriters, 
ASCAP, BMI, and SESAC, to waive fees for locations un- 
der 3,500 square feet. 

The proposal will be submitted to Congress. However, 
the larger National Restaurant Association has not signed 
off on the deal. 

In a memo to AMOA officers, government relations 
manager Laura Olson noted that NLBA is a splinter group 
which broke off from a larger contingent of music license 
reformers. 

“The agreement does not include many of the features 
sought by the industry group of music license reformers, 
such as the information disclosure and appeals process,” 
Olson wrote. “It also reduces the size of the establishments 
given an exemption from 20,000 to 3,500 square feet.” 
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Solid Experience - We have years of experience, learned Best Prices - We know that the price of plush can make 

mostly by trial and error. We can take the error part out of or break your business. We want to sell more plush and 

your business. King Plush knows how to plush! we want our customers to make more profits. That's good 
business. 


Consistant Quality - Many prepacks are 
not consistant in quality. A 144-piece 
prepack might yield 50 good pieces and 94 
losers. King Plush prepacks are quality all 
the way through. Plus we'll help you 
customize mixes to fit your clientele. 


In an industry that thrives on "small 
change," isn't it time you made the right 
change? Call King Plush at I (800) 473- 
3402 today and start making more money 
tomorrow.. 


Where Fun & Merchandising Go Together! 
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Coin-Op News 


@ The 3DO Co. has reportedly agreed to license its next 
generation video game technology to Japan’s Matsushita 
Electric Industrial Co., The Wall Street Journal reports. The 
new system, which will be made by Matsushita and subli- 








censed to other companies, is scheduled to hit the United — 


States next year. 

@ Orlando’s Central Florida Fairgrounds will be the site 
of the 3rd Nostalgia Memorabilia Collectible Show Jan. 5-7. 
The show will feature the best in antique memorabilia and 
collectibles such as vintage jukeboxes, movie posters, slot 
machines, carousel horses, pinball machines, brass cash 
registers, gumball machines, saloon signs, etc. 

@ Video Lottery Technologies’ subsidiary Automated 
Wagering Intl., the central video system supplier for Loto 
Quebec, has received another order from the lottery for 
600 additional video lottery terminals, bringing the total 
number of terminals supplied to Loto Quebec to 6,000. 

@ Casino Aztar’s City of Evansville riverboat made his- 
tory last month when it made a historic cruise down the 
Ohio River on its maiden voyage. The floating riverboat is 
the first to operate in Indiana. The boat is the centerpiece 
of Casino Aztar in Evansville, a $110 million project, which 
is scheduled to include a riverfront pavilion, 250-room ho- 


tel, parking garage, and a new park and events plaza. 

@ A new poll from the University of Illinois says 36 per- 
cent of those contacted supported riverboat gaming in 
Chicago, while 43 percent said they were opposed, Daily 
Gaming Brief reports. Seventy percent of those polled re- 
portedly supported the idea of referendums authorizing 
any expansion of legalized gaming. 

@ Acclaim Entertainment has reportedly obtained the 
first option to game products from Taito Ltd. for all leading 
home interactive systems for the Western hemisphere. The 
first Acclaim/Taito titles—/upiter Strike for the Sony PlaySta- 
tion and Galactic Attack for the Sega Saturn—are scheduled 
for release this month. 

In a separate development, Acclaim is offering a $10 re- 
bate for consumers who purchase both a Batman Forever 
video game and a copy of the “Batman Forever” Warner 
home video. 

@ WMS Industries announced that the home version of 
Mortal Kombat 3 climbed the charts following its October 
release, selling at least 250,000 copies in its first three 
days. The game was released by the company’s Williams 
Entertainment subsidiary for the Super Nintendo Enter- 
tainment System and Sega Genesis. A 
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DISPENSER! 


Patent Pending 


The Super Shot automatic prize dispenser 
allows Super Shot to dispense a variety of 
encapsulated prizes directly to players, 
including T-shirts, key chains and other 
novelties! Call today for more information! 


INCORPORATED 





121 Liberty Lane, Shoront. A 18914 USA (215) 997- > Fax: (215) 997-8982 | me 
“= NSG Office: 3669 East La ; , AZ 85040 -1490; Fax: (602) 470-149 Seem. 





International Scene 
LAI is three-time winner 


Leisure & Allied Industries of Perth, Australia, has won 
Williams Bally/Midway’s Distributor of the Year award for 
the third year in a row. 

Malcolm Steinberg of the Leisure and Allied Group said 
that his company was delighted to receive the award, but ac- 
knowledged that it would not have been possible without the 
marketing and sales drive that made LAI unique in the distri- 
bution business. 

LAI’s success is based on a philosophy of making the op- 
eration of games more profitable for the operator. “We focus 
our attention on improving the revenue split with the loca- 
tion in favor of the operator, and also making sure that the 
price per play keeps abreast of inflation,” noted Steinberg. 

As an operating organization the company now operates 
games on an 80/20 split, with the minimum price per play 
from $1 up to $3 on some of the latest dedicated games. 





The happy LAI crowd, (I- '): Eddy Cochrane, supply director; John Oswin, na- 
tional sales manager; Malcolm Steinberg, managing director; and Adam 
Steinberg, general manager of the Timezone Division. 





Service school in Chile 





Forty Chilean technicians attended a siceial serliks school hosted by 
Williams Bally/Midway at the new service center facilities of Geyger, Mailath 
E. Hijos Ltda. in Renca-Santiago. 





Tom Cahill, technical field support manager for Williams Bally/Midway, con- 
ducted the session. It was an opportunity for an up-close, hands-on look at 
game service and maintenance. Attendees stopped for a photo with Cahill 
(top) and gave him their full attention as he explained the inner workings of 
the Theatre of Magic pinball (bottom). 
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LaserTrek comes to Thailand 


Heads Up Technologies of Dallas, Texas, creators of the 
laser tag game Laser Trek, has teamed with a Ripley’s Believe 
It or Not! franchise to introduce LaserTrek to Thailand. 

The adventure game will be located in the new Royal 
Garden Plaza Pattaya shopping complex, which houses pop- 
ular restaurants and stores such as McDonalds, Sizzler, Es- 
prit, and Levi's. The system will be called Ripley’s LaserTrek, 
and will feature a fully-animated, computer-generated video 
briefing for players along with theme park-style special ef- 
fects including mega targets and 30-foot lightning bolts. 

Up to 26 players at a time will be able to enjoy LaserTrek 
in the Ripley 5,000-square-foot arena. Armed with realistic 
hand-held lasers and computerized vests, teams must score 
as many points as possible by hitting targets and tagging op- 
posing players. 

Said Rob Harshaw, president of Heads Up Technologies: 
“Laser Trek is unique among laser arcade games because it 
provides real-time interaction between players and a central 
computer. Ripley’s will be using our proprietary Real Time Op- 
eration System that allows for over 350 adjustable game para- 
meters. These guarantee that players will discover something 
new about the game each time they return to play.” 

Natti Kitikoraart, general manager of Royal Garden En- 
tertainment Co., explains, “We firmly believe that LaserTrek 
will be the primary draw for pedestrian traffic. We are confi- 
dent that LaserTrek will meet all of our expectations.” Royal 
Garden is the sole distributor of LaserTrek in Asia. 


Ithaca names NRT as Canadian distributor 


Ithaca Peripherals Inc. of Ithaca, N.Y., one of three operat- 
ing subsidiaries of Tridex Corp. of Westport, Conn., has 
named National Retail Technologies of Toronto, Ontario, 
Canada, to be the Canadian distributor for its line of point- 
of-sale printers used in video lottery, financial, and retail ap- 
plications. 

Said NRT president John Dominelli: “Ithaca has an out- 
standing reputation for quality products. We have already 
added them to our product list and included them in our lat- 
est catalog.” 


DECEMBER 1995 





. 












_ It’s Fun ...it’s healthy ... (il Ki 
> ailestinnesistatles 0 ie 
| challenge YOu: VAP 


How fast are you? 
How accurate? 


How long can you play? 


a >> are sy 
‘ona . = 


= > 
rs = gelatine stttn da. 
va A ae 
r= 










Distributed by: | 
EAST WEST MARKETS EXCHANGE, INC. SERIOUS 
5533 N. Broadway, Chicago, Illinois 60640 TEL (312) 878-7711 FAX (312) 878-6847 


International Scene 


London’s Science Museum 
installs Venturer Motionride 
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Visitors at London’s Science Museum disembark from he Venturer Motionride. 


The flight gallery at the Science Museum in London is 
now home to the specially themed Venturer Motionride sim- 
ulator that offers visitors a chance to experience a realistic 
low-level flight in a Harrier jump jet, including vertical take- 
off and landing. 

Another featured Venturer journey is the Astro Canyon 
Coaster that takes riders through a computer-generated 
space canyon. 

The installation of the Venturer is a joint venture between 
the Science Museum and Thomson Training & Simulation 
Entertainment Systems, one of the largest entertainment sim- 
ulator manufacturers. 

Paul Spence, general manager of Entertainment Systems, 
said, “We are delighted with the partnership. The Science 
Museum has over 1.4 million visitors per year and is widely 
respected as the finest museum of its kind in the world. Joint 
partnerships like this are a way of expanding our business 
while helping to make visiting the Science Museum an even 
more enjoyable and entertaining experience.” 
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Division launches 
ProVision 10 


Division Ltd. of Bristol, England, one of the largest profes- 
sional virtual reality suppliers, has launched a new version of 
its ProVision 10 graphics accelerator that generates real-time 
graphics performance on three or more synchronized high- 
resolution displays. 

The system contains three Division VPX graphics boards 
and is hosted from standard PCs or Hewlett-Packard worksta- 
tions. Typical uses include location-based entertainment and 
low-cost simulation applications such as driving simulators. 

According to Division managing director Charles Grims- 
dale, “The PV 10 is now the world’s most cost-effective multi- 
channel visual system for location-based entertainment and 
training.” The PV10 was demonstrated at the recent SIG- 
GRAPH ‘95 in Los Angeles. 

“As exciting as this demonstration was,” says Grimsdale, 
“it is just scratching the surface of what we can do with this 
multichannel technology. We could create a simulation or 
gaming experience that looks like one generated from a mil- 
lion dollar system, where the user can interact in real-time 
with realistic images coming from all directions.” 


ATE! expects great crowd 


ATEI ‘96 expects another record-breaking year in terms 
of attendance, especially with the addition of a section dedi- 
cated to parks, rides, and family entertainment center prod- 
ucts and services. 

The international event is set for Jan. 23-25 at Earls 
Court 1 Exhibition Hall in London, England. Show organiz- 
ers report an increase in the number of international guests 
and a rise in the total number of countries represented over 
the last two years, a reflection of the continued growth in in- 
ternational business within the amusement industry. 

Attendees came from 96 countries for ATEI ‘95. Twenty- 
three nations were represented for the first time including 
Bahrain, Jamaica, Lithuania, Panama, Senegal, Thailand, and 
Zaire, to name a few. 
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larger crowd is expected for ATEI ‘96. 
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International Scene 


United Tote completes 
deal in Argentina 


United Tote Co., a division of Video Lottery Technologies 
Inc., has completed the sale and installation of a $2.7 million 
wagering system at Hipodromo Argentino De Palermo in 
Buenos Aires, Argentina, prior to the start of operations this 
month. 

“The Palermo sale gives United Tote a great opportunity 
to showcase our on-track and off-track technology in one of 
the top racing markets in South America,” said senior vice 
president James Baker, United Tote’s manager of the project. 
He added, “This will be United’s second installation in South 
America and our seventh on the international market, which 
we see as an important growth area for the company.” 


Game Machine news bites 


> Nintendo Co. Ltd., of Kyoto, Japan, was scheduled to un- 
veil its 64-bit console Ultra 64 system for the first time at 
the Shoshinkai Software Expo ‘95 in late November. Ship- 
ping in Japan may be as early as this month or March 
1996. The newest in the Super Mario series and Final 
Fantasy VII should be ready at the same time. 


> Akio Nakanishi, former president and recent advisor for 
Taito Corp. of Tokyo, Japan, resigned his post this fall after 
42 years with the company. He is expected to open a con- 
sulting office in Tokyo. In mid-summer his son Yoshinori 
Nakanishi resigned as executive vice president of Taito 
America to form a new company, Midwest Amusement, to 
manufacturer and distribute coin-op games in Chicago. & 


International Calendar 
December 7-10 1995 


1st Supergames Moscow, Krasnaya Presnya International 
Exhibition Centre, Moscow. Call +44 (171) 286-9720; FAX 
+44- (171) 286-0177. 


December 16-19 
Amuse World ‘95, Koex Korean Exhibition Center, Seoul, 
South Korea. Contact KAMMA, +82-2-237-2582: fax +82- 
2-237-2583. 

January 20-23 1996 
Interschau ‘96, Munich Trade Fair Center, Munich, Ger- 
many. Contact U.S. representative Jerry Kallman Jr., (201) 
652-7070. 

January 23-25 
ATE International, Earls Court 1 Exhibition Hall, London, 


England. Contact ATE Ltd., 0171-713-0302; FAX 0171-713- 
0446. 

January 24-27 

IMA °96, Frankfurt Fairgrounds, Frankfurt, Germany. Con- 
tact Petra Lassahn, +49(0)211-90190-83-33; fax 
+49(0)211-90191-83-27. 
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Scenes from SALEX °95, Sao Paulo, Brazil 





From left: Aldo Andreu of James Industries Puerto Rico, Fabio Figueiredo 
of Parkland, John Margold of NSM-America, Debbie Rios of James Indus- 
tries Puerto Rico, John Blouin of James Industries, and Sergio Figueiredo 
of Parkland. (Photo courtesy of Jim Roberts, James Industries) 








At dinner, (I-r): Ron Carrara of Lazer-Tron, Jolly Backer of Jaleco, Debbie 
Rios of James Industries Puerto Rico, and Gary Stern of Sega Pinball. (Photo 
courtesy of Jim Roberts, James Industries) 
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Attendees had an opportunity to sample the latest amusement games at the 
exhibition. (Photo courtesy of Neal Rosenberg, Fun Merchants) 
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Who's News 





McAuliffe moves up 
to IFECA president 


George McAuliffe, vice 
president and general man- 
ager of Edison Brothers 
Entertainment, was named 
president of the Interna- 
tional Family Entertain- 
ment Center Association at 
the recent Fun Expo ‘95. 
He will serve a two-year 
term. 

Other new officers in- 
clude Ed Pearson, vice 
president and _ president- 
elect, and Harold Skripsky, 
treasurer. 

One of McAuliffe’s early 
official duties was presenting well-deserved service 
plaques: a president’s award to Joey Herd for his term as 
the association’s first president; and the first director’s 
service award to Lisa Voorhis Jagmin, a charter board 
member who completed a term as director and treasurer. 
Both Herd and Voorhis Jagmin are with Jungle Jim’s Play- 
lands. Presentations were made at the annual association 
reception. 
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George McAuliffe presents the 


IFECA’s first director’s service 
award to Lisa Voorhis Jagmin. 





AMA adds Brauninger 


AMA Distributors of 
Metairie, La., welcomed 
new Sales staff member 
Mary Ann Brauninger just 


Mary Ann Brauninger 


New Orleans. 

“You couldn’t ask for a 
better introduction to the 
greatest industry in the 
world,” said AMA general 
manager Jim Pietrangelo af- 
ter the hectic trade show. 
“Mary Ann handled it all 
with ease,” he added. 

Brauninger has a strong 
retail sales background and 
will be an asset to the com- 
pany’s wholesale and retail 
sales divisions. She can be 
reached at (504) 835- 
3206: 
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as AMOA Expo ‘95 came to 
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Sony taps Stein 
and Martin 


Sony Interactive Entertainment Inc. has named Bruce L. 
Stein as president and chief executive officer, while Sony 
Computer Entertainment America has named Martin Hom- 
lish as president. 

Stein will continue the direction taken by Sony in marry- 
ing hardware and software in the Sony PlayStation. His back- 
ground in entertainment marketing and the game and toy 
industry will serve him well in directing the selection and de- 
velopment of software products for Sony. He was previously 
with Dreamworks SKG, Kenner Products, and Mattel ‘Toys. 

Homlish, who has been acting president of Sony Comput- 
er Entertainment America since August, will oversee the de- 
velopment and marketing of PlayStation hardware and soft- 





ware in the United States. He has been with Sony since 1985. 


Treger joins 
Kiland 


Bill Treger has joined Ki- 
land Distributing of Ply- 
mouth, Minn., as director of 
operations. Kiland is a li- 
censed gaming equipment 
distributor for the Midwest. 

Treger, who is a member 
of the board of directors of 
AMOA, was most recently director of government affairs for 
Atronic Casino Gaming of Phoenix, Ariz. Prior to Atronic he 
was with H. Betti Industries. Treger’s career includes service 
as a state regulator in New Jersey. He can be reached at the 
Kiland office, (612) 550-9002. 





Bill Treger 


Play-By-Play appoints Postman 


Play-By-Play Toys & Novelties has appointed Richard 
Postman as vice president of retail sales. He will be re- 
sponsible for overseeing domestic retail sales activities for 
Play-By-Play that were in excess of $10 million in fiscal 


Prior to his new position, Postman was with Happiness 
Express Inc. Play-By-Play chairman and chief executive of- 
ficer Arturo Torres said, “Since entering the retail market 
in 1993 our retail sales volume has grown dramatically. 
We are confident that the addition of Richard will help us 
further capitalize on the growth opportunities in the retail 
market. 

Added Mark Gawlik, Play-By-Play president and chief 
operating officer, “We are pleased with our past success, 
and more importantly, excited about the future prospects 
for our retail division. Richard’s experience in the retail 
toy trade will be an asset in helping elevate Play-By-Play’s 
retail division to new levels.” 
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Beyond the Playfield 


Pat Klasno of merchandise supplier King Plush in Carson, 
Calif., recently returned from a one-week buying trip to Seoul, 
Korea, and happily found that the quality of Korean-designed and 
Chinese-assembled product is getting even better due to 
Stronger quality control techniques. Klasno reports: “The Chi- 
nese have always had the advantage of economical, efficient as- 
sembly labor. Now, with the Koreans getting more involved with 
controlling the quality, we’re seeing a change overall, resulting in 
a more high-end retail look.” 

King Plush has received test samples of Korean product to 
check, which involves Klasno’s own quality control staff. 

He says that he looks for detail in the items’ features and rich- 
ness in the materials. Higher quality means a rise in costs, but 
Klasno is convinced that the higher quality plush will attract a 
“bigger, more adult audience, resulting in more volume and hap- 
pier, repeat customers.” He returned from the trip with 7,500 
dozen pieces, which Is only a three-week supply for the pre-pak 
Supplier. More orders are being placed from the states. 


new heights to help a local 


Bally Gaming went to 
charity when it enlisted the assistance of popular Las Ve- 
gas radio personality Melanie in the Morning to draw at- 
tention to the worthy cause. On Friday, Oct. 13 Melanie 
conducted a live broadcast while perched 25 feet above 
the ground on a Game Maker billboard. Talk about a re- 
mote broadcast! 
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Even Klingons like to be “the best of the best.” Above left 
photo: a costumed representative of Doron Precision Systems 
accepts the International Family Entertainment Center Associa- 
tion award for Best Customer Support Service from the Achieve- 
ment Awards Committee’s Shane Huish of Huish Family Fun 
Centers. Photo above right: Huish does the honors again, pre- 
senting the award for Best Use of Logo and Best Community 
Service to Brian Murtha, general manager of Magic Mountain 
Family Fun Center in Columbus, Ohio. (Photos courtesy of Tom 
Gregory, Universal Convention Photography, Orlando.) 


Sa 


Randy Fromm held his annual Florida Arcade School 


Oct. 2-6 in Orlando for 31 students including foreign visi- 
tors from Aruba, Belgium, Singapore, Poland, and the 
United Kingdom. Lunch was sponsored by Wico Corp 


and its local representative Rob Richie (top photo far left, 
front row). Shirts were provided by Williams Bally/Mid- 
way, as seen when classmates showed their flip side (bot- 
tom photo). 


IFECA Silent Auction Committee chairman Gary Warner of 
Coin Concepts is not doing an imitation of former presidents 
Lyndon Johnson or Richard 
Nixon. He is telling everyone 
at the IFECA second annual 
achievement awards recep- 
tion at Fun Expo ‘95 that 
$38,900 was raised for asso- 
ciation programs. Congratula- 
tions and thanks are extended 
to Warner, his committee, and 
all the companies that donat- 
ed product for the popular 
auction. & 
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Dimensions: 
Width: 25" 
Depth: 43" 
one 52. 
Weight: 210 Ibs. 
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Features: 
«Fast Paced Coin Jump Action - Appealing to all Ages 


¢Ticket Display - Play can Continue without 
Tickets with no Loss to Player 


«Bonus Countdown for Jackpot Tickets 


‘Ticket Multiplier Display - Consecutive Misses 
Multiply the Next Win 


«Flexible Programming Makes "Smokin' 
Token” a Winner in All Locations 


Easy Loading Ticket pag aati with 6,000 
Plus Capacity & Ticket Every Time Option 


«Separate Locked Areas for Coins, Tickets & Service 
«Built in Theft Alarm, Diagnostics & Payout Statistics 
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Guest Commentary 


Universal video 
game platforms 


have seen articles in the trades lately 
about a universal game platform for 
the coin-op industry. I have some 
comments Id like to express on this 
subject. 

I am an independent game design- 
er and have been designing coin-op 
games for a number of years. I have 
worked for some of the big name 
companies in the industry; I recently 
designed and licensed the Solitaire 
Challenge and Tournament Solitaire 
games to Dynamo. The point here is 
that it is possible to produce a suc- 
cessful game in the coin-op market 
with the PC platform. 


“Thousands of programmers are working 

every day designing PC-platform 

games while our coin-op industry 
has a fraction of that number.” 
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Jack Pearson 


I and other independent designers 
have no other choice but to use the 
PC platform. I have neither the skill, 
knowledge, desire, or the resources to 
design my own hardware system. If I 
did design my own system it would be 
obsolete in a couple of years, and | 
would have to do it all over again. 

I would rather put my resources to- 
ward developing games rather than 
hardware. Most coin-op game compa- 
nies do not readily make their hard- 
ware and software tools available to 
independent designers, so using an- 
other game company’s hardware plat- 
forms is not a practical option. 

There are a number of other coin- 
op companies now using the PC plat- 
form in the coin-op industry. There 
are games like the Dynamo Solitaire, 
some countertops, redemption games, 
lottery products, and a kiddie ride 
now using the PC hardware. I also 
know of a poker, 8-liner, slot ma- 
chine, blackjack, and bingo coin-op 
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game using the PC hardware. So we 
have a little movement toward an un- 
official universal coin-op video game 
platform. 

These companies selected the PC 
platform because it was the most eco- 
nomical approach for producing their 
products. Many of these PC platform 
games look better than the normal 
coin-op games because of the .28 dot- 
pitch monitors used versus the .69 
dot-pitch coin-op monitors. The con- 
stantly falling prices and more power- 
ful PC hardware are making the PC 
an attractive option for new compa- 
nies entering the coin-op industry. 

The everyday PC computer in 
your office only needs a few addition- 
al inexpensive things to make it suit- 
able as a pretty good coin-op video 
game hardware system: 

1. EPROM ~ Board: The 
floppy/hard drive is either too slow 
or too sensitive to stand up in our 
game room/tavern environment and 
must be replaced with an EPROM 
board that contains the game pro- 
gram. Hard drives are becoming 
cheaper and more durable and will 
be able to be used in coin-op games 
soon. One big coin-op company has a 
hard drive in one of its current games. 
While most companies using the PC 
now use EPROM boards, it appears 
that the EPROM board will not be a 
necessity for long. 

2. IO Board: We cannot stick a 
computer keyboard on top of a coin- 
op game and expect players to put 
money in. We have to make the PC 
game operate from a conventional 
looking control panel. This IO board 
will also operate lamps, mechanical 
counters, coin switches, bill valida- 
tors, ticket dispensers, hopper motors, 
kiddie ride motors, etc. 

3. Battery RAM: If we do not have 
a floppy or hard drive we must have a 
way to save the bookkeeping data. 

4. Security Device: We do not 
want our coin-op games on the Inter- 
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Guest Commentary 


net and on every home computer in 
the country. 

All of the companies now using the 
PC hardware have addressed the 
above four areas by designing their 
own add-on boards. In my case, my 
EPROM board handles the EPROMs 
and the Battery RAM; the IO board 
handles the [Os and the security de- 
vice. In reality, there are off-the-shelf 
boards that accomplish all of the 
functions listed above. These boards 
are designed for industrial applica- 
tions and are expensive. That is why 
most coin-op companies using the PC 
have designed the add-on boards. 

Another interesting thing about 
the PC hardware is the trickle-down 
effect. When I first started working 
on coin-op games with the PC hard- 
ware, I was using an XT or 8088 
mother board. When they stopped 
making the 8088 mother board the 
286 mother board dropped in price 
to what the 8088 had been. The 
same thing happened when they 
stopped making the 286 and 386 
mother boards. 

The software requires no modifica- 
tions to change from one mother 
board to another. If you want to, you 
can replace Dynamo’s Tournament 


Solitaire mother board with a 286, | 


386, 486, or Pentium mother board, 
and the game will work. The trickle- 
down effect also occurs with other PC 
components like video cards, hard 
drives, CD-ROMs, modems, printers, 
etc. What other thing besides a com- 
puter can you buy today that costs 
the same as you paid three years ago 
and is 10 times better? 

I think a universal coin-op video 
game platform would help our indus- 
try in many ways. Here are a few: 

1. Reduce the price of games: Soli- 
taire Challenge is probably the least 
expensive game in the Play Meter 
Equipment Poll’s Top 15 Video Dedi- 
cated section. The lower cost PC 
hardware is the reason. 

2. A bigger variety of games: A 
universal game platform would bring 
more designers into our industry re- 
sulting in a bigger variety of games. 

3. Lower maintenance costs: If you 
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could get a replacement mother 
board for $100 at Wal-Mart on Sun- 
day night it has to reduce mainte- 
nance costs. 

If there is to be a universal coin-op 
video game platform, | think it will be 
the PC platform. The PC may not be 
powerful enough yet to do a Daytona 
USA or a Cruis’n USA, but it is pow- 
erful enough to produce a quality 
coin-op video game; is cheap enough 
to reduce the costs of the game to the 
operator; and versatile enough to use 
speech, stereo music, six million col- 
ors, CD-ROMs, 28.8K modems, color 
printing, etc. 

New PC technology is being devel- 
oped every day, including software 
development tools and new hardware 
designs and improvements that will 
allow us to design faster, better look- 
ing, and better sounding games yet 
our industry does not have to fund 
the development costs. What a deal! 

I do not see any of the coin-op 
game companies switching to a PC- 
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based hardware system anytime soon. 
This will only come when the PC 
hardware or some other readily avail- 
able hardware system becomes pow- 
erful enough to do the Daytona-type 
games and cheaper to buy than to 
build. If our industry designed a uni- 
versal hardware system that had the 
power to do a Daytona-type game, all 
games would cost what the Daytona 
does now. What the industry needs is 
new innovative games that will run 
on less powerful and cheaper hard- 
ware systems. 

The best way to get new innova- 
tive games is to get more designers in 
our industry. The best way to get 
more designers in our industry is to 
provide a common hardware plat- 
form to design for. The most common 
hardware platform available is the 
PE. 

Thousands of programmers are 
working every day designing PC-plat- 
form games while our coin-op indus- 
try has a fraction of that number. The 
coin-op industry may have the best 
game designers, but the PC industry 
has by far the most designers. 

As the baseline of these universal 
PC games grows, inexpensive kits 
from many developers would become 
available. All we need is a PC-com- 
patible universal EPROM and IO 
board available to any new company 
or designer/programmer wanting to 
enter our industry, and we would see 
a lot of new, inexpensive, innovative 
coin-op games. 

Yes, our industry needs a universal 
coin-op video game platform. I think 
we already have it—your everyday PC 
computer. I will be happy to discuss 
my experiences, problems, sources, 
etc. with anyone interested in using 
the PC platform for coin-op games. 

Jack has been designing games since 
the ‘70s, when he started working at Al- 
lied Leisure. He and partner Ron Hal- 
tburton formed Arcade Engineering, a 
design company they sold_ to 
Bally/Midway in the ‘80s. He is now 
with VideoMaster designing and devel- 
oping games. His phone number is 
(615) 444-0850; fax (615) 443- 
2071. & 
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JANUARY 


State Of The Music Industry 


Industry members were invited to discuss what’s on the horizon in the world of 
music machines. John Margold, NSM-America.: “First of all, the transition from 45s 
to CDs is not over; every day more locations convert.” Joel Friedman, Rowe Interna- 
tional: “The future belongs to those who have a deep understanding of the past and 
: are smart and strategic in present and future visions of the industry.” George Haydo- 

CAPCOM & THE X-MEN: = cy, Antique Apparatus/Rock-Ola.: “The jukebox is the strongest and most stable part 
AN UNBEATABLE TEAM! IW eid itra Ol the coin-op industry.” Tom Riquier, T & M Distributing: “| don’t think there are any 
operators not running CD jukeboxes today. They were forced into it. The ones that 


didn’t change cannot afford to change now.” Joe Pankus, Wurlitzer: “What we will 
see in music within the next few years will be different from what we’ve been used to seeing.” 


Cover Story 


Capcom, the company most famous for the Street Fighter video series, has not rested on its success. Said R&D’s Rich 
Moore: “Our mission is to build on our strengths while branching out into different themes like sports, driving, flight simula- 
tors, and still other areas of role-playing games.” Explained Frank Ballouz, “| 
think it’s important to note that Japan is not forcing us to take any game we do 
not feel is up to the expectations of Capcom USA or U.S. operators.” 


What We Said 














Amutec’s Photo Ride (kiddie ride) 
Gold Medal’s Antique Deluxe (vending) 
Lazer-Tron’s The Wave (novelty) 
Merit’s Megatouch || (Countertop) 
eee Corvette (pinball) 
ldway’s Red and Ted's | 
M idway’s Killer Instinct ( — — 
Midway's Cruis’n USA (video) 
Namco’s Point Blank (video) 
| Skee-Ball’s Car-Toon Racin‘ novelty) 






























Louis Boasberg of New Orleans Novelty Co., who passed away in late 
1994, was remembered for over 50 years in the 
coin machine industry. 


Dynamo received the President’s E Award for 
Excellence, an award that recognizes firms for 
their competitive achievements in world markets. 


> Truck stop owners in Louisiana who operate 
video poker machines formed their own associa- 
tion to offset negative press. 


H. Betti formed Fun Merchants to market and 
sell the company’s own in-house products, 
Crompton coin-pushers, IGS video products, and 
other amusement products. 


*® Blockbuster opened Block Party in Albu- 
querque, N.M., the first in a planned series of 
state-of-the-art indoor adult entertainment com- 
plexes. 



















AMES 
Se Daytona USA (Sega) 


it: Mortal Kombat Il (Midway) - 

beeen and Ted’s Road Show (Williams) 
Alley Bowler: Skee-Ball (Skee-Ball) 

Coin Pusher: Jungle Jive (Coastal) 

Sports Game: — ore i (Taito) 

- Snack AttacKe 

Ce ae Shoot to Win! Jr. (Smart) 
Roll Down: Spin-to-Win (Lazer-Tron) 7 

Coin Drop: Super Rock-N-Bow! (Bromley) 
Novelty: Dinoscore (Planet Earth 
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Don't Be Fooled By 











In the world of stuffed shimes suppliers and skill crane 
manufacturers, it's a jungle out there! The best, like 
Mission Crane, are offen imitated, but never duplicated. 

Don't be fooled by imposters... 


There's Only One 


ORIGINAL 


The finest, most reliable equipment in the skill crane indus- 
try. Uniformity of service for the client. Higher profit margins 
for the operator. The finest plush at the lowest prices. New 
markets all across the country. These are 
REAL facts. If you want fo expand your | 
route, call the proven leader in the 4 
skill crane industry. 
Call Mission Crane. 


Ben You'll be REAL glad 











Over 7 models available for every decor, 
whether for traditional or contempory 
tastes. Custom cabinetry available. 


tlission 


mie! Crane Service, Inc. 
A World Leader in the Skill Crane Industry 


Toll Free: 1(800) 692-2529 —— @) ee 


94650 
1641 S. Sunkist St. ¢@ Anaheim, CA 92806-5813 @ (714) 456-0550 e Fax: (714) 978-3056 





Our Group Operator™ Program offers REAL Nationwide ace. 
REAL National Accounts, and REAL Profits 


Call 1 (800) 692-CLAW Today! 





FEBRUARY 


Video Game Depreciation 


A year and a half ago, video game operators were given a break in the form of a 
private letter ruling obtained from the IRS by former AMOA president Craig John- 
son. The ruling was considered a milestone for the industry and is proving to more 
profitable and more popular as each tax year passes. 

According to Johnson, tracking games by groups and using historical data and 
earning trends from past years is ultimately a much more precise way of calculating 
the total forecasted income necessary to figure the depreciation. 


Cover Story 
Benchmark, a company formed by three veterans—Ron Haliburton, Arnold Kaminkow, and Al Kress—was enjoying 
tremendous success with their first game, Ro// For Gold. “The real story here is interactive skill redemption,” said Kaminkow. 
“We are in the entertainment industry and if you lose sight of that fact, you lose sight of what you are doing.” 





What We Said 






aed Burger (kiddie ride) 
Un Industries’ Hollywood Cash 

(Specialty) - 
LAI’s Old Red No. 1 (kiddie ride) 

LAI's Danny the Dinosaur (kiddie ride) 
LAl's Bucky the Jr. Bronco (kiddie ride) 
LAI’s Army Shuttle (kiddie ride) 
Namco’s Tekken (video) 



































Despite a constitutional challenge to a referendum authorizing lottery 
and video gaming, the New Mexico legislature began holding hearings on the 
issue. 

The Public Broadcasting System presented a two-part series on violence 
called “What We Can Do About Violence.” The show featured scenes from 


Mortal Kombat and promos for the home release. 












The Jukebox License Office announced fees for 
1995. Adjusted based on the consumer price index 
the new rates were 2.61 percent higher than in 1994. 


Former Bally Gaming president Alan Maiss plead- 
ed guilty to two felony counts as a result of an inves- 
tigation into a Louisiana video poker distributor. 


Howard Smoyer and ‘Tom Nicholas formed a part- 


nership and opened TryMagic to focus on designing 
new products for manufacturers. 


TOP GA 


MES , 
Video Dedicated: Killer Instinct (Midway) 
Video Kit: Mortal Kombat I (Midway) 
Pinball: Star Trek: TNG (Williams) 

Alley Bowler: Skee-Ball (Skee-Ball) 

Sports Game: Sonic Blast Man (Taito) 

Coin Pusher: Klondike (Fun Merchants) 
Crane: Classic Watch Crane (Smart) oii 
Children’s Game: Li’/ Dump the Ump (Doy 
Roll Down: Clown Rolldown (Bay bees 

Coin Drop: Super Wheel ‘Em In(Brom ey) 
Novelty: Dinoscore (Planet Earth) 





















Nintendo entered an agreement with MultiGen 
under which MultiGen would provide 3-D devel- 
opment tools for Nintendo’s 64-bit home video 
game machine. 















GameStar announced the hiring of Michael 
Stroll, formerly at the helm of Williams. 
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FAX: 219-747-0470 


1-800-541-3743 


FORT WAYNE, INDIANA 46809-2705 USA 


1-800-541-3743 


7021 BLUFFTON RD. 
219-747-7288 


Pr, YFAIR® SHUFFLEBOARD CoO., INC. 
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AND STRATEGY 


VOLUME 21.No, 4 FOR THE COMG-OP ENTERTAINMENT INDUSTRY MARCH 1895 
. E LV 3B agazine 
x ate ty we oI 
a ca — NSS 
we . oS 
4 ay a P 
y 
Awa 
| 
SS 


Virtual Reality: Mind Game Or Myth? 

The new world of virtual reality first was heralded more than 10 years ago by science 
fiction novelist William Gibson, who coined another moniker for the high-tech land- 
scape—cyberspace. Dave Stubblefield described a virtual reality world like this: “It is a 
synthetic world you enter through the use of clever techno-tricks...the systems literally 
take you into the game world where you see and feel the game, not just watch it.” 

Play Meter put virtual reality into layman’s terms, detailing its past and present and 
profiling six companies that offer a vir- 
tual reality experience. 


Cover Story 


SNK has enjoyed overwhelming success with its Neo-Geo system. However, if 
SNK had listened to its critics when it introduced the concept, it would have thrown 
in the towel then and there. While the company celebrated the fifth anniversary of 
Neo-Geo, it would be hard to find any doubters remaining. Said Tracy Tate, “We 
understand one simple concept: this industry is a chain of events. If we are suc- 
cessful in creating a top quality game, the success of the game goes full circle.” 


What We Said 









American sammy’s Coin Circus Jr. 
(children’s game) 
American Sammy’s Krazy Bowl 
(novelty) 
Carousel’s Muffin the Talkin 
: H 
(kiddie ride) vee 
Carousel’s Allie’s Ha 
Ar Ppy Day Ex 
(kiddie ride) — 
sa oe Triple Play (novelty) 
OIN LONCepts’ Over the Rainbow (no 
ICE's Cyclone ( novelty) novell 
Merit s Megatouch Cabaret (video) 
Meblo’s Bodo (specialty) 
Meblo’s Little Joe (Specialty) 
Sega's Mary Shelley’s Frankenstein (pinball) 
Sega’s Virtua Fighter 2 (video) 
Zamperla’s Super Shovel (kiddie ride) 













In the news 


Despite a weekend blizzard and a major fire, over 800 players from 

27 states and nine countries competed at the PAPA 5 World Pinball 
Championships. 

AAMA decided to open membership to companies representing allied 

industries and international coin-op manufacturers, suppliers, and distributors. 

The U.S. government and the Seminole Tribe of 

Florida asked the U.S. Supreme Court to hear what 

: would likely be a precedent-setting case on whether 

Virtua Cop (Sega) Indian bes Pe the right to cae the state for al- 





TOP GAMES 


Video Dedicated: 
Video Kit: X -Men (Capcom) legedly refusing to negotiate on casino gambling. 
Pinball: Star Trek: TNG (Williams) Mike Smythe became the new executive director 
Alley Bowler: Skee-Ball Lightning (Skee-Ball) of the AMOA-National Dart Association. 
4 ! G ame: Sonic Blast Man (Taito) AAMA and JAAPA agreed to co-sponsor the sec- 
Sports ive (Coastal) ond Asian Amusement Expo in Hong Kong. 
Coin Pusher: Jungle Jive ( Se , 
(CCl) The Amusement Trades Exhibition International 
Crane: Watch Shoppe nt Frenz (ICE) brought new meaning to the word international 
Children’s Game: 1/2 E int Frenzy when it held its annual convention and trade show. 
Roll Down: Spin To Win (Lazer-Tron) The U.S. Postal Service released a stamp com- 
Coin Drop: Home Run Hitter (CCl) memorating the importance of the jukebox from 
the 1940s to the 1960s. The obvious choice: the 


Wurlitzer 1015. 


Novelty: Dinoscore (Planet Earth) 
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Triple 


Slam Dunk 


Action! 


Takcrameeliam-laemetew. (tLe), | 
timer begins. Slam the basketball 
controls and try to SCORE a 
single, double or triple basket. 
BONUS points awarded for 
every triple slam. HOOP IT UP 
keeps players of ALL AGES 
coming back for more! 
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5 on, . 
ae Draft Pick 


of the Year! 


Fun for all ages. 
é 
Head to head 
competition with 
other player 
selectable modes 
@ 
Unique basketball 
controls and large 
cautie pyet LED scoreboard 
arian Ae — display for 
st ee eh ce | realistic action. 
' ® 
Exciting basketball 
announcer and 
music add to the 
players experience. 


SP 


TIME WARNER 
INTERACTIVE 


A 
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GAMES 





™ & © 1995 Atari Games Corporation/Time Warner interactive. All rights reserved. 
Hoop It Up is the registered trademark of Streetball Sports Ventures Partners. 
Licensed to Atari Games Corporation/Time Warner Interactive. 
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Brady Distributing: 50 Years Young 


From modest beginnings to major supplier of amusement industry products, 
that’s the story of Brady Distributing. The North Carolina-based company that 
Started with penny postcard machines now represents over 50 manufacturers 


of entertainment related equipment. Brady’s headquarters are in Charlotte, N.C.., 
with other offices in Florida and Tennessee. 


Cover Story 


Capcom and GameStar united to cover both sides of the amusement 


world spectrum with a diverse mix of new products, like the long-anticipated Street Fighter the Movie video and 
the Eureka coin pusher for redemption-minded locations. Both games de- 


buted at ACME °95. 


What We Said 


TOP GAMES 


Video Kit: X-Men (Capcom) 
Pinball: Star Trek: 


Sports Game: 


Children’s Game: Froggy Jr. 


PLAY METER 


hospitality establishments. 


on-line computer service in which Sony Electronic Publishing’s World Wide 
Web site offers consumers access to demonstrations and information on cur- 
rent and upcoming video game and software releases. 








Video Dedicated: Daytona USA (Sega) 


TNG (Williams) 
ightni -Ball) 
wler: Skee-Ball Lightning (Skee 

et Sonic Blast Man (Taito) 
Coin Pusher: Jungle Jive pen 

-Tron) 

oll Down: Jungle Rama (Lazer 

oa Drop: Roll For Gold (Benchmark) 
Novelty: Robo-Bop (Coastal) : 









Bally’s The Shadow (pinball) 
Dynamo’s Striker (foosball) 
EMT’s Jeep (kiddie ride) 
Hazel Grove’s Stix (pool table) 
Namco’s Belly Bomber (novelty) 
NSM’s Nostalgia Gold (jukebox) 



























Capcom and GameStar announced the merger of the two companies. 
Legislation was introduced in Minnesota to authorize video lottery in 





Sony Corp. announced the official launch of Sony Online, an interactive 


Acclaim entered into an agreement to 
purchase all the outstanding shares of Lazer- 
Tron in a move the company said would en- 
hance its coin-op entertainment presence. 

The Illinois state senate held hearings 
on a bill that would authorize video gam- 
ing at nationally chartered social and fra- 
ternal clubs. 

A study by the International Family En- 
tertainment Center Association (IFECA) 

found that birthday and other parties are 
one of the single largest revenue sources 
for FECs. 

The Coeur d’Alene Indian Tribe un- 
veiled what they called the largest and 
only current national lottery that promis- 


es the biggest jackpots the nation has 
ever seen. 
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4 DEsIGN IMPROVEMENTS TO THE INDUSTRY STANDARD 


The “Quick Release” 


Ticket Dispenser _ 















Improves 
serviceability & 
reduces maintenance 


e Upgrade kits available 
e U.S. Patent 4272001 
e Other-Patents Pending 
e Manufactured with pride in USA 





4 “Cartel keleece” fece plate 
PAGE PLATE 


[- 


‘The extended, durable ticket. suide prevents curled tickets 
from catching. 


Foolproof braking system 
Our impressive new braking system eliminates brake slippage, 


allowing foolproof, accurate dispensing of tickets. UNIT UP a 
AND LIFTS 


Optical sensor dust cover OUT 


Eliminates dust accumulation and increases accuracy of the ticket count. 


For information or to order call 215-997-5966 


Te 










Another quality product from Deltronic Labs. . 


Deltronic Labs, inc. 
120 Liberty Lane, Chalfont, PA 18914 e 215-997-5966 e FAX # 215-997-9506 





the industry leader in ticket dispensers 






Louis Boasberg of New Orleans Novelty Co. who had passed away since the 


group's last meeting. 


Cover Story 


Merit Industries, the Bensalem, Pa.-based maker of countertops and electron- 


ic darts, offered a prime rate financing p 


Feuer, president: “We understand the street operators’ business needs. Opera- 


tors want affordable, durable products w 


What We Said 





TOP GAMES 
Video Dedicated: Daytona USA 
Video Kit: X-Men:Children of th 


i ily (Bally) 
Pinball: The Addams Family ( 
Alley Bowler: Skee-Ball (Skee-Ball) 


Sports Game: Sonic Blast Man 


Coin Pusher: Pot-0-Silver (G11) 


Crane: Clean Sweep (Smart) 


i ICE) 
Children’s Game: The Flintstones ( 

Roll Down: Spin To Win (Lazer-Tron) 

Coin Drop: Super Wheel ‘Em In (Bromley) 


Novelty: Cyc/one (ICE) 
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ACME ‘95 


Remembered for the blizzard that overshadowed the largest industry spring | 
event, the show still drew over 7,000 people. One hundred of those folks braved 
a snowstorm to visit four FECs on a redemption field trip. New operator-grab- | 
bing features were Tech Fest, Treasure Hunt, and a coupon book. 

The American Amusement Machine Charitable Foundation honored Jerry 
Gordon of Rowe International; Play Meter presented achievement awards, in- 
cluding one to Steve Epstein as Operator of the Year; AAMA presented sales 
awards; the Century Club remembered 
















: Bay-Tek’s Star Shooter ( novelty) 

Capcom’s Night Warriors: 
DarkStalkers Re venge (video) 
X-Men: Children of the Atom ( video) 
Data East’s The Mask (coin drop) 
Data East’s Rescue the Guppy 
(novelty) 

Jaleco’s Mini Hunting (Crane) 

Jaleco’s Spider Stompin ( novelty) 

Midway’s Screamin’ Slopes 

(Coin drop) 


People Pleasers’ Sir Winston (darts) 
Premier’s Stargate (pinball) 

Rowe's LaserStar Eagle (jukebox) 
Seidel’s Smokin’ Token (coin drop) 
Taito’s La Cucaracha (novelty) 


In the news ; : iain aun 


Court rulings in South Carolina jeopardized the future of legalized gam- 
ing in the state. 

After voters approved video lottery in New Mexico the state Supreme 
Court ruled the referendum unconstitutional. 

Brady Distributing marked its golden anniversary with celebrations at 
its home base in Charlotte, N.C. Other of- 
fices are in Miami and Orlando, Fla., and 
Memphis, Tenn. 

Williams Bally/Midway started its MK3 
marketing campaign that included a live-ac- 
tion tour, TV and print advertising, and a 
feature film. 

AMOA awarded 35 Wayne E. Hesch 
scholarships ($1,000 each) to students in 
24 states and Canada. 

Working with the Starlight Foundation 
of New York, Mondial Distributing deliv- 
ered a Jommy pinball game to an ill girl in 
Long Island. 

WMS Industries announced a pro- 
posed merger transaction of Bally Gam- 
ing. WMS Gaming gained a license to sup- 
ply electronic gaming devices to riverboat 
casinos in Illinois. 


rogram for street operators. Said Peter 


ith long-term return on investment.” 






(Sega) 
e Atom (Capcom) 







(Taito) 















60 DECEMBER 1995 





~ 

















“THE COMPLETE SYSTEM 
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“Arachnid created the first —e dart league format in 1977 = 


First ‘CoIn-op: manufacturer to use modem based (0 Fe} £] transfer 


4 


Automatic balaviialiont for NDA "S. P. R. Sy rer points per. round y 
4 6 State annual Fegional.tournament circuit blanketing the. US _ 
$200, 000 BullShooter world championship tournament tour . 


$90, 000 ten event Bullshooter Finals sod a & oe 


I 


-_ 


PROMOTIONS AND SUPPORT BN See mek: 


! / 


Seven trained league specialists available ite) operators for S 
software setup, league management, promotion and — zB 


tournament operation - ' y ; : 


ad = 


Top. Gun Challenge sislanieticin that aiiaiis silaaat ) 
. the local level in each and every location advancing ; 2 
toa $15,000 final fae / / : fo oe 


7 7 ¢ w 


Bulishooter Magazine ; a , ; / 


oa ¢ _ 


Software bulletin board and Tech sc Newsletter. 
PRODUC ANG | FECHNOLOGY , “ / - ‘ / 


The leader i in Modem- based ‘communications between office ; 
~ computers-and route equipment - : “ 


~ ~ 


Operator selectable features without flipping switches | : 
rem) / ale | (=e (elele)(-melulit-y-\\,- Meme] Colagt- item elt: hY(-) mes al- 100 |; 
- Coins. per cfedit - Missed dart detector - Super Spider darthead 
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Family Entertainment 
Industry leaders agreed that Play Meter’s 56-page “Family Entertainment” sec- 
tion was the most comprehensive collection of data on the FEC market ever as- 






AN sembled in a coin-op industry publi- 
peveuprion | Cation. Featured were five FECs, laser 
et a ae tag systems, bumper boats, consul- 
=NTERTAINMENT ~~ NSS | stants, birthday parties, food service, 
TCT eC FAANETEARIN) and national associations for the 
To growing amusement world. Accord- 
ing to consultant Randy White of the 
White Hutchinson Entertainment Group, “Social changes and the baby boom- 
let, or echo boom of births, set the stage for the current industry growth.” 


Cover Story 


Planet Earth Entertainment president Bill Faith assessed the needs of today’s 
coin-op community: “The real necessity in the marketplace is to get the suc- 
cess of redemption into the good street locations. Street operators need stabil- 
ity and a way to bring in new income from their existing accounts.” 


What We Said 






American Laser Game’s Mazer (vi 
Benchmark’s Boomer (novelty) 
rh ees Airruption ( novelty) 
oncepts’ 

sib pts’ Lucky Lady Fortune 
Dynamo’s Top Brass (po 

ICE’s /CE Ball (alley co 

ICE's Full Court Fever (sports game) 
Sr Amusements’ Dozer (kiddie ride) 
rer aaa Deluxe Tractor Trailer 
Konami's Pirate Ship ( novelty) 
Lazer-Tron’s Ring Toss ( novelty) 
Lazer-Tron’s Swamp Stomp ( novelty) 
Rowe s LaserStar Ruby ( jukebox) 

Sega Pinball’s Baywatch (pinball) 

Micro Mfg.’s Magical Touch (Countertop) 
Namco’s Air Combat 22 (video) 

Namco’s Cyber Cycles (video) 
West Coast's Revolution (bulk vendor) 
Vendesign’s Candy Carousel (bulk vendor) 
Williams’ Dirty Harry (pinball) 






















In the news 


The Florida Legislature passed 
a law that abolished non-transferable licensing stickers and allowed operators to 


transfer machines without paying the fee each time. However, the per machine 
fee was raised from $20 to $30. 
A CyberMind Virtual Reality Center opened in the New Orleans French 


Quarter featuring Virtuality 1000 and 2000 Series units. 
Carousel International received U.L. ap- 


proval for its full line of children’s rides for 


both indoor and outdoor use. 
Play Meter’s “Technical Topics” columnist 









TOP GAMES 







Video Dedicated: Daytona USA (Sega) Randy Fromm jumped into cyberspace with 
Video Kit: Mortal Kombat 3 (Midway) an on-line publication, Amusement Interna- 
ide . : tional Magazine. 
Pinball: Stargate (Premier) Carole Sjolander was named the first ex- 
Skee-Ball) ecutive director of the International Family 
Entertainment Center Association. 







Montana’s Legislature approved a propos- 


-Ball 
Alley Bowler: Skee fe Cage (Fun Merchants) 









Sports Game: Rage in 

coin Pusher: Jungle Jive (Coastal) al to raise the maximum poker machine pay- 
‘ Crane (Smart) out from $100 to $800, the same as keno. 
- Classic Watch Cran ue 
Crane. E UETD) Former AMOA president Jim Trucano 
Children’s Game: Joss Em ( announced an on-line network for the coin 
Win (Lazer-Tron) machine industry: the Vending and Enter- 
tainment Network. 






Roll Down: Spin To 
Coin Drop: Wheel ‘Em In (Bromley) 


Novelty: Cyc/one (ICE) 


Time Warner Interactive introduced T- 
Mek Mekropolis, a themed battle center 
based on the 7-Mek arcade game. 
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RIDE THE REDEMPTION WAVE 
WITH NATIONAL TICKET! 


Count on National Ticket Company for machine-issued tickets for all 
of your redemption games. Stock “1 COUPON” tickets are available 
for immediate shipping. We oma i — a Faneaet oa oe P Sear with 
your logo and exclusive copy. You’// always win with National tick 











The Ticket Eater”! ue GD: - a tg , 
Don’t forget to ask about — SRE 
Ticket Eater, our ticket Home Office - 
counter/shredder. Counts and National Ticket Company 

shreds 13 tickets per second. PO. Box 547 


Shamokin, PA 17872 
ORDER DEPARTMENT 
sae 1-800-829-0829 
x ® TOLL-FREE FAX 
National 8! 
Other Information 1-717-672-2900 


TICKET C ©. | Intl Fax 1-717-672-2999 
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JULY 


Kiddie Rides 


Seventeen kiddie ride companies, three ride operators, and the National Kiddie Ride 
Association provided insight into the kiddie ride marketplace today. Noted Bill Chiles of 
the NKRA: “With kiddie rides, as long as 
you keep your machines clean and work- 
ing, it’s hard to lose a location.” Operator 
Louis Miller: “Today’s kiddie rides are 
easier to work with, smoother to oper- 
ate, much more colorful, and a lot more 
appealing to children.” 







@ American Alpha’s F 
earl ten oto Morphosis 
B Bally’s No Fear (pinball) 
Bally’s Theatre of Magic (pinball) 
= Capcom's Street Fighter: The Movie (video) 
m Capcom’s Eureka (Coin pusher) 
u Carousel’s Kid Kop 54 (kiddie ride) 
é Carousel’s Li’/ Fire Engine (kiddie ride) 
‘ Carousel’s Susie and Allie (Specialty) 
Classic's Penny Press (Specialty) 
| Ferris’ Cyber Unit XLR8 (Virtual reality) 
ri ag Gizmo (bulk vending) 
| laes USA's | 
Truck (kiddie ride) a 
Midway’s Mortal Kombat 3 (video) 
| sae wil King (race Cart) 
: et Earth's Ticket Snatch 
§ Skee-Ball’s Circus Hj Rise ( welded 
Skee-Ball’s Super Shot (Sports game) 
SNK’s Fata/ Fury 3 (video) 
Smart’s Rags to Riches (coin drop) 
m@ Smart's Strike Three (Sport game) 








Cover Story 

Just Kiddie Rides’ Jerry Reda and Kiddie Mfg.’s Eric Torres understood that par- 
ents and children alike were expecting more from kiddie rides, which led them to of- 
fer customized rides and licensed rides based on American classics such as Tom 
and Jerry, The Flintstones, Batman’s Batmobile, and The Jetsons. Reda explained: 
“It just proves that the market is open for something new and different. We are 
breathing life into what the kids are watching on the tube.” 


What We Said 






















Optimism and enthusiasm were at high levels during the 
AMOA/AAMA Washington Conference as industry members pressed 
their congressmen for passage of a bill that would authorize a new dol- 
lar coin and eliminate the $1 bill. In a surprise move soon afterward, 
the U.S. Mint announced its opposition. 

South Dakota operators faced an increase in the 
state’s share of video lottery income (up to 50%) and 
new rules that made it easier for locations to operate 
their own machines. 

Betson Enterprises opened a new Office in 
Philadelphia. 

> A proposed local option vote on video poker in 
Louisiana was killed in the legislative session. 

> Smart Industries challenged Advanced Games & En- 
gineering’s claim to trademark rights to “play till you 
win” and “winner every time,” as well as patent rights 
to crane games having this feature. 

> A bill to legalize video poker machines at veterans 

and fraternal organizations in Illinois fell three votes 
short of approval. 

> Outgoing AAMA president Steve Koenigsberg of 

State Sales and Service discussed his views on major 
industry issues. 
*¢ Elum Music Co. in Ohio celebrated its 85th 
anniversary. 





























OP GAMES 
L.! Dedicated: Daytona USA (Sega) 


Video Kit: Mortal Kombat 3 (Midway) 
Pinball: Theatre of Magic (bally) 
Alley Bowler: Striker (Design Plus) 
Sports Game: Shoot To Win! (Smart) 
Coin Pusher: Jungle Jive (Coastal) 


ne: Skill Crane (Grayhound) 
ieee Game: Smart Toss Em (Smart) 


| Down: Spin To Win (Lazer-Tron) 
ee Drop: Super Wheel ‘Em In (Bromley) 


Novelty: Cycione (ICE) 

















ame 
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It's Here! 


ELECTRONIC VOUCHER SYSTEM 


A solution to tracking game data and credit data 





Eliminates Ticket Printers 


Customer Key 


Downloads credits, machine number and 
transaction numbers into player key 


Stores up to 10 transactions (Route Version) 


eee IlIe™ ; 
LAY READER” with 20 years memory (no batteries needed) 


Unlimited transaction for 
Casino Networked Systems 





Display Reader 


Stand alone unit that transfers data from the 
Key to the Reader 


Various Keys are available to access 
other features of the system 


. Accumulates four separate totals 
Components for games are easily installed 


without direct connection 
to the main Gaming Computer Board 


Reader shows corresponding totals for each 
type of Key 


Software, Player Tracking, and other versions of 
the system are available. 


Converts credits of any denomination to dollars 
(no wiring or batteries needed) 





Call 618-485-2724 For More Details 


Not for sale in states or municipalities where prohibited by law 


ACTION |!/1i=> 
TRACKER 
(mt! COMPANY 


426 E. Main, P.O. Box 276 « Ashley, Illinois 62808 
For More Information Call: 618-485-2724 ¢ Fax: 618-485-6618 





AUGUST 


Fall Buyer’s Guide 

street operator-friendly equipment stepped into the spotlight: air hockey, foos- 
ball, countertops, pool tables, jukeboxes, electronic darts, card-themed games, 
8-liners, and shuffleboards. A comprehensive listing of available product in 
these important categories, complete with description and photo, made game 
Shopping an easy task. 


Cover Story 
Machine-O-Matic had a recommendation for those who have never thought of 


bulk vending: “Increased revenue and bottom-line profits should be entic- 
ing to amusement operators who are used to waiting years for payback on 
equipment. It may be hard for them to believe that bulk vending can have a 
100 percent payback in a matter of weeks!” 


What We Said 









Amusement Equipment’s Amer; 
| merican Merry- 
oe (kiddie ride) uy 
OD's Space Racers’ Barrel of Fy 
} n (novelt 
Bob’s Space Racers’ Monkey Drop aoe 
Fun Industries’ Steer Crazy ( novelty) 
Fun Merchants’ Watch Box (crane) 
Glasco’s GS-70 (vending) 
Namco’s Speed Racer (video) 
On scene Vending’s Smokey (vending) 
Premier s Frank Thomas’ Big Hurt (pinball) 
Skee-Ball’s Skee-Ball Too (alley bowler) 
hi S$ 3D-XTC (virtual reality) 
Ime Warne ive’ 
on r Interactive’s Hoop It Up (sports 
Zamperla’s kiddie COin-op trailer 
































After hitting a pothole in negotiations, the merger of Acclaim and Lazer- 
Tron was declared back on schedule. 

Test games linked by the AMOA-sponsored National Amusement Net- 

work Inc. began a trial period in Ohio and Kansas. 

Rock-Ola Mfg., now Antique Apparatus/Rock-Ola, celebrated 60 years 

of memorable music machine manufacturing. 
The industry mourned the passing of Bill O’Don- 
nell, founder of Bally Mfg. Corp. 

Mobile Record Service of Pittsburgh closed 
and sold a portion of its assets to Ohio-based ATM 
Distributing. 

Merchandise supplier Oriental Trading Co. of 
Omaha, Neb., undertook a massive $11 million 
expansion. 

Ultrazone opened one of the first laser games 
inside a major theme park at Six Flags Over Geor- 
gia in Atlanta. 

IAAPA joined as a sponsor of the World Passport 
for Kids program to provide terminally-ill children 
one-year theme park passports. 

The Ohio Legislature considered a proposed 
law to shift some legal liability to minors for buying 
cigarettes and allow private businesses to set their 

own smoking policies. 









P GAMES : 
Lent Dedicated: Cruis’n USA (Midway) 


Video Kit: Mortal Kombat 3 (Midway) 


Pinball: No Fear (Williams) 
ler: Striker (Design Plus) 
pa oul Rage in the Cage (Fun Merchants) 
Coin Pusher: Jungle et: Seige 
- Clean Sweep (oma 

peers Game: Smart Toss Em (Smart) 
Roll Down: Spin To Win (Lazer-Tron) 

Coin Drop: Smokin’ Token (Seidel) 
Novelty: Dinoworld (Planet Earth) 
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join us on this ~~ 


AV eOIRRODK 


wine. assauneiaall Rev 


BOOSTER... .~- 


a Ch | 
EARNINGS... 
"AVE"RE GO! 


RETRO... 
“C(5C)!” 
QUALITY CONTROL... 
“GO FLIGHT! ° 
RELIABILIT Y... 





“WE ARE GO!” > 
_ : Seg T™ VA 
"LAUNCH CONTROL, ’ SGA al 





THIS IS SEGA PINBALL... 
APOLLO 13 IS GO FOR 
AN GS NG | 


Sega Pinball is about to 
Kolbbalelomom cslel@ebectomselelmnn eras 
to capture all the suspense 
and excitement of an @% 
Apollo mission. Based 
on this summer's 
Multi-million dollar 
blockbuster movie, 
“APOLLO 13 The 
Pinball” is on the 
Velbbalelemorelomivsinemers 
systems go! Don't | 
miss your chance to 
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| * . ” 
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Melrose Park, IL 60160 
708/345-7 10 0 
- Fax 708/345-77 






A |Righ s Reserved. Licensed by MCA/U! 






fa Ss . Je _ z = aes 





SaaS VE eS WiLL Se 
OUR FINEST HOUR.” 


Spell “Blastoff” foran — Ny Se? ee ° Use the’Moon’s 
PNobaceteutbelom cabbesyevere “thes 2 - fF a * Gravity to Qualify 
13 Ball Multiball Ride! a a le for 13 Ball Multiball! 




























Load Balls in Playfield LED 
Elevating Countdown to 
Saturn Rocket! Multiball. 












Aquarius Up Post f°. man, 4a rt \a ae 
Keeps You in 13 Ball FP. 9 <p TE) 
Frenzy! Se ass 







All new 

Saturn 
Launch 
Js Cobatet(sy 


See - 4 . “ 
woe ~ © PLES 





New! Player Selectable Guaranteed = EI (ONVAISILIE [AU 
Ball Time Novice Mode! GPEAKIE® PAINE Ti 


Next Generation Full Color Artwork! ae, oe 


Movie Music with Bonus Track “Spirit 
in the Sky”! | 


50% More Speech! 
Wild High Speed Loops and Orbits! 





way (and may be removed) to Give Techs 
Complete and Total Access! 


. 
SEGA PINBALL SEGA 


Sega Pinball, Inc. 

THE REVOLUTION HAS BEGUN rose Park 60160 
re Melrose Park, IL 60160 ~ 

U.S. & Canada 415/802-3100 

Fax 415/802-3120 


) Outside U. S. & Canada 708/345-7700 
APOLLO 13 logo/A13 logo TM & © 1995 Universal Studios, Inc. All Rights Reserved. Licensed by MCA/Universal Merchandising, Inc. Fax 708/345-7718 
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Having a Ball 


Baseball has survived wars, scandals, and yes, the absence of a 1994 World Series. 
That popularity extends to the FEC market, where batting cages are a major attraction. 
Play Meter’s FEC Focus examined the products offered by four manufacturers of batting 
cages. In an attending look at FECs, the Texas-based adult entertainment center chain 
Dave & Buster’s, with its five facilities around the country, was profiled for our readers. 


STANDBACK... 
NSM is sHalang things up! Cover Story : ee: oe 2 

= _— € message is simple at NSM-America: provide the right jukebox for the right loca- 
tion. And with the introduction of five new products in 1995, the company made that 
goal a reality. Senior vice president John Margold said the company’s new products “demonstrate the latest developments in juke- 
box aesthetics, designs that have that timeless, classical quality—not trendy or gimmicky styles that will become obsolete quickly.” 





What We Said 





Coastal’s Dash (novelty) 


Grayhouna’s Jumbo Junior Ski 
a Skill Crane 


Grayhound’s Watch/Jewelr 
| y Crane 
Namco’s Tekken 2 (video) = 
Namco’s Alpine Racer (video) 
NSM-America’s Digital Thunder (jukebox) 


NSM-America’s Digital Thu 
\ nd 
(ukebow er Wall 


NSM-America’s Perfo 








rmer G 

(jukebox) rand 2000 
NSM-America’ Performer W: 

all 
(jukebox) ue 
























In the news 


The federal Food and Drug Administration proposed rules regulating cigarette 
sales, including a provision that would ban cigarette vending sales. That left members 
of the industry with a dilemma: attempt to negotiate a compromise or file suit in court. 

Proposed legislation authorizing a new dollar coin to replace the green- 
back was removed from the federal budget, dealing a blow to optimistic pro- 
ponents of the measure. 

Lazer-Iron and Acclaim Entertainment amended the 
terms of a merger agreement whereby the consideration to 
be received by Lazer-Tron shareholders was reduced. 

Taito announced that it would no longer pursue the de- 
velopment of consumer game software, choosing to focus 
its business plan on the arcade and FEC market. 

Despite a faltering Mexican economy, the EXIME show 
concluded with renewed confidence and enthusiasm about 
the future of the coin-op industry in that country. 

Games, seminars, and special events for AMOA Expo 
‘95 were previewed. Outgoing association president Tami 
Norberg-Paulsen discussed her year in office, NANI, gam- 
ing, and street operators. 

The National Automatic Merchandising Association 
published the 1995 Operating Ratio Report with detailed 
information allowing vendors to compare their opera- 
tions with others of similar size. 

Chicago Lock Co. of Illinois celebrated its 75th an- 
niversary. 






OP GAMES 
= Dedicated: Cyber Cycles (Namco) 


ideo Kit: Mortal Kombat 3 (Midway) 
cual Theatre of Magic (Bally) 
Alley Bowler: Skee-Ball (Skee-Ball) : 
Sports Game: Super Shot (Nat | Sports) 
Coin Pusher: Jungle Jive (Coastal) 
Crane: Big Choice (Fun Morcha 
Children’s Game: 1/2 Pint Frenzy (ICE) 
Roll Down: Spin To Win (Lazer-Tron) 
Coin Drop: Home Run Hitter (CCI) 
Novelty: Dinoworld (Planet Earth) 
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AMOA ‘95 


Despite the sweltering weather in New Orleans, over 5,000 operators, manufacturers, and dis- 
tributors traveled to the Crescent City for the annual convention and trade show. The total square 
footage of booth space was down from previous years, yet AMOA officials noted that there were 
? some 50 companies that had never exhibited before at the show. 
eo Lorn |W @ Be in the most dramatic turn of events, state gaming regulators paid a visit to the show floor and 

4S Ee ea. forced exhibitors to turn off all machines with card game themes, claiming they were in violation 
| pe of Louisiana’s gaming laws. AMOA said exhibitors should have gotten a letter of approval ahead of 
Shin WU Icy Mee Se) time, while the exhibitors argued that the association dropped the ball in not exploring the issue 
foo Ee more thoroughly prior to the show. 


Cover Story 
































At Williams Bally/Midway the hits keep coming, most notably the Mortal Kombat series . 
that joined the company’s impressive run of pinball and video releases. The company cred- What S New 
ited its design team with much of the success in creating popular product. “Anybody can do @ ALG’s Orbatak (video) 


a game that brings in players the first time,” said director of licensing Roger Sharpe. “It’s a 
question of how to build something that has that longevity so the operator knows this is a 


keystone investment.” 


ee What We Said 99 


“What better way to view our industry than to 
truly believe there are alternatives and actively seek 
ways to expand your business. Yes, there is always 
something. It’s just that we aren't always willing to 
open the door and let it in. Knock knock!” 

—Valerie Cognevich 


@ Bally’s Indianapolis 500 (pinball) 
@ Bromley’s Colorama (novelty) 
@ Capcom’s Pinbal/ Magic (pinball) 
@ Capcom’s Street Fighter Alpha (video) 
= ee oe (video) 
IDi€ Technologies’ 
Golden Tee 3D Golf i i i _" =~ 
@ Konami’s Chicken Dash (coin drop) 
# Konami's Ultra Sports (video) 
m@ Midway’s WWF WrestleMania (video) 
7 Dino Bonk (novelty) 
“America’s Emeral 
@ SNK’s Kabuki Klash video) ones 
bs SNK 'S The King of Fighters ‘95 (video) 
@ Williams’ Jack-Bot (pinball) 


A 















“Now, more than ever, 


our industry needs new 
7 In the news 


strategies to attract and 
retain customers. Creative e> AMOA and AAMA announced an agreement whereby manufacturers 
i pledged to market games in the same format around the world, effectively 


value-added app lications putting an end to the controversy over parallel imports. 
are ag ood place to start.” e> WMS Industries and Bally Gaming sued Alliance Gaming, alleging the 
—Bonnie Theard latter's attempt to merge with Bally was based on misleading information. 


e> Valley Recreation Products was acquired by the 
TOP GAMES 


New York investment firm Fenway Partners Inc. 
(S ) ee Industry veterans from all levels of the coin-op 
: : : ona USA (sega world discussed the pros and cons of a universal 
Video Dedleaa pee be 3 (Midway) game platform in a Play Meter special feature. 
Video Kit: Morta ; Willi ms) ee Coverage of the Ohio Coin Machine Association's 
Pinball: Theatre of Magic ( iis annual trade show focused on testing there of the Na- 
Alley Bowler: Striker (Design Plus) 
Sports Game: Super Shot (Nat | Sports) 
Coin Pusher: Jungle Jive (Coastal) 


tional Amusement Network Inc. 
e¢ The Mortal Kombat live action tour took to the 
‘ rt) 
Crane: Clean Sweep (Sma 
Children’s Game: Smart Toss Em (Smart 


road in a promotional effort to spur interest in both 
arcade and home sales. 
ee Virtuality and laser tag manufacturer Q-Zar 
Roll Down: Spin To Win (Lazer-Tro 
Coin Drop: Smokin’ Token (Seidel) 
Novelty: Cyclone (IC! 



















entered an agreement to finance virtual reality 
equipment in Q-Zar’s laser tag facilities around 
the country. 

ee ATEI announced the addition of an area dedi- 
cated to amusement park equipment at its 1996 
convention and trade show. 
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A COMPANY OF 





When you need a new or 2 


replacement module for your pinball or redemption 
machine, rely on Dale® Electronics to provide you 
with a graphic display that meets your needs: 





Vv Bright, Highly Visible Graphics / High Contrast 


% ne v Full Field Graphic Matrix / Segmented (available) 
/ Durable Construction V Long Life 
¥Y High Quality and Reliability V/V Low DC Consumption 


ege 
f eliability Vv Variety of Interfaces / Competitive Price 
/ Custom Displays and Engineering V Thin Profile 


For information contact: Dale Electronics, Inc., 1122 23rd Street, 
Columbus, Nebraska 68601. 
Phone (402) 563-6308. Fax (402) 563-6418. 





VISHAY ELECTRONIC COMPONENTS, U.S.: DALE®, ROEDERSTEIN, SPRAGUE®, VISHAY RESISTIVE SYSTEMS, VITRAMON® 
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NOVEMBER 


Fun Expo ‘95 


The fifth annual International Family Fun Center and Miniature Golf Show was 
nothing less than energy-filled with 347 companies exhibiting a wide range of 
products to more than 7,00 attendees 
interested in the growing FEC market. 
“! don’t think there’s any place to get 
as much information as this show,” 
one attendee told us. 


Cover Story 
Sega Pinball lifted off with its newest pin game Apollo 13, and company 
founders Gary Stern and Joe Kaminkow laid all their cards on the table in an exten- 
sive interview with editor Valerie Cognevich. Ever modest, they stressed the im- 
portance of every member of the Sega Pinball family. “The design of a pinball ma- 
chine at a company like ours includes the involvement of everyone,” Stern said. 


What We Said 







ALG’s Mad Dog’s Luck 

| Y Gold (novel 
Cadillac Jack’s Blackiack (vides) " 
Coin Concepts’ Six Gun Saloon (novelty) 
Connelly’s Coin-Op | (pool table) 
Connelly’s Coin-Op I! (pool table) 
Data East's Chain Reaction (video) 
Data East’s Hoops (video) 
pee S Crypt Killer (video) 

€r-lron’s Pharoah’s Fantasy (coin dr 
Lazer-Tron S Rollin’ for Riches ( be iowa 
oe Petit (kiddie ride) 

ISSIon Grane’s Sante Fe Skill C 
sls Rave Racer (video) ne 

anet Earth's Grand Treasure Falls n 

| 3 Ovel 
R.G. Mitchell S Alpha Ted (kiddie ide ‘ 
fies ie (jukebox) 

Qas Virtua Fighter Remix video 
okee-Ball’s Skee-Daddle ( a psn 
te ed Craters ( novelty) 

faS hock and Roll Baseball novel 
Spectra S Lightning Line Up ( ee o 
Taito S Bust-A-Move Again (video) 
TWi s Area 57 (video) 
ries : Virtua Cop 2 (video) 
Irtuality’s Shoot for Loot (Virtual reali 
. It 
West Coast’s Dual Revolution enciial 
















In the news 


Play Meter published the 
first industry report on Perimagi- 
co, a brand new, $11 million, 75,000-square-foot family entertainment cen- 
ter in central Mexico City. 

The upcoming 78th annual International Association of Amusement Parks and 
Attractions convention and trade show, as well as the association’s colorful history, was 
the subject of a special preview section. 

Sega Enterprises joined forces with the new movie stu- 
dio DreamWorks SKG and communications giant MCA- 
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Video Dedicate 
Video Kit: Tekken 2 (Namco) 
















Novelty: Cyclone (ICE) 
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d: Daytona USA (Sega) 


Pinball: Theatre of Magic (Bally) 


. 1 esign Plus) Valley Recreation Products was awarded the President's 
Alley Bowler: Striker (D : : . 
’ S E Star Award for continued performance in marketing and 
Sports Game: Super Shot (Nat Sport ) promoting its products overseas. 
Coin Pusher: Jungle Jive (Coastal) Taito announced that it would begin distributing games 
0 ie fh Box (Fun Merch ants) from the company’s headquarters in Japan instead of its 
Crane: Waic int (Smart) Unites States facility. 
Children’s’s Game: Shoot to Win ! Jr. AMOA made available an interim parental advisory la- 
- Spin- A-21 (Lazer-Tron) bel system for games that have not incorporated the 
Roll Down: of hmark) AAMA disclosure message in the attract mode. 
Coin Drop: Roll For Gold (Benc The International Family Entertainment Center Asso- 
ciation joined as a sponsor of the 1996 ATEI show set to 
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Universal to develop location-based entertainment centers. 
In an about face, Bally Gaming, which was initially to 
merge with WMS Industries, agreed to be acquired by Al- 
liance Gaming Corp. of Las Vegas. Bally had resisted previ- 
ous takeover efforts by Alliance. 

























be held in London in January. 
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MAGICAL ODDS MAGICAL TONIC 
FEATURES | FEATURES 
RED JOKER BONUS ia iol tls el p= NUMBER FEVER 
Catch a Red Joker 4 ; St i Get three of any 
and win Bonus | ! — o symbol in a row and 
Points! om. 3 Bs start the number 
a i itate(a\varslallalaliarey 
JOKER FEVER 
Fever Spins are PAIR CHANCE 





if the Number 
Window stops with 
two pairs o 

| 93ers, a Special 


awarded when three 
Jokers appear in a 
row. 
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BOTH GAMES FEATURE 
Special Color Odds * Hi/Lo Double Up Game * Superb Graphics And Sound 


GAMES ARE AVAILABLE IN 
9° and 13" Countertops * 19" Upright Cabinets (Two Styles To Choose From) 


19” Sit Down Cabinet * 13" Mini Cabinet 


For Amusement Only. Not Intended For Sale Or Use In States Or Municipalities Where Prohibited By Law. 


939 Old Nashville Highway 10KrO 1-800-277-6136 
Lavergne, TN” 37088 amatacturiag yy {819} 7889810 
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Hata East Super Kapes : 







lt could happen! 


Sure, we could give you a page of what we REALLY think will happen in 
4996, but why be so serious? It'll be much more fun reading some predictions 
that are NOT likely to happen. But, who knows... 

4. Leaders in the coin machine business are honored along with Mother 
Theresa and the Pope based on the new strength of the industry’s image. 

9. The lack of current industry gatherings is offset by the formation of sever- 
al new, much-needed trade shows! 

3. The Louisiana Legislature receives the good government award for its im- 
partial regulation of the video poker industry. South Dakota politicians ran a 
close second when they reduced their share to a mere five percent. 

4. Religious groups across the country collectively determine that gambling 
is not hazardous to health and, in fact, campaign for gambling in their commu- 





















nities. 
5. ASCAP, BMI, and SESAC agree to dismiss the jukebox license fee in ex- 
change for an operator’s firstborn. 

6. 0.J. Simpson licenses the newest driving game. The object is to hightail 
it out of town in, what else, a white Bronco. it’s a challenge to dodge enemies 
like Mark Furman and the lab technicians while picking up miscellaneous pow- 
er-up items like shoes, gloves, sunglasses, and hats. Players choose froma 
dream team of attorneys, each with his own special legal powers. Perhaps 
later a pinball called “The Great Escape” featuring the jury? 

7. New video games will cost so little that operators complain that if manu- 
facturers only charged a little more they could develop some better games. 

8 Finally, a video game that must be eliminated from locations because it’s 
just too darn nice! 

9. The dollar coin is resurrected by a grassroots movement of pocket- 
change rattlers. 

40. A moratorium is declared on all new “you've-never-seen-anything-like- 
this-before” coin drop games, anda dozen companies declare bankruptcy. 
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RING IN THE NEW YEAR 
WITH COIN CONNEXION 





It's a once a year chance. Begin the year with the most superior route-management 
software available. Now is the most opportune time to make a change. 


Coin Connexion includes all the modules you need: redemption manager, CD man- 
ager, arcade management, service call management and more at no extra charge. 


The system is customized to fit your needs, unique to your operation. With hotline 
modem support, over 10 years of experience, and excellent references. There is no 
better choice. There is no better time to switch. 


Call NOW for your catalog of Custom-Fit Route-Management Software. We’ll also 
include brochures on our new Affordable 
Field Data Collection and Family 
Entertainment Center systems. 


605-331-5575 





The Gold Standard In Route-Management 


The staff at AMOA 
‘95, (I-r): Mike 
Kubin, Drew 
Maniscalco, 
Theresa Rivas, 
Sam Jung, Steve 
Novek, and Max 
Fujimoto. 





a DATA 


ata East’s history dates back to the 
‘70s before video games had reached 
their peak. But Data East was already 
looking ahead even then, foreseeing 
the day that operators would have 
plenty of cabinets and could simply 
change the games instead of buying 
new hardware every time. To para- 
phrase a popular country song by Bar- 
bara Mandrell, “Data East was thinking 
kits before kits were cool.” 


Data East: a company 
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in transition 


Anyone in the coin machine indus- 
try for more than 20 years will recall 
the Deco System introduced in the late 
‘70s. It was based on a cartridge con- 
cept, designed to offer replacement 
games for much less than it cost to buy 
a new game. 

Yes, the critics crucified Data East in 
the same way they blasted those in the 
‘50s who thought people would one 
day want small cars! The Deco system 
did not sweep the industry, but it did 
get the industry thinking. It’s nearly in- 
conceivable today to think of not hav- 
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ing a system game concept, perhaps 
because Data East saw the future be- 
fore it was clear to everyone else. 

Today Data East is preparing for 
change, both within the company and 
within the industry. For instance, it re- 
cently sold its pinball division to Sega. 
The company felt that it was a neces- 
sary and timely change to be able to 
focus on video and redemption prod- 
ucts. 

We talked with Drew Maniscalco, 
national sales manager, to find out 
more about Data East’s plans for the 
future. Surprisingly, he didn’t simply 
dwell on what new products are com- 
ing to market. Before talking games, he 
wanted to emphasize that Data East is 
working towards being a major force 
in the industry. He explains what their 
first priority is right now: 

“We are a company in transition. 
We moved from California to Chicago 
and then from Chicago back to Califor- 
nia. This has caused confusion and up- 
set distributors and operators. Moving 
our parts inventory back and forth has 
caused problems servicing our cus- 
tomers. However, we are very dis- 
tressed about the situation. Conse- 
quently, we have made a commitment 
to make service and parts priority one. 
We are so commited to this that we 
made a decision to pass on a project 
we were working on to concentrate on 
the problem at hand.” 
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The Industries Finest System Cabinets and Cranes 
The Finest System Cabinet Available 





CGI saan’ J 








33" PEDESTAL 


iy 
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CGI-19SD ; 
KIDDY DRIVING CABINET 





e Sharp Image Picture Tube 

e Heat Treated Melamine Wood 
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e@ Peter Chou Computer Power Supply 
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1-800-336-GAME 


. 
CGI-33P 





CGI-25MC MINI-CABINET 25" 
SIT DOWN 















OF ©) 20) 25" SIT DOWN 
ARCADE PACKAGE 






e Super Jamma System 

e@ One Year Parts & Labor 

Pom N Eli tcle) (=a lal =1t-(e), mm =J(0(- Mm Cle: \\Amr-lale Matte) 
e Easy Slide Out Drawer System 

e All Front Service 

e Extensive Use of Plywood 


e Winner everytime in all e Tempered Glass 
nateye(=1f-me) olifela e Claw Adjustment 

e Multiple Pricing Section e Front Door Access 
Option e 1 Year Parts and Labor 

e Sizes from 24" Candy e Chasing Rope Lights 
Crane, 28", 35", 43", e Optic Plush Counter 
Singles & Doubles, 53" ee} ifo)a) 

e Programmable Electronics e Aluminum Extrusion 

e Oak Package Available /Extensive Metal 

e 5 Vibrant Colors Throughout 

e Large Plush Capacity 





1235 E. Francis St. Suites A-B-C 
oyalt-la(eMme@r-lilile) anit: MMW Ace Mm eley.\ 


Tel (909) 930-5828 Fax (909) 930-5824 





From left: Max Fujimoto, Mike Kubin, Drew Maniscalco, and Steve Novak with the new Avengers video 


game. 
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Judy Burt is all smiles over Chain Reaction. 





Naturally, we are as curious as the 
rest of the industry to know what 
brought about the decisions both to 
move to Chicago and then to move 
back again. Drew answered, “We were 
no longer producing anything in Cali- 
fornia. We figured that by moving 
everything to Chicago where some of 
the contract manufacturers were 
would make everything much easier, 
and shipping would be more conve- 
nient.” 

He continued, “As time went on it 
was decided that it would actually be 
better to have coin-op and consumer 
under one roof, so we moved back to 
California. However, we have strategi- 
cally covered the United States. I’m 
working in New Jersey; Mike Kubin, 
general manager is in Chicago; and 
Steve Novak, who heads up produc- 
tion, is also in Chicago. In California 
there are vice president Max Fujimoto, 
executive assistant Judy Burt, service 
manager Sam Jung, and parts manager 
Theresa Rivas.” 

Now that Data East has settled in, 
efforts are underway to beef up the 
service and parts departments. One 
thing they will do, for example, is cut 
down lead times when ordering parts. 
There are also plans to source other 
parts so customers will have a mini- 
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mum wait. Drew told us that Steve No- 
vak is going to make sure that there 
are enough parts on hand. 

Although Drew wanted to stress the 
effort Data East is making to improve 
service, we can’t overlook the games. 
Look at Wacky Gator, for instance. The 
game continues to appear on equip- 
ment charts long after its introduction. 
Drew calls it one of the best redemp- 
tion games of all times. 


With successful games in both re- 
demption and video, we asked Drew 
where Data East was going to focus its 
attention. “We are going to look more 
to video,” he said, “and do a redemp- 
tion product every now and then. We 
have The Mask, which is still in produc- 
tion. We're also in production on Res- 
cue the Guppy, the new version of 
Wacky Gator. 

Although Data East recently passed 


“We are going to bring Data East back to 


where it was at one time.” 


Data East also had success with 
Hop-A-Tic-Tac-Toe and The Mask. It’s 
latest product is Chain Reaction, a 
game they call a real puzzler! The 
player must connect three or more of 
the same collected items and make 
them disappear from the playfield. As 
the player progresses from level to lev- 
el, the lines start to appear at a faster 
rate. While the game will appeal to 
players of all ages, according to Drew, 
it is ideal for women. As we have 
heard numerous times, many feel that 
women are an overlooked market 
when it comes to video games. 
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on several new projects, once the prob- 
lems are solved and they feel comfort- 
able that their customers will be satis- 
fied with service, the company will be 
concentrating on video for 1996. Said 
Drew, “We are going to bring Data 
East back to where it was at one time. 
Right now Chain Reaction is surprising 
a lot of folks. It’s a great-playing game.” 

In January Data East will start ship- 
ping Avengers, which is the new Cap- 
tain America, one of the popular Mar- 
vel Comics characters. It will be a kit, 
but one that any operator will be able 
to afford. It’s only one theme of a vari- 
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PAS SRS: Cee eG Oe ee Sencar TE eee 
¢ 18 World Famous e 3-D Rendered Graphics ¢ 16 Action Packed Stages 
Comic Book Characters e 4 Button Game Play 9 Stages of VS Action 
¢ Data East's New MLC Platform ¢ Jamma Compatible 7 Stages of Story Mode Action 


Mac 


DATA EAST USA, INC. © 1850 LITTLE ORCHARD ST., SAN JOSE, CA 95125 © (408) 286-7080 ¢ FAX: (408) 971-0722 
™ & © 1996 Marvel Characters, Inc. All Rights Reserved © 1996 Data East USA, Inc. 
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ety Data East is looking to do. Chain 
Reaction, for instance, is an inexpen- 
sive kit compared to what is out there. 
But Data East will also be thinking 
high-tech. 

“We will be going high-tech with a 
game I can’t talk about, except to say 
it’s a sports game that I believe will set 
the standard for graphics,” said Drew. 
“The quality is so good, it looks like 
there are modeled characters. I know I 
might not be explaining it well, but it’s 
a step up. When people see Avengers 
in January and then the high-tech 
game in March they will be blown 
away.” 

With the optimism for video games 
and the dedication to the video game 
market, we wondered exactly how 
Data East is perceiving the video game 
market. Drew said, “The industry has 
been in a hit-and-miss market for what 
seems like forever. If you have a great 
game you sell a lot of them. There’s no 
in between, it’s either great or it’s not. 
When I got into the business with 
Fabtek, each company sold a fair num- 
ber of video games. Now it’s just one 
or two companies selling all of the 
video games. Games like Fabtek’s 
Viper is a very good game, but some 
may overlook it because it’s not getting 
those $800 a week collections. But not 
many games will get that and good 
ones are bypassed. Unfortunately, 
there’s a lot of R&D costs in develop- 
ing a game, and then ultimately you 
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Showgoers wait in line to play Chain Reaction at AMOA ‘95. 


never know.” 

He added, “It’s a big risk. If you look 
at the money needed to develop a re- 
demption game versus a video game 
it’s no wonder that everyone jumped 
on the redemption game band wagon. 
It seems you can come up with a re- 
demption game for less. You may not 
sell large numbers but then again if 
you spend a quarter of a million dol- 
lars on a video and it only makes $150 
per week you won’t sell many of 
them.” 

Although he admits there are risks, 
Drew noted that Data East is confident 
that the market is in dire need for 
good, inexpensive video games as well 
as top end offerings. Data East plans to 
give the industry a variety of new 
video games like sports, puzzles, flying, 
and, of course, fighting games. 

Knowing that, risks and all, Data 
East is positioning itself to try to be 
everything to everybody with different 
price points and a variety of themes. 
Which brings us to the topic of vio- 
lence. The subject has undoubtedly 
been done to death but everyone has 
an opinion and we couldn’t resist ask- 
ing Drew how he felt about it. 

“The Avengers, Data East’s new 
fighting game with a difference, fea- 
tures Marvel Comics characters, but 
it’s not extremely violent,” Drew said. 
“Ultimately it comes down to play. If 
the game is not fun to play, chopping 
heads off will not make it a good game. 
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It’s like high technology. You can use 
high-tech features and it still comes 
down to game play. Chain Reaction, | 
admit, doesn’t have the most superior 
graphics, but the game is great fun to 
play. If people play this game one time, 
they'll be back because it holds their 
attention. They'll love it!” 

He continued the thought, “Go 
back to Pac-Man. Could you possibly 
find worse graphics? Yet people still 
play it because the game play was 
good. The same holds true for games 
like Defender, Asteroids, and Centipede, 
which had pretty poor graphics but 
great game play. It illustrates the point 
I’m making. There have been games 
with superior, eye-popping graphics 
that never made it because it boils 
down to game play and they didn’t 
have it. Graphics will only get you the 
first quarter, the rest depend on game 
play. I hate to belabor the point but 
take a look at Tetris. Whoever thought 
a bunch of blocks would have cap- 
tured players like it did? The reason is 
captivating play. [’ll take a game with 
great game play over just great graph- 
ics any day.” 

After Drew’s comments, we feel 
confident that we are going to see 
some exciting video games coming 
from this factory. Now we want to 
know how he views the redemption 
market. 

Drew told us: “7he Mask is probably 
one of the best coin roll down games 
in the market, but it’s been hard to sell. 
Why? Because there are so many oth- 
er coin roll downs available right now. 
There’s way too much duplication of 
games. If someone is running nine roll 
down games, they aren’t going to look 
to add a 10th. The duplication is hurt- 
ing the business. We are losing sales to 
a glut of used equipment. As FECs 
open and then close it creates an un- 
usual amount of used redemption 
equipment in the market.” 

He continued, “I’m concerned be- 
cause there seems to be quite a few 
FECs opening but there are also a lot 
closing. It’s good for us when they 
open, but when they close there’s a lot 
of used equipment.” A 
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‘ .Must be a new location 
opened up in town 


| °° 


hole, the local jukebox operators charge in with 


more promises than Texas has tumbleweeds. 


I just lay back and let ’em go at it for awhile. 


the line. You know why? ’Cause | can sell that 
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Then I step up and tell the man that, for a small 


Wurlitzer to some ranch owner for the same 
weekly guarantee, I’m ready to give him a 


price I paid for it. Add that up and I’m fixed 
Wurlitzer OMT-CD. The same kind 
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to make two to three times my investment in 


about two years. In fact, Wurlitzer has a finance 
Same brand, too. And then I tell him that Ill 


package where I get 100% of the sale and the 

rancher can pay it off over time. A 

you see on them postage stamps. WURILI IZER Wurlitzer distributor told me all 
guarantee him a new jukebox two years down 


about this program about six months ago. 


Hey! You're not a jukebox operator... are you?” 


Bulk Vending 


A fairy tale of opportunity 
for coin machine operators 












QC... upon a time video game 


operators thought they had found \.° 
the long-sought El Dorado of the <> a 
coin machine business. Thatis _~ % 
no longer the case. - Q 

And when their bottom ~ 
lines began to shrink, intre-  , 
pid operators began cast- 
ing about for ways to 
diversify their busi- 
nesses. One alterna- 
tive they have 
found is the steady, if 
not-so-sexy, bulk vending 
industry. 

Vending insiders say that newcomers to the 
industry could not have picked a better time to join the par- 
ty, with newer, upscale equipment providing access to loca- 
tions long thought off limits to coin-op vending machines. 

“Slowly but surely you are seeing some amusement op- 
erators getting into bulk vending,” said Don Gill with The 
Vendor's Choice. “They are in a great position because they 
already got the locations.” 

That equation can also work the other way, according to 
Nationwide Marketing Service’s Jack Falb, who claims that 
gaining a foothold into locations via vending can also pave 
the way for placing amusement games at a later date. 

But having the right machine is the key to selling loca- 
tion Owners on vending, stressed Falb, who added that a 
number of upscale chains are more willing to look at newer 
vending equipment. “You only get one shot to get into a lo- 
cation,” he said. “The guys who hang onto the old junk are 
going to get washed out. Locations are becoming more 
aware of all the product on the market.” 

Malcolm Knight, international sales representative for 
Machine-O-Matic, agreed that bulk vending is experienc- 
ing a growth period. “What used to be a shirt-sleeved, ca- 
sual approach to vending 10 or 15 years ago, has become 
a business-suited, well planned, marketing approach to 
retailers, and has become a significant secondary profit 
center for national chains, management companies, and 
shopping malls. 

“With the decline of video arcade revenues, diversifica- 
tion into bulk vending has become almost mandatory for 
operators who previously specialized in only billiard tables, 
dart boards, or video games.” 

Lean times have also made location owners more recep- 
tive to vending equipment, Knight said. “Recessionary 
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times seem to make these loca- 
tions focus on every opportu- 
nity to increase profits, 
GEG whereas the boom years 
generated so much 
profit for retail estab- 
lishments that they 
were not concerned 
with a few extra per- 
centage points in to- 
tal revenues and _ profits 
that were provided by coin-operat- 
ed vending equipment.” 
This type of economic opportunity has no 
doubt produced a few opportunists as well, but even that 
will be good for the industry in the long run, according to 
Jeff Ostler, president of O.K. Mfg. 

“The salesmen for these companies will continue to at- 
tract people based on the simple truth that bulk vending 
can be a perfect start-up business,” Ostler said. “Once 
people are introduced to vending they will be converted. 
They will leave the business opportunity marketers, who 
for the most part just prey upon good people, and the new 
vendors will seek out better sources to purchase equip- 
ment. That’s where the solid manufacturing companies 
will come into play.” 

Another added bonus in the bulk vending business, ac- 
cording to Ostler, is its all-cash status. “I see cash and 
more cash in the future of bulk vending,” he said. “If a 
debit card system is introduced, and it will be, mark my 
words; then bulk vending may very well be the last cash- 
and-carry business.” 

However, the world of bulk vending is not Shangri-la; 
the industry faces a number of challenges from both within 
and without. In fact, two of the main problems facing the 
vending business will be quite familiar to amusement game 
operators: government regulation and taxes and the failure 
to pass dollar coin legislation. 

Beyond that, operators who fail to continue providing 
good quality service and equipment can harm the reputa- 
tion of the industry. Additionally, large management com- 
panies have smaller operators living in fear that they will 
be squeezed out of national retail and restaurant chains. 

In our look at bulk vending this month, we talked fur- 
ther with these companies as well as a few others—nine to 
be exact—about vending equipment and goods in addi- 
tion to trends and issues affecting the bulk vending indus- 
try. We hope you enjoy. & 
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Bulk Vending 


Setting the standard at 


With over 30 years of manufacturing 
experience, the Ontario-based company 
Machine-O-Matic and its line of Beaver 
vending machines has set the standard 
for the bulk industry. 

The second-generation company is 
run by Bernie and Josef Schwarzli, who 
have seen an expansion trend in the bulk 
vending industry over the years, both in 
traditional retailing venues and the diver- 
sity of equipment. 

Explained the company’s Malcolm 
Knight: “Whether these new machines 
are giant gumball machines, spirals, or 
Beaver ‘ri Towers and Islands, they have 
opened the doors to new locations, new 
types of business, and new types of at- 
tractions which previously have not en- 
tertained the idea of coin-operated bulk 
vending displays.” 

Knight, who overseas international 
sales, said the old-fashioned approach to 
placing inexpensive machines in locations 





is now only viable in the smallest of retail 
locations. More upscale locations will de- 
mand the highest quality from operators. 

“Gone are the days when it was ac- 
ceptable to have the location provide re- 
funds to vending customers, or to spend 
time placing ‘Out of Order’ signs on de- 
fective machines,” said Knight. “Locations 
are now spending millions on renovations 
to improve their image, and therefore 
building the traffic flows into their cen- 
ters. They are also expecting a similar 
renovation and improvement in the vend- 
ing component.” 

To meet these challenges, Machine-O- 
Matic has maintained a constant program 
of product improvement, quality control, 
and new product development. This has 
resulted in dozens of international 
patents, new vending machines, and 
plenty of imitators. 

With the quality of the machines, the 
reliability of the components, the lifetime 
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Josef (r) and Bernie Schwarzli show off their Tri 
Tower unit. 





mechanical warranties, and the vast se- 
lection of combinations, Beaver machines 
are renowned worldwide in vending cir- 
cles. 

In addition to a full line of top quality 
vending machines, Machine-O-Matic also 
produces the Beaver coin mech, the 
mechanism of choice for dozens of other 
manufacturers and other types of ma- 
chines as well. 

For more information, contact Ma- 
chine-O-Matic Ltd., 1341 Kerrisdale 
Blvd., Newmarket, Ontario, Canada L3Y 
7TVI; (905) 836-4700; fax (905) 836- 
4737. & 


A & A is the one-stop shop for operators 





The bulk vending industry is in the midst of a 
booming expansion, according to A & A Co./Park- 
way Machine, which supplies a full line of equip- 
ment and vending product. 





If modern convenience-style shop- 
ping is your cup of tea, then A & A 
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Co./Parkway Machine Corp. in Timoni- 
um, Md., is serving up an impressive 
brew for your vending business. 

In bulk vending, A & A distributes a 
comprehensive line of candy, gum, and 
capsule vendors in a wide variety of 
styles and configurations. 

Explains company vice president Bri- 
an Kovens: “We are a major supplier of 
equipment and supplies. We carry a 
complete range of toys, superballs, and 
edibles. We are truly a one-stop shop. 
We have the largest and most diverse in- 
ventory in the industry.” 

A & A vendors include Zipper single- 
vend spiral gumball machines; Triple 
Crown three-selection candy and capsule 
vendors; traditional bulk vending racks; 
Victor Legacy gum, novelty, and capsule 
vendors; and carnival-themed Carousel 
vending stands. 

This puts A & A in prime position to 
capitalize on what Kovens characterized 
as a growing industry. “Operators and 
distributors have become more profes- 
sional and business oriented in the last 
several years and more accounts that 
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never considered bulk vending now al- 
low the vendors in their storefronts,” he 
said. “New equipment is opening up new 
markets. The industry is booming.” 

Kovens said the coming year in vend- 
ing looks extremely promising. “1996 
will be the biggest year ever for bulk 
vending,” he predicted. “There will be 
lots of new equipment and merchandise 
coming out. Fifty-cent vending is starting 
to be accepted in many areas and this is 
growing every day.” 

But he cautioned that the industry 
still faces challenges, one of the main be- 
ing taxes levied by the government that 
continue to add to operators’ expenses. 

So what’s in store for the future at A 
& A? Kovens said operators should keep 
a close eye on the company in the com- 
ing year. “We are coming out with some 
new equipment next summer that is re- 
ally going to revolutionize the industry,” 
he said. “Just wait and see.” 

For more information, contact A & A 
Co./Parkway Machine Corp., P.O. Box 
9618, Timonium, MD 21094-5618; 
(410) 252-1020; fax (410) 252-7137. & 
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Fun Shuttle vends any size eggs or capsules. 


Mayoni enhances vending 
experience with sound 





Customers get more than bulk- 
vended products when they step up to 
a Mayoni Enterprises’ machine. Music, 
speech, or both emanate from units 
like the Sergeant Major dual vendor 
with battery-operated solid-state voice 
option and LED eyes, Ziggy the Clown 
toy vendor, and Mini-Pinball game 
that vends a prize with every game 
played. 

Mayoni has designed a line of ma- 
chines that are easy to maintain and 
come backed by a one-year warranty. 
Standard are trouble-free mechanical 
operation, rugged steel construction, 
and high-visibility graphics. 

The company offers the robot- 
themed single or dual compartment 
bulk vendor Zord Robovend, as well as 
the Fun Shuttle egg or capsule vending 
unit that stands 66” tall. Both can be 





If you're looking for the ideal part- 
time or home-based business, Eagle 
Machine Manufacturing in Marietta, 
Ga., says bulk vending is the place to 
start. 

The company, which was estab- 
lished in 1986, produces a line of bulk 
vending machines which can provide 
an advantageous return on investment 
of both money and time. With all-met- 
al construction, the units offer durabili- 
ty and minimal maintenance. Nine dif- 
ferent models, divided into three 
distinct lines, also allow the operator to 
optimize his service to the customer. 

Each unit has two, three, or four 
compartments in the cabinet all cov- 
ered by one lid. Money collection is 
handled through a separate door. 

“Extensive testing and engineering 
time has gone into the design and 
manufacturing of these high-quality 
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hew business opportunity 


units,” said general manager Dexter 
Lockhart. “Our design and color com- 
binations make Eagle units very attrac- 
tive and will blend into any decor.” 

Lockhart said the machines need 
only be serviced every three to four 
weeks and can produce significant rev- 
enue with only four daily vends per 
machine. Return on investment should 
occur within 12 months, he said. 

“We see the vending industry as ex- 
panding at a steady rate,” he said, 
adding that further growth would be 
seen with the introduction of a dollar 
coin. “New products and equipment 
are being continually developed for a 
changing marketplace.” 

For more information, contact Ea- 
gle Machine Mfg., 825-A Franklin Ct., 
Marietta, GA 30067; (770) 590- 
0986; fax (770) 590-1088. & 
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outfitted with the voice option. 

To vend any size egg, capsule, or 
gumball, the company recommends the 
50” tall Dinovend that has the sound 
voice option, separate coin box that col- 
lects from the front, and modular design 
for two- or three-rack groupings. 

In addition, Mayoni has three mod- 
els of personal hygiene vending units 
that dispense nationally-known prod- 
ucts. The company is also known for 
its wide range of impulse machines. 

According to sales manager Julie 
Hart, the company will offer specials 
throughout the year on its bulk vend- 
ing machines. For more information, 
contact Hart, Mayoni Enterprises, 
10340 Glenoaks Blvd., Pacoima, CA 
91331; (800) 345-1183 or (818) 899- 
2488; fax (818) 899-0152. A 





Bulk vending units like those produced by Eagle 
Machine are ideal for expanding business oppor- 
tunities. 
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Vendor’s Choice has big plans 


Big ideas often find their source of 
inspiration in the commonplace, and 
Don Gill with The Vendor's Choice in 
Thorofare, N.J., says the evolution of 
vending equipment from the old-fash- 
ioned gumball machine to the more so- 
phisticated product available today is 
no different. 

“Who could have predicted the re- 
markable success achieved in the mar- 
ket with the giant gumball and spiral 
machines?” said Gill. “With this success 
in mind, the World's Biggest Candy Jar 
was born.” 

The World’s Biggest Candy Jar, 
which stands seven feet tall and takes 
up nine square feet of floor space, is 
patterned after traditional candy jars 
and offers customers a choice of eight 
quality treats from hard candies and 
soft mints to novelties and collectibles. 
And the four-sided false front gives the 
vendor an inviting, just-serviced look. 

Gill says the machine, which is de- 
signed for placement in a wide variety 


Mythical heroes are often granted 
passage into unknown territory through 
the gift of a coe talisman. In the 

, . world of bulk vend- 
ing the key to new 
locations is no dif- 
ferent, according to 
Jack Falb, president 
of Nationwide Mar- 
keting Services. 

Falb’s company 
is the exclusive 
distributor of 
the Vendesign 
Four-In- One Candy 
Carousel, a four-se- 
lect bulk vendor 
that has recently 
been introduced in 
a brass-plated ver- 
sion. The results 
have been out of 
this world, Falb 
said. 

“We've been get- 
ting into places 
where we've never 
been able to place 





The new brass plated 
Vendesign Four-In- 
One Candy Carousel. 
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of high-pedestrian locations, has been 
successfully tested and marketed in 
Canada for more than 18 months, and 
will be available through his company 
in the United States in January. 

“As a leading supplier of bulk vend- 
ing machines, Leaf gum, and candy 
supplies, we have seen the overall in- 
dustry change over the last five years 
from traditional, old-fashioned gumball 
machines to the newer, more sophisti- 
cated all-in-one units,” explained Gill. 
The development of the World's 
Biggest Candy Jar just takes that con- 
cept one step further, he adds. 

The first commercial version of the 
machine was placed in a small shop- 
ping mall in Medicine Hat, Canada, 
which contains about 30 stores with 
foot traffic of approximately 25,000 
customers per week. When the collec- 
tions were tallied, the owner of the ma- 
chine came back for two more. 

More than 160 units have been sold 
and placed on location across Canada, 


bulk vending machines before,” he 
said. “Nobody has ever said no to one, 
yet. That’s a fact.” 

Locations that have been receptive 
to the Four-In-One include national 
restaurant chains such as TGI Fridays 
and Ruby Tuesdays, as well as office 
complexes and hotels. 

The vendor, which also comes in a 
charcoal gray finish, turns on steel ball 
bearings, holds seven to 10 pounds of 
product in each of the four removable 
canisters, and is equipped with two re- 
movable, separately-keyed coin mechs. 
The mechanisms are located in the ma- 
chine’s center shaft and can only be ac- 
cessed through the secured top. They 
come with a five-year warranty and are 
designed to eject nickels, dimes, pen- 
nies, and slugs. 

All four product compartments are 
sealed off by a 1/4-inch foam rubber 
seal that not only increases shelf life but 
also keeps the smells of different prod- 
uct from lingering in other canisters. 
When product has run dry, the operator 
simply replaces the canister with anoth- 
er prepared one. “We’ve been able to 
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The World’ Ss + Biggest Candy ip. 


and Gill, an operator himself, says his 
company has higher hopes for what 
can be achieved in the United States. 

For more information, contact The 
Vendor's Choice, 1595 Imperial Way, 
Unit 114, Thorofare, NJ 08086-0591; 
(609) 384-0440; fax (609) 384- 
0444. A 





maintain a good customer base with 
regulars because they see us changing 
the product,” explained Falb. 

The Four-Jn- One takes up one 
square foot of space, sits on a 20-pound 
weighted base, and weighs 45 pounds 
when empty and 75 pounds when full. 
In addition to the Four-Jn- One, Nation- 
wide in Selden, N.Y., also distributes a 
full line of other vending machines in- 
cluding the Snack Tower series for candy 
products, The Pain Relief Centre for over- 
the-counter medicines, and several dif- 
ferent snack and drink vendors. 

Falb, a 25-year industry veteran and 
former video game operator, said that 
while the new Four-Jn-One may be a lit- 
tle more pricy than other bulk vendors 
its combined features make it the per- 
fect machine for gaining access to many 
previously untapped locations. “You ei- 
ther pay now or you pay later,” he said. 

For more information, contact Na- 
tionwide Marketing Services, 762 Mid- 
dle Country Road, Selden, Long Island, 
NY 11784; (516) 732-2042; fax (516) 
732-3100. & 
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Mode! B5, the five-col- 
umn baseball card unit. 


Turning vending 


While it may not be the company’s 
sole focus, Fun Industries of East Mo- 
line, Ill., manufacturers vending ma- 
chines that experience rock steady 
sales and can kill two proverbial birds 
with one stone by providing both 
vending and game play. 

“We get a lot of bulk vending peo- 
ple who buy our machines,” said Mel 
LaForce, company co-owner. “The big 
difference between us and other com- 
panies is our machines combine the 
games with vending. 

The machines in question include 
Copy Cat, Kick ‘N Katch, Big Top, and 
Silver Dollar Saloon. Copy Cat is a 
memory tester/prize vendor that asks 
players to hit four buttons in the same 
order as they light up. It vends candy, 
gum, superballs, and capsules. Kick ‘N 
Katch, first introduced in 1948 as a bar 
countertop, is a combination novelty 
skill game and prize vendor with op- 
tions that include immediate prize with 
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U-Seal-it serves flat- 





vend product market 


The year was 1958. When U-Seal- 
It Co. Inc. opened for business, the 
prime occupation of most young boys 
was collecting baseball cards with the 
likenesses of such luminaries of the 
day as Mickey Mantle and Roger 
Maris. Some things never change. In 
1995 young boys are again filling the 
pages of binders with baseball cards 
bearing names like Cal Ripkin Jr. and 
David Justice. 

In both time frames, and in be- 
tween, U-Seal-It has served a need in 
the marketplace for vending units that 
dispense flat products such as baseball 
cards, plastic laminate stickers, lottery 
tickets, fun tattoos, non-sports cards, 
and fun photo frames. 

U-Seal-It units can be found in chain 
discount and hardware stores, truck 
stops, video stores, bus stations, hospi- 
tals, libraries, military bases, conve- 
nience stores, bowling centers, amuse- 
ment parks, and baseball card stores. 


The company’s newest product is 
the Telephone Debit Card machine 
(Model BN780O0O) that dispenses either 
three or four columns of cards. Fea- 
tures include a Mars bill acceptor, LED 
indicators, and a capacity of 175 
phone cards per column. 

U-Seal-It’s line of flat product vend- 
ing machines includes a six-column 
pull-tab unit, a combination baseball 
card and sticker model, three- and five- 
column baseball card vendors, clear- 
front baseball card vendor, and four- 
and five-column sticker vendors. Ma- 
chines can mount on the wall or stand 
on an adjustable pedestal base, as well 
as fit on a bulk rack. 

Company officers are Aaron Lieber- 
man, president, and Edward Lorin, 
vice president. For more information, 
contact U-Seal-It Co. Inc., 22 N. Milpas 
St., #F, Santa Barbara, CA 93103; 
(805) 882-2222; fax (805) 882- 
1193. A 


into a game with Fun Industries 


coin insertion and bonus prizes. 

The 65-year-old, entirely mechani- 
cal Big Top is a combination shooting 
game and vendor that awards the win- 
ner gum, candy, or toys. Ten shots are 
fired at moving targets for a score. Sil- 
ver Dollar Saloon is a rugged, Western- 
themed mechanical gun game with a 
product hopper that holds candy, gum- 
balls, superballs, or toys. 

LaForce said that while his compa- 
ny currently focuses on its contempo- 
rary product, street operators who co- 
exist with bulk vendors still provide a 
fair amount of demand for the older 
products. 

“Tt’s not hot, but it’s steady,” he said. 
“Everybody knows what they are. We 
don’t have to put a lot of effort into it. 
They are selling themselves.” 

For more information, contact Fun 
Industries, P.O. Box 458, East Moline, 
IL 61244; (309) 755-5021; fax (309) 
755-1684. & 
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Kick ‘N Katch is one of four Fun Industries’ games 
that combines vending with game play. 


DECEMBER 1995 


Bulk Vending 





The need for better and 
more affordable product 
led to the formation of 
0.K. Manufacturing. 





Utah-based O.K. Manufacturing is 
living proof of the old adage that ne- 
cessity is the motherhood of invention. 
When this operator-turned-vending 
machine maker went searching for 
new equipment, the company found 
nothing to suit its needs. 

“In our quest to find a good reliable 
and less expensive machine for our- 


The Ride Every Park Needs 
“BUMPER BUGGY ¢ SPIN-N-BUMP CARS” 


All the fun of a Bumper Car plus the thrill and excitement of a Tilt-A-Whirl! 


ADVANTAGES 
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. Safe for all 

. Fun-Fun-Fun 

. Economical 

. Easy to operate 

. Fast to load & unload 
. Remote start & stop 
. Low maintenance 

. Long life 


9. 2 year parts warranty 
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12. Ages 4 and up can ride 
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14. Inexpensive track 
15. The whole family rides 
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forges its own path 


selves O.K. Manufacturing was born,” 
explained company president Jeff 
Ostler. “We attended our first trade 
show in the fall of 1992 and sold our 
route in spring of 1993. 

“Good solid products, mixed with 
excellent service, and a pricing struc- 
ture built around manufacturing costs, 
not what the bubble gum machines 
can make, has kept our growth at a 
record pace.” 

The company formed in 1990 and 
was involved in the arcade business 
under the name True Light Software. 
However, when Jeff Ostler and vice 
president Kurt Ostler bought a giant 
gumball machine in 1992, they first 
realized the earning potential and stay- 
ing power of bulk vending. 

“Kurt and I were looking for a prod- 
uct that didn’t have a short life span 
like arcade video games,” Jeff Ostler 
explained. “We were looking at juke- 
boxes and pool tables when we hap- 
pened upon the giant gumball ma- 
chines. With hopes of building a huge 
bubble gum route we purchased quite 
a few machines.” 

However, the world of vending was 
not without its own problems. The ma- 
chines made money, but the mecha- 
nisms would often jam and there was 
no savings in buying machines in bulk. 
So the logical solution: do it yourself. 

Jeff Ostler said the company ulti- 
mately sold its routes so it would not 
be in competition with its customers. 
O.K. Manufacturing makes five differ- 
ent machines. They range from the 
King machine with a 40” globe to the 
Mini Spiral with a 14” globe, and the 
company is looking at introducing as 
many as three new products in 1996. 
All manufacturing work is done at the 
company’s 12,000-square-foot facility 
in Salt Lake City. 

For more information, contact O.K. 
Mig., 2337 South 2700 West, Salt 
Lake City, UT 84119.; (801) 974- 
9116; fax: (801) 974-9116. A 
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Why Gamble on Your 
Route-Management 
Software? 





Remember: All that glit- 
ters is not gold. 

Others may spend more on 
dressing up their software with 
fancy screens and glossy pack- 
aging, but why gamble on un- 
proven, untested software 
when you could buy from the 
industry’s proven leader in 
route-management software? 

With more than 1100 
programs in use through- 
out the United States, 
Canada and the world, Si- 
lent Partner offers the most 
widespread, most tested and 
most versatile software in 
the industry. 

We’ve sold more software 
than all our competitors com- 
bined. And we’ve continued 
to update our product by lis- 
tening to our customer, refin- 
ing Silent Partner to fit the 
changing needs of the indus- 
try. Try our latest version and 
you'll see there’s no reason 
to gamble on cheaper software 
in more expensive packages. 
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Silent Partner, Inc. 


2509 Country Club Drive ¢ Springfield, Illinois 62704 
Zz 1 = F 8 FT = 4€ 2 § 7 
FAX 217-787-4293 


New Price Structure! Prices Starting At $1195! 





Randy White 


Fantasyland in 
Seekonk, Mass., 
is a striking exam- 
ple of an FEC fea- 
turing major at- 
tractions, in this 
case a miniature 
golf course. 
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FEC Focus 











The family entertainment center 
(FEC) industry both expanded and 
evolved in 1995. Like any new in- 
dustry, the evolution has been incre- 
mental since 1989, considered the 
birth year of indoor FECs and the 
start of the entire FEC industry’s 
rapid growth. A one-year time frame 
of reference (1995) is really too 


short a duration to identify signifi- 
cant advances and new directions. 

Nevertheless, the following are 
some random observations, opin- 
ions, and thoughts on what 1995 has 
meant to the FEC industry, as well as 
where it indicates FECs may be 
headed. 

Legitimacy 

The FEC industry is now recog- 
nized as a legitimate, long-term in- 
dustry and not just an experiment or 
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FEGCs: reflections on 1995 
and a peek into the future 





fad. The FEC form of location-based 
entertainment is now appearing as 
part of larger entertainment com- 
plexes, including ones anchored by 
cinemas, casinos, and tourist attrac- 
tions; and as part of what are now re- 
ferred to as Urban Entertainment 
Complexes. FECs are even pairing 
up with retail concepts and being 





used as anchors for enclosed malls. 
Serious players 

The FEC industry is no longer the 
domain of “ma and pa” operators 
and start-up entrepreneurs. Substan- 
tial corporations are now developing 
FEC concepts, including large cine- 
ma chains and Melvin Simon & Asso- 
clates, the real estate development 
company. Larger mall arcade opera- 
tors like Namco, Nickels & Dimes, 
and Fun Factory are also branching 
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Bumper boats, like these at Celebration Station 
in Metairie, La., offer customers a choice of at- 
tractions. 


out into FEC development. 
Public money 

When Blockbuster took the Dis- 
covery Zone chain public, it opened 
the door to a plentiful source of pub- 
lic and institutional financing for the 
industry. Although Discovery Zone is 
now showing the signs of its serious- 
ly flawed concept and execution, the 
public and institutional money mar- 
kets have not satiated their appetites 
for family entertainment venues. 

Edison Brothers has spun off its 
Dave & Busters chain to go public, 
Montasia had a successful public of- 
fering, and Jungle Jim’s Playground 
successfully tapped the institutional 
market to fund their expansion and 
remodeling. 

The opportunity to tap this plenti- 
ful OP (other people’s) money mar- 
ket is giving rise to strategic alliances 
between established companies in 
order to create the credibility and re- 
spectability these financial markets 
require of owners. Many smaller 
FEC chains are also gearing up to tap 
the IPO (initial public offering) mar- 
ket. 

Million dollar- 
plus entry level 

In its earlier years, many FECs 
were developed by laid-off middle 
management executives for around 
$500,000. That early 10,000+- 
square-foot size and bare-bones-for- 
mula FEC has demonstrated that it 
does not have legs. Today’s FECs are 
being developed with a minimum of 
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20,000 square feet and develop- 
ment costs of $2 million or more. 
Niche markets 
Early FECs were rather generic in 
concept. There was the soft modular 
play center (an indoor amusement 
park for children) and the FEC with 
a little bit of everything for every- 
body. The industry quickly evolved, 
allowing the guest to choose among 
the many options offered. Niche con- 
cepts have continued to evolve to 
better satisfy particular target mar- 
kets and draw them out of their 
homes on a regular basis. 
In 1995 we saw the emergence of 
two new concepts, the technology- 
based center primarily targeted to 
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Fantasyland in Seekonk, Mass., offers some- 
thing for everyone from the Space Train to video 
games and redemption. 


teens and younger adults, and the 
edutainment center focused on 
learning-through-play for pre-school 
and primary grade children. 
Virtual reality fizzles 
Virtual reality, the highly hyped 
“FEC killer ape,” failed to attract any 
solid following. Its lack of presence 
was very noticeable at the ACME 
and Fun Expo shows. An “early ma- 
jority” market segment failed to fol- 
low in the footsteps of the innovator 
and early adopter users. The indus- 
try quickly learned the time proven 
marketing lesson that the early ma- 
jority does not share the tastes and 
values of innovators and early 
adopters. 
Virtual reality will probably not 
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find a place in FECs, which are so 
dependent on a high repeat visitation 
from a community market, until the 
virtual experience equals the actual 
reality and price/time value of a go- 
kart ride. 
Coin machine 
operators’ expertise 

Few FEC operators have succeed- 
ed in matching the expertise of expe- 
rienced coin machine operators in 
maximizing the game revenue in 
FECs. Although potential game rev- 
enue is a function of attendance, 
most FEC owners who own their 
games have not been able to tap 
their FEC’s full potential. Coin ma- 
chine operators have repeatedly tak- 
en over FEC games on a revenue 
share basis and produced higher net 
revenue for FEC owners than when 
those owners had 100 percent of the 
game revenue. 

In 1995 Alpha-Omega Amuse- 
ments and Sales, probably the most 
respected FEC coin operator and ex- 
pert on redemption, grew to become 
the largest nationwide operator of 


games in_ independently-owned 
FECSs: 
IFECA stakes 
its claim 


In 1995, the International Family 
Entertainment Center Association 
(IFECA) staked its claim to the indus- 
try under the leadership of Joey 
Herd. Membership has grown to 
over 500 firms. IFECA also became 
the official sponsor of Fun Expo (the 
only show geared to FECs), and es- 





Another popular attraction is go-karts, like these 
at Celebration Station in Metairie, La. 
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tablished a full-time office and staff 
with an executive director. 

The International Association of 
Amusement Parks and Attractions 
(I[AAPA), which has long treated its 
FEC membership as the stepchild, 
reacted by beefing up its FEC com- 
mittees and programs and expanding 
publication of its FEC Magazine 

International phenomenon 

In 1995 it was clear that FECs 
were no longer a uniquely American 
phenomenon. FECs can now be 
found in the Far East, Canada, Eu- 
rope, Australia, and Central and 
South America. Foreign expansion 
has all the signs of being even more 
significant to the industry than po- 
tential growth in the United States. 

Quality prevails 

Early FECs were thrown together 
in warehouse-finished spaces for 
$50 per square foot. 1995 saw the 
death of most of these early formu- 
las. We saw the emergence of high- 
quality FECs, finely tuned 
to the needs, wants, and ex- 
pectations of targeted mar- 
kets, with strong attention 
to ambience, acoustics, fin- 
ishes, and service. 

A focused assortment 
mix of events and attrac- 
tions targeted to a niche 
market has emerged as the success- 
ful formula. And although the mix 
and physical facility are important 
components of any winning formula, 
1995 saw both programming and or- 
ganization culture emerge as addi- 
tional critical success factors. 

Learning-based 
entertainment 

Although not yet clearly estab- 
lished as a trend in the FEC industry, 
knowledge workers’ (who now com- 
pose the majority of American work- 
ers) desires in improving themselves 
during their leisure time is emerging 
as a significant trend and driving the 
development of learning-based en- 
tertainment venues. 

The earlier mentioned children’s 
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Skateland/Playdaze in Omaha, Neb., takes pride 
in offering a wide selection of attractions for kids 
like this soft play maze. 


“Early FECs were thrown together 
in warehouse-finished spaces 


for $50 per square foot.” 





Most FECs offer attractions for children. Here 
Permagico in Mexico City combines education 
with entertainment for kids. 
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edutainment center concept is but 
one indication of this shift in Ameri- 
cans’ value perceptions of entertain- 
ment. Learning-based entertainment 
is showing all the signs of becoming 
a major niche in the FEC industry 
and perhaps a necessary ingredient 
in every entertainment venue. 
Hybridization 

It is becoming increasingly difficult 
to identify and label location-based 
venues, including FECs. Product sales, 
service, entertainment, learning, and 
food service are hybridizing into 
many new combinations. 

Previously clearly defined indus- 
tries like cinema, restaurant, retail, 
education, hospitality, gaming, 
sports, and entertainment are merg- 
ing into many unimagined and excit- 
ing formulas. 

And language is trying to stay in 
stride with terms like edu-tainment, 
eat-a-tainment, entertainment retail, 
theme-based concepts, and eco- 
tourism. 

Technology 

Although technological 
innovation is trying to dri- 
ve many new FEC con- 
cepts, the ones proving to 
have the most staying pow- 
er are those built on the 
time-proven formula of 
human social interaction combined 
with the marketing principal of qual- 
ity and value as perceived by the 
guests, rather than the egocentric 
viewpoints of owners and designers. 

The future? 

Yogi Berra said it best: 

“The future ain’t what it used 
to be.” A 





Randy White is CEO of the White 
Hutchinson Entertainment Group, a 
Kansas City, MO-based multi-discipli- 
nary feasibility, design, production, 
and consulting firm to the FEC and lo- 
cation-based entertainment industry. 
He can be reached at (816) 931-1040 
or E-mail: WhiteHEG@aol.com 
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American Changer Corporation introduces: 


MORE CAPACITY THAN YOU 
WILL EVER NEED.......... 
AT THE LOWEST PRICE YOU 
WILL EVER PAY!!UTIITit! 


Standard Features OPTIONAL FEATURES 
¢ Two Coinco validators 
which keeps the $1bills 
separated from the $5, 
$10, $20’s 


¢ Quarter/Token 
acceptor 


¢ Second hopper for 2 
different value coin 

¢ The second validator payouts 
also will act aS a Spare 
validator if one would 


have to be serviced 


¢ “Change” or “Token” 
scratch resistant Lexan 
fronts 

¢ Over 10,000 coin/token 
Capacity ¢ Phone line hook-up for 
immediate notification of 
low coins, service 
problems or breach of 


security 


¢ 126 Bonus options for 
token payout 


¢ Measures 53” high x 
28” wide x 24” deep 





¢ Alarm System 


Shown with optional quarter acceptor 


$2995.” 






1-800-741-9840 


CALL FOR YOUR LOCAL DISTRIBUTOR 
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S & B Entertainment Savors 
sweet taste of Success 


te 


On the surface it 

appears easy: just dump 
in the penny candy and 
watch the cash box level 
go up as the candy level 

goes down. Wait a 

minute; it’s not that 

simple. Candy cranes 

require quality stock to 
keep attracting players. 
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Not long ago the crane market was 
down, way down, said operators who 
claimed the public was tired of plush, 
the traditional crane merchandise. Spe- 
cialized machines such as watch and 
jewelry cranes came on the market to 
pique the interest of 
players. But it was 
not until the advent 
of winner-every- 
time candy cranes 
that cranes as a cat- 
egory of equipment 
underwent a renais- 
sance. 

A sure sign of this 
turn of events can 
be found at S & B 
Entertainment, the 
St. Louis-based com- 
pany that supplies 
candy and toy mixes 
(toppers) specifically 
tailored to winner- 
every-time units. Ac- 
cording to S & B 
president Brian Rig- 
gles, “Cranes are still 
selling. The winner- 
every-time feature 
has definitely revo- 
lutionized the crane 
industry. It has given 
route operators a 
new lease on life.” 
Riggles knows about 
route operations; he has 46 winner- 
every-time cranes in a variety of loca- 
tions in the St. Louis area, from restau- 
rant chains like Pizza Hut, Ryan’s Fam- 
ily Steak House, and Burger King to 
bowling centers, skating rinks, and 
Jellystone Park campgrounds. He has 
carefully researched and tested candy 
and toy mixes by type of location and 
has it down to a science. 

Brian, his wife Diane (vice presi- 
dent), and Steve Tini (controller) have 
worked side by side for three years to 
build the client list to nearly 1,000 
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crane operators who recognize the 
benefit of the trio’s testing and experi- 
ence. S & B, which stands for Steve and 
Brian, had humble beginnings: a text- 
book case of a great idea that started as 
a garage operation and rapidly grew to 
match the market it served. The com- 
pany has expanded twice and now 
strains at the seams of its 10,000- 
square-foot home occupied for a mere 
six months. 

Diane commented, “We moved 
here in July and we're filling it up. We 
are constantly creating new toppers 
and mixing product, which requires 
space. If we last one year in this build- 
ing I would be surprised.” 

She quickly zeroed in on the reason 
that S & B has been able to grow: “We 
offer the ability to change the mix and 
keep it interesting; that’s the backbone 
of it. You're not going to create any ex- 
citement with just some hard candies. 
The toppers have helped us get no- 
ticed. I learned in merchandising that a 
storefront has to be clean, updated, and 
exciting. It’s the same mentality with 
cranes.” 

Diane’s background in merchandis- 
ing blends well with Brian’s experience 
as owner/operator of Stroker Ace Bil- 
liards Arcade and Cafe and The Green 
Room Billiards Arcade & Cafe in Balti- 
more, now run by his brother ‘Tim. Bri- 
an then spent one year with Edison 
Brothers as an area manager setting up 
new arcades around the country. 
When he discovered winner-every- 
time candy cranes he decided to start 
his own company. He quickly realized 
that toys and seasonal items added to 
the play appeal of his cranes, and that 
no one was providing that type of ser- 
vice for the industry. Enter S & B, co- 
founded with partner Steve Tini. 

When customers call, the S & B staff 
spends time finding out what types of 
machines they operate and what kinds 
of locations they have before dispens- 
ing advice on the proper mix. 
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For example, says Brian, “In a bowl- 
ing center you have to change that mix 
every two weeks or youre not going to 
make money. If the winner-every-time 
crane continues to have the same prod- 
uct it will lose sales. I’ve watched sales 
differ every week; I’ve seen it drop off 
as much as 30 percent. 

“You can’t fill the machines with 
junk candy and let it sit there. Our top- 
pers add variety to the assortment. We 
buy truckloads of closeout items, from 
sunglasses to little baseball bats, and 
put them in with the three-cent candy 
mix.” 

Brian estimates that there are about 
35,000 cranes in operation. Candy 
cranes are at all the Jungle Jim’s, Pocket 
Change, and Time Out locations, to 
name a few of the chains that have dis- 
covered their value. 

S & B offers basic mixes that run 
from a 1.9-cent mix with an average 


te 


“In merchandising, 
a Storefront has to 
he clean, updated, 
and exciting. It’s 
the same mentality 
with cranes.” 
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product cost of 12 to 15 percent of the 
gross to a 2.9-cent mix (17 to 20 per- 
cent of the gross) and 3.9-cent mix (20 
to 25 percent of the gross). Mixes in- 
clude a variety of candy and eye-catch- 
ing toppers. 

Brian recommends using a 1.9-cent 
mix for busy times; then a stronger mix 
for slow times to add to the attractive 
look of the crane. “We try to keep our 
customers at a 20 percent product cost 
year round,” says Brain. “The average 
location commission is 30 to 35 per- 
cent.” 

S & B does not have a toy catalog 
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Brian Riggles, president. 


because product is constantly chang- 
ing. The company imports toys and 
capitalizes on those closeouts to main- 
tain quality at a low cost. Brochures on 
seasonal mixes are sent direct to its 
many customers. S & B offers special 
mixes for Christmas, Valentine’s Day, 
Easter, Fourth of July, and Back to 
School. The Fourth of July mix was in- 
troduced for the first time this year and 
proved to be a big hit with a topper that 
included miniature American flags. 

Brain has an answer for those who 
wonder if candy cranes can maintain 
their popularity. “Candy will sell forev- 
er, he explains. “Kids love candy. At 
the Redbird Bowling Lanes here in St. 
Louis I have three machines bolted to- 
gether: watch, toy, and candy cranes. A 
10-day collection period in October 
yielded $123 for the watch crane, 
$183.25 for the toy crane, and 
$273.25 for the candy crane.” 

The cost of the candy crane itself is 
reasonable, says Brian, and it will net 
you $50 a week profit, meaning it 
should gross $100 a week at the aver- 
age location. “There should be no 
problem with keeping these machines 
making money forever,” he declares. “I 
believe in this game more than anyone 
out there; our whole company does.” 

Steve calls the winner-every-time 
candy crane “a marketing dream,” 
adding, “candy has a high perceived 
value, even though it doesn’t cost that 
much. We're so lucky that we have 
good candy makers in the Untied 
States who put out a product that looks 
great, tastes, good, and has a good shelf 
life.” 
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Candy is making its way into re- 
demption counters as interest in slum 
merchandise wanes. Notes Brain, “Can- 
dy in the redemption prize case will 
move. If a child has only five tickets he 
can get a box of Nerds or a fun size 
candy bar instead of a trinket that will 
break.” S & B offers a 32 candy item 
box for redemption counters with six to 
seven toy items (no slum). 

The S & B staff has grown to include 
product manager Marty Luepker, a for- 
mer director of marketing for Edison 
Brothers; route manager Tony Olivas- 
tro, who has computerized shipping 
and inventory functions; warehouse 
and shipping manager Mike Shupe; ad- 
ministrative assistant Tammy Daven- 
port; and a team of five warehouse per- 
sonnel who assemble, weigh, and pack- 
age the mixes. 

While toppers vary, time-proven 
candy is kept in stock, as many as 80 


5% 


“If the winner-every- 
time crane continues 
to have the same 
product it will lose 
sales. I’ve seen it 
drop off as much as 
30 percent.” 
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different kinds at a time. Field testing 
has proven that some of the most in-de- 
mand candy items are Nerds, Fruit 
Gems, Sweet Tart candy money, Toot- 
sie Rolls, Atomic Fireballs, Rainbow 
Bears, Gobstoppers, Strawberry 
Wheels, Lemon Heads, and Sourpatch 
Kids Shock Tarts. 

Chocolate candies are rarely used 
because of the heat inside most of the 
machines. Customers can purchase the 
candy in bulk if they wish. ‘Toys, which 
change every three months, are not 
available in bulk. 

On the toy side, matchbox cars, 
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trolls, key chains, 
pencil sharpeners, 
collectible fake 
coins, yO-yos, spin- 
ning tops, rubber 
dinosaurs, trading 
card packs, and 
ruler combs with 
magnifying glasses 
have proven track 
records with kids. 
Milk caps, com- 
monly referred to 
as pogs, were ex- 
tremely popular 
this past summer, 
accounting for 
nearly 30 percent 
of S & B’s business. 
“They are great 
prizes in the ma- 
chines,” says Brain. 
“Kids still collect 
them. Girls like 
Snoopy and Charlie Brown while boys 
like NHL teams and Goosebumps. A 
Saturday morning program called ‘Pog- 


tured by S &B. 








serving the activity and taking notes 
about what works and what doesn’t. 
“We need well-wrapped candy with a 


66 candy has a high perceived value, 


even though it doesn’t cost that much. a4 


man’ may keep the craze alive, along 
with licensed pogs. We will always 
have them in the mix as a great add-in 
although they are not as good as they 
used to be by themselves. Pogs should 
only be five to 10 percent of the mix.” 

S & B offers a wide range of pogs, in- 
cluding Baywatch pogs. “We have all 
clean pogs,” adds Brian, “no violent 
themes or objectionable images. We 
have friendly pogs. They have been 
strong all year and will be great for 
Christmas, but will phase out in time. 
It’s based on where you live and the lo- 
cation of your machine.” 

The S & B team is constantly field- 
testing new sample mixes. Typically, 
Steve and Marty do the product buy- 
ing. “All the samples look good on the 
table, but you have to see how they 
work in the machines with the claw,” 
advises Brian, who is on the route ob- 
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one-year shelf life and a good profit 
margin. There are a lot of variables.” 

There are also a lot of companies 
now offering candy cranes, seven by 
Brian’s count. He purchased his first 
units from Advanced Games & Engi- 
neering in 1993 and has seen interest 
in winner-every-time candy cranes 
steadily climbing, particularly since the 
spring. Brian exhibits in the AGE 
booth, where the cranes are filled with 
mixes from S & B and has seen the way 
customers perceive them. 

The bottom line: S & B takes the 
guesswork out of the dilemma of what 
to put in candy cranes to keep them 
earning. 

It’s an ongoing process and the rea- 
son why any type of crane stays prof- 
itable. A 
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Tony Olivastro, route manager. 
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AMOA Agenda 





Gaming remains an in- 
dustry hot button. When 
you look back over the 
years this is really nothing 
new. There are some great 
technological advances tak- 
ing place in our industry which show great promise, yet I’m 
not sure we'll ever shake the gaming problems. 

With the whole country adding more gaming avenues 
every month, it is no wonder the most popular games in our 
industry resemble various gaming devices. We still have not 
forgotten the battle of New Orleans, where the Louisiana 
State Police shut down some AMOA exhibitors stating gam- 
ing devices as the reason. 

The AMOA board will be dealing with the major issue of 
what role gaming should play in our future expositions. Mov- 
ing the show around the country has been very good for the 
association, primarily because you can count on the show 
coming to your part of the country every few years. 

In the next couple of meetings the board will be making 
gaming decisions that will have an effect on where the show 
ends up in future years. For instance, what we are running 
into currently is that few major cities will give you the ad- 
vance authority to exhibit gaming equipment, even if it is only 
for demonstration purposes. The result: each exhibitor is held 
responsible for securing permission from the proper authori- 
ties to show games. 

Naturally, if we park our show in Nevada year after year 
this is no longer a problem. What do our members want us to 
do? What are your favorite locations for the AMOA show? 
How important is it that gaming equipment be exhibited at an 
AMOA show? 

Talk to any AMOA director and share your thoughts, or 
contact me at (316) 262-3538; fax (316) 262-6200; or E- 
mail rchilton.fn.net 





AMOA travels 

October was a hectic month for AMOA. Executive director 
John Schumacher and staff member Kim Rundle attended the 
Fun Expo, secretary Gene Winstead and Washington, D.C., li- 
aison Laura Olson attended the North American Gaming Reg- 
ulators Association meeting, and I attended the Rocky Moun- 
tain AMOA meeting. 

First vice president Jerry Derrick was also on the road, at 
both the Amusement and Music Operators of Virginia meet- 
ing and the West Virginia Music and Vending Association con- 
vention and expo. And treasurer Don Hesch traveled to the 
North Carolina Amusement Machine Association convention 
and trade show. 

In addition, the National Amusement Network Inc. direc- 
tors held briefings in Chicago for industry manufacturers and 
distributors. 
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Randy Chilton, AMOA President 


Gaming remains a major 
issue for the industry 


Following is more detail on several of these events, in 
chronological order: 

October 13-14, Denver, Colo.: Operators and distributors 
hosted an evening event at the Travel Lodge Hotel: a dinner, 
auction, and all around great party. The official host was 
Rocky Mountain AMOA president Steve Shyrack, but the auc- 
tioneer was distributor Rich Babich of Colorado Game Ex- 
change. Rich was a hit dressed in full Halloween garb as The 
Grim Reaper. The Colorado Game Exchange had held its 
open house the same day with a Halloween theme. 

The Rocky Mountain AMOA banquet raised thousands for 
the association. The highlight of the night came during the 
auction of an electronic dart game, which raised well over 
double the value of the machine. Proceeds were donated to 
association members Scott and Nancy Davey, whose son Jere- 
my is having health problems. Hats off for a job well done. 

The business meeting on the last day was not as well at- 
tended as the party the night before, but that could have been 
because it was such a good party! However, the issues were 
all too common. Members are dealing with new tax issues re- 
lated to gaming; sales tax or a gross receipts tax vs. a permit 
fee for each machine; and cigarette issues. 

The most consistent subject from state to state is gaming, 
especially the definition of what is legal and what is not. 

In Colorado it goes beyond poker games and 8-liners. Law 
enforcement is questioning countertop bar games such as the 
new touch screen models. Operators are unsure what they 
can and cannot operate. 

Later in the day Dan Sunday from Vail took me out to 
demonstrate how to dance country western style. It was a per- 
formance deserving of an television audience. The way he 
tossed his partner around, over his shoulders and around his 
hips, I hope the poor girl is OK. 

My thanks to Dan, and to Norm and Myndel Pozner, for 
their Colorado hospitality. 

October 19-20, Chicago: Manufacturers and distributors 
attended a presentation on the current state of NANI from di- 
rectors Gene Urso and Frank Seninsky. Also on hand to an- 
swer questions were T’Vphone’s John Klayh and AMOA’s 
Craig Johnson. 

Manufacturers met on Thursday and distributors on Fri- 
day for four to five hours. The turnout was very good on both 
days. The number would have been higher, but many were 
attending the NAMA show in Dallas. 

November 2-4, Winston, Salem, N.C.: The North Carolina 
delegation reads like a Who’s Who in AMOA: Fred Britt, 
Howard Cole, Timmy Thorp, Garland Garrett Jr., and Ray 
Bynum, to name a few of the operators in attendance. 

The business at hand included gaming issues, how to in- 
crease membership, and IRS 1099 forms. & 
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Congratulations to AMOA s 
10 New Board Directors’! 
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Be A Leader in Your State...And At the National Level 


More information on becoming an AMOA director (applications 
will be available in May 1996 for 10 new director openings in 
October) or other AMOA programs and services can be 
obtained by contacting AMOA headquarters. 


401 N. Michigan Avenue 
Chicago, IL 6061 |-4267 
1.800.937.2662 Fax: 312.245.1085 


Amusement & Music Operators Association nternet: amoa@sba.co mM 


*The following were elected at AMOA\s annual business meeting in September in New Orleans. All directors serve a three-year term. AMOA is a 
non-profit trade organization representing nearly |,/00 owners/operators, distributors/suppliers and manufacturers of commercial amusement, 
music, entertainment & vending equipment. 
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Vending Trade Show 
TTR RS ES ET 


with exhibits at NAMA 





The 49th Annual National Automatic Merchandising 
Association (NAMA) Convention and Trade Show was held 
in Dallas, Texas, Oct. 19-21, and attendees saw close to 
300 booths 
filled with the 
latest in vend- 
ing equip- 
ment, prod- 
ucts, and 
services. 

Organizers 
say the show 
has continued 
to grow in re- 
cent years in 
part due to 
significant 
technological advances in the industry and the increasing 
attractiveness of the vending market. However, computer 
problems made it impossible to calculate exact attendance 
figures, NAMA said. 

The show also offered an array of educational sessions, 
meetings, and roundtable discussions on a wide range of 
subjects including wireless data technology, translating 
good customer services into additional profits, and maxi- 
mizing sales in multiproduct machines through the Vend- 
track system. 

New this year was a program designed for recently es- 
tablished vending operators called Vending 101. This se- 
ries of panel sessions offered over three days of education- 
al material designed to help newcomers strengthen their 
understanding of the business. 

Held concurrently was the National Education Confer- 
ence, which 
offered addi- 
tional semi- 
nars concen- 
trating on the 
nuts and bolts 
of successful 
vending. 
Unlike the 
Vending 101 
panels, these 
single-focus 
sessions were 
geared toward 
both newer and more-established businesses. 

United States Treasurer Mary Ellen Withrow and Wash- 
ington lawyer and lobbyist Thomas Hale Boggs Jr. were the 
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featured speakers following the annual NAMA meeting 
Thursday, Oct. 19. Grammy award winner Melissa Man- 
chester provided entertainment following the annual ban- 
quet Oct. 21. 
NAMA _ also 
had two new 
booths on the 
show floor fo- 
cusing on two 
vital industry 
issues: the 
dollar coin 
and training 
for mechan- 
ics. The first 
featured vari- 
ous ways in 
which operators can use the Susan B. Anthony dollar in 
their vending operation. Present were operators who have 
successfully used the Susan B. in their business, and equip- 
ment such as a special bill changer that can accommodate 
the move was exhibited. In the second booth, representa- 
tives from Gloucester County Institute of Technology in 
Sewell, N.J., and Thomas Edison High School in Philadel- 
phia, Pa., were there to discuss opportunities for its gradu- 
ates in the industry. 

And then there were the exhibits, occupying 80,000 
square feet of convention space. Here’s a look at just some 
of what convention attendees saw: 


Bulk vendors 

Showing their bulk vending wares were Galaxy and Cre- 
ative Products. Galaxy showcased two pieces: the Astroid 
series con- 
temporary- 
style vendor 
which comes 
in a range of 
bright colors, 
is available in 
two sizes, and 
carries a one- 
year watran- 
ty; and the 
Baby Bubble 
series, a 46” 
tall gumball 
vendor with a non-breakable 12” Lexan globe that can be 
outfitted with two traditional bulk vendors attached to the 
pedestal base. Also displaying product in the Galaxy booth 
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From left: Joel Friedman, Rex Yannarell, and 
Jerry Gordon of Rowe International with their 
glassfront vendor. 
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polywend. We Vendors Friend 


Len Beckring (r) of Polyvend shows his Food King 
to the guy with the most interesting tie, Dale 
Barebo of Vending Solutions. 





Pictured at the Imonex booth, (I-r): Pat Cuming of 
Imonex and Jim Jamieson and Jan Shoop of 
Polyvend. 





Dan DeJonge (1) and John Van Dellen of 
ChangeTronic enjoy a successful show. 


was West Coast Mfg. with its Dual Rev- 
olution spiral vendor that can accom- 
modate two separate products in the 
globe. 

Creative Products was on the show 
floor with The Twist spiral gumball 
vendor, which features an 18” globe 
and holds over 3,400 gumballs. Cre- 
ative also exhibited its newest product, 
the Rainbow, a gumball vendor with a 
center lighted to look like a rainbow. 


Popcorn machines 

Serving up mouth-watering pop- 
corn were three companies: Victory 
Vending & Sales, Va-Cay Mfg., and 
Rowe International. The last, industry 
stalwart Rowe, showed a prototype 
popcorn vendor that has six flavor se- 
lections (plain, butter, caramel, 
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Tom Janeway (I) and Bill Willis (r) of BRW show 
operator Carl Zimmerman the latest in alarm sys- 
tems. 


jalapeno, pina colada, and a daily spe- 
cial) and will be in production in April. 

Victory presented its machine, 
which includes bag, butter, and salt 
dispensers and stands 63-1/2” when 
mounted on its stand. Va-Cay’s Hot Air 
Popcorn machine dispenses its food 
product in a small carnival-style card- 
board carton that holds packets of but- 
ter flavoring and salt. The company 
also had on-hand its new Captain's Pop 
hot air popcorn machine, which will be 
available in the spring and is sized to 
fit in conventional vending spots. 


Vending merchandisers 
Close to 20 companies showed 
vending merchandisers that ranged in 
product content from frozen ice 
cream bars and noodle dinners to the 


og 


Craig Berry and Lita Bowden of KIC Products 
show interested operators their new opaque 
cleaner for dollar bill acceptors. 


standard fare of can drinks, chips, and 
candy bars. 

Rowe International came armed 
with its full line of vending machines, 
in addition to its new popcorn ma- 
chine. Automatic Products showed its 
110 Series Snackshop, its LCM Glass- 
front Merchandisers for both snacks 
and drinks, and its 200 Model hot bev- 
erage merchandisers. The company 
also previewed a prototype machine, a 
refrigerated a la carte food merchan- 
diser, which will be available in March. 

Auto Vend Inc. presented its 
HFC1700 Frozen Food Center, which 
serves up frozen food delicacies which 
can then be heated in the machine’s 
self-contained microwave. Also show- 
ing several frozen food merchandisers 
was Frozen Refrigerated Dispensing 
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Systems with its hard-freeze model HF 
3000, perfect for those tasty ice cream 
bars, and the soft-freeze model SF 


1072 that can dispense anything from . 


frozen burritos to Lean Cuisine meals. 
A third frozen food merchandiser was 
presented by ECC Vending Products, 
which showed its Model 2100 de- 
signed for both ice cream products and 
frozen meals. 

Splashy tropical theme graphics 


Kiddie Whac-A-Mole ° @) 


were seen adorning the front of The 
Vendo Co.'s drink merchandisers 
which are available in a full range of 
sizes and configurations and have an 
optional electronic control designed to 
maximize profitability. Savamco was 
keeping a narrow, as opposed to low, 
profile at the show with its FM 1462 
Snack Merchandiser designed to fit in 
tighter spaces. The company also 
showed its Candy-Snack Pastry Mer- 
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Kiddie Can-Alley ™ 


Kiddie games are hot and we’ve got the best in kiddie games. 
Kiddie Whac-A-Mole®, Kiddie Can-Alley™ and Kiddie Pattie 
Cakes™ are the stars of Family Fun Centers and Redemption 
Arcades around the world. Not too big, not too small and not too 
difficult, they are just right for younger children. 


Like all of our games they are fun, exciting, colorful and profit- 
able. They come with adjustable difficulty levels and adjustable 
ticket dispensers so you can failor play to your operation. 


We were pioneers in redemption games and we can help you with 
games, redemption centers, redemption systems, cash control 
systems and complete family fun center design services. Give us 


a Call! 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Designers and manufacturers of games since 1970 
© Bob’s Space Racers, 1993 
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chandiser and its combination Cold 
Drink Dispenser and Electric Snack 
Merchandiser. 

Fastcorp showed off its F631 Frozen 
Merchandiser, which vends ice cream 
novelties and pints and boasts no mov- 
ing parts. Radadatz Product Develop- 
ment Corp. displayed its snack and 
cold can merchandisers, which come 
in four configurations and utilize what 
the company describes as “big ma- 
chine features in a compact size.” Roy- 
al Vendors also had cold can machines, 
which have a refrigeration system 
guaranteed for five months and a 
clean-flo condenser that provides ap- 
proximately 220 percent of the nor- 
mal surface area of a standard con- 
denser. 


“NAMA also had two 
new booths on the 
show floor focusing 
on two vital industry 
issues: the dollar 
coin and training 
for mechanics.” 


If lunch was on your mind, the 
Polyvend Food King was the place to 
stop at NAMA with flexible compart- 
ments that accommodate between 27 
and 108 items and range up to 8” in 
diameter. Polyvend also showed its tra- 
ditional line of snack and drink ven- 
dors. Another potential lunch stop was 
the Crane National Vendors Noodles & 
More Instant Noodle Merchandiser, a 
European machine that is available do- 
mestically and was shown alongside 
the company’s hot and cold units. The 
machine vends a cup of noodles which 
is then placed in a filling station where 
water is added to the product. The ma- 
chine can also accommodate tradition- 
al candy and snack items. 
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Glen Winch (I) and Mike Howells (c) of Galaxy 
show distributor/operator Jack Gregory their 
Baby Bubble series. 


All of Glasco’s snack and drink ven- 
dors are now available with new black 
fronts, and the company also showed a 
sports card vendor for the baseball, 
basketball, or hockey fanatic. Dixie- 
Narco’s newest product was the Flex- 
pak 3000, a black front drink vendor 
which dispenses both regulation 12- 
ounce cans and taller-format drink 
bottles and cans. 

U-Select-It presented its full line of 
snack, drink, and food merchandisers, 
as well as the recently updated HBA- 
10 Convertible Hot Beverage Vendor for 
coffee lovers. The machine provides 
the customer with 57 selections, and 
now customers can even add a bite to 
eat in the form of soup. 


Food products 

The trend toward no fat, low fat, 
and reduced fat food items continued 
this year, but there were also several 
stand-out items which deserve atten- 
tion. 

Heater Meals takes first prize for in- 
novation in preparation technique. 
The meals come in a box, which con- 
tains a food packet, water packet, and 
heat element made of a magnesium 
iron alloy which creates steam heat 
when doused with the water. The food 
container is placed on top of the heat 
element and returned to the box, 
where it cooks without any additional 
heat source. Entrees include tradition- 
al meals such as green pepper steak 
with rice, cheese ravioli, and grilled 
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() Frankfurt/Main 






Internationale Fachmesse Unterhaltungs- 
und Warenautomaten 


international trade fair for amusement 
and vending machines 


New Horizons 
\Neue Horizonte) 


For the first time with B¢?- 
Billiards, Sports Games, 
‘Innovations 
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Billard, Sportspiele, Innovationen 
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turkey breast with mashed potatoes. 

Weighing in with innovative drink 
products were Pepsi with its Maza- 
gran sparkling or carbonated coffee 
and Squincher’s sports drink. ‘The Pep- 
si drink has all the flavor of a good 
cup of java combined with the texture 
of a cola drink. Squincher drinks come 
in concentrate form and are con- 
tained in a pack that turns into a cup 
when opened. The thirsty need only 
add water. 

For those less obsessed with their 
fat intake, there were also three 
french fry machine exhibitors on 
hand at NAMA: Ore Ida; Tasty Fries 
with its vendor that actually makes 
the french fries from dehydrated rus- 
set; and Hot Choice which also vends 
other food products such as pizza and 
sandwiches. 


Cash and phone cards 

As we move closer to a cashless so- 
clety, companies that make cash and 
phone card vendors are on the rise, 
and that was never more evident that 
at this year’s NAMA show. 

One of those companies was ITC 
Systems, which produces a whole line 
of cash-card related equipment, includ- 
ing a reader, multicontroller, and dis- 
penser. Another was Schlumberger 
Danyl’s single-card solution, which can 
be utilized in an all-inclusive system 
such as a university setting for both on- 
line and offline services. Debitek also 
showed its cash card system, which in- 
cludes software, data collection, a cash- 
to-card system, a vending interface sys- 
tem, a card encoding system, and cash 
register interface. 

Other companies showing cash 
cards and related equipment were 
Asahi Seiko, Challengemaster, Mars, 
Mextrol, and Validata. Cleaning sys- 
tems were exhibited by KIC Products 
and Clean Team. 

Companies’ exhibiting prepaid 
phone card dispensing units and relat- 
ed products were Opal, Betson, Data 
Wave, Hamilton, Intellicall, Leisure, In- 
terlott, Marketing & Vending Concepts, 
and Tekbilt. A 
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American Coin Machine 


Open House 
and its Canadian cousin, = a 
Canadian Coin Machine, cov- Am i. rl C a | a | ] C a i a | } a | 


ered the northwest with three 


=" Coin cover northwest 
during October. 


Seattle kicked off the first 
one on Oct. 10 with its Cus- 
tomer Appreciation Day to 
celebrate the grand opening 
of new facilities. Portland’s 
open house on Oct. 12 fea- 
tured a Mardi Gras theme that 
included Cajun cuisine, and 
Canadian Coin’s open house 
was held on lucky Friday the 
13th with a barbecue that 
drew an impressive 5O cus- 
tomers to a Sega _ pinball 
school. 

All three open houses were 
extremely well attended and 
showed the latest equipment 
available, including Namco’s 
Alpine Racer, Sega Rally, and 
Capcom’s first flipper game, 
Pinball Magic. 

Customers travelled hun- 
dreds of miles to attend the 
three events with American 
Coin drawing operators from 
Spokane and Yakima in east- 
ern Washington and Canadian 
Coin’s clients coming from as 
far away as Saskatchewan, Al- 
berta, northern British Colum- 
bia, and Vancouver Island. 





Left bottom: At the Portland open house, (I-r): Jeff Crouse of American Coin, Kenny Hague of Hit 
Parade Music, and Rick Geraghty of Geraghty Coin. Middle top: Tim Jackson (1) of Capcom talks 
pinball with Jim Niblock (c) of Canadian Coin and Erick Cheuk of 828 Enterprises. Right top: At 
the Seattle show, (I-r): operator Richard Poston of Arrow Amusements and Jerry Estes and Bill 
Clarke of American Coin. Middle bottom: Sega Rally was popular with the crowd in 
Portland.Right bottom: Tom Greive of American Coin presents John Anderson of John’s Games 
with the door prize at the Portland show. 
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Open House 
Birmingham Vending show does the trick 


Over 400 people registered for 
door prizes and enjoyed the plethora 
of new games when Birmingham 
Vending held a Magic Moment open 
house at its Orlando, Fla., office. “Our 
best ever,” said CEO Al Toranto. 

Orlando office general manager 
Charles Caplan said the open house 
did non-stop business from 11:30 
a.m. to 5:30 p.m., and Royal James, 
the old town street magician, per- 
formed tricks throughout the day. His 
show stopper was escaping from a 
locked straightjacket. 

“With seven techs, the largest parts 
department in the southeast, four 
sales people covering all of Florida, 
and statewide delivery, Birmingham 
Vending is by the far the best and 
largest distributor in Florida,” said 
company general manager Gary 
Gouse. 

“Our mission is to have every op- 
erator’s games working all the time,” 
added newly-appointed service man- 
ager Jeff Cogswell. 





Top left: From left: Birmingham president Steve Toranto, Rowe’s Joel Friedman, and Birmingham CEO Al 
Toranto. Top right: Ed Tukhanen (I) of Medalist talks to operator Ken Hayes of Hobe Sound, Fla., about the 
Spectrum Everything dart machine. Bottom left: Charles Caplan, the head magic man, oversees the 
drawing of door prizes. Bottom right: It’s a small world after all. Sharing a laugh are Marc Glisman (1), 
general manager of Disney’s Blizzard Beach, and Sharon Culpepper, gamer buyer for Disney World. 





SPECIAL NOTICE: 


Purchase your used Equipment 
from: 


New Orleans 


Field Tested ~<a 4 ) Sunglasses N ovelty Co. 
Candy 3 


Toys | Pew ) a ra, ; 4 | Over 130 ¢ In business for 60 Years 
[i ee Product Options ¢ International reputation for 
5 he selling the finest used 
Pogs 3 i Premium Toppers videos, flippers & amuse- 
ee Wg ment games available any 
where. 


Slammers y\ oe Black Light 
| rtm Pog Kits e Each and every game 
beautifully refinished like new. 


A New Mix e Get on our mailing list for our 


Every Month —_ . Seasonal Themes latest price bulletins or call 


Celie or Mark for latest 
prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


= | (504) 888-3500 
_ ENTERTAINMENT FAX: (504) 888-3506 


1 -800-773-053 1 2639 Locust St., St. Louis, MO 63101 
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Rowe's EAGLE Soars 


21000 


KEBATE 


Minimum 2 Eagles - 
$500 Each 














ROWEAMi and Rowe’s Participating Distributors 
Thank You for Voting Us #1 
“The Most Played Jukebox” awarded at AMOA 1995 


Effective on deliveries made from December 1 through December 31, 1995. 


Good while supply lasts. Not valid in conjunction with any other promotion offered during the same period. 
See your local participating Rowe stributor (U.S. only) for payment terms, qualifications and details. 
oid where prohibited by law. 
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Open House 


First Philly show sees 500 attend 





Betson Philadelphia’s first 
post-AMOA fall show was held 
Sept. 30, and 500 people were 
in attendance on that Saturday 
afternoon. 

With all of the newest offer- 
ings on the market, operators 
had plenty to look at, and 
younger visitors to the open 
house had something to keep 
their attention as well. 

“A great time was had by 
everyone, young and old, espe- 
cially the children who were 
entertained all day with the 


special a ae of Cloey the Top left: Betson Philadelphia’s general manager Irv Spinak and Cloey the Clown. Top right: Betson’s 
Clown,” explained general Bob Di Pipi (1) playing Bob Burnstein of Mill Creek Amusements on Midway’s Open Ice. Bottom left: 
manager Irv Spinak. Coin Concept’s Art Warner looks on while customers play the company’s Six Gun Saloon. Bottom 
right: Tony Maniscalco of Sega explains the new Titan System to Mercury Amusements’ Evan Wessel 
(r) and Scott Hill. 





Open House 
Great food and fun at Greater Southern 


Top left: From left: Rowe’s Joel Friedman and 
Greater Southern’s Morris Piha, David Capilouto, It was a day for good South- 
and Rubin Piha. Bottom left: Bill Cravens of Bull- ern food and good Southern fun 
dog Amusements digs into some down-home bar- when the folks at Greater South- 


becue. Bottom right: Enjoying the Southern hospi- eS . : 
tality, (I-r): standing are Joel Friedman of Rowe ern Distributing in Atlanta 


and Randy Green of Dixie Music; sitting are Mr. rolled out the welcome mat for 
and Mrs. Bob Green of Dixie Music. their customers. 

The Oct. 10 event was 
deemed a real gold medal affair 
by the staff at Greater Southern, 
who said the large number of 
manufacturer representatives 
there gave operators in atten- 
dance real insight and first-hand 
information on the latest games 
available. 

In addition to the business at 
hand, attendees at the post- 
AMOA open house were treated 
to a spread of the best Southern 
cooking around. 
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Open House 


Betson braves the elements after show 


Despite the remains of Hurri- 
cane Opal, as well as Pope John 
Paul II’s mass at Giants Stadium 
across the street, Betson Enter- 
prises welcomed close to 300 
guests at its post-AMOA open 
house. 

The event was held Oct. 5, 
and those who braved the ele- 
ments were treated to a preview 
of fascinating new equipment on 
the way. 

“This was one of our most suc- 
cessful shows in terms of new 
equipment orders in recent mem- 
ory,’ said sales manager Tom 
Faranda. “Operator optimism is 
running high!” 

Betson extended its thanks to 
all the operators and factory rep- 
resentatives who were able to at- 


tend. 











From left: Jim Messima of Zoro Enterprises, Vince Ghiberti of Betson, and Joe Timpanaro of Zoro Enter- 
prises. Top right: Bob Boals (1) and Joe Cirillo (r), both of Betson, converse with Dick Wenzel of Wenzel 
Brothers Amusements. Bottom left: Max (1) and Peter Cohen (r), both of Max Cohen Amusements, pass 


a good time with Betson’s Bob Berger. Bottom right: Now these guys are having a good time: Lenny 
Kahn (I) of Betson and Steve Epstein of the Broadway Arcade. 


Diggin’ for Profits! 


m Life Like Controls 


TIM = Realistic Sounds 
ANS YB aycleCReineyehilem wcerepectiitsy 
G = ow Large Cash Box 

S&S = Auto Ball Counter 

\S 


Ly AND WS = Completely Electric (Easy Repair and Maint.) 


m= Great for Family Theme Parks 
A scaled down size with a scaled down price. 








Ask about our new 15’ Bullet Shuffle- 


board with the “Armour Top” surface. 
w Available With or Without Redemption 
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m Actual Voice Sound “Sioeed Epo 2 a 
mw Extended Play Options ~ee 5 oe ea 
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= = Pingate With Battery Backup 
mw We Can Customize Games With Your Logo 
w Triangular Scoring Unit — Easily Seen From Any Angle 
ws Individual Timers for 15-21 & 51 Pts 
| ep qeyiatele me Bierlcm'E-vestiele ty 
gw Oak Finish 
m Resurface Old Playfields 


SPECIFICATIONS 


LOCATION: Length 11’ 
Width 5’ Fence 3’ Cab 
Height 6'1” 
Weight 700 lbs. prox. 


Length 9’ Width 4’ 
Height 6’8” Weight 700 lbs. prox. 
PHONE 817/284-3499 


7100 BURNS STREET: RICHLAND HILLS, TEXAS 76118 FAX 817/595-1506 
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Open House 
Spirits high at Mountain Coin — 


Spirits were high on Oct. 4 
when Mountain Coin Machine 
Distributors hosted a _ post- 
AMOA open house for its 
customers at the company’s 
Phoenix office. 

The turnout, including 
factory reps, totaled approxi- 
mately 160, and there was 
plenty to see in the way of new 
equipment. 

Games on display included 
Williams Bally/Midway’s new 
pinballs and the company’s 
video game Open Ice, as well 
as the new Merit dart game Top left: Tornado’s Dave Courington (I) discusses the company’s upcoming tour with Mountain Coin’s 
and Fabtek’s video kit Viper | Don Waters. Top right: Bob Brown of Fun and Games plays Williams’ new video Open Ice. Bottom left: 


Phase I Checking out Fabtek’s Viper Phase / is Brahim Sebkhi of Golf-N-Stuff in Tuscon, Ariz. Bottom right: Mark 
: Chan (I) of Williams confers with Jeanne Petit Ballouz of Fabtek about new games. 








Open House 
Business is brisk at Atlas Chicago 


Top left: Atlas’ Geno Giuntoli (standing) watches 
Don Wright of Discovery Zone (1) try his hand be- Brisk business highlighted Atlas 
hind the wheel of Namco’s Speed Racer. Bottom Chicago’s post-AMOA open house, of- 
left: From left: TWi’s Mike Taylor, Atlas’ Bob fering customers a wide range of equip- 
Hansen, and Mike Richey of Silver Coin. Bottom ment choices for the coming year. 
right: Dan Selakovich of Namco and Debbie Gon- Operators got a first, or second, look 
zales of Hanaho Games take a minute to chat. at Namco’s Tekken II, TWi’s Hoop It Up 
= and Area 51, Bromley’s Colorama, 
American Sammy’s Zombie Raid, Nam- 
co’s Rave Racer, Sega’s Titan System, 
SNK’s Aero Fighters III, and Valley’s 
Hybrid Darts to name a few. 

Capcom’s foray into the pinball mar- 
ket with Pinball Magic also received a 
warm welcome at the show, and Atlas 
added to festivities with a flea market 
featuring everything from video kits to 
simulators. The gang at Atlas say the 
flea market will continue until the 
warehouse is bare. 

Topping off the day was an an- 
nouncement that Atlas will be carrying 
the Merit line, including the popular 
Megatouch III touch screen, in Illinois 
and Indiana. 
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C.A. Robinson says the orders are (0) a 
already flowing in following the post- L eC i 0 U S$ eC 
AMOA open houses the distributor 
held at its three California locations. — 
Luncheons were also held at all XG ite in ent a 0 un S at 
three locations: San Francisco, Los An- is 
C.A. Robinson 


geles, and San Diego, along with an 
re SE. | 








Oct. 5 dinner in Los Angeles as well. 
The company reported operator atten- 
dance of 500 in San Francisco, 700 in 
Los Angeles, and 150 in San Diego. 

“We saw a lot of interest and a lot of 
product to make people money,” said 
the company’s Sandy Bettelman. “The 
operators were very happy and we're 
already getting orders.” 





| 


‘gn | 


“ TORNADO 
TABLE SOCCER 





Left top: Tornado Table Soccer’s Dave Courington 
shows off his wares. Left center: Sega’s Ken An- 
derson (1) and Al Stone at C.A. Robinson’s Los 
Angeles open house. Left bottom: Checking out 
Alpine Racer, (\-r): Namco’s Kevin Hayes, C.A. 
Robinson’s Tony Orozco, and Williams Bally/Mid- 
way’s Rachel Davies. Center top: From left: TWi’s 
Mike Taylor, Elaine Shirley, and Dan Van Elderen 
with a California operator.Center middle: From 
left: Play Meter’s Carol Lally, Konami’s Mike 
Rudowicz, Lauran Bromley of Bromley, and Skee- 
Ball’s Tom Kane. Center bottom: Sharing a laugh, 
(I-r): Mike Taylor of TWi, Jeanne Petit Ballouz of 
Fabtek, and Carol Lally of Play Meter. Right top: 
SNK’s Tracy Tate is all smiles. Left center: The 
C.A. Robinson gang, (I-r) : Ira, Leah, Sandy, and 
Adrea Bettelman. 
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Tax Tips 





This is a war story. You'll love it. 

I asked Joe, age 60 and the owner 
of a successful family business (Success 
Co.) in Washington, a simple question: 
What are your goals?” Joe responded 
with a torrent of words. “Have the 
business continue...stay involved, but 
on a part-time basis...more in a consult- 
ing capacity..make sure that Joe Jr. 
eventually owns the business...take 
care of my wife Mary...treat my chil- 
dren equally, including my two daugh- 
ters Dot and Pam, when I pass on...but 
keep them out of the business...and, if 
possible, eliminate all estate taxes.” 

Joe’s 36-year-old son, Joe Jr., nod- 
ded his agreement. The three of us 
were having a typical transfer-of-own- 
ership/estate-tax planning consulta- 
tion in my Chicago office. The two Joes 
had been working on a transfer/estate 
plan for years. They came to see me 
for a second opinion. After looking at 
old tax returns, financial statements, 
and a number of other documents, | 
prepared a discussion agenda. This 
prompted lots of questions, lots of an- 
swers, and lots of discussion. A few 
problems and some sore spots were ex- 
posed. I took lots of notes, and about 
four hours later, something very inter- 
esting happened. Both Joe and his son 
said that for the first time, they knew 
what they wanted to do and why they 
wanted to do it. 

It happens all the time. A frank, 
open discussion, mixed with the choic- 
es available, gets most—although 
rarely all—of the family/business/hu- 
man problems solved and lets a tax- 
saving plan shine through. The deci- 
sions reached at this meeting will fit 
most of the business owner/readers 
(particularly those who have one or 
more kids in their business and one or 


Irving Blackman 
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The importance of 
a second opinion 





more who are not in the business) of 
this column like a glove. 

Here's a brief outline of some of the 
important decisions the two Joes im- 
plemented and why: 

1. Success Co. (an S corporation) 
was recapitalized and now has two 
types of stock, voting and nonvoting. 
(This gives Joe the tool to retain con- 
trol yet transfer the corporation to 
Joe Jr.) 

2. Joe gifted all the nonvoting stock, 
worth about $2 million, to a grantor re- 
tained annuity trust (GRAT). For tax 
purposes, the gift to the GRAT was val- 
ued at just under $30,000. This 
arrangement gave Joe voting control 
for as long as he lives, while the non- 
voting stock would belong to Joe Jr. 
when the GRAT terminated after 15 
years. 

3. During the 15-year term of the 
GRAT, Joe would receive $200,000 
from Success Co. (via the GRAT) 
which is not subject to social security 
taxes. Joe will use a portion of this in- 
come to buy a $2 million life insurance 
policy (second-to-die) on Joe and Mary. 
The premium, $22,000 per year, will 
be paid for only 15 years and then the 
income will self-carry (no more premi- 
ums). Actually, the policy was pur- 
chased by an irrevocable life insurance 
trust (ILIT). When the second of Joe 
and Mary die, the ILIT will collect $2 
million free of any taxes, estate and in- 
come. 

4. Joe and Mary’s residence was 
gifted to Dot and Pam (via a grantor re- 
tained interest trust or GRIT). The 
GRIT removes the residence from Joe 
and Mary’s estate, but Joe and Mary 
have the right to live in it. 

9. During Joe’s life, he will continue 
to receive a small salary of about 
$12,000 (but to be increased for infla- 
tion) for services actually rendered. 
This allows Joe to continue to receive 
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his customary fringe benefits. 

6. Upon Joe’s death, all of his re- 
maining stock, voting stock, will be be- 
queathed to Joe Jr. This gives Joe Jr. the 
entire business. 

7. Joe and Mary’s other assets, in- 
cluding a $600,000 building leased to 
Success Co., will go to Dot and Pam 
along with the $2 million in the ILIT, 
which is written in such a way as to 
equalize the value left to each of the 
three children. 

Although the above seven items do 
not give every nuance of Joe and 
Mary’s transfer/estate plan, the plan 
accomplishes every one of Joe’s objec- 
tives. Even his (and Mary’s) estate tax 
will be eliminated (via the $2 million 
of life insurance in the ILIT). 

Want to learn more about how to 
complete your own transfer/estate 
plan? Send for these special reports 
“Transfer Your Corporation to the Next 
Generation Tax Free,” “Transferring 
Your Business When You Have Two or 
More Children,” and “How You Can 
Beat the Estate Tax Legally.” 

Avoiding probate and the estate tax 

This is actually a book review about 
anew and unique book that shows you 
how to finesse the estate tax. Stop for a 
moment! Jot down what you are worth 
or, better yet, what you think you 
might be worth on the day you go to 
the big business in the sky. Chances 
are the IRS will get more of your 
wealth than your family. 

It’s amazing. Most successful busi- 
ness owners toil for their entire lives to 
build their businesses and family’s 
wealth. Yet, death brings a big payday 
for the IRS. What’s wrong with this 
picture? Worse yet, are you and your 
family in the picture? 

The goal of most well-done estate 
plans is to reduce your estate tax liabil- 
ity. The new book reveals an orga- 
nized, easy-to-read, tax-saving, wealth- 
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Tax Tip: 


building system that delivers your 
wealth (every dollar of it) intact to your 
family. How does the book accomplish 
this seemingly impossible feat? 

Well, let’s start with the indis- 
putable fact that there are only three 
ways to split up your wealth, dead or 
alive: to the IRS, to charity, or to your 
family. Actually, the IRS should never 
be first. The IRS does not have all or 
the best choices. You do! 

The book introduces 21 basic 
strategies with a host of variations. 
Then, the strategies, within the con- 
fines of the organized system, show 
you how to combine the strategies in 
five real-life case studies. The strate- 
gies include the grantor retained inter- 
est trust (GRIT), grantor retained an- 
nuity trust (GRAT), family limited 
partnership (FLIP), and various forms 
of charitable remainder trusts. As you 
read the book, you will find one or 
more strategies that can be used by 
you to transfer your wealth (including 
your business) to your family without 
any reduction for taxes. You will feel as 


if you are having a private consultation 
with the authors, myself and Brian 
Whitlock, both CPAs and lawyers. 

You owe it to yourself, your family, 
and your business to review your cur- 
rent estate plan. If your family will not 
receive every dollar of your wealth, 
there is truly a way to get the job done 
legally and easily. This new book tells 
you how. Send for “How the Wealthy 
Win the Tax Game” ($367). 

Cutting the bill on security sales 

Your little kids have grown up. Well, 
they are older. Those little support dol- 
lars are now bigger, things like colleges 
and cars. One thing is still certain, you 
can divide your family into two kinds 
of taxpayers, low-income and high-in- 
come family members. A basic tax 
strategy is to shift income to the low- 
income members. 

When you own appreciated securi- 
ties you want to sell, you are in a per- 
fect position to implement this tax-sav- 
ing strategy. Don’t sell the securities. 
Instead, give them to your low-income 
family members, say your 19-year-old 


OMPLETE INVENTORY 
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college student daughter Sue, who will 
make the sale. Sue stands in your 
shoes and must report the same 
amount of profit you would have re- 
ported. But since Sue is in a low brack- 
et (she earns under $2,500 a year), the 
profit on the security sales is taxed in 
her lower bracket. The result is an 
overall tax saving for the family. 

One warning: Your child must be 14 
or older to benefit from this tax break. 
Why? In general, the income of chil- 
dren under 14 is taxed at their parents’ 
highest tax bracket. 

By keeping the gift stock at 
$10,000 or under for each child for 
the year, you also avoid the gift tax, 
and you can double the tax-free gift 
amount to $20,000 if your spouse 
joins you in making the gift. 

Want to learn over 50 more ways to 
expand your tax savings? Send for the 
special reports “How to Take Money 
Out Of Your Closely Held Corpora- 
tion” and “The 25 Best Tax Saving 
Ideas of the 90s.” A 
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LOCK & HARDWARE 


BATON CAN FUT 
TOGETHER THE 
PIECES OF YOUR 
DEFENSE AGAINST 
THIEVES, VANDALS 
& OTHER CREEPS 


14275 COMMERCE DRIVE 
GARDEN GROVE CA 92643 
TEL: 714-265-3636 
FAX: 714-265-3630 


Reliable Locks ¥*% Reasonable Prices 
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Pro singles champion Ken Kaiser. 





Men’s Singles first-place winner Ken Zellner (I) 
with Arachnid’s Dave Schultz. 


The $250,000 BullShooter tour 
made its season debut in Leavenworth, 
Kan., with a tournament sponsored by 
Bird Distributors Inc., with offices in 
both Lenexa and Manhattan, Kan.; and 
Arachnid Inc. of Rockford, Ill. 

The eight-event regional started on 
Friday with a warm-up draw doubles 
event. The first place team was pre- 
sented with qualifying certificates for 
the Top Gun finals in Chicago at the 
BullShooter World Challenge. 

Top winners at the qualifier includ- 
ed Duane Hazelman of Liberty, Mo., 
and Shane Palmer of Abilene. They 
won the Men’s Doubles event by de- 
feating Ken Kaiser of Des Moines, 
Iowa, and Dan Moore of Clive, Iowa, in 
the championship match. 

Hazelman and Palmer also teamed 
up with Tracey Keyton of Olathe in the 
Mixed Triples Event to take another 
first place trophy. Palmer picked up a 
third first place in the Mixed Doubles 
Cricket competition with partner Ang- 
ie Olson of Lawton, Kan. Keyton and 
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Tournaments & Leagues 





BullShooter tour kicks 
off in Leavenworth 








From left: Mixed Triple’s winners Shane Palmer, Tracey Keyton, and Duane Hazelman with Arachnid’s 


new tournament director John Hassett. 


Hazelman finished second. 

Kaiser was victorious in the presti- 
gious Pro Singles event, and Ken Zell- 
ner of Lawton, Okla., won the Men’s 
Singles. Zellner also took second place 
in the Open Doubles Cricket with 
Michael Sass, also of Lawton; fourth 
place in the Men’s Doubles with Sass; 
and second in the Mixed Triples with 
Sass and Ellen Hensley of Leaven- 
worth. 

All players finishing first, second, or 
third qualified for entry to the Bull- 
Shooter Finals in May, 1996. For more 
information on the BullShooter tour, 
call (800) 435-8319 or (815) 654- 
O22. 


Here’s a look at the complete results: 

Women’s Doubles: 1st—Deborah 
Schlem and Tracey Keyton, both of 
Olathe; 2nd—Cristina Templeton and 
Heidi Noland, of St. Joseph, Mo.; 3rd— 
Tammy Brewer and Lori Williams, 
both of Clinton, Iowa. 

Men’s Doubles: 1st—Duane Hazel- 
man of Liberty, Mo., and Shane Palmer 
of Abilene; 2nd—Kenneth Kaiser of 
Des Moines, Iowa, and Dan Moore of 
Clive, lowa; 3rd—Mike Reilley and Jim 
Finley, both of Parkville, Mo. 

Pro Singles: 1st—Ken Kaiser of 
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Des Moines, Iowa; 2nd—Kirby Rege- 
nald of Osage City; 3rd—Tony Scher- 
merhorn of St. Joseph, Mo. 

Open Doubles Cricket: 1st—Kirby 
Regenald of Osage City and William 
Griffiths of Topeka; 2nd—Ken Zellner 
and Michael Sass, both of Lawton, 
Okla.; 3rd—Dan Moore of Clive, Iowa, 
and Ken Kaiser of Des Moines, Iowa. 

Women’s’ Singles:  1st—Ellen 
Hensley of Leavenworth; 2nd—Nancy 
Hildebrand of Clive, lowa; 3rd—Linda 
Gorrell of Spokane, Wash. 

Men’s Open Singles: 1st—Ken 
Zellner of Lawton, Okla.; 2nd— 
William Griffiths of Topeka; 3rd— 
Shane Palmer of Abilene. 

Mixed Triples: 1st—Duane Hazel- 
man of Liberty, Mo., Tracey Keyton of 
Olathe, and Shane Palmer of Abilene; 
2nd—Ellen Hensley of Leavenworth 
and Ken Zellner and Michael Sass, 
both of Lawton; 3rd—Joe Hildebrand, 
Nancy Hildebrand, and Dan Moore, all 
of Clive, Iowa. 

Mixed Doubles Cricket: 1st— 
Shane Palmer of Abilene and Angie 
Olson of Lawton, Okla.; 2nd—Tracy 
Keyton of Olathe and Duane Hazel- 
man of Liberty, Mo.; 3rd—Katie Kaiser 
of Booneville, lowa, and Ken Kaiser of 
Des Moines, Iowa. A 
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Women’s Singles champ Teri Taylor with the 
Arachnid A-Team’s Duke Yancy. 





Women’s Doubles winners Debbie Shutt (1) and 
Patty Arden (r) with Ann Bressler of the A-Team. 


Mixed Triples victors, (I-r): A.W. Aguilar, Liz 
Bean, the A-Team’s Brenda Waldrep, and Bill 
Nesbitt. 
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Dart players came from across the 
Sunshine State to compete for 
$8,000 when the Arachnid Bull- 
Shooter Tour stopped in Jacksonville, 
Fla., recently to hold a regional quali- 
fier. The tournament was co-spon- 
sored by Southern Sound Music with 
offices in St. Petersburg, Fla. 

BullShooter 10’s Women’s Singles 
World Champion Teri Taylor of Or- 
lando was one of the top shooters 
over the weekend. She took two first 
places: one in the Women’s Singles 
competition and the other in the 
Mixed Doubles Cricket event along 
with Darrell Johnson, also of Orlan- 
do. Taylor also teamed up with John- 
son and Dave Martin for a second in 
the Mixed Triples category and with 
her partner Dorie Johnson of Orlan- 
do for a second place in the Women’s 
Doubles event. 

Debbie Schutt and Patty Arden, 
both of Orlando, won the Women’s 
Doubles competition, and the Mixed 
Triples was won by the team of Liz 
Bean of Jacksonville, A.W. Aguilar of 
Clermont, and Bill Nesbitt of 
Gainesville. Aguilar and Nesbitt took 
another first place in the Open Dou- 
bles Event. 

Finishing strong in the men’s com- 
petitions was Eric Francisco of Orlan- 
do, who won the Pro Singles event, 
finished fourth in Men’s Doubles and 
second in Open Doubles Cricket with 
Jeff Jones of Deland, and took fifth in 
Mixed ‘Triples with Jones and Debbie 
Shutt. 

The prize money was distributed 
down eight places in the main events, 
and players qualified for the Bull- 
Shooter World Challenge by finish- 
ing first, second, or third. Magnum 
Air Darts was also available for play- 
ers to test their skill and accuracy us- 
ing a blow gun. Prize money to top 
winners in those events totaled 
$1,000. 
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BullShooter stops in 
Jacksonville 





For more information on the Bull- 
Shooter tour call (800) 435-8319 or 
(815) 654-0212. Here’s a look at the 
full results: 

Women’s Doubles: 1st—Debbie 
Shutt and Patty Arden, both of Orlan- 
do; 2nd—Teri Taylor on Dorie John- 
son, both of Orlando; 3rd—Pat Reed 


and Brenda Starnes, both of 
Knoxville, Tenn. 
Men’s’ Doubles: —1st—Larry 


Schramm and Dennis Bragg, both of 
Jacksonville; 2nd—Mike Selepec and 
Joe Ducharme, both of Kissimmee; 
3rd—Mark Absher and Nick Kiel- 
man, both of Jacksonville. 

Pro Singles: 1st—Eric Francisco 
of Sanford; 2nd—Bradley Requet of 
Jacksonville; 3rd—Walter Spach of 
New Port Richey. 

Open Doubles Cricket: 1st— 
A.W. Aguilar of Clermont and Bill 
Nesbitt of Gainesville; 2nd—Eric 
Francisco of Sanford and Jeff Jones of 
Deland; 3rd—Steve Doaner of At- 
lantic Beach and Kenneth Rozing of 
Jacksonville. 

Women’s Singles: 1st—Teri Tay- 
lor of Orlando; 2nd—Joan Fraser of 
Middleburg; 3rd—Carol Reynolds of 
Midway, Ga. 

Men’s Singles: 1st—Mark Absher 
of Jacksonville; 2nd—Kenneth Kelley 
of Panama City; 3rd—Steve Doaner 
of Atlantic Beach. 

Mixed Triples: 1st—Liz Bean of 
Jacksonville, A. W. Aguilar of Cler- 
mont, and Bill Nesbitt of Gainesville; 
2nd—Roxy Martin of Orlando, Dave 
Martin of Winter Park, and Travis 
Hurd of Orlando; 3rd—Teri Taylor, 
Darrell Johnson, and Donnie Hunt, 
all of Orlando. 

Mixed Doubles Cricket: 1st— 
Teri Taylor and Darrell Johnson, both 
of Orlando; 2nd—Paula Murphy and 
Nick Kielman, both of Jacksonville; 
3rd—Chris Sams of Oakland Park 
and Marie Martin of Jacksonville. A 
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Battle Tech 


Understanding flipper coils 





I remember a time when [ had to 
stock just a few flipper coils for my 
Data East pinball machines. Now 
with the complexity of the playfield 
shots, and the amount of ramps and 
rails that have been added over the 
years, different coils are being used 
from machine to machine. This re- 
quires me to stock just about every 
flipper coil configuration. 


“Once the prototype is built, we can use 
coils with different gauges of wire and add 
or Subtract the number of turns until the 
optimum coil is achieved.” 
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Sure, I could use just one or two 
types of coils and the machine 
would work just fine, but my play- 
ers can tell the difference. They let 
me know by what they leave, or 
better yet, what they don't leave in 
the cash box. 

From Playboy to Star Trek the 
Z5th Anniversary, the coils were 
pretty straight forward. All of them 
used 22-900 coils—22 is the wire’s 
gauge (size), and the 900 is the 
number of turns (or winding) on the 
coil. From Hook to the present pin, 
Apollo 13, there are now a whole 
slew of coils to choose from. How 
do you keep them all straight? | 
have enclosed a chart that tells you 
the proper coil to use with each pin 
and also the gauge and turns for 
each coil in case you want to order 
after-market parts. But if wish to use 
actual Data East/Sega parts, that 
number is included as well. 
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on Data East/Sega pinballs 


I know they have to use different 
coils for the ball to make all of the 
new and complex shots to give play- 
ers new challenges, but I still didn’t 
understand why so many different 
coils are used. I thought they should 
stick to a few different coils, and de- 
sign the table around them. But I 
found out why that wouldn't work 
from Joe Blackwell, a good friend 
and customer service manager for 
Sega Pinball. 

He explained it to me like this: 
“Even though the designers at Sega 
Pinball have an incredible CAD 
(computer aid design) program that 
they use to design and run simula- 
tions for all of our pins, they still do 
not know exactly how the ball will 
play until the prototype is built. 

“Once the prototype is built, we 
can use coils with different gauges 
of wire and add or subtract the 
number of turns until the optimum 
coil is achieved. At Sega Pinball we 
go to great lengths when it comes to 
the designing of our pinball ma- 
chines and we want the coils to be 
Just right.” 

How is the coil strength deter- 
mined? For many years I thought 
that if you wanted the flipper to be 
stronger, all you had to do was in- 
crease the number of turns. In some 
cases this is true, but not the rule of 
thumb. Let’s use a coil from The 
Time Machine for an example. The 
22-750/30-2600 is actually two 
coils in one. Which coil is stronger? 
You would think it was the 30- 
2600 because it has so many more 
windings than the 22-750. But in 
this case the 22-750 is stronger be- 
cause of it’s larger gauge of wire. 
The larger the wire, the more cur- 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


LARGE HOPPER CAPACITY 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar 6,000 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


@ Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis .. . or Anytime. 


© Changeable Display Signs. (Stock or Custom) 


© Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
$ 00 
on 30 Day Trial... 1299 
FOB LEXINGTON 


acy Phone or Fax for 
Free Brochure 


C} 


Specify Size 
of Coin or Token 
When Ordering 





Token Size Capacity 
OA ve saeuiears 7,500 


TO0O caine kanes 7,900 
UN COs venice ce edss 6,000 


Coin Capacity 
Brazilian 20 Cruzados..... 4,500 
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flow. So, the 22-750 Id i. could ae just em like the st th of coils that S 
rent can flow. So, the 22- wou - ike the strength of coils that Sega 
be the “primary” coil (the one that OF wo types of coils Pinball has gone to all of the trouble 
gives the flipper the power stroke). and the machine to choose. Stock up on all of the dif- 
The 30-2600 is the “secondary” . : ferent coils you will need. Your cus- 
coil (used to hold the flipper up). : would work just fine, tomers erie you, maybe not 
All in all, when replacing flipper but my players Cali directly, but they will fill your cash 
coils, you should always replace ; 03 boxes. A 
them with the proper coil strength, tell the difference. 
Name of game Sega part # Gauge & Turns Flipper Location 
Laser Wars 090-5011-00 22-750/30-2600 Right & Left 
090-5006-00 23-620/30-2600 Upper Right 
Secret Service 090-5006-00 23-620/30-2600 Right & Left 
Torpedo Alley 090-5013-00 23-700/30-2600 Right & Left 
Time Machine 090-5011-00 22-750/30-2600 Right & Left 
Playboy 090-5020-20 22-900 Right & Left 
Monday Night Football 090-5020-20 22-900 Right & Left 
Robo Cop 090-5020-20 22-900 Right & Left 
Phantom of the Opera 090-5020-20 22-900 Right & Left 
Back to the Future 090-5020-20 22-900 Right & Left 
The Simpsons 090-5020-20 22-900 Right & Left 
Check Point 090-5020-20 22-900 Right & Left 
T.M.N.T 090-5020-20 22-900 Right & Left 
Batman 090-5020-20 22-900 Right & Left 
Star Trek 25th Aniv. 090-5020-20 22-900 Right & Left 
Hook 090-5020-30 23-900 Right 
090-5030-00 23-1100 Left 
Lethal Weapon III 090-5030-00 23-1100 Right & Left 
Star Wars 090-5032-00 23-1080 Right & Left 
Rocky and Bullwinkle 090-5020-30 23-900 Right & Left 
Jurassic Park 090-5020-30 23-900 Right & Left 
090-5030-00 23-1100 Upper Right 
Last Action Hero 090-5020-30 23-900 Right & Left 
Tales from the Crypt 090-5032-00 23-1080 Right & Left 
090-5041-00 25-1800 Upper Right 
Tommy 090-5020-30 23-900 Right & Left 
090-5032-00 23-1080 Upper 
WWE 090-5032-00 23-1080 Right & Left 
090-5041-00 25-1800 Upper 
Guns N Roses 090-5032-00 23-1080 Right & Left 
090-5030-00 23-1100 Upper 
Maverick 090-5032-00 23-1080 Right & Left 
090-5030-00 23-1100 Upper 
Frankenstein 090-5030-00 23-1100 Right, Left and 
Upper Right 
Baywatch 090-5020-30 23-900 Right 
090-5030-00 23-1100 Left 
090-5030-00 23-1100 Upper Right 
090-5025-00 24-1570 Upper Left 
Batman The Movie 090-5020-30 23-900 Right 
090-5032-00 23-1080 Left 
090-5020-30 23-900 Upper Right 
Apollo 13 Not Available at the time of printing 
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Printed ticket stock (tickets) can be 
expensive, considering that their life is 
limited to just one use. The game 
vends the tickets won to the player, he 
redeems the tickets for a prize, and 
then the tickets are destroyed. What a 
waste! One way to cut down on ticket 
expense is to use two-point tickets in 
certain games. 

Dinoscore, Wheel ‘M In, and Roll For 
Gold are likely candidates. Of course, 
you will and should still have the one- 
point tickets in other games. The effect 
of tickets won by the player is still the 
same, whether it be one- or two-point 
tickets. You will still hear the enthusi- 
asm over tickets won and the squeals 
of delight from kids saying, “Look 
mommy at all the tickets I won!” We 
know that the partial switch to two- 
point tickets in some games has not af- 
fected game play or the attitude of 
players. 

Here’s the real challenge: You have 
already installed a Deltronic Labs 
model 5000 or 6000 Ticket Eater, 
but it only counts one-point tickets. 
Sure you can give your redemption 
center personnel a calculator to dou- 
ble the two-point tickets, but it’s cum- 
bersome. Your personnel first feeds the 
one-point tickets and gets a count on 
the ticket eater’s display. Then the two- 
point tickets are fed in. The attendant 
has to double the second count and 
add it to the first ticket count to come 
up with a ticket total. If the customer 
has more one-point tickets, they must 
be added to the total. If this sounds 
confusing, it’s because it is confusing! 
But there’s an easier way. 

Figure | is a schematic drawing of 
the Ticket Doubler circuit for use in 
the Deltronic Labs Model 5000 or 
6000 Ticket Eaters. This circuit will 
only work on the listed models of tick- 
et eaters. The reason is that the listed 
ticket eaters use discrete logic chips in- 
stead of a microprocessor. The discrete 
logic chips make it a lot easier to imple- 
ment this type of modification. 

On the prototype, I used a gas pedal 
from an older video game to activate 
the Double Ticket counter circuit. You 
also can use just about any pushbut- 
ton. If you don’t have a gas pedal lying 
around, you can purchase one from 
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Figure 1 


Happ Controls in Elk Grove, IIl., (708) 
593-6130. 

The redemption personnel simply 
have to press and hold down the pedal 
(or pushbutton) for a double count of 
tickets. No more calculators or confus- 
ing calculations. The ticket eater will 
still function normally, counting single 
(one-point) tickets when the pedal or 
pushbutton is NOT being pressed. 

The Ticket Doubler circuit has 
proven to be trouble-free and has sped 
up the whole ticket redeeming process. 
It can be adapted to other ticket val- 
ues, too. All that has to be done is to 
add more gas pedals or pushbuttons. 
Your redemption personnel can count 
any ticket value required. An example 
might be one-, five-, and 10-point tick- 
ets. The five- and 10-point tickets can 
have pushbuttons or gas pedals color 
coordinated to match the ticket color. 
If your game center does not use one- 
point tickets, only two- and perhaps 
four-point tickets, then the Ticket 
Eater can be set to count those tickets. 

A note before you start this modifi- 
cation. Since you have to cut a trace on 
the Ticket Eater circuit board, you will 
void the Ticket Eater warranty. 

The Ticket Doubler circuit is very 
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“Ticket Vic” Fortenbach 


Double your tickets! 


CONNECT TO 
CUT TRACE ON 


TICKET EATER BOARD 


CONNECT TO 
740192 PIN 5 ON 
TICKET EATER BOARD 


POINT “B" 


CONNECT TO 
PIN FOR TICKET 
COUNT 


4017 +12 
GND 


4011 +12 
GND 





simple and can be built in about an 
hour using point-to-point wiring or 
wire wrap. All you need are a small 
handful of parts and three chips— 
LM555 (Timer Chip), CD4017 
(Decade Counter/Divider), and a 
CD4011 (Quad 2-Input NAND Game). 
These chips are of the CMOS variety 
and are static sensitive. An A.D.P.D.T. 
relay is used to switch the Ticket Dou- 


Figure 2 


Parts List for 
Ticket Doubler 


555 IC Timer 

4017 Counter 

4011 Nand Gate 

10 K OHM Resistors 
.1 Capacitor 

.01 Capacitor 

20K OHM Pot 

20K Resistor 

1N4001 Diode 

12 Volt D.T.D.P. Relay 
Push Button or Gas Pedal 
Misc. Wire. 


1 
1 
1 
2 
1 
1 
1 
1 
1 
] 
1 
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bler circuit in and out of the original 
Ticket Eater circuit. A complete parts 
list is included in Figure 2. 

The Ticket Doubler circuit works 
like this. The gas pedal or pushbutton 
is pushed and held “on.” Once the ped- 
al or pushbutton is released, the Ticket 
Eater reverts back to a one-ticket 
count value. Pushing and holding the 
button or pedal activates the relay to 
intercept the ticket count pulses com- 
ing from the Ticket Eater and replaces 
it with the selected pulse count (two 
pulses for two-point tickets, five pulses 
for five-point tickets, etc.) 

As soon as a ticket pulse is detected, 
on pin 6 of the CD4011 chip (connect- 
ed in such a way to form an electronic 
hatch) latches, this turns on the 
LM555 timer (pin 4) to start out- 
putting fast pulses (pin 3) into pin 14 of 
the CD4017 and to the (CD4011 pins 
12 and 13) inverter (pin 11) and then 
to the Ticket Eater's display circuit. 

This causes the CD4017 to count to 
the ticket point value (pins 2, 3, 4, 5, 


Lee 
RIBBON CONNECTOR TQ DIGITAL DISPLAY 


CUT 
TRACE H 


oenoctenod| [i 
eoaecig) ecaiea eH 


+ 
Latte 
Cute Cig 7 


TICKET EATER PRINTED CIRCUIT BOARD 


Figure 3 


“The effect of tickets won 
by the player is still the 
same, whether it be one- 


or two-point tickets.” 


6, 7, or 10). This can be changed to 
any ticket value between one and 10 
points. (If you require a higher ticket 
value to be counted, contact me for 


Picture this... 


Industry news, operator interviews, and 
practical advice at your fingertips 
every month, only in Play Meter 
To subscribe, call 


(504) 488-7003 or 
Fax (504) 488-7083 
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further information.) After 
reaching the preset value, the 
reset signal (CD4011 pin 8 
and 9) is inverted (pin 10) and 
resets the CD4011 latch on 
pin 1. The circuit is ready for 
the next ticket. This happens 
in less than 1/13 of a second, 
since the ticket eater can 
count up to 13 tickets per second. 

After you have assembled the cir- 
cuit, locate a suitable area inside the 
Ticket Eater. (I used PC circuit board 
stand-offs and mounted the Ticket 
Doubler board on the left side next to 
the ticket chute.) The Ticket Doubler 
circuit is made to operate with 12 
volts. The 12 volts from the Ticket 
Eater PC board can be used. Solder 
two wires—one red and one black— 
positive and negative respectively to 
the Ticket Doubler circuit board. You 
will have to cut the trace between go- 
ing to pin 5 on the Ticket Eater’s 
74C192 (see Figure 3). Insert this cir- 
cuit in between. 


Troubleshooting 

One problem you might encounter 
is when the pushbutton or pedal is 
pushed and the Ticket Eater starts 
counting even though no tickets have 
been inserted. This is due to dirty tick- 
et count sensors. Since the sensor is 
blocked with ticket fibers, the Ticket 
Doubler circuit “thinks” there is a tick- 
et, so it starts to count it (the ticket 
fibers, that is). The ticket sensor should 
be cleaned of ticket fibers weekly. (You 
ARE doing that anyway, aren’t you?) 

If you have any questions, I can be 
reached at VICCO Electronics, (619) 
322-4000, fax (619) 322-5616, or E- 
mail TICKETVIC@AOL.COM A 
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It’s interesting 
how things often 
seem to come in 
pairs. At the re- 
cent AMOA show 
in New Orleans, 
one of the ex- 
hibitors was a 
company called 
Panamax. Panamax manufactures a 
line of “power protection” products. 
These are devices that condition the 
120 volt AC power line to prevent 
damage to electronic equipment 
caused by power surges and/or light- 
ning strikes. I picked up a copy of their 
literature, spoke to them for a few min- 
utes about their product, and moved 
on down the aisle. 

The following week, when I was 
giving one of my Arcade School class- 
es in Orlando, Fla., one of my students 
asked if he could bring in some games 
for repair during one of our hands-on 
lab sessions. One of the games was a 
pinball machine that (you guessed it!) 
sustained damage from a nearby light- 
ning strike. The game suffered from a 
multitude of failures including a 
wiped-out power supply, display driver 
PCB, and sound board. 

That a game operated in Florida 
should be damaged by lightning isn’t 
really too surprising. As shown on the 
map, Florida has the highest incidence 
of lightning in the entire country. 
Lightning and games don’t mix. Come 
to think of it, I guess lightning doesn't 
mix too well with anything. 

Lightning’s potential for destruction 
really hit home for this student who 
ended up with a costly repair, not to 
mention plenty of downtime while the 
game was in the shop being repaired. 

Last year, my neighbor Fred’s cos- 
mic dice came up snake eyes when 
lightning struck his 40-year-old pine 
tree. Holy mackerel! The bolt split the 
tree down the middle and blew splin- 
ters of wood (actually, deadly chunks 
probably would be a better descrip- 
tion) for at least 100 feet in all direc- 
tions. At the same time, the bolt shot 
through the railing of his redwood 
deck, superheating all of the nails and 
blowing it apart as well. We found 
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pieces of the deck in the front yard of 
the house, with neat little burned holes 
where the nails were. We never did 
find the nails; I assume they had been 
vaporized. 

This past summer, the subject of 
lightning strikes came up a few more 
times in discussion with some of my 
technician buddies across the country. 
When lightning strikes a nearby pow- 
er line, anything plugged into the line 
can be subjected to a momentary pow- 
er spike of thousands of volts. The 
technical term for this brief, high-volt- 
age spike is a voltage “transient.” 

A voltage transient can easily ex- 
ceed 1,000 volts, possibly damaging 
anything plugged into the power out- 
let, whether the unit is turned on or 
not! Most on/off switch contacts are 
not insulated to withstand such high 
voltages. A nearby lightning strike can 
arc right across the switch, destroying 
the low-voltage circuitry in your radio, 
television, computer, game, etc. 

There is a way you can protect your 
equipment from damage due to light- 
ning. There is a component called an 
MOV for Metal Oxide Varistor (Figure 
2) that is used specifically for transient 
suppression. For the best protection, 
two MOV devices should be used for 
each game. One MOV is wired directly 
from the hot side of the 120 volt AC 
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power (also known as the AC line and 
identified by a black wire) to earth 
ground (the green wire that is connect- 
ed to the round pin of the AC outlet). 

The other MOV device should be 
connected between line and neutral. 
Neutral is the O-volt return wire and is 
white in color. Use MOV devices with 
an RMS rating of 150 volts AC. 

For those who are somewhat hip to 
electronics, an MOV works much like 
a zener diode. That is to say, the com- 
ponent doesn’t conduct at all (it is 
open) unless its maximum voltage rat- 
ing is exceeded. When the maximum 
voltage is exceeded, the MOV will be- 
gin to conduct and “clamp” the AC 
voltage at a level that is low enough to 
(hopefully) prevent damage to the 
piece of equipment it is protecting. 

AC power strips are commonly 
available that have MOV devices built 
into them. They are often referred to 
as surge suppression power strips, but 
that isn’t specifically correct. A surge 1s 
a momentary increase in the AC line 
voltage itself. An MOV may have some 
limited ability to absorb a voltage 
surge, but its primary function is to ab- 
sorb the potentially damaging voltage 
transients caused by electrical storms 
and related phenomena. If your local 
regulations permit, plugging your 
equipment into such a power strip 
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Figure 2 


should provide some degree of protec- 
tion. Single units (Figure 3) are also 
available to protect each game individ- 
ually. 

It is not at all unusual to see an 
MOV that has literally blown-up (Fig- 
ure 4). You may see just two compo- 
nent leads sticking up in the air where 
the MOV used to be and find the disk 
part of the component lying in the bot- 
tom of the game. This is an indication 
that the MOV has done its job by ab- 
sorbing a transient. Because the MOV 
absorbs the transients by lowering its 
resistance, a brief but extremely high 
current flows through the device. 

Commonly, the type of MOV used 
in our industry can absorb 70-80 
Joules (a Joule is a watt/second); 80 
watts may not seem like much, but 
imagine how hot a 75-watt light bulb 
gets when it’s on. Now, imagine all of 
that heat concentrated in a time span 
as little as a nanosecond (one billionth 
of a second). At its peak, the current 
can equal 6500 amps. That’s not a 
misprint. That’s 6500 amperes! 

No wonder the damn thing blows 
up occasionally. Interestingly, you may 
not even know that the MOV had acti- 
vated and blown itself to smithereens 
until you happen to be looking inside 
the machine for some other, unrelated 
purpose and notice a piece of charcoal 
where the MOV used to 

be. The MOV absorbed the tran- 
sient, blew itself up, and protected 
your machine. In fact, that’s why the 
MOV devices are mounted in a little 
window inside the power strip. Other- 
wise you might not know that the 
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MOV had done its job (once) but is no 
longer in the circuit due to its demise. 

For those who live in areas where 
electrical storms are common, adding 
MOV devices now can save some cost- 
ly repairs down the road. 


Sophisticated approach 
Panamax 
produces prod- 
ucts designed 
to protect mod- 
ern, sensitive 
electronic and 
electrical 
equipment 
from damage 
caused by 
power surges 
and spikes. 
Power  distur- 
bances such as 
those caused 
by lightning 
strikes or other 


Figure 4 





sets, home entertainment units, VCRs, 
stereo systems, and satellite systems. 

In our industry, a small investment 
in power protection can go a long way 
toward reducing downtime, especially 
in areas of the country where lightning 
is commonplace. 

Panamax surge protectors respond 
to surges and spikes faster than the 
speed of lightning and can dissipate 
over 3 million watts of power. Initial 
clamping begins at 200 volts, lower 
than most other surge protectors on 
the market. In fact, Panamax products 
exceed industry standards and are UL 
1449 

Listed and CSA Certified for use as 
transient voltage surge suppressors. 

For arcades, I recommend using the 
MAX 6 for protecting up to six games 
(Figure 5). For smaller installations, the 
MAX 2 will protect two games (or a 








causes can Oc- 
cur at just about any time. The damage 
they cause 

can be virtually eliminated through 
the proper application of power pro- 
tection equipment. 

Panamax designs and manufactures 
equipment which prevents voltage 
surges and spikes—including light- 
ning—from damaging electronic equip- 
ment. Although designed to protect 
commercial equipment such as com- 
puters, LANs, modems, fax machines, 
telephone key systems, and copiers, 
Panamax products also protect mod- 
ern home equipment like television 
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game and a jukebox). The MAX 2 has 
the same specifications as the MAX 6 
but with just two receptacles. 

In addition to preventing damage 
from a sudden, unexpected flow of 
voltage to electrical equipment, the 
MAX 6 and MAX 2 will also filter un- 
wanted noise on the voltage line. 
Noise, which can show up as interfer- 
ence on a game’s monitor screen or 
crackles in the audio, can be controlled 
with proper power line conditioning. 
Another nifty feature is the “line diag- 
nostic lights” on the unit that will indi- 
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Las Vegas, NV - early in 1996 
(Co F:1com com el-m-lalarelelarer-tep) 
Sahara Hotel and Casino 
This is a five day program. It's a practical, hands-on repair class that's designed for 


operators, route mechanics and shop service techs who are looking for a quick and painless 
way to slash downtime by making a dramatic improvement in their repair skills. 















7 hake is You'll be amazed how interesting and easy it is to fix games. You'll learn to perform 
~ RandyFromm _ repairs down to the component level and you’ll work on monitors and power supplies 
during the “hands-on” portions of the class. This is NOT an advanced class that will 
be over your head. This class teaches you to quickly identify the problem in a game, repair it and get on to 
your next location or repair assignment. Call today for your FREE info pack! 


Attention Operators: | strongly urge all operators get access to the Internet. Join me on-line at 
Amusement International Magazine. All the latest news, auctions and products. Plus, the Coin-Op 
Yellow Pages offering special deals not available elsewhere. http://w3.thegroup.net/~aim 
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cate that the earth ground is okay and 
that the hot and neutral lines are prop- 
erly wired in the wall. 

As games become more sophisticat- 
ed and more complicated, the danger 
of costly damage resulting from power 
fluctuations becomes greater. Complex 
microprocessor-based __ electronics, 
which are more susceptible to minor 
fluctuations in power than earlier gen- 
erations of high-tech equipment, 
should have the benefit of some kind 
of power line conditioning device. 

Of course, manufacturing costs are 
always a consideration, so amusement 
games rarely have the type of “harden- 
ing” against voltage spikes and electro- 
static discharge that their cousins in 
the gaming arena (slot machines and 
video poker games) enjoy. 

Just try hitting an electronic gaming 
machine with static and you'll see what 
I mean. A gambling machine will typi- 
cally do nothing at all when hit by stat- 
ic while most amusement games will 
reset, freak-out, or behave in some oth- 
erwise wacky way in response to ESD. 
This same lack of ESD hardening ex- 
tends to power line conditioning as 
well. Most games just don’t have it. 


Lifetime guarantee 

Panamax products offer Lifetime 
Protection. Panamax will repair or re- 
place, free of charge, any Panamax 
surge protector that has suffered dam- 
age from lightning, spikes, or momen- 
tary over-voltage. 

Panamax was the first power pro- 
tection manufacturer to create a life- 
time guarantee on all company surge 
protectors. 

In addition, Panamax was the indus- 
try’s first company to create a lifetime 
warranty on all equipment properly 
connected to a Panamax unit. Offering 
a maximum commitment up to $5 mil- 
lion Panamax will repair or replace any 
damaged equipment covered by the 
warranty. 

I do a fair amount of work in third- 
world countries where the electric 
power is not too good. In fact, in some 
places the voltage can vary from 90 to 
140 volts at times. Proper line condi- 
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checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 
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Figure 5 


tioning can go a long way in reducing 
problems caused by surges. 

Operators in these areas of the 
world will be happy to know that Pana- 
max serves markets that are expanding 
throughout the world. Beginning in the 
United States, next reaching out to 
Canada, Mexico, and Latin America, 
the company has joined the flood of 
American firms connecting with Pacif- 
ic Basin countries to offer customers 
the newest in American innovative 
technology, knowledge, and experi- 
ence. 

For further information and a free 
catalog of Panamax products, contact 
Panamax, 150 Mitchell Blvd., San 
Rafael, CA 94903; (415) 499-3900, 
fax (415) 472-5555, or website 
http://www.hooked.net/panamax 

In Canada call (800) 461-5246 or 
fax (613) 377-1034. In Florida, Pana- 
max is represented by William G. 
Miller, WGM Amusements, P.O. Box 
450115, Kissimmee, FL 34745; (407) 
846-1206. 

If you have any questions, please 
feel free to contact me at 1944 Fal- 
mouth Dr., El Cajon, CA 92020; (619) 
593-6131, fax (619) 593-6132, Inter- 
net aim@thegroup.net, or website 
http://w3.thegroup.net/~aim A 
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Wurier 


What's New 


Oe Thunderbolt 


Wurlitzer has unveiled its 
newest offering in the juke- 
box market, the Rainbow, 
featuring a colorfully crafted 
exterior, traditional bubble 
tubes, and a new high-tech 


of 120 CDs. 
The new mechanism was 
in field test for six months to 


observe the changer’s deliv- 
ery and playback move- 
ments through an arched 
and glass-protected front 
panel. The changer allows 
pay-for-play of 100 discs, 
with the additional 20 avail- 
able for automatic background music. 

Rainbow comes with Wurlitzer’s 200-watt amplifier 
which drives six internal speakers. A 500-watt amp is avail- 
able as an option for applications that require music to be 
played in far-reaching areas of an establishment. 





always in full view. 
The jukebox incorporates an upgraded and built-in diag- 


modes such as automatic decibel-lowering background mu- 
sic and individual song-track lockout. 

For more information, or distributor referral, contact 
Wurlitzer Jukebox Co., 235 Moonachie Road, Moonachie, 
NJ 07074; (201) 807-2616; fax (201)807-9543. 





Skee-Ball introduces its newest piece, Sit- 
tin’ Ducks, which combines the earning ca- 
pacity of a quick quarter game with a level 
of entertainment value unique to games of 
that type. 

The game utilizes a coin shooting pistol 
that fires either coins or tokens at moving 
targets reminiscent of traditional midway 
games. 

Both skill and timing are required to hit 
an assortment of spinning, knock down, and 
rotating targets. Players win rewarding tick- 
et payouts for each target hit and incentive 
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changer with a total capacity : 


ensure reliability. Patrons can : 





J] & J Amusements pre- 


: sents its new stock car replica : 
: go-kart, the Thunderbolt, 

: which joins the company’s 
: lineup of Scorpion, Indy, Can- 
: Am, and Sidekick concession 
: karts. 


Thunderbolt utilizes many 


Steering geometry is ad- 


: justable and sure stopping is 
: by Willwood self-adjusting 

: hydraulic disc brakes. The 

: entire kart roof opens for 
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tickets even if they miss. The game includes 
a SuperJackpot bonus to encourage repeat 
play. Ticket payouts are adjustable. 

Other features include 13 assorted tar- 
gets, neon lighting effects, colorful graphics, 
humorous targets with custom digital 
sound, and a 12,000 capacity ticket tray. 

For more information, or distributor re- 
ferral, contact Skee-Ball Inc., 121 Liberty 
Lane, Chalfont, PA 18914; (215) 997- 
8900; fax (215) 997-8982. 


; easy access to the driver's 


cockpit and is controlled by 


gas struts to keep it open dur- 
- ing loading and unloading. 


All models are covered by 


: a written warranty, and sev- 

- en-day-a-week technical as- 

_ sistance is available through a 

: proven components from oth- | 

Single door entry allows easy access for maintenance and 3 er J ie es meee ee 3 

disc rotation, and eight album covers, or over 100 tracks, are : ation of their well-tested and 
: respected monocoque chas- 

: sis. Power comes from Hon- 

: da’s GX240 with an optional 


nostic system, which has several optional pre-programmable _ : 
y en  GX270 available. 


special customer hot line. 
Customer choice of 256 col- 


- or combinations at no extra 
3 cost assures a colorful fleet, 
and next-day parts service is 
: also offered. 


For more information, or 


' distributor referral, contact J 
' & J Amusements Inc., 2315 
_ Pringle Road SE, Salem, OR 
| 97302; (503) 363-7533; 
' fax (503) 363-7885. 
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Cyberchair 2000A 


RPI Entertainment has begun 
shipping the Cyberchair 2000A for 
playing games and experiencing vir- 
tual reality rides in out-of-home 
venues. 

The user sits inside the miniature 
cockpit and experiences powerful 
scenes with all their senses, just as 
though they were there. 

Cyberchair 2000A features a 
complete sit-down driving cabinet, 
overhead metal roll-bar structure, 
concurrent RGB monitor output and 
NTSC head-mounted display (HMD) 
video, 25” public display screen, PC 
and/or JAAMA video PCB game op- 





eration, video adjustment module, 
rumble/thump effects via body 
shock sonics, steel HMD theft pre- 
vention cable, backlit graphics, oper- 
ator-specific logos, headtracking, and 
stereo 3-D sound. 

Cyberchairs are designed to be up- 
gradeable and can offer an optional 
variety of software experiences and 
shared user action via telephone in- 
terface. 

For more information, or distribu- 
tor referral, contact RPI Entertain- 
ment, 274 Brannan St., San Francis- 
co, CA 94107; (415) 495-4460; fax 
(415) 512-1131. 





Photo Vend Interna- 
tional has introduced 
two new products, the 
3-D Photo Booth and 
Hot Shots Camera, 
which will be targeted 


tail locations. 


at a wide variety of re- : 


2 machine which resembles an oversize single use camera. 
: The unit allows a parent to take a large format Polaroid 

: photo of their child on a kiddie ride, in colorful soft play 
: locations, or other imaginative retail settings. 

: A taller version of the Hot Shots will be offered and is 
: targeted at locations such as theme parks, restaurants, 


and bars. 


Features include an 





The amazing 3-D 
Photo Booth vends a 
3-D photo along with 
colorful 3-D photo 
frame and viewer 
which allows the cus- 
tomer to see the 
unique effect. 

The photo booth fea- 


automatic film loader with a capacity of 300 photos, and 
a dispenser that vends the 3-D frame and viewer in an 
envelope at the same time the photo is delivered. Voice 


ceptor with multiple vend settings are standard equip- 


ment. 


Options include a unique point of purchase display, 
customized graphics, all weather kit, portability, and ex- 


tra security. 


The Hot Shots Camera is an interactive photo vending 
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: automatic film loader 

: with a capacity of 300 
: photos. It delivers a 

: full color, large format 
: 3” x 4” Polaroid photo. 
: The Hot Shot also fea- 
: tures 180-degree swiv- 
: el and 10-degree tilt 

: which allows for un- 
tures bold graphics, an : 
2 acceptor with multiple 
: vend settings is stan- 

: dard. 

instructions tell the customer when to smile, and a bill ac- | 
2 tion, or distributor re- 
: ferral, contact Photo 

: Vend International, 

: 535 Canyon Woods 

' Circle, Suite 235, San Ramon, CA 94583; (510) 328- 
: 1942; fax (510) 328-1114. 


limited range. A bill 


For more informa- 
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Three from American Sammy 


American Sammy presents its new video gun game, 
Zombie Raid, and two new redemption pieces, Keroppi 
and Bandits. 

Zombie Raid, a dedicated two-player game, centers 
around the dastardly plot of a mad scientist who is kid- 


napping bodies in order to house the brains he has cre- - 


ated in his laboratory. The player’s job is to protect the 
cemetery and ultimately defeat the scientist. 

Players use specially designed sawed-off shotguns 
with pump-action reload to fight their way through the 
graveyard, through castles and dungeons, and even 
through the scientist’s laboratory. 


pi from Sanrio Co. Ltd. to feature in the new video re- 
demption game. Keroppi is housed in a small cabinet, 
ideal for small children and placement in any location. 
With one big button for easy play, its perfect for ages 
two and up. 

Keroppi features two games in one. In the first, play- 
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ers follow Keroppi through the Obstacle Race as he 
tries to get a bouquet of flowers to his girlfriend 
_Keroleen. Then there’s the Treasure Hunt in which 

_ players must choose one of three chests in search of 
"treasure. 


An optional capsule vendor is available, and ticket 


_ payout or capsule vend is operator adjustable. 


American Sammy’s second redemption offering, 


- Bandits, thrusts players into an Old West toon town, 

- where they encounter a nest of greedy, lawless fiends 
that all have an itchy trigger finger when it comes to 

_ taking their gold. 

The company has also licensed the character Kerop- — 


Seven Bandits stand in their way and must be faced 


- down on the pachinko-style playfield. Dimensions are 
| 67-1/2” tall x 30-1/2” deep x 28” wide. 


For more information, or distributor referral, contact 


_ American Sammy Corp., 901 Cambridge Drive, Elk 
Grove Village, IL 60007; (708) 364-9787; fax (708) 
364-9831. 
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Open Ice, Johnny Mnemonic 


Williams Bally/Midway 
unveils its two newest coin- con 
op offerings: the video ae INE INE 
Open Ice produced by Mid- “SD 
way and the pinball Johnny | 
Mnemonic released by 
Williams. 

Open Ice, licensed 
through an alliance be- 
tween NHL Enterprises 
and the National Hockey 
League Players Associa- 
tion, brings to life the non- 
stop excitement of NHL ac- 
tion. 

With a joystick and three 
action buttons, players can 
speed down the ice, make 
a precision pass or hip 
check, and perform acro- 
batic feats in the net. One 
button is for shooting or 
blocking. The second lets 
players pass or steal, and 
the third is a special turbo 
button. Secret joystick and 
button combinations pro- 
duce explosive on-screen 
effects. 

The game features more 
than 100 players with skill 
levels based on their actual NHL stats. Extra touches designed to ensure long-term success include vintage film clips, real 
scoreboard graphics, and a larger, more visible puck. In addition, there are 70 different hidden characters to select and over 
20 unique power-ups, including the Big Head mode. 

Utilizing Midway’s Digital Compression Sound System, Open Ice delivers realistic sound and the voice of legendary NHL 
announcer Pat Foley calling play-by-play. There is a selectable tournament mode, and players have the ability to enter their 
initials and birth date for personal won/lost records, overall standings, and recognition for all-time performance achieve- 
ments. 

Johnny Mnemonic, which is based on a short story written by cybyerpunk writer William Gibson and the subsequent big- 
screen adaptation, follows the adventures of this future-world courier as he attempts to deliver the memory upgrade stored 
in his brain that contains the cure for a pandemic nerve disorder. 

The game features a Magnetic Data Glove which gives players the opportunity to guide a pinball in mid-air across the top 
of the playfield to the Cyber Matrix. This is achieved through four-way controls utilizing an extra set of buttons at the side of 
the cabinet. This innovative feature offers hidden scoring awards and a locking area for possible three-ball multiball play. 
Triple jackpot awards are also given for placing three balls in a row. 

In addition, Johnny Mnemonic weaves in an array of time-based modes, such as Upload, Cartoon Hero, Riot, N.A.S. Cure, 
and Download, all of which take full advantage of the game’s dual ramps, outside loops, spinner lanes, targets, and Crazy 
Bob’s kickout hole. Along with Yakuza Strike game play and Throwing Spikes rewards, the main objectives include trying to 
acquire gigabytes and the challenge of a sensational Powerdown sequence where all major features are lit during a multiball 
frenzy. 

For more information, or distributor referral, contact Williams Bally/Midway, 3401 N. California Ave., Chicago, IL 
60618; (312) 961-1000; fax (312) 267-8435. 
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Apollo 13 


Sega Pinball intro- 


relive that fateful mis- 
sion which Hollywood 
recently brought to 
movie theaters across 
the country. 

One striking feature 
of the new game is its 
four-color art package, 


a cartoon or comic 
book. 
Under that skin is 





a rotating moon that 


V rocket that rises into launch position for the start of multi- 
ball, and skill testing 13-ball play. 

Rounding out the major features is a customized sound 
package that showcases custom speech from movie actors 
Gary Sinise, Ed Harris, Kevin Bacon, and Bill Paxson and a 
digitized version of the rock-and-roll classic “Spirit in the 
Sky.” 


For more information, or distributor referral, contact Sega 2 
: center of the golf action. 
: Space requirements range 


Pinball Inc., 1990 Janice Ave., Melrose Park, IL 60160; 
(708) 345-7700; fax (708) 345-7718. 


duces Apollo 13, giving : 
pinball fans a chance to : 


which produces images. 
that no longer look like : 


Miniature golf course and 





bumper boat pool 


Pezzetta Miniature Golf 


2 Co. presents an innovative 
: product for the family fun 
game play that includes ; Center and amusement park 
: industry, a combination ad- 
draws the pinball into its gravitational field, a custom Saturn venture-style miniature golf 
: course and bumper boat 


: pool. 


This product allows oper- 


: ators to capitalize on both 

2 the day-time bumper boat 

: and evening miniature golf 

: business. Combining the two 
also puts the boat pool in the - 
- NJ 08201; (609) 645- 





from 2,500 to 4,000 square 
feet. 


Other eye-catching fea- 


- tures are a waterfall and a 

: large body of water from the 
- pool located on the golf 

' course. The completed work 
- pictured is located on the is- 
_ land of Chincoteaque on the 
_ Virginia shore. 


For more information, or 


| distributor referral, contact 
3 Pezzetta Miniature Golf Co., 
108 Reed Road, Absecon, 


| 2456; fax (609) 645-1245. 


World Class Bowling 


pany created in 1988, Capcom Bowling. 
_ Armed with new technology and more powerful hard- 

- ware, the new game retains all of the elements of its prede- 
| cessor presented in a totally new package with more sophis- 
: ticated graphics. 
_ Up to four players at a time are now treated to a life-like 
_ view of a 3-D rendered bowling alley and a marble bowling 
' ball at the end of the lane. Players use a familiar trackball in- 
; terface and hook buttons to send the ball down the lane to- 
- ward the pins. The camera follows the ball as it travels, caus- 
- ing the 3-D pins to scale up in size as the ball gets closer. 
/ When the ball reaches the pins, they literally fill the 
- screen. The pin action is calculated from ball speed, trajecto- 
' ry, and position. 
_ The game also features eye-catching animated figures, 
- which appear when a player performs well. However, these 
' fully rendered images do not impede continued game play. 
7 For more information, or distributor referral, contact In- 
- credible Technologies, 4010 Winnetka Ave., Rolling Mead- 
ows, IL 60008; (708) 870-7027; fax (708) 870-0120. 





Incredible Technologies presents its new video game kit, 
World Class Bowling, which is based on the game the com- 
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Bug Bash and Shoot N Hoops 


Bay Tek steps out of |: with 3-D graphics and a built-in bonus jackpot. Among the 
its traditional roll down : features are the sealed game compartment that guarantees 
format and diversifies : no loose balls, double-stack ticket holders and double coin 
with the introduction : mechs, front and top access for easy maintenance, low-tick- 





of two new redemption : 
pieces: the Bug Bash al- : 
: playing time and price. 
Shoot N Hoops novelty 2 
: as the shotclock counts 
: down and the final 

: buzzer sounds. 


ley bowler and the 


game. 
Bug Bash combines 
the features of an alley 


et warning display, and 
operator-adjustable 


Crowd sounds ring out 


bowler with those ofa : The game comes 
knockdown-type game. : completely assembled 
Players roll balls down : and has a six-month 
the lane to knock over : warranty. Dimensions 
fuzzy-head bugs worth : are 27” long x 25” 
various point values : wide x 55” high. Op- 
(first row 50 points, : tions include attached 
second row 100 points, : stools and a complete 
and third row 150 : spare parts kit. 
points). : For more informa- 
Among the features are a long-life LED display, easy 2 tion, or distributor re- 
loading top-mounted ticket tray with a double-stack holder, ; ferral, contact Bay Tek, 
dual com mechs, low-ticket warning, and microprocessor- : 1077 E. Glenbrook 
based electronics. Dimensions are 2.5’ wide x 11’ long x 7’ : Drive, Pulaski Industri- 
high. Options include a spare parts kit, spare balls, and the : al Park, Pulaski, WI 
Jumbo Winnings progressive sign. Park or trailer models =: 54162, (414) 822- 
are available. § 3951; fax (414) 822- 
Shoot N Hoops is a one-player timed pinball-style game : 8936. 








Smart Industries debutsa_ Turf Wars offers a full size 
novelty coin shooting game, _ front door for easy access, a 
Turf Wars, that features moving | high-security T-handle lock sys- 
targets as well as a moving foot- © tem, high-capacity locking cash 
ball display. - box, and ticket dispenser. Pro- 

Players must flip coins into —-—: grammable software adjust- 
targets that match yardage on __ ments allow operator flexibility 
the gridiron; a minifootball ad- = at every turn. 
vances upfield as the tickets add | Dimensions are 31” wide x 
up. Standard features include = —-36” deep x 78” high. 
the advanced technology ofa For more information, or 
192 x 64 pixel gas plasma dis- _° distributor referral, contact 
play for colorful, football action : Smart Industries Corp. Mfg., 
graphics; halogen lighting to 1626 Delaware Ave., Des 
view the football field and stadi- | Moines, IA 50317; (515) 265- 
um; and a voice action stereo 9900 or (800) 553-2442: fax 
sound system that deliversap- = (515) 265-3148. 
propriately themed music. : 
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Clean Sweep Jumbo Cranes 


Smart Industries has en- 
larged the variety of its Clean 
Sweep line of jumbo cranes by 
adding three new 60” models: 
Single Jumbo, Double Jumbo, 
and Twin Price Jumbo. 

Clean, sleek lines are a hall- 
mark of the new models, which : 
feature an extra low playfield 
and increased window display 
that creates an immense view- 
ing area for players. 

Shared characteristics are 
skill joystick controls, fully ad- 
justable jumbo claws, LED 
credit/timer readout, and the 
$1/$5 bill acceptor with 400 
bill stacker. 

Also notable are the rope 
lights, microprocessor game 
boards, motion/action sound 
system, 1” square steel frame 
tubing, and tilt alarm option. 
All are tamper-resistant and 
coat hanger-proof. 

Options include bulk vend- 
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_ ing bubble gum payout, 220 

- VAC transformer, push-button 
- controls, and photoeye and 

_ prize counter meter. When a 

- winner light is purchased, the 

_ photoeye prize counter meter 
3 is included. 


Colorful graphics packages 


are available along with a 

- choice of cabinet finish options 
~ including a Formica color 

- change. The Clean Sweep 60” 
- Single Jumbo is also available 

- with the unique Twin Price op- 
- tion that allows players two 

- merchandise/price options in 

' the same crane. Dimensions 

' for all three models are 60” 

- wide x 31” deep x 76” high. 


For more information, or 


) distributor referral, contact 
_ Smart Industries Corp., Mfg., 


1626 Delaware Ave., Des 


- Moines, IA 50317, (515) 265- 
9900 or (800) 553-2442: fax 
(515) 265-3148. 
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Eletech Electronics announces the immediate availability: 
of its voice board model DM2100, the newest member of its: 


QuikVoice family of voice products. 

Built with advanced digital voice technology, the 
DM2100 provides high quality audio at low cost. The board 
is totally self-contained and needs no controller to operate. 
There are eight trigger input pins on the board. When acti- 


one of the messages stored in its EPROM chips. Up to eight 

minutes worth of message can be custom programmed into 

the EPROM chips with a low-cost voice development tool. 
In addition to the audio output, the DM2100 can control 


tion. 
A single 12V DC supply is all that is required to run the 


4-Ohm speaker. Measuring a mere 4” x 6”, the board fits 
easily into enclosures where space is tight. The DM2100 is 
suitable for providing audio output in talking displays, talk- 
ing vending machines, industrial control, amusement/re- 


required. 


Kaplan Ave., Industry, CA 91744; (818) 333-6394; fax 
(818) 333-6494. 


| ae | _"~ _, ? lar animated television 
demption games, and applications where simple animation is : 
: series, the cards are 


For more information, contact Eletech Electronics, 16019 oan ed to draw on 
: the show’s fan base of 
: both males and fe- 


: males ranging in age 


Stone Amusement Co. 


: presents the Real Time Part- 
: ner Network, a relational 
: database program which 
: downloads and analyzes in- 
: formation collected by a de- 
: vice installed on location. 


Each device is capable of 


: collecting continuous coin 
: and redemption countson — | 
: up to 40 units. The software — 
: is menu driven and provides 
: extremely flexible analysis 

: tools. These tools include re- 


sults for any period of time, 


: and there are also graphs 

: depicting income per hour 

: and/or per day. Additional- 

: ly, there is a graphical return 
: on investment analysis pre- 


vated by external contact closures or motion sensors, it plays : loaded with nearly three 


Ren & Stimpy stickers 


up to four external devices via relay closures. These external 3 
devices may be turned on and off in perfect synchronization féleases Rani & Sampy 
with the audio, and in any sequence required by the applica- : trading cards, which 
: will come with a spe- 
DM2100, and a built-in audio amp provides up to 7W into a : cial 18-card original 

: art insert set for ran- 
: dom insertion in the 


: American edition. 


Dynamic Marketing 


Based on the popu- 


from five to 50. 
This 110-card series 


- years of comparative stan- 
' dards. 


The remote device may 


: be interrogated on demand 
- or will call on a predeter- 

- mined schedule. Users can 

; also dial in and let the unit 

- repeatedly download meter 
- counts while they watch the 
~ cash accumulation. 


All accesses are transpar- 


- ent to the location, and no 
; special phone line is re- 
: quired. Each download 
: takes less than 30 seconds. 


For more information, 


- contact Stone Amusement 

- Co., 901 E. Lincoln St., Tul- 
- lJahoma, Tenn. 37388; (615) 
| 455-4710: fax (615) 455- 

: A726. 
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: delves into the devious personality of Ren and his gullible 


M & H Cabinet Design in- 
troduces the Forever-38 
cabinet, which is available 
with a custom-sized Pen- 
tranix monitor ranging up to 
61” in size. 

Other features include 
1/8” smoked plexiglass and 
1/8” clear plexiglass for ex- 
tra protection, all-wood con- 
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- struction, JAMMA compati- 

_ bility, wiring for four-player 

3 controls, detachable sections 
- for ease in shipping, and ac- 

: cess to standard doors. 


For more information, 


- contact M & H Cabinet De- 
- sign, 6717 Mid-Cities Ave., — : 
Beltsville, MD 20705; (301) | 
- 937-2600. 


3 side-kick Stimpy in their different guises, as well as featuring 
: Mr. Horse, Powdered Toastman, Muddy Mudskipper, and 
: Shaven Yak. 


The premium quality set includes images taken from the 


: first 27 episodes of the show as well as exciting, original art- 
: work created by Ren & Stimpy layout artist, animator Sergio 
: Medina. 


For more information, contact Dynamic Marketing, c/o 


: Joyce Steel, 28 Carlyle Court, Carlstadt, NJ 07072; (201) 
: 933-7670; fax (201) 933-7672. A 
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agazine 


Have your own copy of Play Meter Magazine 
delivered to your home or office. Call (504) 488- 
7003 or FAX (504) 488-7083 to start your subscrip- 


tion today. 


PLAY METER MAGAZINE ¢ P.O. BOX 24970 ¢ NEW ORLEANS, LA 70184-9988 


Yes! | want to receive every issue of Play Meter. Please enter my 
subscription as shown below: 


(} Mr.) Ms. Name 
Street 

City 

Zip 

Signature 


Title 
Company 


[] Payment Enclosed 
Charge my: 


Card No. 


(| New 
(} Renewal 


Check One: 


_) Manufacturer 
Distributor 








Other 


Please Specify: 


Telephone 


(] Billme 
(] Visa (] MasterCard 


Card Exp. Date 


USA *Canada *Foreign 
$60.00 $60.00 $150.00 
110.00 110.00 
150.00 *Payable in U.S. currency only 


(} Route Operator _} Support & Supply 
(} Arcade Operator () Technician 








Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is usually 
the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders to Play Meter Maga- 


zine / P.O. Box 24970 / New Orleans, LA 70184 or fax: (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 


REVOLUTIONARY 
NEW PATENT TOOL! 






READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
saul comeletaee about. 
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MAGAZINE 


Cv wiceir reetN David Pressman’s 
PATENT IT 


Bimees YOURSELF 


~ee| SOFTWARE 


ePwisiia Developed by Nolo Press & EDS 


Everything you need to 
prepare and file a legal 
U.S. patent application without a lawyer. 
¢ Full stand-alone program. 
All forms you need with step-by-step 
instructions. 
Fully searchable version of 
David Pressman’s bestselling book, 
Patent It Yourself. 
¢ Context-sensitive, online legal 
and program help. 
SITE LICENSES AVAILABLE. 
To order or for more information: 


219-256-1138 























seth 


Integrated production and assembly 
M@ LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 
Choice of custom locks, common key 
systems or restricted key styles 
Manufacturer of a complete line of 
coin-op security accessories. 
Manufacturer of security products 
for laundry; also, bill and coin 
counting equipment. 





For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 

FAX: (714) 373-2998 
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ul: 
KLOPP KONVERTIBLE “ 


LOPP (813) 855-6789 

























PORTABLE 
| COIN COUNTER 
vapeinesa WRAPPER-BAGGER 


Operate it ELECTRICALLY! 
Operate it MANUALLY! 

Operate it ANYWHERE! 
Because it’s a CONVERTIBLE! 








High Security Padiock 
inside Protective Shield 


Full Metal Jacket 
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Ei tT ra 


DISTRIBUTING 


EXPORT SALES DIVISION 





ANERICA’S NO. 1 EXPORT DISTRIBUTOR 
THIS LIST REPRESENTS A SAMPLE OF PRODUCTS OFFERED 














VIDEOS PINBALL 
ATARI = Area 51 BALLY = Indianapolis 500 
NAMCO = Alpine Racer PREMIER = Waterworld 
NAMCO = Cyber Cycle Twin SEGA = Apollo 13 


SEGA = Indy 500 Twin WILLIAMS = Johnny Mnemonic 


SEGA = Rally Twin 


SEGA = Virtua Cop Il REDEMPTION 

SEGA = Virtua Striker mene : mania 

SEGA = Fighting Vipers LAZER-TRON = Rollin for Riches 
WILLIAMS = Cruisin’ USA SEGA = Cut the Cheese 
WILLIAMS = Mortal Kombat III Ultimate SEIDEL = Goin’ Rollin” 





e SE HABLA ESPANOL 
Call or fax for a complete listing 


DEITH DISTRIBUTING INC. 


84 Mineola Ave. © Roslyn Heights, NY 11577-1248 


MEMBER OF Ph: 5 1 6-62 1 ons 1 234 


AAMA Fax: 516-621-1238 
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TIP ALARM SYSTEMS 


EFFECTIVE & INEXPENSIVE 
INSTANTLY ALARMS WHEN THE PROTECTED EQUIPMENT IS TILTED BEYOND THE DEGREE (10°, 15°, 25° OR 45°) 
INDICATED ON THE TIP MODULE. THE SIREN WILL STOP WHEN THE EQUIPMENT IS RETURNED TO A LEVEL POSITION. 












CRANE VENDING COIN AMUSEMENT BULK VENDING 
MACHINES MACHINES AND VIDEO GAMES MACHINES 











MIN] TIP SYSTEM INCLUDES: MAXI TIP SYSTEM INCLUDES: 







* TIP MODULE * TIP MODULE 

(10 *, 15°, 25° OR 45) (16.*,. 15:25 OR 4S) 
* 9V BATTERY HOLDER * 12V BATTERY PACK 
* MINI PIEZO SIREN * 115 Db HORN SIREN 






(OPTIONAL SIX—TONE 
PROGRAMMABLE 120 Db 


BRWeontrol Systems Inc. SIREN AVAILABLE) 


1747 E. Ave Q Ste D-6, Palmdale, Ca. 93550 
(800) 235-6740 (805) 947-8800 FAX (805) 947-8859 













We with you a Merry. Ciistiae 
ae anda Frespercus blew Tear 2s 


THANKS 10 OUR CUSTOMERS 
WE HAVE MOVED 10 A LARGER FACILITY... 


THE WORLD'S GREATEST BILL ACCEPTOR...1T WORKS AND IT’S ALMOST IMPOSSIBLE TO CHEAT. 
Harnesses & Buttons 


power supplies We've Got the Boards, 


> High Security i 
- 98% bill acceptance Kits and sb-Boards 
- The cost will astound you! 13" and 19" Plexis Available 


TGF 1S THE EXCLUSIVE DISTRIBUTOR OF THE GBA! gr apart repair with quic 


THE COMPONENT FACTORY © 451 VEIT ROAD © HUNTINGDON VALLEY, PA 19006 turn around time - Gall JEFF 


1-800-317-7711 


PLAY METER 134 DECEMBER 1995 


Isolation Transformers 





ENCODER 


Features: 


The encoder has the ability to add 
value or subtract value from a debit 
card. 

Pull detailed accounting ranging 
from totals from the site (location) 
down to each attendants transac- 
tions. [he accounting ts easily ac- 
cessed by your own personal read 
meter debit command card. 
Transactions can only be accessed by 
a debit command operator card 
which each attendant is assigned. 
The ability to enable or disable cer- 
tain features of command cards in 
the parameters. 

Compact 

Power supply plugs into 110vac wall 
outlet. 

The ability to prevent someone 
from using a card from another lo- 
cation in your machine. 


ACCEPTER 


Features: 





Virtually eliminates all service calls 
for jamming. 

High security 

Easy to install 

Compact! Can be installed into a 
regular bill acceptor opening. 

Pull accounting 

Can set pricing, max amount, pulse 
timing, and many more features by 
using parameter set up command 
card. 
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21st Century Technology, Quality and Service 
Huntingdon Valley Industrial Center 


Huntingdon Valley, PA 19006 U.S.A. 


135 


3983 Mann Road 


1-800-666-7776 
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G.1T.M. DISTRIBUTORS 


P.O. Box 257 © 1051 Tower View, Bldg. B * Greenville, Wisconsin 54942 





ATTENTION 






lals: 

CUSTOMERS: alae 

Our cabinet shop will Complete 8-Line Games--19° cabinet or mini--9929 & up 
build your cabinets to Now Available-- 






Suit your needs. Big, Small, Wisconsin CFFA Boards--$ 7 0--Cherry Master, Cherry Bonus Ill, and others 


Sitdown, Countertop, etc. TexaS--2 in 1 Games w/dispensers, Cherry Master, Cherry Bonus Ill, etc. 
I have the 13” mini & 19” 


brown walnut cabinets Any Type Cabinet Style CALL-CALL-CALL 


available. 








Cherry Games: 
Complete line of Cherry Programs available. Magical Odds, Tonic, Dy- 
All Kinds of Cherry Programs! nasty, Treasure, Cherry Master, Cherry Bonus III, Cherry Angel, etc. 


° Dollar Bill Acceptors: 
Mars VEM-5, Mars VFM-GL5, JCM Black Stallion. HSV-300. 
FREE Delivery Available es cas ee 


POMPE TATA coed Equipment Available: 


Pokers, pool tables, pinballs, darts, videos and jukeboxes. Full warranty 
FAX: 414-757-8819 











on all new equipment. 





/ appreciate your business, Rudy Aguirre. 


VIDDLE 


“leadtessee Games, Duc. 
Shelbyville, TN 37160 


1-800-848-0236 
Low Overhead, 
Low Prices, Sitioun 


: : Cruisin’ 
Satisfaction Guaranteed! 
New 8-Lines Starting at 995" Delivered! 
Large Selection of New and Used Games 


In-house Technician Donald Powell for all Repairs 


PINBALLS ¢ JUKEBOXES ¢ VIDEOS ¢ POOL TABLES 
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Operators & Distributors--Coin Machine Consignment 





¢ JUKEBOXES ¢ FLIPPERS 
¢e VIDEOS ¢ PINBALLS 
¢ BINGOS eCRANES 

¢ POOL TABLES e ARCADE 

¢ REDEMPTION ¢e AND MORE 









/ FREDERICKSBURG, VIRGINIA 


SAT., DECEMBER 9, 1995 at 10:00 a.m. 
Directions: I-95 to Exit 133 (Rt. 17N) 

1 mile to building on right-Auction Signs Posted 

* MOTEL RESERVATIONS -- Holiday Inn Fredericksburg North (703) 371-5550 
* Mention Auction Game Sales for $52.00 rate! -- VA Lic.#2201 











(over 1000 games in September) 


KNOXVILLE, TENNESSEE 


SAT., JANUARY 13, 1996 at 10:00 a.m. 
Knoxville Convention Center 

525 Henley St. ° Ph: 615/544-5371 

* MOTEL RESERVATIONS -- World's Fair Holiday Inn, (615) 522-2800 
* Mention Auction Game Sales for $62.00 rate! -- TN Lic.#1623 








WINSTON-SALEM, NORTH CAROLINA 


SAT., FEBRUARY 10, 1996 at 10:00 a.m. 
Dixie Classic Fairgrounds ¢ Ph: 910/727-2236 

* MOTEL RESERVATIONS -- Holiday Inn North, (910) 723-2911 
* Mention Auction Game Sales for $48.00 rate! -- NC Lic.#6043 


* TERMS: full payment day of auction -- Cash, Cashier’s Check or company Check with bank letter of guarantee (no exceptions). 
* EQUIPMENT MAY BE CHECKED IN: Friday--Noon until 9 p.m. or Saturday--8 a.m. until 10 a.m. 
* SALES TAX: Applicable state and local sales tax must be collected unless you provide a current copy of your sales and use tax 


permit. 
* CONSIGNMENTS LIMITED. P.LEASE CALL TO CONFIRM CONSIGNMENTS. 


OTHER AUCTION DATES & LOCATIONS PENDING 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer 


TO BE ADDED TO OUR MAILING LIST, CALL TOLL FREE: 


1-800-551-0660 


FAX: 615-685-1126 
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| 
ARCADE, VIDEO GAME 
COIN ACCEPTOR 


Configurations available: \ 
¢ Undersize token | 4 
¢ Quarter and undersize token 


* Quarter and oversize token 

* Oversize tokens 

* Foreign coins available - call . 
for details. e 


An Imonex coin acceptor means Behind every Imonex is our decade- 


coin flow. Non-stop. There’s long reputation for quality. A full 


virtually no stopping for coin jams. one year warranty. And toll free 
Or routine service or adjustment. customer support. 

—\\_) And Imonex continuously processes For non-stop coin flow, call today. 
even damaged coins. It’s all Gio ae Imonex, P.O. Box 519, Katy, 
i sla because our famous pro- R a. 7 nN TX 77492-0519 USA, 

$9.95 cessing system elimi- , f ' < Phone (713) 391-4704, 
ee for: nates troublesome (4 ) Fax (713) 391-4239 


*Car washes electronics, rockers 


* Kiddie rides ’ 
-And more and cradles. \ | 7 The legend in coin flow ™ 











TWO BIT SCORE has RGB to NTSC converter boards to 
drive a TELEVISION set from your VIDEO GAME. $199. 
TWO BIT SCORE has the CREDIT ACCUMULATOR board 
to increase the pricing on your older equipment! $99. 

TWO BIT SCORE has Ms. PacAttack to put new mazes in 
your Ms. Pacman game! $100. and Speed-up chips $25. 
Our ABC kit converts Pacman to fast Ms. Pacman. $100. 
TWO BIT SCORE has the COIN DOUBLER to set new 50¢ 
per play pinballs to 25¢ per play. $25. each or 5 for $100. 
TWO BIT SCORE has TEST CHIPS and fixtures to help you 
diagnose problems on your electronic pinballs. 

TWO BIT SCORE has every GameROM for every pinball! 

If you have a problem with any WILLIAMS, BALLY, or DATA 
EAST / SEGA Pinball circuit board, drop it in a box and 
send it to us. We'll call you the day your circuit board 






LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 






















. ¥ o en “s As. 
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: Bi sR Ose A Sti, a ot mags POEs ak ae 
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arrives and tell you exactly how much the repair will cost. BESTWHOLESALE PRICES INTHE US.. 
lf the estimate sounds like a good deal, we'll repair your 

board and return it within 24 hours. If not, we'll return your WEWILLNOT BE UNDERSOLD! 
board immediately and pay for the return shipping. We FORGETTHE REST, CALLTHEBESTI 






never charge for repair estimates here. The next time you 
have a repair that's really important, give us a try! 







G-TEL 


1-800-884-4835 
Fax 713-550-1028 
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TWO BIT SCORE 


4418 Pack Saddle Pass Austin, TX 78745 
512-447-8888 Voice 512-447-8895 Fax 






From Your Friends At 








Wholesale Games, Inc. 
1-800-526-4723 
(615) 684-2209 FAX (615) 685-0144 
Used 
Quality! : Equipment 
] ! 
Reliability! =" eines 
: i : Pool Tables 
Service! on 
one pee 45 Boxes 
sis i Pinballs 
Support!! Video 
Darts 





Free Delivery To 
Many States 
= 





Revolutionary wes Pushers 
Dynamo Motherlode--New 
“Tournament Solitaire” Pot of Silver--New 
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Produced Exclusively By 


WEST COAST MANUFACTURING, INC. 
THE NEW “DUAL REVOLUTION” 


SEUG Of the Art Dual & Single Revolution Vending Machines 


BELITA I 


PORTABLE | 
COIN COUNTER 3... 


Electric or 


Double Your Profits 
with 2 Products 
in 1 Machine 


The only FDA approved food grade 
material for the upper and lower bases. 


* Best Quality 
* Best Price 
* Factory Direct 


DUAL REVOLUTION 
Ht.: 62” e Wt.: 63 Ibs. ¢ Colors: Red, Blue, Yellow 


SINGLE REVOLUTION ALSO AVAILABLE 


e Rilinirane stop © Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

e Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. ¢ Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 


6601 Lyons Rd ¢ Suite D-2 * Coconut Creek, FL 33073 


1-800-240-5256 
OFF. (954) 725-8314 © FAX (954) 725-8414 


E-Mail: vending@gumballs.com 





¥) American Lock Company 







; a 5/8" Camlock Series H10 
EPROMS As Low As $ 3.01 As Low As $ 13.17 
7/8" Camlock 








Series 2000 
As Low As $ 17.97 








= 
As Low As $ 3.22 yD. 
1-1/8" Camlock 
As Low As $ 3.43 
1-1/2" Camlock 


As Low As $ 3.64 ee) 
American Solid Steel Body 

Inner Cylinder Lock As Low As $ 6.85 

As Low As $ 5.39 


Series 700 Padlock 
As Low As $ 13.34 


8S meg 







































Security Bar Hasp 
4-1/2" As Low As $ 1. 







No. 1 As Low As $ 6.25 
No.3 As LowAs $5.36 7 
No.5 As Low As $ 7.87 Qy= 
No.7 As Low As $ 4.46 3; 






phone 219-256-1138 
Fax 219-256-1144 


PROGRAMER 
AVAILABLE 


195 











SEND US A KEY - WE CAN KEY ANY ~ 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # SHIPPED WITHIN 24 HOURS 

















PATT CORPORATION 800-621-4418 
708-442-3901 708-442-3907 fax 
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sn atsmelaelelaclaakm: me leila celem sc lale. 
spal=m elae=ym Lele male) 
The service you deserve! 


r | pe |r 
LUCKY STAR 
ieee legis 


rid) ete 


POKERS & 8-LINES 
The biggest selection and the best prices anywhere including: 
W7, W8, W11, Cherry Master, Cherry Angel, Super 2 in 1, Magical 
Odds, Cherry Bonus Ill, Gold Slot, Bank Robbery, Treausre Island and 
Treasure Island 94, High Speed Bonus. Riverboat, Jackpot Bonus, 
Mega Double, Lucky Girl, Handy Card, Poker Genius, Bingo Club, 
Go-Go Star, and many more! 


Top notch Customer Service NEW WILD CAT SUPER 
ane meee asian The Hottest new 8-line board 
Great prices and quick turn since Cherry Master! 


gly on: ean -adj. on screen jackpot eS ITER ee 
i aaa, fas eee -bar fever, bell fever, cat fever SPECIALT T PROGRAMS 
NS nee ei Great graphics and audio. FRUITS and BELLS: 
-monitors, ticket disp.., : ; : ; Approved in lowa for use according 
power supplles Available in dedicated pcb or kit tc lowa code 996-40andisalcoin 
-and much more. Call today for Cherry Master board! ae shal te new Texas 
redemption law. 


We Now Accept: HIGH SCORE 8: 


Features separate CREDIT and 
be 
VISA ase 


SCORE columns and high score 
initial entry which makes its’ game 

500 CENTRAL AVENUE e ATLANTIC HIGHLANDS, NJ 07716 
PHONE: (908) 872-9800 OR (800) 979-9801 ¢ FAX: (908) 872-0003 


INC. 


play parallel to all other amusement 
games. It's legal in states where 
other games are not! 


TECHNOLOGIES 
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SECURITY 
KEY KOP™ 


LOCKED KEY RING 


Available with 
Ace-Medeco-Duo 
Key Ways 


MONARCH 
1-800-462-9460 


THIS MONTH 


MORTAL KOMBAT 
MORTAL KOMBAT II 
MORTAL KOMBAT 3 
MAGIC SWORD 

ST. FIGHTER Ii 

ST. FIGHTER II CH. 
MOON WALKER 

PIT FIGHTER 
CENTIPEDE 

JOUST 

ROBOTRON 
STARGATE 
DEFENDER 

MS. PACMAN 


C&P DISTRIBUTING 


TEL: 219-256-1138 


FAX: 219-256-1144 A Gs 
S/ 


2ENRSOwW AY 


© Top Quality 

@ Insist on the best 
© Give us a Call 

@ Patent #5,227 226 


(/ roducts * bin 


Sa 200-818-1932 


PLAY METER 


| KO) 


I SECURITY EQUIPMENT 
__ + ACCESSORIES + 


GF CALL FOR A FREE COPY OF 
OUR NEW PRODUCT CATALOG! 


Corner Plate 
Protectors 


S) phone/FAX:1-800-849-7763 


YOUR SECURITY 18 OUR 
roll aa Voice Message: 1-910-457-0588 


MANUAL MODEL 
< eodaetary Price 
$795 


( gartlane the ok 
COND. Call Today 


industries  . - i | 800-762-7057 


Santa Ana, CA 92704 USA 
Tynde-Order Ordway (714) 957-1311 
Company Incorporated Fax (714) 433-2166 


LUCKY EGGS = GOOD MONEY! 


¢ Reconditioned Chicken and Flintstone Animated Egg Vendors with 
Warranty--Like New 


¢ Prize-Filled Egg Capsules with Same Day Shipping--Phone for Quote. 


INNOVATIVE 
800-344-7467 INDUSTRIES, 
FAX (417) 358-1849 INCORPORATED 


2605 Grand Ave. ¢ Carthage, MO 64836 
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CIRCUIT BOARD SALES 


AND MORE! 








(615) 256-7748 ¢ 1-800-535-8981 ¢ Fax: 615-256-7523 






WE ACCEPT 
x* —e | 
VISA aster ser i, ee 
USED Lm Qe 





















Sundash 18 Bulb 


$1500” ea. extend our 


gratitude and 
best wishes 















: kers 
or the Holiday Po : at 
Season to all Starting 
those that have $1495” 
made 1995a 
successful year! 
| POOL TABLE 
BLOW-OUT! 
a> : ; 
Board Only Prices: (10)-Like New Dynamo 
Redemption Super Crierry Master .......cccc0.s. $475.00 (8)-New Dynamo 
es CHEMry MaStOr 92 oc. sccicectrsenotaces $450.00 (6)-New Valley 
Gam Cherry Master .......cccccccccccceeesceeees $135.00 
Starting at Cherry Bonus III (w/satellite) .....$785.00 (4)-Used Valley 
Cherry Bonus III (w/o satellite) ..$185.00 (2)-Used I.B.I 
00 .B.I. 
$1395 Cherry DeliQGht ooo... $135.00 
Cherry Angel ..................2.ceceeeeeees $240.00 
POM OC/24 x. cccs cdi cdocvacissacsatvsarciabiecsns $300.00 Call for Great 
Accessories & Parts 2 In 1 Pokermaster So chuthee peas ideo $240.00 Blow-Out Prices 
icici oi ares a 3 in 1/Blackjack, C. Master 
ICKET DISPENSErs & YOO! ... . JoKer POKE? ......... ccc cece ccc ecceceeeeee $250.00 i 
Ticket Printers & Interface ..... $650.00 RIVIEIA............cccccccccccccccccccccccccceeee $875.00 Dollar Bill Acceptor 
19" Wells-Gardner Monitor .... $235.00 FOXtroniC..cccccccccccccccccecececececececeee. $500.00 Prices 
13” Wells-Gardner Monitor ..... $225.00 Turbo POKES Il........cccccccccceeeeeeceeees $450.00 
49" Sharp Monitors ............ $195.00 Blackjack & Super 6 Card ............ S508 GO te eae $325.00 
13" Sharp Monitors ............ $185.00 905 PIXE] ..o.cccccccccecececeseseceeeseseeeeee: ¢650.00 Mars VFM-5.........-.+-+%. $340.00 
15 AMP Power Supply .......... $32.95 905 Double UP ............................. $650.00 Mars Gl5 2a va wie nw deed ees oe $399.00 
150 Watt Computer Power ‘ 903 DOUDIE UD iscsi cssaisecdecsccetincn: $550.00 Mars VFM-4w/up stacker ...$399.00 
SUDO 2s e0c0u eeckeaocetareses 99.00 SMS Draw 80 ...ccccccccsscoccocescsccessss $1025.00 : 
Wiring Harness & Buttons ...... $65.00 TOO Draw .....ccccccccceccccececsceceeseeeees $475.00 OES VEE ee eeree es as ee 
PIOXIS ... ccc cacccwcccewcdwoessesn $30.00 CBV $1-5-10-20-50-100 ....... $299.00 
Progrssive KitS................ $325.00 Reconditioned PCBs DOIN ry se ahs es of eae aca es wince $260.00 
Empty Cabinets ............... $225.00 . DB WSS Gece eae es oa Dee ee $299.00 
New & Used Pool Tables B.S ea? Fb 18 be CALL starting at $75.00 Cash code “Amazing Plus” . $275.00 
New & Used Jukeboxes .......... CALL Call...Call...Call IOROUY feo ox sedi c neces $185.00 


Ask About ...Quantity Prices 
...Advance Replacement Warranty 
...FREE Delivery! (4 Game minimum) 


335 Hill Avenue e Nashville, Tennessee 37210 
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VIDEO COVERS Heavy Duty 
Ss OG 
104." Ea. PINBALL COVERS Heavy Duty 


REGULAR JUKEBOX COVERS Heavy Duty 
$139.00 OVER 11,000 SOLD 


MAGLINER We Have the Right Cover For You! 
HAND ONE OF THE MOST DEPENDABLE COVERS 


EVER, TRY ONE & YOU WILL BE SOLD 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brighness problems, poor 
regulation, jail bars, vertical shrinking, 
etc. Call for free technical help with your 
monitor problems. All kits come with 
instructions and are easy to install. 


TRUCK 
ALUMINUM Video Moving Cover-Heavy Duty 
LIGHT-WEIGHT 
Only 20 Lbs. 


Pinball Moving Cover-Heavy Duty 
Jukebox Moving Cover-Heavy Duty 


TRY ONE DOZEN IN YOUR CRANE $1.50 EACH 
V.C.R. Cartoon Tapes 50 for $70.00 


ALL OF OUR COVERS ARE MADE OUT OF HEAVY 
DUTY VINYL...LIKE VINYL TOPS ON CARS 


IF YOU NEED GOOD REDEMPTION ITEMS PLEASE CALL 
US! Example, MICRO COOKWARE SET, 
REMOTE CONTROL CARS & more 
To call about our products 


(513) 783-2036 ai 


GIVE 


800-386-3383 YOUR 


CUSTOMER 


COPE PRODUCTS | 47AR 


45 Orchard Cir., Blanchester, OH 45107 - 


“= BLUE BLOCKER SUNGLASSES AS SEEN ON 
No. 111-A-815 TV FOR $50.00 A PAIR - $16.00 A DOZEN 


Dudley’s Kiddie Rides 
Safe--Sound--Secure 
American Made “In The Deep South” 
Not U/L Listed but We are Irying! 


IN BUSINESS SINCE 1964 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19” color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13” color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 
each. 

Kit #204: For Wells Gardner 13”, 19”, 
25” K7000 Series Color Monitor. 15 
parts. $6.95 ea. Wico #36-0249 

Kit #206: For Wells Gardner 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 
30 parts. $14.95 ea. 

Kit #301: For Nintento Sanyo 19” color 
monitor. 15 parts. $6.95 ea. Wico #36- 
0245 

Kit # 401: for Atari Disco 19” color mon- 
itor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 
Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 
parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


"Sq 02 AjuO 
YANITDVW SIUL 


"Sq 00S 0} dn Auseg 















DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 










Electrohome GO7CBO) Replacement 
Chassis (NEW) 

Electrohome 19” Flyback 
#A29951-B 


KIDDIE AMUSEMENTS 


P.O. Box 939 e Florence, MS 39073-0939 
Sales 800-647-6460 
Gossip 601-845-7501 
FAX 601-845-8338 





2SC3039 ..$1.39 25D1138 ...1.22 
2SD1398 ...3.59 STR3123 ...6.26 
ENS71G6 i nies. 1.95 STR3130 ...6.26 
2N3792..... 1.95 STRS80130 . .5.29 


ZANEN ELECTRONICS 
806-793-6537 
FAX 806-793-9136 
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Multi Game mrs yy, Ta 
=e Touch Screen ah: 
TM Countertop Unit 


Lie an ee 


Current Games Include PC Based 
Trivia, Diamond 11’s, Joker Poker, Squish, Go-4-21, Board System 
Hangman, Sex Trivia, Solitaire, Poker Scramble Upgradeable 

And Blackjack For Years! | 





MAGICAL ODDS ~ 
Hs6ICAl. OD | ae LER GAMES ARE 






AVAILABLE IN - 


Kits 

9" & 13" Countertops 
19" Upright Cabinets 
19" Sit-down Cabinets 
13" Mini Cabinets 
Metal Cabinets 










Special Color Odds, 5 Card Draw 
Joker Fever, Red Joker Bonus Turbo | Also Available 


MAJOR POKER CHERRY POKER SUPER MAX #3 


Special Color Odds, 
Number Fever, Pair Chance 


















5 Card Draw Poker 8 Line And Poker Game 5 Card Draw Poker 
_ apt s And Sound All In One! Super Be Bonus 6 Multiple 


( _ MICRO MUSTANG POOL TABLE High Quality * Low Price 
PANTHER CD J UKEBOX 100 Selection Title Pager * 200 Watt Amplifier 
GRIPPIT CRAN E Available With Advanced Lighting And Sound 
UNIVERSAL VIDEO GAME CABINETS Jamma Style Cabinet *25* Monitor *Kitgeady CS 












MICRO MANUFACTURING, INCORPORATED 

535 Old Nashville Highway LaVergne, TN 27086 a 

800-277-6136 (615)793-5510 Fax: (615)793- eid” oN 
INTERNET - Http://w3.thegroup.net/~aim/micro.html we 





BC-9 Conversion Kit 
SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 
¢ $1/$5 Acceptance 
e Solid state, self-diagnosing computer 
e Installs in minutes 


To Order Call: 
616-245-8235 


Arcade 


FOR SALE 


East Coast 
with or without 
equipment 
#Licensed = 


(201) 882-1235 


e All Types 
e Rebuilt 
e Financing 
Amusement Equipment 
Manufacturers Ltd. 


1-800-325-3364 


Ask for Steve, Mike or Tommy 


WANTED 


National Sales Rep for Coin-op 
Manufacturer of Pool Tables, 
Power Hockey and Foosball 


Strong sales background and 
experience with national 
distributor network essential 


Fax or mail resume to: 


Great American Billiards 
24 Stafford Ct. 
Cranston, R.I. 02920 


Fax: 401/463-6673 


PLAY METER 


Business Opportunity 
Arcade to Rent 


Excellent location—Montreal, downtown 
New permits in the area are frozen 
3400 square feet plus snack bar 600 square feet 
Possibly in the Mezzanine 


Contact Andre Rouleau 
Phone 1-514-878-3081 ¢ rax 1-514-878-3053 


LA Slot Machine Company 


_ 


Worldwide Gaming Equipment Distributors 
2663 Manhattan Beach Blvd. « Redondo Beach, CA 90278 
(310) 297-2600 
fax 310-297-2609 


SALES - SERVICE 
WORLD'S LARGEST 
IN-STOCK PARTS INVENTORY! 


SPECIALIZING IN: 
BALLY, IGT, TDC & SUMMIT CONVERSIONS 
Highest quality reconditioned and remanufactured equipment. 
Over 3,000 new & used games in stock. 
e CASINO DEVELOPMENT 
¢ SUPPORT SERVICES 
e OVERSEAS CASINO SPECIALIST 
e CUSTOM PROGRAMMING AND BOARD MODIFICATIONS AVAILABLE 
WE ONLY SELL TO LEGAL AREAS, CALIFORNIA ORDERS FOR PARTS OR 
EQUIPMENT NEWER THAN 25 YEARS MUST BE ACCOMPANIED BY A 
VALID DEPARTMENT OF JUSTICE REGISTRATION. ($25 HANDLING 
CHARGE FOR ORDERS UNDER $100). 


PACHI-SLO 


SKILL-STOP SLOT MACHINES 


e LASLOT MACHINE COMPANY, The ORIGINAL importers of 
Pachi-Slo machines, will BEAT any competitor’s price on 
comparable machines currently on the market. 

¢ We offer the LARGEST inventory, lowest price and best 
service in the industry. 

e All our machines are fully cleaned and tested, with NEW 
24-Volt A/C transformers. All machines come with a 90 day 
limited warranty. Ask our competitors if they warranty their 

$495,°° machines. 

¢ We offer service after the sale and are capable of repairing all 
ed. major machine components (including the main computer 
board). Our competitors can’t do that! 


BUY FROM THE ORIGINATORS, NOT THE IMITATORS! 
DEALERS: Call now for the BEST PRICES IN THE INDUSTRY! 
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Apollo 13 ........cccccceresereeee HHCALL 
Batman Forever ............ $$CALL 
Big Hurt ..........ccccccceeeseeee HHCALL 
Strikes and Spares ........ $$}CALL 
Waterworld ............00e000¢ $$CALL 


Pinballs (used) 







Addams Family ............scsssssssssssscsssseees $1,950 
BAY WAUEIN ssccscccsiccsecanccosssenicsusacasncdesesececse 2,350 
ORV COURS eotacasestalciscatasbacdehicdasatesiccevinsecies 2,700 
Cue Balll Wizard. ...........ccccccccscccccccccccccess 1,375 
Demolition Mann ..........ccccccccsssccssscecsccees 2,150 
DR VV NO eicschiweesccecescancvcascacasvontiuaccdoceucveteds 1,395 
BE PCGGQY cpsssccccasesbeatensi tadvstssevanseianclssineswetcs 1,695 
PUVSINGICS: sssccersseshcensccoadnusndencouseigucasseosacesss 1,275 
Guns N Roses 

PRUE YICAIC soca tecesvedeciicisticencaiedsssrcisesieeies 
Indiana Jones 

HUGE SO: DCG oscscsisivasccscapesessacstinesencasteises 
Jurassic Park 

IWRGRVELION, cecccousencdeccssSessssnceciswioceabensessasexte 
Mousin’ Around 

FROSCUC DUE sccccaccscccsucsssavsvscvasvddavocsausyesenss 

NAG ACEC sccsscsxcicissariaapaateasaresseassceacnceoes 2,250 
PNG ROS i vsicasscessskcierscseasscsedevsasbassecsceectsones 1,195 
EAU AEG os va csinsscccvadesesdarasveterxeruasachoavacssenss 2,250 
EOP’ PRON IN Ga: sisisancectsccontestactecusccctoas 2,250 
SUA VV AUS setccsnesdesccssvucevisecscbencacccenceseveesss 1,195 
"NEL, scbsvesetsuweautescdcvavuasanexisiadvectacieidianistasxecs 1,400 
Rakes PPORK Cry pt ssscsssecccaavisssssavcesonisieves 1,895 
ERG WEARING viccces ssdsencessscvsnsapsecsessseasariocax 995 
ROUMUAY pcuidcdesedsecsaseicendceseecesscccazeenviouvveds 1,725 
TWICE ZONE scsccsisiiessssiscesvviesseusserscsseees 1,650 
WY PRUE WING, svsccacccsavisccicaccsisavsscacsscuceaceneasanes 895 


NEW!!! 
es od BY. 0'S Di 


BLACKJACK 


Designed especially for S.C. 
Call Royce 800-232-6467 
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SSCSHOSHSSSSHSSSSSSSSSSSSSSHSSSSSSSSSSSSOSSSOSESOS 
SSCHSHSHSSSSSSHSSHSSSHSSSHSSSSSSSSSSSHOSSSESSOOES 


Bouncing Bandit .............cccssssssccccssssseees 
Bozo Basketball ..............ccccccsssccccssscsceeee 


SSCOSSSSSSSSSSSSSSSSSSSSHSSSSSSSHOSSSSSSSSSSSSSSEESE 


Clown Roll Down ...........008 

COSINIO GRAND cicariissniisstasesiiessscasnssiccaes 2,250 
DIINO BOGS sasessvstasivsiasnescacasestossassvsnssisvcorces 775 
Damp the Uni csccsccccsssssscosevcsssnstcsssssnsces 2,900 
Ghost Town Gun .........ccssssssssssccccssssssseees 750 
Home Run Hitter .............ssccssssseeees $$CALL 
FRUNGry TAI DO: cvsossacissssussccessscessssvsosaseosss 1,995 
HZ Punt PCWZY écesssiscscciscsestersesesievsesosees 2,250 
PPNGC Hr FRICUOR si cciccasssetsavscaccsacsbiedesscssecseiesis 


SSCOHSSSSSSSSSSSSSSSSSSSSSSSOSSSSSSSSSSSOSSS 


Shake, Rattle & Roll .............ccsscccceeeeeees 

SEMIS SUMMON vsscssscccasssacsessvsrssesecessecsenses 1,995 
Skee Balls 10’ & 13’ used .............. $$CALL 
Skee Ball Tic Tac Toe 2 player ............. 2,950 
Skee Ball Tic Tac Toe 3 player ............. 3,950 
SKEOE- TOSS BC accccssscavecscssosssoccsesecesssesnseens 1,195 
Smart Balls 10’ & 13’ starting @ ........ 1,295 
DOSS: WTAE scvsck oucectascatesebacsveeacdevesvinansumntasia 1,175 
MI BOB Dee ssi siccascssscinceccsinssscaadccevcecenes 2,600 
Whac a Mole 2 Player ............cccccsessseees 2,350 
WY COL EU UD eccsisassscccaacicasesssensndorsabessouns 2,675 
LOOKCODED sieviscssssssnsccavssssassscssnesiioscsseiss 3,450 


Hi Balls 13' 


You Pick Up 


6 or more ... °295 each 
While They Last! 


Pool Tables (used) 





Dynamo BIONdE............cccssssssrrssssecceseeees 1,000 
Dynamo Wallnul .........ccscssssssssccccssssssssees 1,175 
Dynamo Victorian Cherry ............00000 1,400 
Valley models ZD-5 & older ......... $$CALL 


All Tables with New Cloth & Balls 


Video (used) 


CP RCE SIEG ssicsscistiscsscsavecncccdinneceactusohunntans 5,250 
Bamba Tagg 0 es ssiscccsacieceassrsscicesaisouedeevssiess 3,650 
PAPE DPirvink UWF vscssssscicssssdscsvesscassccasesscs 1,950 
Bard Drtvite S/0 vescsssccsessssvesicessavasdsesceves 2,500 
Lethal Enforcer II ................cccccccsssssssees 2,400 
Martial Champion ...........ccccccccccccsccceseeeees 975 
Raitt POrce: UU) 9 ssccssicsaxseccesesscosssscedeossese 1,750 
Run N Gun Single ........cccccsscccccssssssssceees 1,485 
Streetfighter Alpha 25" .............ccccccceees 2,350 
VINO DIGG E csivcicsenvaiicsscccertesvescecesscsaes 2,250 
Wing Wars twit S/d. .........ccccssssccessssees 11,950 
A Nem COA 28 csiiisasntawtereresiivecneearserns 2,100 
A IMECHE GO AVON sssessscccassssscscciaeteveossscecss 1,350 
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DISTRIBUTORS 


MACHINE 





INC. 


2961 Drywall Drive 
Myrtle Beach, SC 29577 


(803) 626-1900 ¢ FAX 448-9899 
Ask for Royce 


2560 Overton Crossing 
Memphis, TN 38127 


(901) 353-1000 FAX 353-1155 
Ask for Jan 


Ww 


3701 1-55 South 
Jackson, MS 39212 


(601) 371-1000 FAX 371-1259 
Ask for Jay 


DECEMBER 1995 


COIN 5 OF BILLS 


Count/Sort/ Wrap 
geen Catalog! 


TICKET SIZE 2 x 1 5/32 .010 TAG 


NE = 
. mrtr é ONE COUPON z 
(a STOCK TICKETS AS SHOWN ABOVE 
j UNDER 300,000.......$1.25 croc ricKETS AVAILABLE NEXT DAY 


ABC COIN (214)377-7100 | 
8524 Fifth St. - Frisco, TX 75034 OVER 300,000 $1.00m 


CUSTOM PRINTED 


| 460.000 to 480,000.......$1.60 
AGE | 480'000 to 1.000,000...$1.10 


BOARDS 1,000,000 or More.....$1.00, 


ALL PRICES PER 1000 


We'll Beat Any Price 
wanes’ || FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 


Packed 60,000 Per Case 


1-800-966-9873 Case Weight 38 Lbs 


8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 


nd C i | Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. | 
5 a hed S } Manufacturers of Quality Tickets for Over 50 Years | 
(Roll Tickets Also Available) 
10,000 BOARDS | 
* CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


—_— = ASK FOR THE PUCK STOPS HERE sy name 
VISA The Original Air Hockey Safety Shield 


_——! Never, 
© PRACTICALLY ELIMINATES TABLE- Ly 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE : = AND AUSTRALIA 
ee : a CURRENTLY IN USE AT 
© DOESN’T AFFECT TABLE PLAY < A ee ee a 
ONLY A SCREWDRIVER opment SH « FUN FACTORY © GREEN GAMES 


Eliminate Your 
Answering Service 


¢ Increased player appeal! ¢ Ask your distributor for ‘‘THE PUCK STOPS 


Unlimited Voice Mail ¢ Demand the 9-inch shields with the angle! HERE” by name! 
l age ¢ Insist on the original or call direct and save the 


¢ Made from virtually indestructible space age 
This service will material! sales tax! 
e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
page YOu expense from downtime! are at stake... specify the quality product! 
PLASTITECH PRODUCTS, INC. 


1 (800) 569-5272 (903) 757-0543 P.O. Box 2387 ] -800-933-0] 45 


Longview, TX 75608 
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STANS ING, INC. ig) gle 
pacar kat aeieoe oh cease <p DOLLAR MASTER &> 
CALL MAX e 608-782-7181 pores NOW for half the _ 


price of current bill 
acceptors you can 


JUKE BOXES eee - bee 


validator for your 
ROCKOLA TRILOGY CD (BEAUTIFUL CONDITION) - $1995.00 . present vending 


ROCKOLA GALA CD (EXCEPTIONALLY CLEAN) - $2495.00 Nibibads machines! 
ROWE CD-51A (WILL PASS FOR NEW) - $1995.00 
NSM SILVER SKY CD (LIKE NEW - LOW MILES) - $3295.00 RELIABLE 


“, A product of 
FREE 50 CDS FREE excellent quality 


TO EACH OF 1ST 3 CD KUKEBOXES SOLD and dependable 


NEW GALAXY - VINYL (LATEST VINYL) - $900.00 performance 


ROCKOLA 435 - VINYL - (XTRA FINE) - $595.00 designed with the 
Operator in mind, 


4 PLAYER VIRTUA RACING WITH TOWER a by an Operator! 
ARCADE, NO EATING, SMOKING, DRINKING, 6525 00 MARS VALIDATOR PnEceraONE 
ITS ONLY HOME EASY TO INSTALL CREDIT UNIT* 


$14,000 The $Dollar Master$ may be used on 


3 SKEE-BALLS almost any machine with an 
RECENTLY REFURBISHED - LOOKS NICE electronic credit unit and installation 
WILL SELL INDIVIDUALLY - “H” OF A BUY AT ONLY can be done on location! 


495.00 EACH 
$ *“ Easy Installation Conversion For ACMR! 


ARACHNID SUPER SIX PLUS TWO $775.00 Sr used by itself or in combination with the low cost 
TIME TRAVELER - HOLOGRAM $795.00 eee cea 
We're the solution for your Electronic Credit Needs! 
: PINBALLS 
SAVE!!!) “BOTH” 
UNITS CAN BE PURCHASED AT $675.00 
GAME SHOW $ BENTLER AMUSEMENT COMPANY 


OPERATION THUNDER .$995 1644 Homewood Ave., Springfield, IL 62704 
Tel. (217) 546-7060 ¢ FAX: (217) 546-7086 


S.E.D., Inc. 


3 Player Blackjack “Royale 21” 
Printers, Ticket Dispensers, Remote Knock-Off 
Starting at $8,000.00! 

*Financing Available* 


Only 
$195.00 

































Eight Lines Starting Pokers 
@ 825.00 Double-Up Omega 
Starting @ 195.00 Six Card Blackjack 
Full Line of bill 
Accentors Kit Ready Cabinets 


Quality Products With Competitive Pricing! 
Call Today....800-362-1187 


6099 Ponders Court ¢ Greenville, SC 29615 
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P.O. Box 326 1.3” Capsules — 
Chatham, Ontario (Mixed Colored Tops with Clear Bottoms) 
N7M 5K4 Filled or Empty 


PAY FOR PLAY CENTER: 
One-of-a-kind indoor theme 
center for children. 10,000+ sq. ft. 
of activities. In-place staff for 
absentee owner. 


GO-KART TRACK: Easy to 
operate cash attraction. Parts, 
concession, 12 karts. 4 acres. 


ASK FOR ED OR KEVIN 


BBG. (518) 869-5444 


1 1/8” 11/4” 
E-post Diameter 






TALKING VENDOR® Round Clear Capsule 
Records in 3 languages Both Halves Same 
7 - English 5- French 5 - Spanish 


Vends 2.9” Round- 2.3” Empty 
” All Clear Capsules 
1.3” Capsules or Large Gum Both Halves Round-All 


1° items Same Clear 
Small Bulk Items 
Coinage Size - Up to 1.25” (32 mm) 
Machine Size - Height 25” (63.5 cm), 
Width 8” (20.3 cm), Depth 8” (20.3 cm) 
Custom Sounds - Can have your own 
' ' record made to say anything for 5 seconds. Canadian Dist. for Beaver Vendors 
Gi ve New Life to Up to 4 different sayings on each side. 1-800-265-8363 


Any Video Game Talking Vendor (Reg) Trade Mark 
Canada No. 266520 


Single Game U.S.A. No. 1221 491 
Progressive Bonus 


Quartermaster 


1-200-955-9681 | | ie | fy: ; Hap PY Ho lidays { 





¢ Mixes For All Capsules 
e Low Price Slammers 
¢ Milk Caps 

e Rings in Holders 


(VEND) 
Phone: (519) 351-2181 Fax: (519) 351-7304 





Advanced Technology, Inc. 
201 East Pearl Street * New Lisbon, WI 53950 


Toll Free 1-800-556-5888 
All Games Shopped & Warranted! 



























harnesses 


Quality Harness 









Reconditioned Videos (Partial List): 
Konami Lethal Enforcer II (The Gun Fighter) ................. $2650.00 


Sega Lazer Ghost 3-Player Upright w/Gun ................... $2550.00 

Jaleco Big Run 1-Player Upright Driving ...................... $1275.00 

Jaleco Cisco Heat 1-Player Upright Driving ................... $1675.00 

Romstar Championship 4-Player Upright Bowling .............. $795.00 

Taito Continental Circuit 1-Player Upright Driving .............. $795.00 a e 0 be S 0 iN} 
Am. Lazer Drug Wars 2-Player Upright Guns .................. $2450.00 

Sit Downs: S i f [ { i i ( 
Sega Turbo Outrun (Deluxe Cockpit)... sc .365 s006x din iaaw dees $2675.00 a e C | C a if S iy 
Sega G.P. Rider 2-Player Sit-on Motorcycle ................... $2750.00 

Atari Race Drivin 1-Player Driving .....................0008. $2775.00 

Atari Hard Driv 1-Player Diwin? o:.cs\ss ns wees tacoye Sead $2650.00 


Atari Road Riot 4WD 2-Player Driving ...................05- $3450.00 





Also Standard 
6 or 10 Button Eight 
Line Harnesses 
JAMA Harnesses 


Redemption: 

Cyclone (I.C.E.) Full Court Fever (I.C.E.) ICE Ball (I.C.E.) 

Super Chexx Hockey (1.C.E.) Dinoscore (Planet Earth) Animal Festival (Vari-Tech) 

Pot-O-Silver (Coin Pusher) Hollywood Cranes (Jumbo) = re L 
Miscellaneous Items: 

Bill Changers Pool Tables Coin Counters 

Lift Gates Kiddie Rides Game Covers S F D inc 
Dollar Bill Acceptors Used Jukes Boards & Kits liebe e 


Darts 


Free Delivery! « All Games Shopped & Warranted 






Reconditioned Pinballs (Partial List): 
Guns & Rosed (DE) * Fun House (Wms) ¢ Elvira (Bally) + Indiana Jones (Wms) 
World Tour (A.G.) * Popeye (Bally) * Star Trek Next Generation (Wms) 
Addams Family (Bally) + Street Fighter II (Gottlieb) * Fish Tails (Wms) 
Twilight Zone (Bally) * River Boat Gambler (Wms) 


Music: New Wurlitzers + New Seeburgs * Wall Boxes 
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KEVIN SHARP ENTERPRISES 
PRESENTS... New, 


Ultra Poker 
Lucky Leprechaun 
IN a Star Poker EWwir 
- Game Master IN, 
AND WI) 
=s> PLAYER VIDEO BLACKJACK 


eee oy ey as Gn ey. ee ©, fl 2a i oe 
LINE OF CHERRY GAMES INCLUDING REDEMPTION SUPPLIES 
CHERRY MASTER T r 
CIIERRY BONUS 3 PRINTER KITS 
CHERRY ANGEL EXCELLENT SERVICE DEPT. 


ONE YEAR WARRANTY 





NE Wa 









SUPER CHERRY MASTER 





isy a Nata » Sram : B oad” eA. Sr res Fe oe 
ia ——_ Sia ‘ £3 ie : : ee eh © LS ao 
ia AeK ; a ; 2 Z mal v nee bs % k g y i ; ; ks . oe 
rig Soo a 4 ' 5 sala Mee ae B ee Bp Ths in, ved oe) ios Be " ~<A | os Ge 
ee | . REIL ! aes . . , bs: Bec: ey ee 
\ ae ASB Vesti gee  :. Sao oe ie es soc a, WELLS G RDER 
} es ee ee ia iii: 1 2  # — , aaa ef A 
\ STARS oe ; ; Chith, epee: ae . 
\ awe ¥- eh Rint ZA. 7 H 
ie —— ! 
| 7 = DISTRIBUTOR 
zy een | 
| ee Saas 
~ | = | jes y aK al 
- ; i =. SORT a | 
+d : a | ———— Aor, ee! . 
i =eners | FE Gy el 
DIS | RIBU | OR | | | | | | = : | : | 


COMPLETE LINE OF 


WOOD GAMES 
We accept VISA, Master Card, and American Express 


KEVIN SHARP ENTERPRISES 1-800-624-3779 
2335 SOUTH PARK DR. (615) 895-9099 
MURFREEBORO, TN 37129 FAX (615) 895-9184 


LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, 
Halogen Tape Light & Architectural 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our Customers. 


ACTION | TY T 
ucane we.| | MID-CITY DISTRIBUTING 
poe en New VALLEY 317 No. 16th Street, Omaha, NE 68102 
ZD-6 POOL TABLES 
SA-20 PROGRAMER New NSM JUKEBOXES new 
IND MAY (O)N) A KS Smart Financing 


Happy Holidays 








Cranes ‘ 
VAT RO) ANEW DY®) All Modele Available 
FOOSBALL TABLES All Sizes On All 
WAKO EROS) | Call for Lowest) | Equipment 
& MM-2 JUKEBOXES Price 


Always in Stock! 












scien aieieisamniaeiiiadl New! 19” CHERRY MASTERS 
TEL: 219-256-1138 aa Slarling at $895, 00 We have the 
FAX: 219-256-1144 5 mn | NEBRASKA 
=n New! | HS-8 Line 
= > | as Program! 
[sR COUNTERTOP | Metis 
CHERRY On Fos 
OTT ricing on 
MASTERS Request! 





FOR SALE 


e Used BC-12 
e Used Dixie Narco 


starting at $7 95, 00 








MBA bill acceptors We stack all 
CALL $-Line e Pokes MERIT MEGATOUCH III 
Programs COUNTERTOPS 

(6 ; si 240-8230 We stock all ae ¢ Let us BEAT 
JCM, Mars & e Z. the other guy's 


Leisure DBA’s . == | PRICE! 


Large Selection of CALL NOW! 


Used Poker, 8-Line 
& Keno Games 


DRAGON'S LAIR 
SPACE ACE 
CLIFF HANGER 
COBRA COMMAND 
BEGAS BATTLE 
ASTRON BELT 
GALAXY RANGER 
INTER STELLAR 
BAD LANDS 
STAR RIDER 
MACH III 

FIRE FOX 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX! 219-256-1144 >) 
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MIDWAY WE SELL ALL MAJOR BRANDS 
Mortal Kombat I 
"ies fe ere : OF JUKEBOXES, DARTS, 
Wrestle Mania CALL! PINBALLS, VIDEO GAMES & 


Open ICE CRANES - NEW & USED! 


L 
A 
S 
E 
R 
D 
I 
8 
Cc 
S 








local: 402/341-5300 toll free: 800-341-5366 fax: 402-345-2653 








SPECTACULAR AMUSEMENT AUCTIONS IN 1995 
BEST EQUIPMENT ¢ BEST SELECTION ¢ BEST PRICES 


Santa Clara Fairground, Fiesta Hall 
2 CALIF ORIA 344 Tully Road, San Jose, CA 
National Guard Armory 
9 FLORIDA 504 N. Howard Ave., Tampa, FL 
16 CALIFORNIA 2116 E. Walnut Ave., Fullerton, CA 









* CONSIGNMENTS WANTED x 


TO CONSIGN GAMES FOR SALE: Bring to Auction Site Friday before the Sale from 10 AM - 9 PM. 
All Auctions are on Saturday and begin at 10 AM Local Time with Inspection from 8 AM -10 AM. 
Lic# A2609, Payment in Full Day of Sale. 10% Premium to Hammer Price. 


TERMS: Cash, Cashiers Check, Company Check with Current Bank Letter of Guarantee. Industry 
Related Seller's Permits Required for Non-Taxable Purchases. All Equipment Must Be 
Removed by 10 PM the Day of the Sale. NO EXCEPTIONS. 


Auctions Conducted By: Robert Storment, Greg Parrott, CT Howe, ARN Malmberg 
CA#14663700753, TX#10931, FL ABO0001109, AU 0001549, PA AU 002747-L, AU 01042152, SCAL #1092 


IF YOU WOULD LIKE TO SELL YOUR USED EQUIPMENT OR COMPLETE ARCADE OPERATION, 
CALL ONE OF OUR REPRESENTATIVE FOR A FREE CONFIDENTIAL CONSULTATION. 


CALL OUR 24 HOUR HOTLINES 


WEST COAST 714-535-5353 
MID WEST 214-497-1677 Vis, 
EAST COAST :13-273-38155 ™_«i 





MasterCard 


Bill Validator & 
Bill Changer Repair 


¢ Hamilton-Factory 
Authorized Repairs 

e Standard System 500 
Repairs 

e Rowe Control Board 
Repairs 


CHANGTEC 
616-245-8235 


3725 S. Division Ave. 
Grand Rapids, MI 49548 


Champion 
Countertop 


Touchscreens 


In Stock 
Poker/Solitaire/Trivia/Etc. 


Lowest Prices 
For Used Machines 


813-443-0338 


Countertop Games, Etc. 


§-Liners 


All Cabinet Sizes 
and Styles 
Available 


1-200-955-9681 
Quartermaster 





FOR SALE 
PLUSH BAGS 


Nylon w/Drawstring 


30” x 40” 
$3.95 per bag 


803-494-3333 
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SLOT MACHINE 
BOARD REPAIR 


CHERRY 
BOARDS 


A&B AMUSEMENT 
5238 S. COUNTY RD. E. 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


SO. RANGE, WI 54874 


715-398-3677 
FAX 715-398-3970 
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“Really Killer Systems” 
106 Kenwood Rd. « Fayetteville, GA 30214 





» 











Specialty Products For Redemption And Games 


TICKBAS 


Ticket Dispenser Controller 


e Auto ticket reload-remembers tickets 
owed if dispenser runs empty 

e 3” x3” PCB mounts almost anywhere. 

e Market proven for over 3 years. 

e Low priced - high reliability 













Convert most video pokers, 8-Line 
style games or just about any game to 
ticket output. 

Pre-harnessed for Deltronics DL-1275 
or the Coinco CDT-10 ticket dis- 
pensers. 

Programmable pulses per ticket or 
tickets per pulse. 















(Best Board On the Market) 


CMASTER CMASTER 2 


AGA Cramt Programmabitity/ Add Credit Programability/Division 
Accumulation to Almost to Almost Any Machine 


Any Machine 


e Input for coin switch and DBA 
¢ Inhibit line for systems with lockout coil 
¢ Compatible with Williams “WPC" 
system 
¢ Simple Installation 
(Change Those Older WPS Games to 
1 Coin/1 Credit) 




























¢ Input for coin switch and DBA 
e Inhibit line for systems with lockout coil 
¢ Simple Installation 
















(Increase Prices on Equipment with 
Limited Programability- i.e. Cranes 
With Increased Merchandise Value) 








INW 1 


Video Inverter For Nintendo 
onitors 


¢ Converts signals to Proper Polarity 
e Pinout for direct connection 
e Operates on 10-24 VDC from monitor or 
power supply 
¢ Simple one knob adjustment 

(Use Those Nintendo Cabinets for 

Conversion Kits) 

ALL BOARDS COPYRIGHTED 


TINY TICK 


Ticket Accumulator 






° 1 to 64 tickets/pulse 

e Stores up to 255 pulses 

e Ticket meter and ticket out drivers 
e 2" x2 1/2" board 

e 12VDC operation 








(Great For Redemption Games) 





INFO 770-460-0872 ORDERS 800-360-1960 |}}| 
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Turnpike Amusement Distributing, Inc. 
200 Smith St., Farmingdale, N.Y. 11735 
(516) 694-0999 Fax: (516)694-1062 
1-800-229-4386 


CALL: Lorraine Marro, Jay Friedman, Steve Yanosik, Carol Banrevy, Rich Bartlett 


Se Habla Espanol Call for New & Used Equipment 
REDEMPTION SINKS IM ckisctaeereiadeiewss S50 : Earth Shaker «2s.0cieescicasecss 899 
Bozo Basketball ............ 61699) MONACO GP «in sc2cwwadesanees 435-2 Bad Cats iis occ4cataknssewe:. 1295 
Oink SHOE cic scaingecar cee 1199 : Pole Positionu/r .............. 450°: Batman <ci0cs0tvveus tie ¥ees CALL 
Grachy Crab vc iene pig aeenus 3299 : Mortal Kombat 1-2 PI ......... 1000) : NO Feel cc ss0vc eee cuns oenwons CALL 
Hungry MippoS: <6.5c06.2s000% 2250 : Street Fighter2 ............... 795 : Baywatch ..........20000005 CALL 
UBOB 2a icsivesassiagareses 1465 : Dungeons & Dragons 4PI ..... 1200 : Theatre of Magic ............ CALL 
Skee-Ball 10’ or 13’ .......... CALL : Double Dragon ............... 399 : Frankenstein..............2- CALL 
Derby Race 12 Seat ........ $25,000 : FinalRound2Pl............... 350 = Batman Forever ............. CALL 
Big MOU 55 ov ecacietauecaes 1850 : RoboCop ..............s eens 395 = Baywatch ............000 ee. CALL 
Wacky Gator :i sci ssadienscee's 3095 3 Lethal Enforcers ............. 1350: Shaq Attaq ...........0e00e. CALL 
Knock DOWN 2 assed died weies 1995 R-Men GF 640s ads anv eek aieen 1250 Indianapolis BOO soca tees CALL 
Chuckles the Clown Jr......... 1495 : Mortal Kombat3 ............. << a Pee eg CALL 
AINOK iso 5 bnew ence ewn remain 95: = Street Fighter 2 saicviwessaswas 579 : 
Pop-A-Balll vii bes ce cts ae ced. 1899 : Virtua Cop 19”, 26” or 50” ....CALL : 
Swamp Stomp 2.1.5 ss000ssx. CALL. © Virtua FIQHIED 2 c0siacs exeeens CALL : p SITDOWN & SIMULATORS & SIMULATORS 
; es at : Pole Position 1 Pls/d ......... $750 
Sonic Hedgehog............. CALL : Fighter’s History ............. CALL : Guteunneeso Seat 7999 
Big Bertha ............-.005. CALL : DaytonaU/P.............05. CALL rh naa 
Wheel Bm Titi sos cia ond ean CALL : PrimalRage ...........0.000 CALL: Se Hacer Twin S/D.........-. sie 
Sap ; ; BOO GSeGa) casa ses scee advan CALL 
Dine Wit wiucsciceudanseees CALL : Virtua Fighter Remix ......... CALL 7 =. sae 
DINOSCONE asec cetcckinates CALL : Great 1000 Mile Rally2....... CALI : Virtua Racing Deluxe .......-- CALL 
Mini Dunx ....... 60.0600 ee GAIL PTORKGHe os sede imarenwsae GALE 2S BS iran estrone Sera 
Cyclone .........0eeeee eee CALL : ; Rally Deluxe ............--.. CALL 
Spider Stone cco s ieee dah CALL : PINBALLS | Daytona ete ety tee Sein ery ee CALL 
RibbitRacin ..............- CALL: {Shar WON ota iniGin conve aus $2095 : Ace Driving Twin ............ CALL 
POGGO! sciciosedsateewesacas CALL > SimpS0nSi ccna ot iasrdacns cee 725 : T-Mek.......... eee eee eee eee CALL 
Ghost Hunter s.::.60iac cee CALL : Theatre of Magic ............. 2995 : DesertTank...............-. CALL 
PING Fealss..cce<es nies esaeaies 2995 : StarWars ...............0 CALL 
VIDEO GAMES - Doctor WhO! s6.isa1anse dv nous 1295 : SportFishing2 .............. CALL 
Indy Heat3PI .............. $1299 : Flintstones ...............-5. 2299 : Inday500 ..............--5. CALL 
PMOTICANS: $5.6 kes cass se wRee 399 : GilligansIsland ............... 999 : CyberCycles ............... CALL 
Tecmo Bowl 4PI ............-. 425 : Addams Family .............. 1945 © Alpine Racer «.4sisssncciaacnd CALL 


Simpsons 4 Pl ..cccicude cae tae's 645 : Game Show ...............55. 699 = AirCombat 22 .ccciccscckukes CALL 


Fionda Rides 
Safe ¢ Innovative ¢ High Quality 
Best rides at the best prices, we cater to family 
entertainment centers, indoor malls, outdoor 
amusement parks and carnivals. 
The most affordable, suitable and profitable 
rides in the industry. 
Tambien Hablamos Espanol ¢ Financing Available 











Vall | (7 
\ | 





The best ecreation in creation! 
Custom-made soft modular play equipment 
We 
e Design, Manufacture & Install 
e Free Consultations ¢ Financing Available 
e Quick Turnaround Time from Start to Finish 
Call NOW for FREE catalog! 
1-800-229-FUN ¢ (516) 694-0999 
e Fax: (516) 694-1062 


Flying Tiger Helicopter Thunder 
Mini Twister Pirate Ship Monorail 
Sante Fe Train 


ERO IDAN 


200 Smith St. * Farmingdale, NY 11745 
(516) 694-0999 « Fax: (516) 694-1062 


We Can Supply It All-And We Cover The World! 


200 Smith St., Farmingdale, NY 11735 
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ASTRO 


DISTRIBUTING 


Brand New 
Gumball 
Tanker 
Kiddie 
Ride 


We Also Have Refurbished Rides and New /Used 
Coin-Operated Redemption Games 


Also Available: 
Helicopters, 
Space Shuttles 
and Airplanes 

1 Year Warranty 

on Parts 


Financing 
available 
to 

; qualified 
customers 


Se (309) 786-7066 


Habla 
Espanol 





eve@eni eet ey Lily @ Habla 
800-797-7066 


ALL AMERICAN AMUSEMENT, INC. 
THE CUSTOMER COMMITTED COMPANY 


PINBALLS 


Addams Family . . .$1975 
Demolition Man ..$2150 
Stargate $2275 
Indiana Jones ... .$1775 
Twilight Zone ....$1395 


Whirlwind 
Whitewater 
Star Trek NG 
Funhouse 
Fish Tales 


REDEMPTION 


Big Bertha (One Location) . . .62095 
Cosmo Gang Highest Cash Offer 
Cracky Crab (One Location) .$3050 
Hungry Hippo 

Killer T-Rex (One Location) . .$2495 
Wheel ‘Em In (One Location) $2850 
Shoot to Win 2 Hoops .. .$1595 


Simple Simon 

Skee Balls (10’ & 13’ From) $1000 
Super Shifters (4&6 PI.) .CALL 
Twin Knockdowns $3880 
Whac-A-Moles 2 PI. 
w/compressor and high 

score of the day 


USED SITDOWNS & DELUXE VIDEOS 


Final Lap II s/d 
Final Lap | s/d 
OutRunners s/d 
Hard Drivin s/d 
Race Drivin s/d 


Racin Force u/r 
Starblade s/d 


Suzuka 8-Hours II s/d .$8800 
Turbo Outrun s/d ....$1950 


EQUIPMENT OF ALL KINDS 
7 Days a Week, 11:00 A.M. to 11:00 P.M. (CST) 
Purchase 4 or more games, get free delivery within 300 miles 


(405) 672-8909 Fax: 405-672-8628 


5016 S I-35 Service Rd. ¢ Oklahoma City, OK 73129 
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LOW COST ¢ HIGH RETURN 
DESK TOP COIN PHONES 
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BEST WHOLESALE PRICES INTHE U.S... 
WE WILLNOTBEUNDERSOLD! 
FORGET THE REST, CALLTHEBEST! 


G-TEL 


Fax 713-550-1028 







Wwo0D 
PRODUCTS! 


Custom Made 
13” or 19” 
Countertop - Pedestals 
Carousels 
Quantity Pricing 
Cabinets Starting 
@ $170.00 


Call Today! 


1-800-362-1187 
S.E.D., Inc. 
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USED REDEMPTION GAMES 


HuGE SELECTION 


...WE Pay THE FREIGHT...ANYWHERE IN CONTINENTAL USA & CANADA 


PCCUICSS aie eres eek 4 et ee He eos Cae ts $3,000.00 
DRCISTIOCN. <5 4556 <a o-oo EW eee eh Be $3,000.00 
PCW CONS ascediawe ied cece nencerteees-o4 $4,000.00 
PV aliagt: Ecc 116 oe a ne aa ee eae $1,500.00 
AWESOMG Pal | x6 cciwevcdate te eeaNeewwee ere $850.00 
Awesome TOSSEM ..........00 cece eee eee $3,000.00 
Baiell ccsdvica poain eng etaetnaeateeeties eae $1,200.00 
PSN TINGOL visa cuecnv-aand dca neeseeee ued ees $775.00 
Best Choice CIane ..c2..0k 60s tveedncdh antes ke os $550.00 
Bid: BOM hal si.5s. +s ou eateane ea eee ee ee ee $1,600.00 
Bid MOUNT J2)os8ipavdiekchte sea kewtananeees $2,000.00 
Bozo Basketball. os <0< o6d bvta ve ewe bate ices $1,100.00 
5070 BUCKOIS 02:2 ci auesk eden cks dawn $1,000.00 
BUGGY BOA bss cites vidas atin ee es $2,200.00 
CAaveniania: <4 o5.kb dba ctattinhs taeda $2,500.00 
Chuckles he ClOWN «664-140 0 nears ecb $1,300.00 
Clown Roll DOWN: «e600 es2eustwwsddaatenewt $1,000.00 
Clean Sweep Crane ...... 0.606: c ce cee scenes $850.00 
COpS:& HODDCIS vou veektcdageat ieaamestede $3,300.00 
COSMOS Gang 113 ci viss didieiesiavedouwexes $2,000.00 
Countdown BBall. 2c iwiesacd anes wees bei weer $550.00 
ChAZV GOWN 6002 ong. et nee tenn oat hae eddatnse $2,400.00 
Ding FAY: 04:5 xaGus. 8s tnad mada 266 eee eerie $2,800.00 
DVIDDIG JR. 3 visistopt aot nied oe Send ene ae es $1,000.00 
FIG FIO IIOR sei sarce'ds.0 Reh Rie eed Shee heres wait a $3,000.00 
ICE FINISIONGS a: cio o see sa ee eed vee aaes $3,300.00 
PD ON WING 5-3.2%i< 208 eereet tae ene eens ee $4,000.00 
Pull Gourt FrenZy ll s.cdieeertvecetoscneer ties $1,500.00 
PulLCourt PrenZy ll siscduce sae cabcamere ees $2,500.00 
GHOST TOWN: ics Fo dwccas ceeded dhe ood $850.00 
GoG7illa Ware Ui.. vo eee e £6 dbo ecole oe doce $3,000.00 
GOny Gnosis ivteyeusetenine ii juieeehs $1,800.00 
Goo MOODS: 22'lo cosy eotet ee dieueeoye-ne $1,800.00 
HAWK AVGNGS! Wiis teeta ecrsen ced kemisngs $700.00 
HOI FOOS: caddie eh Aaa ee oben cea cn kee se $2,900.00 
Plt CGHDER oan baits abs nd a cee eee ee eemaes $600.00 


HOMWWOOUCIANG 4 ccs keene hs olan tewsasae es 2 $550.00 
FOGG SHO sy vids cots idee sete eee seeks $1,800.00 
Hop-a-tic-tac-toe@ 2.6... eee $1,400.00 
JUNGIOVING Koi cans neates wees acne deeds $2,500.00 
KOCK DOWN: o.oo acden wad oeerenre Gaiadiwed $2,000.00 
Kramer Crane * oid Side ener shag ceeieawee ss $550.00 
MAGIC MEM indy dace ha de ows 68s eee eee $2,600.00 
Miri Panda Puch: i-.2c2c25.d450684 sane Since $1,000.00 
MUSMFOOM WOR: aise cc kck tesco en Bee Ss wwe $1,500.00 
Neck "N N6GK sc: sia cba sduevieweeehdadses $1,500.00 
Paint "N PUZZIC. 23 oc canned nee denwwieiawee. $1,800.00 
Push N Slam 4 4c din ohooh chee thinned: $2,500.00 
Putting Challenge (no tickets) ................. $300.00 
ROCK NIROW 5.545505 emsvowekece paket deitede $2,500.00 
Rock NBOW! :224<.1+ca0ebewee tive testes $2,000.00 
Shake, Rattle & Roll.........0...0c000eeeeeue $3,000.00 
SHOPCIOCK 2 1. «6.62 whence eae as ese Res $2,500.00 
SHOOLIO WIN 2 josh ecu edandeed ba eeek sana es $1,000.00 
SIMpPIO SIMON a 20x sachsen cewdace saa ieee at $2,900.00 
Skee Ball 1G is<.c.0t 6 fue pie Seas nce aeeetaes $1,200.00 
Bld SOL. ccs 0e bie s les dues olen eactne a saci: $700.00 
SIUG POS. ai beinen ee uae seme se apetasd saat out $800.00 
DIUGOSIS ACY o4000ceeanrthenmeddne seen aes ee $6,000.00 
Salt Ball e-6 4 oh viaipa bene don bbw acpalewe ee Soe oe $1,000.00 
Sthiatt Jackpot Rotary: «0.5.66 .aneeeeeiateeee $2,800.00 
SONIC HOGGONOG: a.0% vs ssa tan beWaaw eee $2,800.00 
Spin to Win (2Plyr. c/w Jackpot) .............. $6,500.00 
AMOE, savd cru & cq wbare aaa ebeine we eae aw $3,200.00 
SUBEr DAVIKGI t.sc an « a4geo dn esa kway aa epee $1,600.00 
Pte LN PIGS 3 1d 0'sa-sbGeg Se aae o Vad acess $2,800.00 
TICKGS TICK AL. 5 etn den otote eiwd wan Sena e $3,000.00 
IO PUSHOM cc od see e deen vt wie Bed beeen & eolaa $3,000.00 
WWhaEG WOE 2s care ciwewk to hbesad twee tee eA $1,000.00 
Whac-a-MUNCh 0.606500 tade sendd ee eo dsleds $1,000.00 
WACKY GOI! tastes cl kd toto es cceve tae sens $2,500.00 
WIhEGIEMAN: oi icencae owen ne Geran dadweie see $2,800.00 


Att Games CompLete — Goop WorkKING ConpliTION 
ALL Prices in US DoLLars 


* * ® . e 
x “y American Coin Machine 
* te ee 
* * Distributors, Inc. 

ky x 


700 S.E. Clay St. e Portland, OR 97214 
tel: 1 (800) 888-8205 ¢ fax: (503) 2335-9722 


5516 4th Avenue South e Seattle, WA 98108 
tel: 1 (800) 666-1474 fax: (206) 764-7075 
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Canadian Coin Machine 
Distributors, Ltd. 


108-3680 Bonneville Place 
Burnaby, B.C., Canada V3N 4T5 
tel: (604) 420-4008 
fax: (604) 420-2474 


DECEMBER 1995 


Attention All Route and 
Arcade Owners 


INSTANT CREDIT 
For New Jukeboxes 
Pool Tables 
Darts--Cranes 
Pinballs 
Video Games 
Redemption 
8-Line--Pokers 





2-3-4 Year Leases 
to Own 
Available to Anyone in 
All 50 States W.A.C. 
Mid-City Distributing <7 
Co. 


317 North 16th Street e Omaha, Nebraska 68102 


402-341-5300 or ¢ 800-341-5366 
Fax 402-345-2653 


Kiddie Rides 


Prime Locations Available 
National Accounts 
Call Kiddie Rides U.S.A. 
National Accounts Division 


303-370-9511 
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NEW BOOK! 


The latest release from hobby scholar Dick Bueschel is a 220 
page, hardcover edition with collecting tips, resources, and 
price guide. It features hundreds of captioned color photos of 
slot machines, jukeboxes, pinball, arcade vending, and scale 
coin-op devices from the 1900's to the video game era. An im- 
portant reference work for your library! $38.95 + $3.00 ship- 
ping. All major credit cards, check, MO accepted. COD add 
$4.75. Free catalog. FAX foll FREE: 800-295-TILT 


5290 Platt Springs Rd. 803-957-5500 
Lexington, SC 29073-9252  FAX:803-957-6974 
E-mail: tilt@ix.netcom.com 





GOOD NEWS! 


Now you can make 







$4 00 a * — ‘ 
1° on every long ay") THE UNITE 
distance collect and \ Se. tie 


credit card calls. 
Sign up for Dollar 
Sticker Program 


lf your desktop payphone 
looks anything like any one of 
these, you can offer long 
distance and make $1.00 on 
each and every call. 


\ at 
VA 





) Just Plug It In 


OR ) , 
) Stop Unauthorized Calls 
BUY YOUR OWN ) 1 Year Warranty 


PAYP H O N E | _) FCC Approved 


_) Line Powered 


PP Pay Phone Industries 
800-332-9939 

2415 W. Amherst, Bloomington, IN 47404 

812-333-9939 Fax: 812-333-8951 


Celebrating Our 11th Year 
of Service 
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ALPHA-OMEGA AMUSEMENTS & SALES, INC. 


12 Elkins Road e East Brunswick, NJ 08816 


Fully refurbished to “LIKE NEW” condition!!! 
Best reconditioning in the industry!!! 
Call for references!!! 


CALL: (908) 254-3773 or FAX: (908) 254-6223 


EXPORT AND DOMESTIC SALES @ FINANCING AVAILABLE 


LIKE NEW REDEMPTION SPECIALS 





Animal Land ..<.s.sc-.<6. 1599 Dinoscore............. 3999 Sidewinder............ 2399 
BANC TE. sy2tee-o oven eae 1199 Fiddlestix ............. 1799 SimpleSimon ......... 2699 
Big Bertha ............ 2099 FullCourtFrenzy...... 1999 Skee-Ball13’........... 1499 


BINGO PODS s35 heceexaes 1199 Paint‘N Puzzle ........ 2599 SKECTOSS 252452450250 999 
Boogie Man ........... 1199 Pop-A-Ball............. 1499 Super CNexx .. ......... 1399 
Bozo Basketball1 Pl. ...1299 Powerhouse ........... B99? WOU 2xcns nite dae renee oe 1799 
Chase the Rainbow ..... 699. ROCK BOW! <2 cicxceuas 2999 Turbo Pusner.......... 2899 
CAUCKICS TPL. xcs e20ceuu 1599 -ROITOPr GOI . 2.20 cc0%: 2999: WHECIENNIN os. 40ceee =. 3099 


































SIT DOWN SPECIALS NEW REDEMPTION- VIDEO GAMES PINBALLS 
Afterburners/d ........ 2099 Call for Discounts 1000 Mile Rally (ded.)...1799 Corvette ............. 1899 
Cisco Heat s/d (twin) ...1999 Chicken Dash DarkStalker........... 1799 Creature Blk. Lagoon ...1699 
Cisco Heat s/d (dlx.) ... .2399 Chuckles The Clown Demolition Man........ 1899 

Lethal Enforcer ........ 1799 

Cybercycle s/d ....... 15699 Colorama Lethal Enforcer ll ...... 2399 ass Harry iw 7 5 ate oe 
Cybersleds/d ......... 4999 Cyclone M 7 intstones (Wms.) ..... 
Drivers Edges/d ....... 1799 Home Run Hitter ieee ai bes a - poe Frankenstein .......... 2099 
eee 699 Hoop It Up sealed turin Freddy Krueger........ 1499 
Final Lap lls/d ........ 4999 ice Ball Mortal Kombat Il (ded.) ..1599 Getaway ............- 1099 

ae NBA Jam (ded.)......... 799. “GlaAGiatOF seca 6 dc dosent 699 
Galaxy Force s/d....... 4499 Mini Dunxx 

; NBA Tourney Ed. (ded.) .1299 Judge Dredd .......... 1199 
GP Rider s/d a Vaccle tie as orca? eG ae 2999 Pharoah S Phantasy Last Action Hero 1399 
Grand Prix Stars/d ..... 2999 Rage in the Cage Neo Geo2pl. ......... 1099 ier ener 
Hard Drivins/d ........ 1699 euipaac Neo Geo 4 pl./6 pl. ..... 1190" TAVGTICN, Hie-t penhaiein ek 

Ribbit Racing No Fear 2799 

Lucky & Wilds/d ....... 3199 Sitting Ducks Outrwn wt civsiacaadec 1699 ee 914 ee Pee ee 2 1299 
Moto Frenzy s/d (twin) . .2699 Skee-Ball/Lightning deggie he piga tenes aee 799 Road Show ...........2499 
Moto Frenzy s/d dlx. ... .2399 Rad Mobile u/r......... 1399 

; Smart Candy Crane SNACOW: 5.0) e bbb eek 4 aed 2299 
Night Strikers/d ........ 599 Smokin Token ReVOIUON X «60 is a 2999 ShaqAttaq ........... 1999 
Outruty S/C-Sid.. 04.526 da 2499 Treasure Falls Rowe BC 25MC ....... 1799 Star Trek Next Gen. ... .2299 
Outrunner s/d ......... 8999 PCB. BOARDS Rowe BC 35 .......... 2399 Terminatorll .......... 1299 
Race Driving s/d ....... 2199 Space Gun ............ g99 TheaterofMagic....... 2799 
A ; DarkStalkerB Board..... 199 

admobile s/d......... 3699 NBA J 499 SpaceLords .......... 4199 . TOMMY cis tut eases ae 1399 
Ridge Racer s/d (twin) .13499 BY tite A HE Os Steel Gunner 1099 World Cup Soccer(WMS) .2599 
Road Riots/d ......... 2499 NBA Tournament Edition .399 ae re, eet ee Sf 
Space Harrier s/d ....... 699 PrimalRage ........... oe ee ee 2799 AUXILIARY PRODUCTS 
Gindiann Crone aid 5799 RShark ............... 399 «CS. Fighter Il CE (ded.) .. .699 Coin Counters/Sorters/Wrappers 


Steel Talons s/d ....... 1699 Relief Pitcher .......... 199 Super Chase .......... 1499 Coin ACE... . 1. ee eee CALL 
Saban sid... 8799 Samurai Shodown........ 4g  Terminatorll(v) ....... 1799 Coin Seales ....64s2%45 1395 


Suzuka 8lls/d ........ 9999 Samurai Shodownll...... gg litle Fight ............ 1799 CUMMINS ne netees eee. CALL 


; Downey Johnson ...... CALL 
U TVG 22. cette te dese eared 
fop Landing S/G 2.4.34 v.« G99 ‘SMASH TV si hee g ee ccs ees 99 nderfire 1599 Currency Counters/Scanners 








Turbo Outruns/d....... 3299 St. Fighterll ............ 49 Virtua Fighting......... 1999) -Gunming CALL 
Turbo Outrun s/d dix. ...3799 St. Fighter II CE Turbo ...199 Wrestlemania ......... 2899 Lynde-Ordway enue. it 
Turbo Outrun s/d (mini) .2499 SurvivalArts ........... 199 Virtua Fighter Il ........ 4399 TicketEaters........... 749 
Virtua Racings/d ...... 7099 Time Killers ............. 99 X-Men(Capcom) ...... 2799 TicketScales........... 525 
Virtua Racing s/d dix. . .11999 MWR G'Dhy sev ness wees 1299 Tickets/Tokens........ CALL 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS-CALL FOR COMPLETE LIST 
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Vegas Style Blackjack 
with Vegas Rules 


3 and 5 player models e Dual Speakers with 
Attractive design audio prompts 

On wheels to ease movement © Battery back-up game runs 
39" VGA color monitor 10 minutes with no power 
Multiple Decks Printer, ticket or hopper 
Buttons flash to assist play configuration 

Progressive option available © Built-in security with alarms 
Secure cash box areas Internal book keeping with 


a \ individual station audits 
‘ses oe” Programmable date time 


Total dimensions: 7' w x 7' d x 8'6"h 


ta and location 


Offered for sale , 
in legal jurisdictions only. © 


- 
¥ 
a 
: 





Best Amusement, Inc. 
1642 Piedmont Hwy. « Piedmont, SC 29673 
803-422-0250 « 1-800-306-4263 ¢ FAX 803-422-8903 
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1-800- 306- 4263 | 2 | LBESTCD7 


Sales and Technical Support — Sz lCa- 
BOARDS LOCATION READY 

CHERRY MASTER ........ 135 COMPLETE GAMES 
CHERRY BONUS III ....... 185 19° MONITORS 
BORIS A. kd dla pickin eae ead 250 
SUPER CHERRY MASTER . .450 CHERRY MASTER W/HSV 300 ............ 1095 
DYNASTY (scacceever cand 495 DYNASTY W/HSV300..................26- 1395 
W-15 LUCKY BELLS ....... 575 CHERRY BONUS III W/HSV 300 .......... 1145 
MAGICAL ODDS .......... 135 SUPER CHERRY MASTER W/HSV 300 ..... 1395 
LUCKY GIRL ............. 695 SUPER 2 IN 1 W/HSV 300 ................ 1195 
OMEGA POKER .......... 425 DYNAMO SUPER POKER W/JCM ......... 1995 
FOXTRONIC POKER ....... 425 TURBO II W/HSV 300 ................... 1595 


MANY OTHER GAMES AVAILABLE! 


TICKET DISPENSERS 
MONITORS 13” OMEGA POKER W/MARS GL5b $1795.00 


PROGRESSIVES 
POT O’SILVER 


CHERRY MASTER COUNTERTOP $1275.00 
13” OR 9” W/VFM 5 400 BILL STACKER 





Best Amusement, Inc. 
1642 Piedmont Hwy. * Piedmont, SC 29673 
803-422-0250 ¢ 1-800-306-4263 « FAX 803-422-8903 


AUTHORIZED PARTS AND ‘oon eee 


SERVICE CENTER 
OO) EO) & 
Tal Seg 
si Bia Machaok INSURAN '@) 


SNK Elaut 
Namco Rowe 


ie ard Narco/Ardac NATI ONAL 

& Ameri L: G 

Bally Video Laser Disc Players KIDDIE RIDE 
Midwe LCE. 

aes Arachnid ASSOCIATI ON 


Capcom Skeeball 


* 30 Day warranty on repaired items * 
* Average repair cost under $100 * 
Thousands of vending/game eproms and electronic parts in stock. 
Call extension 335 for a FREE listing on floppy disk. 
For fast and reliable service contact: 
BETSON ENTERPRISES 
303 Paterson Plank Road 
Carlstadt, NJ_ 07072-2307 
For a quote call 


800-524-2343 201-438-1300 


W 1-800-677-6572 


$10,000) I mires am neveye 


om ae et | BAG Geo anapt 


The DAC S200 Bisorons We've also got a reputation for 
arcades, only ceed foniee: ie experienced, reliable Service vale 


street locations accuracy and speed when counting 


both coins and tokens. Counts all seven coin denom- support after the sale. 
inations as well as a programmable memory for 90 
other items (coins, tokens, chips, etc.). It can also 
piece count any item of uniform weight such as bags, 
boxes, or wrappers. Using the tare function, coins or 
tokens may be counted in prewrapped, boxed, or Bally's e IGT's e Sigma's e Universals 


BESO PS wot nenels: Top quality, Reconditioned or as is machines 


The DMC-230L features a spacious 12”x 14.5” platter and service after the sale. 
surface. The scale brightly displays net weight, 


denomination, and actual dollar value. Battery opera- . 
tion is also available with a built-in optional nickel R & J ONES @ Hitthe Jackpot 
cadmium battery. Easy to use, just press one of the with our slots! 
preset coin value keys, and start counting money! 


Call 1-800-831-4175 Ext.22 


It's so easy! Call us today and let the games begin! 


26A Worlds Fair Drive 
e& Cc Somerset, NJ 08873 249 Blue Ridge Drive * Orange, Virginia 22960 
Business Products Phone (540) 672-4500 * Fax (540) 672-4563 
Fax (908) 469-3996 (908) 469-9540 
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CEE 







_. STADIUM a 
_— CYBER 2 wLBCTROWIC = 
FINAL vole ae STRIKER | Wie GUA 


wee = 815795 Player Sitdiown) MW OVUSSBALL phavke ois (G 

$1500 2995 go WINS 
(Z Player Sitdown) COMPLETE VIDEO . ] $6395 
rss 11295 lw ‘iow | <i” (2 Player Sitdown) 


Crime Patrol 50" #5995 dedicated 
Crime Patrol ll 50"  %5995 dedicated 













































































Double Axle #1995 2 player sitdown | 

Dungeons & Dragons *1,495 dedicated ATAXX 50 Primal Rage $395 
King of Dragon #595 15" Avengers 99 Quarterback 25 
Knights of the Round #595 1" Bottom of the 9th 99 Quiz N Dragons #150 
Laser Ghost 1295 dedicated Break Thru *50 Raiders 5 +50 
Lethal Enforcer 1195 dedicated Clash Road ‘25 Rampart 50 





Commando ‘25 Relief Pitcher 495 
Vangar *90 Rim Rockin Basketball #190 
Devastator #50 Rough Ranger #90 
Escape 90 Ring Rage 99 
Express Raiders *90 Shadow Force #99 
F-1 Dream #90 Skill Dozer ‘25 


Lethal Enforcer Z ‘2295 — dedicated 
Mad Dog Il 50" #5995 dedicated 
NBA Jam 895 15 
Race Drivin’ #1895 1 player sitdown 
Revolution X 1695  Zplayer 
Run N Gun 1795 dedicated 2 monitors 

























Steel Gunner 795 ~— dedicated Fire Trap ‘25 Slam Masters #100 
Steel Gunner 2 #995 Hatrick Hero *90 Slap Happy #50 
Terminator Z 1195 dedicated SS Heavy Barrel *Z5 Street Football 25 
Title Fight $2,695 dedicated 2 monitors | | Kicker 50 Super Basketball ‘50 
Underfire 1595 dedicated Kid Niki *50 Team Quarterback 50 
Virtua Fighters 1395 dedicated Megaforce 90 Tiger Heli $50 






wer #995 | player sitdown | | Main Event *90 Top Gunner ‘50 
92090959090090900900309003099090 9909099093090 8 3393 9OGSEI3EIRSEIOGIRE IRI ROI BSBA Mania Challenge #50 Track ¢ Field $50 


NEO GEO CARTRIDGES eal Dalia "90 Vietory Road +50 


Megazone 50 World Soccer 50 
















+95 Kina of Monsters 25 Mortal Kombat 1 99 Wrestiefest $50 
nah a . NAST 95 Night Slashers 99 WWF Superstars 895 
Burning Faht 25 Ninja Combat 95 Nun Chuckun *90 Xenophobe *25 
Fatal Fury 49  SamuraiShowdown = 90 






Fatal Fury 2 75 Semoku 15 
Fatal Fury Special #100» World Heroes 5 

World Heroes 2 50 
#100 Work Heros Z Jet 


MISCELLANEOUS 


















$1995 
Edible Technologies Automated Pizza Factory 19,999 
Jr. Basketball #795 
Mega Touch 3 CALL FOR SPECIAL PRICE 
































Demolition Man #1.995 195 |_| Simple Simon *2,695 
Freddy - Nightmare Road Show 2495 | 4 Turbo Pusher 3 395 
ramantan” Z185 Sartore dae | [UP OP ee 
rankenstein : ar vate : . ' ; 

Guns and Roses #1795 Tales from the Crypt #1895 | Virtuality 1000 (Z standup units) 47495 
Judge Dred "1295 World Cu 2299 | Se Le 
ein gos WWFRovalRuntke 1405 | is 





All games are arcade pieces on location throughout the USA! 
Internet E-Mail Address: 50coinopealoha.com 


47, Surcharge 
Price does not include 
shipping and handling 


Ca 
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pin Amusements 


Your one stop Pinball Shop! Mon.-Fri. 9:00 am-4:00 pm PST 


27125 Sierra Hwy., Canyon Country, CA 91351 (805) 250-4949 fax: 805-250-4927 


When you think of Gottlieb think of Kingpin Amusements. We have the largest 
selection of Gottlieb parts in the country. Call us with your needs. 


PARTS - COMPARE OUR PRICES! 


VDE WVION CHOP larsets ys. < odes) nde ed tuw ene edeeaeset Seber ee plasee: $1.00 ea. 
PUD Per COMMIED) 4.24564 5antic vanes ae eanad oie laetere ens oEes febe seen ted 5.95 ea. 
Pipper PlUner GWA sco.ccn nck neenne geben sd edie ye wad dhesekdwhs taoa’s 1:73 ea. 


Small beaded red flipper ring (Shaq & others) 


Opie SCROSIS COMPICIS dis ccntada beens tine wad ois ee aele ven thea del oxesare 21.0 ea. 
Pliipper rebuild. kit (maintenance Kit) ¢....454 004 ese d es dere eee ee chen oie 5.95 ea. 
EIVE-COM) COMMENDS, INSLAIIS IN SECONGS: 56 icey dee ida iawessaweaeadesaaaaaed 4.95 ea. 
Gottlieb security bars - safe, strong, fits any pinball ...................... 12.95 ea. 
Dat DROOL: + sicaye cre haadGttndce EMR EL EA E Sos Hee eseeeies bedeaaeeen 6.95 ea. 


PRE-OWNED PINBALLS FOR SALE 


SPECIAL PARTS OFFER: 


Gottlieb Portable Parts Pak. 
Compact, lightweight, comes with 27 of your most 
important Gottlieb only parts & assemblies. 


$120 value for only $69.95 


0 


NEW PINBALLS FOR SALE 


Features a ONE year warranty 


VENDOR’S SPECIAL 
Clean/Rubber/Wax 
ANY PINBALL 
$50.00 


Fully reconditioned and 


featuring our exclusive 6 month 
warranty on all machined parts. 


Call for latest list. 


Board Problems?--Down Time? Why Wait?--Get a New Board in 24 Hrs.! 
Lowest prices on exchange boards for all system 3 pinball machines (‘89-’95) 


GREAT 
WESTERN INC. 
TRADING POST 


480 Shelley Street Suite E 
springfield, OR 97477 


(503) 726-1813 
FAX (503) 726-7413 


internet address gwinc@efn.org 


It’s Time to 
Clean Out 
Your Warehouse 
We Buy, Sell or Trade 
for 


OLD USED 
VIDEO GAME 
CIRCUIT 
BOARDS! 


Please call or fax your list to us. We 
can use almost any game p.c.b. 
from Space Invaders on!! 


CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


Take the High 
Road to Profits 


CALL 
1-600-955-9681 


Quartermaster 


164 


Eldorado Games 


Flat-Rate 
Board Exchanges 


e Videos--from Space Invaders 
to Champions 


e Pinballs--All Bally, Stern, and 
early Williams 


e Hard-to-Find parts available 
including manuals & 
schematics 


Low Rates 
Fast Service 
Call for | 

price quote 


714-535-3300 
(**new address**) 
911 South East St. 

Anaheim, CA 92805 
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(Phil) me 658 West Market St. 





M & P AMUSEMENT 


se Habla Espanol 
- York, PA 17404 
e-mail: tlong @yrkpa.kias.com 


(Terry) 
(Mike) 





(717) 848-1846 Fax (717) 854-6801 


$100.00 prepays freight on any video game in continental United States 


Pinballis For Sale 
ROGOMS FAM ccdocccvssvecccecesccetecseeveccess 1995 
BACK CO F UTUU Cvs tendeiias Sec cdorctvesdiisecesess 895 
INN siete acted esate Gasecvascasadeees 695 
BIACK: KMIGIE 200 i oocac5 csccdeces Aesesccecaraaes 795 
BRIGG OF PINOT v5pccsccescesevsersvevesceccuecs: 995 
CV CIOING  deisec cc csscccdeucancndeva\ietovmeraaaveneee 795 
DEMOTION MAMA isccsccsescnscscsvssasecncsciconns 1995 
EAC NA i cesteved elute ve swassaventsndeelaereinite 1395 
AN CII SIAM. sicuenteceinvsuorccssetnandaenseasriectetons 895 
IVINS ais ssies vesscaavepeassasccasansssescantesedenteatoats 1150 
FUND UNG S csc caccarasvcsncavsoecscraiencieatedoeee 1250 
PIITS COMES iiccacscudetneresscessaversniecacsresseass 1995 
OLAV AY cesscivsic saidatclunrmnsieereitetdventenxencs 1250 
UO sic urs ccsuccecwsensaseaseemiacetendyatahdsies 1150 
BORG: 2 viisecaseip vcs socccermsy cee aasrunlevoeta 695 
JUV ASSIC PAI Kis sash cwsnoncassaccesdeseesaiecencomss 1450 
LOTTA WEADONT (acsdcssccsaustvaccsesntvascavexexels 995 
NO CAD acccscsisnsscevasccacucoveoesivvaaeeinindtetts 2995 
PATTY ZOMG sorcictisccstasecudscsivseeasveaecantours 1295 
PRANTON OF ODGI A vncsescescsccsnecccsnsseceses 1095 
POON SUAS sical fads varccesiccenssteestoivacencane 695 
IVAW osc cscauctcateiscdccwcedacsie sedan yacuecewcense 2550 
mT 8 3,0: | 6 [ene ne ee? 2195 
SONS iecciadvacsecouceceticstccsavaneiabdegsereeedeas 795 
SUG OSE. cesccsrascanlessacisseduinecemerea suas 1095 
SDACE SRALION sssicssssvscisszsccctansecousacxvosesss 195 
ro] 72 | 2 [9 = en 2192 
Star IFCK (Data EASC) scccccccssschcvcccecessee 1150 
DUAN WU CUNO iiasss cindisveseressanavasecoseteaeys 1995 
Os | a(S | A Pe 1250 
SEVOOU FIQMCOT UN yc cceccccavecewsenivstonassunden 1250 
SUDCl MANIO BIOS wa scscciickisavcvseeracescosustes 895 
TOPIUMAGOE PI siete tissencesccevnersertecnsnds 1500 
TEAC OF MAGIC oic5. osccsessc ssanpeseadscads 2995 
WIIG Ucesasisisss asec capdennmsisananrsccuasnpemarsvecceaise 895 
TWINING ZOMG psseiscesisetsvosccosiisavan ocaaveruccoue 1450 
NUTINI sstescoesccaucatie ccesseahsnscetcesesseusexsays 895 
WORIG: CUP SOCCEN apoio viccsseniccoveapcatences 2295 
Redemption Eq. Specials 
=) fe. Le) 8 | 5 9 Paetelenee ate ets esti Siem in reno 2500 
Bingo Pop SMS NeW..................cccccee. 3295 
BOZO BASKOTO AN evcctiaiisvecssetsetsereccdssenven 1995 
CW CUS PARAS siccitcns sracavd eit: 7995 
COSIMO: GOING acssnceasicicndnsatccscinenventicgncses 1595 
Crane SMS SINQIC'...sicccccccsscatessceaveccssvene 795 
Full Court Frenzy W/TV .................00 1995 
HUNGFY FID DO oiieccsscissicsssaceverscecentsssenn 1595 
Ken & Barbie Water ........................000. 4495 
Knock Down (Like New)..................... 1995 
WOT UNAS. AGI C in) ccs ciusnsaniveatcpecedseiusss 11995 
POD FY BAW sce elesceciaavucerccsencsacusnsicnscavcondeve 2250 
PUSHY ANIC POO cvs ccincuccoxsuursssencsvacsoncense $595 
PY PG sates rascals vedaarnoudea tease 2500 
ROCKIT BOW sccmusincsesnesdactecauarienicveevites 2495 
ROOSTA SIIOOCEN, ssiscscccvscccsevsrineovesasecisen 2500 
SOC CIOCK 21 vc tescesrezoxsscstsccssscearsencsrases $395 
=r (CTE = 5 || Es | 8g ee ena 1795 
skee-Ball 13" MOE) A ou... é0.2..<0000.0080008 1295 
NINOS essavesiwssdtetstrerseiaucsuaccayniaes 1095 
DIVO POKECE ROU siccccesdsuecretecrvievecuemares Fie 
SPW OUIG oassievrwontermeuneoveuseesniaiordesecnveever te 995 
SPIEL TO WIM acsisvacsssneavensiseccacacesesesarvcasess $299 
SUDDEN BOI MGs iasccsis ccccaveseszeivacteecdscastens 2500 
SUDED SIMTCSE OP a ocss ness cose sesseasidacscss 5995 
OE ca eseceusissvessvsncarescaieciassucanstisndscias 1599 
NV AGI QUO a oy cos soscuusenscanizcssscccocnsscoeses 3250 
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Container Special: 


Filla container from the 
container special section. Free 
freight to any place in the world. 
Call or fax for details. 


720 Degrees 


Carrier Air Wing 


TSS FO oie nece eeseceonwssaatnnneveneees 995 


Cyberball 
Double Dragon 
Dragon Spirit 
Final Fight 
Golden Axe 


Magic Sword 
Mech Attack 


Op. Thunderbolt 
Operation Wolf 


Tri Sport 
Wrestlefest 25” 


Pinballs: 


Back to Future 


Phantom of Opera 
Pool Sharks 

Road Show 
Simpson 

Space Station 

Star Wars 

Super Mario 
Terminator 


Kiddie Rides: 


Horse Ride 

Jeep Ride 
Motorcycle Ride 
Veteran Van Ride 
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Sit Down Games 


BOTUS 67 Gi susisics ge isasscactesinocasscaceGadsamence: 1095 
CISCO CAG pa ceseuksdavetsenteeartennibctadeateene 3495 
DOUDIE AKC! S7G scesecincrsisekcwccabsasvcrec 3995 
FLENAN CAD U osiisesicces seccsaiesgs secesa a ceaaventicticat 2950 
Gr LOCK rusvcivesiseuchceucusvssvcavascacwalvencssnes 2995 
| 2 = (© | =| (een ne 2995 
APG DIVA CP ohicecicsesdsvecesevessweteverecens 2495 
Harel DrivVith W/SCaU ooscccsscccacssesereacerees 1750 
Le LES MOL 8 5 | Gas aero eo 2195 
UCR Be WV hs cies nessistiaceviccerecsiavdsctocecees 3095 
RACE DFIVIN CP sissceunsusdsdencsovecersdvinaonees 2750 
Race Drivin W/Seat............ee ee eee 1995 
ACS DIV viacesecvecsiterxedaatedessenneteseve 2495 
RIGGE RACEM sccivecdvsccussleadescecesveuiedods 7500 
RICE RACEN S/G) chcicceccicctsiceetavctnveneotes 7750 
RIDGE RACEF TWIN socieschicessscssuccncansusees 8995 
Ridge Racer TWiN......................000... 11750 
Stal BIAS $7 Cisas sii siscscssesicavexicucasscasank 3995 
SLCC! TAIOW scisestevernAcascensiecneies 2495 
SUBEE PHANG Ol ioice eee ieee 1095 
SUPEF MONACO: SP ccivecciverscersvecevcisled: 2995 
THI 7 arcciseeesersesi vadecbeeeee eee: 5995 
TANUNGEr BIAGE S/Giscicccicssccvsc decrees 1295 
TUDO DUC CUNN secinseivccicrens leutossiaceseces: 2995 
ViFCUla RACING (2 PLD ssccisesercciececcosacd 6500 
Virtua Racing (4 Pl.) W/Tower ....... 14000 
Videos in 25” Cab 
Dedicated 
CADE. PIMC PICA vcinsccciccaneracdsihsecivedediaues 645 
CADt. COMMMANGO isiiccisdecbicosececetoccsassee 645 
Carrier Alf WING scsccivescscccscccveccsccsvsseasse 645 
East Coast Kit Cab... 695 
CT | © |< Recep nee ane rene eee ne 645 
PANG DIV vse cvcsncavinceenescvcsveatrarten 1595 
PUTA TE AC vs sicsdosnccosnvevxendoctonsnaceodecwtectes 645 
FAS SG CA ciensisusissasasexenenwechdxctavectceecs 695 
Lethal Enforcers Gun... 1295 
Mad Dog 27” Monitor...................0... 2295 
WIG CS 6 csevcsnis nee casichsssteddatedaavestciezaeeecratoes 645 
MOON WaAlKe?P ou... eee eee e cece eeeeeeee 645 
Mortal Kombat |........... eee 645 
Mortal Kombat Il... 1095 
NBA JOINT  ccicccscedhecakerssceedescesaccctvesevcnsadss 995 
NBA TOUP ecseccsicecececenicxacesiccdevxcniscssvecves 1095 
OFF ROA saiicsiccscssveccinacesuaiesrivicsebnesh 595 
PUG IGN secceussecascececiveccasiorsestesidortcne 645 
RACE DiVIN C/O eicccesssncissdectcatasicdiicsacs 1750 
PROV OMITIOO LK sii scecvca ceeds ccecececcseasectortacs 2495 
SITIDSONNG vi vSahexdaccsccdave iwatesesececasnnceeaee 645 
SIA TM vctcvctdevserczsvecdeassseveteecasceaitvnies 645 
St. FIQRTEl TP DO ccchcxiescecrcivsadebocveceesse 645 
Techbowl 2 TV Game .......................... 645 
WETERINACON GUE coo isnt icecdcteecnvnnd 1500 
TIS RUNGE oivececsccscserrasuceccaedeeadassdvced 645 
TAIN visio eetaseastexodeiGascshose etndebotaleecdses 645 
Kits 
OE FO oles chcsehvestniciiscanssinciedscdaaes 395 
Street Fighter Alpha B Kit ................. 795 
DECEMBER 1995 


nt ey 


U.S. Games 
Video Lottery Terminals 


FOR SALE 


Noah’s Ark $1195.00 
Hop A Tic Tac Toe ...$1395.00 
Virtua Racing Twin . .$6800.00 


All in excellent condition 


(717) 693-7529 


ale] -7Alalele 
after 5 p.m. 


Video Pull Tab Program 
Upright 13” Monitors & DBAs 


Mint Condition--Best Offer 
800-341-5366 


CHERRY 
BOARDS 


We'll Beat Any Price 
Kits-Machines-Parts 


1-800-966-9875 


Bay Coin Distributors, Inc. 


132-10 Jamaica Ave. ¢ Richmond Hill, NY 11418 
Office & Sales: (718) 291-5757 ¢ Parts/Service (718) 526-8383 ¢ Fax: (718) 739-3805 
Welcome Export Customers...Se Habla Espanol 


1-800-576-2646 


UPRIGHTS: 


Killer Instinct 
Mortal Kombat III 
Virtua Fighter II 
Primal Rage 25" ded... ...5 2.66. 1395 
Virtua Fighters | 
Mortal Kombat II 
Revolution X 3 Pl. 
Terminator II u/r 
Lethal Enforcer u/r 
NBA Tournament 
Super Chase H.Q 
Final Lap 3 


MONTHLY SPECIALS 


Music Blowout!! 
Rock-Ola 4000 
Rock-Ola 6000 
Pioneer CJV 55 2 Pl 
Smart Candy Cranes 
Brand New 7’ Cooper Pool Table .1495 
Plywood construction, Resin steel 
reinforced legs, complete 
w/sticks and balls 
e New 25” Cabinet 
with 25” monitor, Sliding Drawer, 
JAMMA Harness, Power Supply 
(4-player panel available add $100) 
Primal Rage 25” (ded.) ....$1395 
Rescue 911 pin 
Lucky and Wild s/d 
Race Drivin (cockpit) 
Ridge Racer 33” Single .... 
Complete ALG kit 
w/either Drug Wars, Crime Patrol 
Good For Any 25”-33”-50” Cabinet 
$100 Pre-pays Freight on any 


game in USA 
(Except Deluxe Videos) 
) 


Tekken III 

Marvel Super Heroes 
Wrestlemania 

Ultimate Mortal Kombat 3 
Street Fighter: Alpha 
Killer Instinct 

Tekken II 

Krazy Bowl 

Eagle Shot Golf 


Killer Instinct 

Tekken 

Great 1000 Mile Rally 

Mortal Kombat | 

Mortal Kombat II 

Primal Rage 

DarkStalkers “B” Boards 

Alien Vs. Predator “B” Boards .. 
Dungeons & Dragons “B” Boards .200 
Punisher 


Spend $10,000 or more, get free freight 
within USA 
(Excluding Daytona) 


MISCELLANEOUS 


Full Court Frenzy w/monitor 
Used New Image Street Game C’top .1695 
Used Grayhound Basketball w/DBA . .595 
New & Used Pool Tables 
Air Hockeys & Shuffle Alleys 


NBA Jam Tournament Ed. 
Lethal Enforcer w/Guns 


PINBALLS 
Waterworld 
Big Hurt 
Stargate 
Road Show 
Corvette 
Star Trek N.G. 
Guns N Roses 
Freddy Kruger 
Addams Family 
Tales from the Crypt 
Indiana Jones 
Jurassic Park 
Last Action Hero 
Cue Ball Wizard 


Daytona 

Lucky & Wild 

Race Drivin (cockpit) 

AMGEN 6 Pls. 4seew saad eae 1395 


Ridge Racer 33” Single 
Moto Frenzy 


CALL FOR OUR SPECIALS 
ON USED RECONDITIONED 


KIDDIE RIDES: 
Carousel Horse 
Corvette Car 
3 Horse Carousel 
Flintstones 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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California Games, Inc. 


Manufacturing & Distributing Coin Operated Games 


1235 E. Francis St., Suites A, B, C e Ontario, CA 91761 USA 
Tel (909) 930-5828 Fax (909) 930-5824 


1-800-336-GAME 


BEST BUY THIS MONTH!!! - NEW! 33” Tekken II.....CALL 









FINANCE OFFER 









wi 33” Deluxe 
New’ Tekken II 
g 
33” Deluxe MK3 
New! & 





33” Deluxe 
au Killer Instinct 








Three 
only S 594.41 
Per Month 
24 Mos. O.A.C. 






33” Complete Video Games 
(NEW) 
TEKKEN esccvccldaacaes ss $2590 
Killer Instinct ........... 3795 
Mortal Kombat Ill ........ 3795 
Sinker1945. .i4-%icawcet CALL 
Neo Geo/Bust-A-Move ...1999 
Preiden WK sco eetaa cau 2190 


POMCNZ avcnrcuenenee ee 2295 
Super SF Alpha/Zero ....2595 
TWIN Bale 2 sci ancacew as 1790 
Mortal Kombat .......... 1395 
Primal Rage ............ 2190 


AND MANY MORE... 


CALL TODAY! 





Turbo Cabinets in 
13”, 19” 27", 33" 


COMPLETE 25” TURBO 
SYSTEM CABINET SPECIALS 


“959. 


THE ABSOLUTE 
BRIGHTEST 
COLOR & BEST 
PICTURE 
AROUND!!! 
New 4-Player 
Cabinet - $995 


Available In: 
Red, Black, 
Blue, Gray 

1 YR. PARTS 
& LABOR 


The “CGI TURBO” Cabinet 


AFTER YOU'VE TRIED THE OTHER 
CABINETS, GET A REAL CABINET! 
BUY A CGI-TURBO TODAY!! 


CALL FOR OUR 


CATALOG 


Featuring: 
Our New Line of 


Cranes & Cabinets 





CGI-TURBO SYSTEM CABINETS 
CGI-25 25” 2-PLAYER 
CGI-25 25” DELUXE ............ CALL 
CGI-33 33” SYSTEM CABINET ...CALL 
CGI-38 38” PEDESTAL CABINET . .CALL 
CGI-CT 19” COCKTAIL TABLE ....CALL 
CGI-MC 25” MINI CABINET ...... CALL 
CGI-BT 13” BARTOP ........... CALL 





NEO GEO SYSTEMS 
ices) O43 eer eee ee eee $429.00 
AAO REE -aie-e be aioe ob dae s CALL 
SSOP «towered oa bine 699.00 

W/GRAPHICSADD ..... 30.00 
COMBO DEALS 
1-SLOT/Voltage Fighter............ CALL 
1-SLOT/Bust-A-Move/Puzzle Bobble .$625.00 
1OLOT/PUSIA! 25 acs cde beniowen nds CALL 
1-SLOT/Aero Fighter3............. CALL 
NEO GEO CARTRIDGES 

Bust-A-Move/Puzzle 

BODDIO’ cc hun b dae on KG $230 
Samurai Shodownll ..... 180 
Samurai Shodown ........ 75 
King of Fighters 94 ...... 180 
Aero Fighters2 ......... 180 
Super Sidekicks Ill ...... 295 
ACE FIGNIO!S 4.042 4 ots c's 375 
Puzzle De Pon ........ CALL 
Voltage Fighter ........ CALL 
PUISTAD. 22 ei vse Gwe SRS) CALL 
Kabuki Klash ........... 215 
MidinGg FOTO <¥e2i se dewews 130 
Power Spikes Ill ......... 230 
Galaxy FIGAL «<2 s4s%06 150 
Double Dragon ......... 250 
Ninja Combat............ 20 
Art OF PIGHUING: ccicso ee ows 20 
Fetal PUY 1.46% cewikce ese 20 
Fetal PUI 2 sacks kt cg ey his 20 
3 COUNT BOUL we o.2.-e a8 eed 20 
DB UMMNG FIGHT 24.6 243 6 oe tak 20 
World Heroes............ 30 






100’s of Games in Stock 
SELL ¢ SERVICE ¢ TRADE 






ALL PRICES ARE SUBJECT TO CHANGE AND AVAILABILITY 
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TARGETED MARKETING 
& SALES ASSOCIATES 


P.O. Box 6532 
Rock Island, IL 61204 


Attn: OVERSEAS Customers! 


B istri r 
PLUS 5% 
-Redemption Equipment 


-Kiddle rides 
-Arcade Novelties 


PH/FAX: (309) 788-4765/4705 
ONLINE: 


targtmarkt@aol.com 


GAME LIST 


Power Spikes - volleyball game 
J.T. 104 






















Rolling Thunder 
Ranger Fighter 
The Main Event 
3 Combat Tribes 
1943 - air fighters 
3 Super Stars (W.W-.F. wrestling) 
Double Dragon 
2 Rastians 
Slam Masters 
Sunset Riders 
Captain America 
Karate Blazers 
High Impact 
Super High Impact 
3 Wrestle Fests 
Fighters History 
Moonwalkers 
Shadow Dancer 
Mr. Do 




















Helicopter Fighter 
2 Bottom of the Ninths 
2 P.O.W.s 
Dragon Ninja 
Sly Spy 
Legendary Wings 
2 Robo Cops 


Street Fighter 
Street Ss ae : eee 


Crime 
10 Yards Fight t theotball} 
Super Cantra 
5 Teenage Mutant Ninja Turtles 
Alternate Beast 
Rainbow Island 
Baseball 2 (2nd) 
Cabal 


Ninja Gaiden 
Spider Man 
Mortal Kombat 
Mortal Kombat2 
2 N.B.A. Jam Tournament Edition 
Millipede 
Centipede 
Missile Command 
Burger Time 
Donkey Kong 
Miss Pac-Man 

Pac-Man 


*There are many other boards available in stock. 


1 (800) 225-0256 #88978 
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Compare Our Prices 
CALL 
1-800-955-9681 
Pokers and 8-Liners 


Quartermaster 


WANT 
TO BUY 


USED 
POT-0-GOLD 


803-494-3333 














' EPROMS 


CGP DISTRIBUTING 
TEL: 219-256-1138 
FAX: Sa Ie ase ee: 


= cal 


GoldMine 


The World’s Most Dynamic Contact Manager! 


GoldMine 
CONTAINS THESE ESSENTIAL 
TOOLS for the BUSINESS 
PROFESSIONAL 
DAY & TIME PLANNING, ACTIVITY 
SCHEDULING, LETTER WRITING, SALES 
FORECASTING, CONTACT TRACKING, 
GROUP SCHEDULING, MAIL LIST MAN- 
AGEMENT, FAX/MAIL MERGE, REPORT =3% 
GENERATION. oa 
Replace your rolodex now! 
your GoldMine Dealer is: 


Wild Cat Super 
The Hottest New 
8-Line Board Since 
Cherry Master 

e Adj. on screen jackpot 

e Bar Fever 

e Bell Fever 

¢ Cat Fever 

e New Double up Mode 

(win up to 50 times original win) 


Mid City Dist. 
300-341-5366 





Classic Video Boards 
Bought, Sold & Traded 
Super Prices! 
Large stock of 
Overlays & Parts 
Fax Your Want/Sell 
List Anytime 
(770) 279-2791 
Call: (770) 925-8309 


Jukebox Parts 
1940’s thru 1980’s 


Free Brochure 
“Old fashioned Service is our 
specialty. If you trade elsewhere, 
we both lose. Thanks” 





GoldMine 


C & P Distributing 2500 Miracle Lane, Suite D, Mishawaka, IN 46545 219-256-1138 . 219-256-1144 fax 
contact us via E-mail at: CPDIST@aol.com 
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GREAT AMERICAN BILLIARDS 








Happy Holidays and 


a 






(— 


Best Wishes for the , 
New Year! Cy 








Your Choice! 
Model 600, 650 or 700 Pool Tables 
$1450.00 


Offer expires December 31, 1995 


1-800-831-2011 


24 Stafford Court « Cranston, Rhode Island 02920 
4.01)463-5587 ¢ Fax: (401) 463-6673 





The Nation’s Leading Auctioneers Of: 
IS Amusement Video Games ¢ Pinball Machines 
Auction SZ Juke Boxes ¢ Kiddie Rides ¢ Darts 
Pool Tables * Redemption Games 

- 1995 - _— 


| Clementon, NJ Cedar Rapids, IA | Columbus, OH 
| De b (East of Philadelphia) Route 30 Mart | Hawkeye Downs Lausche Building 

| cem er 1-295, Exit 29 to Route 30 East For information call Tom Rhoades Ohio State Fairgrounds 

| 6 miles to Route 30 Mart on right. 515-774-8424 17th Avenue at I-71, Exit 111 


Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 




















- 1996 - 





| 2 

| _ Indianapolis, IN All Auctions 
January 222228. Begin At 

| 1202 en ag ates 

| | eT Feed cor eeeiaes 10:00 a.m. 


+—__— — 


a | 


“isthui7 24, aghera 


| LEISUREXpo rampes FL 
February oan | Seer 


, Highway 301 off Interstate 4 
e Not An Auction e Cellular: 813-623-7626 


i <6 Reorder T Dial: 502-551-1866 
Visit Us At Our Booth eee 


2 293 30 
Columbus, OH | Indianapolis, IN| Des Moines,IA Clementon, NJ 


13 27 0—CO 
Columbus, OH Indianapolis, IN | 


11 
Clementon, NJ 


3 
Indianapolis, IN 































March 


























April 





















18 
Columbus, OH 


May 









June 

















Auction Information For further information contact: 


e All auctions begin at 10 am local time. ¢ Please, no cigarette machines or candy _ 

¢ To consign games for sale: bring to machines older than two years. Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 — Phone: 502-451-1263 
the Auction site on the Friday before ¢ Phone numbers listed for Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor 
the auction between 9 am and 9 pm. auctions are for Friday and 

° Inspection: day of sale 9-10 am. Saturday only. of State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882, 

¢ Removal of all equipment by e Contact Ric Stephen 812-333-9939 in Kentucky, KY/P1597; in Indiana, IN AU08700280; 
midnight day of sale. for special hotel rates. 


- in California, A-2586; and in Texas, TX10171. 
Terms & Conditions 


Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company 
Check with Irrevocable Bank Letter of Guarantee, Visa, MasterCard or Discover. 

4% Buyers Premium 

4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or 
Company Check with Irrevocable Bank Letter of Guarantee. 

Applicable state and local sales taxes must be collected unless you provide a current copy 
of your Sales & Use Tax Permit. 


Sales Manager: Jeff Schwartz 
502-456-1600 
24 hr. Fax: 502-897-7771 


Advertising Manager: Ric Stephen 
812-333-9939 





Ms Happy Holidays ae 


Tom 





GAMES OF TENNESSEE 


Phone: (615) 684-0100 ¢ Fax: 615-685-0144 
CALL TOLL FREE: 1-800-456-6882 


Used 
Equipment: 
Pinballs, Darts, 

Pool Tables, 
CD Players, 

Videos, 

Pushers, 

Bingos, 

Cranes 

Call for 

Complete List 


and Price!! 
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MOTHER LODE 
COIN PUSHER 
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Distributor 


For: 
Jukebox USA 
Merit 


Cooper 
pool tables 


Pot O’Silver 
Motherlode 
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Logic Boards 


Cherry Master 
Cherry Bonus III] 
Cherry Angel 
Super Cherry Master 
Super 2 in 1 
Dynasty 
Treasure Island 
Call for prices on all other boards 
We Will Beat ALL Advertised Prices 


Master Card and Visa Orders Welcome 


Mid-City Distributing Co. 
317 North 16th Street 
Omaha, Nebraska 68102 


402-341-5300 
800-341-5366 
402-345-2653 Fax 





Harness of Quality 


Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 
ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 
100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 
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LATINO jukebox Top 30 
September 1995 


COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 


ALBUM TITLE ARTIST NAME 


Te [eso estan 
2 [1 [wie aromanor seams 
S| [eee tae 
[= [anaonwovaner onan 
6 [2 [neve ome vee Frere 
So aT 
[a [meoiecomerir snes 
[a [a [racer sneer 
[= [ememcene soar 
5 |e awmemacaes arama 
B= [peroeeae ona 
‘SL 
qo [0[ Smmmawesr waar 
‘a 
[= [enters we 
SB [emasereaer ease 
fol [eemouer 
Ea 
[3 [marrneee 
A [5 [Senos are 
‘ 
7 [6 [emeoioeeeteee 
Ec 
Sf [reer ee 


SAMPLING BY THE 
LATIN JUKEBOX, G. GROVE, CA 
BASED ON ACTUAL 
JUKEBOX PLAY REQUEST. 
TO ORDER CALL 1-800-LATIN CD 
1-714-895-5250 












THIS CHART 
LAST CHART 
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VIDEO CONNECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 



























Marvel Superheroes (Capcom's Latest Money Maker) ..CALL 
Tekken Il (2 Pl., Polygon Fluid Motion Graphics)......Super 
Mortal Kombat 3 Ultimate (Hottest New Piece)........ 2395 
Killer Instinct (Unmatched Graphics and Killer Income) 2395 
Wrestlemania (2 Pl., Hot Wrestling Action) 
SF the Movie (J.C. Van Damme in Digitized Video Tape) 1095 


Great 1,000 Mile Rally (Driving Masterpiece) ...... 895 
Street Fighter Alpha (“B” Kit w/Exchange) ..............++. 795 
Gals Panic Il (Vert. Digitized Models Strip to Buff)....795 
Raiden Il ............... 750 or Raiden DX .................. 895 


Don Pachi (2 Pl., Raiden II Style Space Shooter) 750 
X-Men (2 Pl., Capcom’s Best $ROI “B” Kit Exchange)..695 
Lethal Enforcer (2 Pl., Includes 2 Pistols) ............ 695 
Eagle Shot Golf (Great Tavern Piece)................ 650 
Primal Rage (2 PI., Digitized Dinosaurs-New Fact. Kit) 495 
Krazy Bowl (1-4 Pl, Trackball or Joystick, u/r or Table) ..495 
Peek-a-Boo (Arkanoid Style Strip Tease) ............. 395 
NBA Jam PCB & Marq....250 or NBA Tour.Ed. Chip Kit 395 
Twin Eagle Il (Digitized Helicopter Shoot-um-Up) 395 
Capcom Bowling or Coors Light Bowling.......... 350 
Mortal Kombat Il (2 Pl., Excellent Digitized Warriors) 350 
9 Ball Shootout (Excellent New Pool Game)........ 350 
Fireshark or Super Macross (2 PI., Shooters) .............. 350 
American Horseshoes w/Trackball 
Battletoads (Cartoon Style Outer Space Sleeper) ..350 
Hard Yardage (NFL Football Season Special) ...... 295 
Varth Op. Thunderstorm (2 P1., Excellent Raiden Style Shooter) .295 
Aero Fighters (2 Pl., Excellent Airplane Shoot-um Up) ..275 
Konami X-Men (2-4 PI., Marvel Comic Heroes)....275 











Mortal Kombat 3 Ultimate in 25” MKI or Dynamo . .3195 
Great 1000 Mile Rally (Driver w/New 25” Monitor) . .1795 
New California Turbo Cabinet w/25” Monitor ... .895 
Nintendo Super System w/3 Games in 25” Dynamo _ .795 
Chase HQ w/Steering Wheel, Pedal & Shifter........ 
Ms. or Jr. Pac Man or Stargate Cocktail Tables ..... 


Any Kit Above 
can be converted to a 
NEW 25” Turbo Cabinet by our 
Expert Conversion Shop! 





















ALL KITS CONTAIN: Legal P.C. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 





Spiderman (2-4 Pl., Marvel Comic Superhero) ....250 
Double Wings or Dogyuun (2 PI., Raiden II Style Shooters) 250 
Tetris (Excellent Novelty)......... 395 or Bloxeed .......... 250 
Warriors of Fate (2-3 Pl., Medieval Fantasy Adventure) ....250 
Quiz & Dragons (2 Pl., Fantasy Cartoon Trivia Special) ..225 
Pacland (Excellent Novelty Piece) ..........:cceeee 220 
Survival Arts (2 Pl., MKI] Look-a-Like-New Fact. Kit) ..195 
Knuckleheads (4 PI., Good, Strong, Fighting Piece) 195 
Earth Defense Force (2 PI., Full New Space Kit)....195 
U.S. Classic (Top Notch Golf w/trackball).............. 195 
Numan Athletics (Sports Action-New Fact. Kit) ....195 
Great Slugger (2 PI., Baseball Action-New Fact. Kit) 195 
Mortal Kombat or SF Champ. Ed...................... 150 
DarkStalkers or S.F. Turbo (“B” Kit w/exchange) ..95 
Aliens vs. Predators or Dungeons /Dragons (‘B’ Kit W/Ex.)..95 
Defender, Stargate, Joust, Robotron, kits...... Cheap 
Pole Position | & Il (Complete Driving Kit) ............... CALL 


Classic PC Boards--Bought and Sold 


Aero Fighters  3.......... 
King of Fighters ‘95....395 or Double Dragon....350 
Fatal Fury 3............... 250 or Bust A Move........... 250 
Samurai Shodown Il....150 or King of Fighters °94...150 


We Will Meet or Beat Any Price!! 
EXPERT VIDEO GAME REPAIR 



















Afterburner (Ded. Flying Masterpiece) ........ 
Drivers: Pole Position Il, Enduro Racer, or Assault. . 495 
Galaxian or Centipede Cocktail Tables ............ 495 
Kramer 4 in 1 Casino or 13” Color Countertop ...... 395 
American Horseshoes or US Classic Golf 19" ...... 
NARC 2 PI., Drug Dealer’s Firing Up ............... 


Sé Habla 
SS oF bale) & 


We do Expert Conversions 


Call Toll Free: 


1-800-44-Hot-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 © Fax: (916) 678-1313 


wsa, BUY*SELL*TRADE 


el 

















CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


WE EXPORT WORLDWIDE 


Calendar 
1996 


January 5-8 
International Winter Consumer Electronics Show (CES), 
Las Vegas Convention Center, Las Vegas, Nev. Contact 
Electronic Industries Association, Consumer Electronics 
Group, (703) 907-7600. 


January 8-10 
19th National Nightclub & Bar Convention and Trade 
Show, Bally’s Grand Hotel, Las Vegas, Nev. Contact 
Kevin Seddon, (800) 247-3881; fax (601) 236-5541. 


February 15-17 
AMOA Council of Affiliated States Meeting, Alexis Park 
Resort, Las Vegas, Nev. Contact Kim Rundle at AMOA, 
(800) 937-2662; fax (312) 321-6869. 


February 15-17 
Leisurexpo ‘96, Orange County Convention Center, Or- 
lando, Fla. Contact Al Barry, (305) 448-7976; fax 
(305) 448-4630. 


February 16-18 


South Carolina Coin Operators Association Annual Con- 
vention and Trade Show, Sheraton Hotel and Conven- 
tion Center, I-20 & Bush River Road, Columbia, S.C. 
Contact SCCOA, (803) 345-2048; fax (803) 345- 
1051. 


February 20-23 
International Pizza Expo, MGM Grand Hotel, Las Vegas 
Convention Center, Las Vegas, Nev. Contact Gerry Dur- 
nell at Pizza Today magazine, (812) 949-0909. 


March 7-9 


American Coin Machine Expo, Orange County Conven- 
tion/Civic Center, Orlando, Fla. Contact William T. Glas- 
gow Inc., (708) 333-9292; fax (708) 333-4086. 


April 11-13 
National Automatic Merchandising Association Western 
~ Convention and Trade Show, Anaheim Convention Cen- 
ter, Anaheim, Calif. Contact NAMA, (312) 346-0370; 
fax (312) 704-4140. 


April 29-May 4 


AMOA-National Dart Association International Team 
Championships, Sahara Hotel, Las Vegas, Nev. Contact 
Mike Smythe, (800) 808-9884 or (317) 387-1299; fax 
(317) 387-0999. 


May 2-3 


Riverboat Gaming Congress & Expo, New Orleans Con- 
vention Center, New Orleans, La. Contact Alan Lieben- 
sohn, (212) 594-4120; fax (212) 714-0514. 


For international events, see “International Scene.” 
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Introducing Laser Star ) Diamante 
SOROWE /\\\i(' 


75 Troy Hills Road, Whippany, NJ 07981 U.S.A. 
(201) 887-0400 Fax (201) 887-2851 


If you think the Rowe/AMi LaserStar series got atten- 
tion in the past, wait until you see the Diamante. This 
new jewel of the LaserStar line is so beautiful it will 
immediately grab center stage and never get off. This 
spectacular diamond will play and play to the tune of 
increased profits. Now, that’s a really beautiful sound. 


See your local Rowe/AMi music operator for details. 


Rowe International Sales 
203 Swan Road, Hanworth, Middlesex TW13 6LL 
Great Britain 081-893-8300 Fax: 081-893-8600 











th 


4 


ALLA 


seegan 


“a 


a as 


2 a 


: ht > Height: 72 inches (182 cm) Width: 29.25 inches (75 cm) Depth: 34 inches (86 cm) Weight: 350 pounds (15 
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| n needs reliable performance — 
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